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A
chieving an MBA has always provided a number of advantages, 
both for the degree-carrying professionals as well as the organizations 
that hire them. As advancements in technology continue to reshape 
the world, and unexpected challenges to the global economy have 

arisen, the demand for leaders capable of leveraging these technologies and 

working on solutions to the challenges is at an all-time high. 

Executive MBA programs give students the tools they need to position 

themselves as invaluable leaders in the market. These programs provide 

students with the opportunity to explore new professions, seek out new 

industries and experience outside-the-box thinking that can befit an 

organization and a career simultaneously. As a result, the need for up-to-date 

MBA and other advanced degree programs is continuing to rise. This section 

spotlights and profiles some of the best programs in the region today. 
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REACH YOUR PEAK POTENTIAL
The Executive MBA from California 

Lutheran University’s School of Management 
is designed for mid-career professionals who 

have already experi-
enced some success and 
want to achieve bigger 
goals in their careers. 
The program presents 

issues faced in today’s business environment, 
making the studies relevant and impactful to 
each student’s current role.

 “The idea is to focus experienced profes-
sionals toward bringing their peak potential to 
their career path,” explained School of Man-
agement dean, Gerhard Apfelthaler. “Beyond 
the functional skills you might expect from any 
business school program, our students also learn 
how to lead through change.” 

FORMAT                                                                                                                                     
Designed with busy lifestyles in mind, the 

Executive MBA begins each fall and spring 
and is completed in 18 months. The program 
features 16 courses, three units each, delivered 
in a hybrid model: seven online courses, eight 
on-campus courses in a compressed weekend 
format, and one International Travel course.

Cal Lutheran’s cohorts are made up of pro-
fessionals from diverse backgrounds who have 
a minimum of 5-7 years of relevant managerial/
progressive business experience. With more 
than a decade of online teaching and the new 
full accreditation from ACBSP, the Accredi-
tation Council for Business Schools and Pro-
grams, the School of Management is ready to 
elevate professionals in any capacity.

CURRICULUM 
The interdisciplinary, experience-driven 

curriculum is organized around �ve key areas: 
• Leading Operations
• Managing Process
• Leading Strategy
• Leading People
• Professional Advancement

Each includes relevant course topics, 
including: Innovation and Organizational 
Entrepreneurship, Global Economics for  
Executives, Strategic Decision Making for 
High Performance, Organizational Design,  
and Global Operations.

KEY BENEFITS 
The Executive MBA program prepares pro-

fessionals for top leadership positions in public 
or private organizations and new ventures by 
providing opportunities to: 

Focus on what matters most 
• Develop an excellent portfolio of business 

knowledge and competencies. 
• Focus on personal development, especially 

communication, teamwork, and  

interpersonal skills. 
• Develop and apply analytical abilities to 

business issues. 
• Gain strategic leadership expertise to 

in�uence the direction of organizations. 

Put what you learn into practice  
immediately 

• Work on issues faced in your  
professional environment as part of your 
coursework, making your studies immediately 
relevant and impactful. 

• Prepare for a lifetime of learning and  
continuous personal development. 

Develop a network of professional peers 
• Learn exclusively within a cohort  

of experienced professionals with diverse  

backgrounds. 
• Build a network of colleagues, including 

Cal Lutheran alumni, faculty members, and 
business leaders. 

“Enrolling in Cal Lutheran’s Executive MBA 
Program was the best investment I could have made 
for my professional career.  Especially during these 
unprecedented and dif�cult times in most industries, 
improving and developing my skill set has provided 
me with tools that have helped me become a more 
valuable asset to my employer. Joining the cohort 
program was an enriching experience all around and 
I would highly recommend it to anyone who is con-
sidering Cal Lutheran for an advanced degree.” 

–Kathy White ’19, associate VP of  
corporate communications, real estate and 
travel at Teledyne

NAME OF INSTITUTION
California Lutheran University

NAME OF BUSINESS SCHOOL OR PROGRAM
School of Management

BUSINESS SCHOOL DEAN
Dr. Gerhard Apfelthaler

YEAR INSTITUTION WAS FOUNDED
1959

YEAR BUSINESS SCHOOL OR PROGRAM 
WAS STARTED
1986

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
462, breakdown by program:
• MBA: 334
• EMBA: 128

MBA PLATFORMS OFFERED
Full-Time and Part-Time MBA; 
Executive MBA (Cohort-based); 
MBA Pathway Program for international/
ESL students; 

Weekend, Evening & Online courses 
available.

MBA AREAS OF EMPHASIS OFFERED
Enterprise Innovation and 
Entrepreneurship, Finance, Financial 
Planning (online only), General 
Management, Human Capital Management, 
Information Technology Management, 
International Business, and Marketing. 

Post-Graduate Certificates also offered in 
these areas.

LENGTH OF PROGRAMS
MBA – averages 12-24 months; 
EMBA – 18-month cohort

PROGRAM CAMPUS OPTIONS
Thousand Oaks, Oxnard, Westlake Village, 
Woodland Hills, Online, Hybrid

PROGRAM ACCREDITATIONS 
Western Association of School and Colleges 
(WASC), The Accreditation Council for 
Business Schools and Programs (ACBSP) 

RANKINGS 
• #1 San Fernando Valley Business 
Journal, Regional MBA Programs (2020)
• #8 Great Business Schools, 
Online Master’s in Entrepreneurship 
Programs (2021)
• #10 U.S. News and World Reports, 
Regional Universities West (2021)
• #7 U.S. News and World Reports,  
Best Colleges for Veterans (2021)
• #5 U.S. News and World Reports,  
Most Innovative Schools (2021)

TOTAL COST OF MBA 
MBA: $38,475
EMBA: $54,720

REQUIRED TESTING 
GMAT or GRE (waiver available)
TOEFL or IELTS for international applicants

UPCOMING INFORMATION SESSIONS 
School of Management Virtual Open House:
Wednesday, June 23, 2021 6:00-7:30pm 
To RSVP and find future sessions, visit: 
www.callutheran.edu/info

APPLICATION DEADLINES
MBA Priority Application Deadlines:
• Fall Term (Aug-Nov): July 15
• Winter Term (Nov-Feb): October 1
• Spring Term (Feb-May): January 15
• Summer Term (May-Aug): April 15

EMBA Priority Application Deadlines:
• Fall Cohort (October start): August 1
• Spring Cohort (March start): February 1

PROGRAM CONTACT INFORMATION
Dr. Vlad Vaiman
Associate Dean and Acting Director
vvaiman@callutheran.edu
(805) 493-3325
callutheran.edu/management

California Lutheran University School of Management
Every program prepares students 
for success. Here’s a program that 
prepares students for immediate 
impact.

MBA
SPOTLIGHT
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With more than 35 years of experience 

in graduate business education and 

more than 10 years in delivering online 

programs, we’ll be here when you’re 

ready to transform into the professional 

you were destined to be.

Our ACBSP-accredited graduate 

programs include business, IT, 

financial planning, economics, and 

public policy.

Learn more at

CalLutheran.edu/som

Here for you.

Carla Berrios ‘20
School of ManagementSchool of Management
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T he part-time evening MBA program at 
CSUN’s David Nazarian College of Business 
and Economics offers working profession-

als the opportunity to invest in their future 
and secure their careers. The Nazarian MBA 
program is not simply education offered “to” 
students, but an educational experience “with” 

students. Professionals 
are admitted to the 
program because their 
work experience offers 
insight into what facul-

ty members teach. The program’s mission is to 
produce innovative leaders who:

• Apply knowledge and create strategies to 
manage dynamic environments.

• Contribute sustainable value to their orga-
nization, industry, and community. 

• Integrate theory and experiential learning 
to bene�t career networks and trajectories. 

FLEXIBLE RELEVANCE
Classes are held Monday through Thursday 

from 7:00-10:00 p.m., and occasional Saturdays. 
Students typically take two courses per semester 
and typically complete MBA coursework in 
about 2 years. Students without an undergrad-
uate degree in business or a GCBA must com-
plete 15 units of foundation-level classes. Com-
pletion times range from two years to �ve years, 
as students reduce or accelerate their academic 
load commensurate with career and family 
demands. Elective offerings focus on providing 
relevant topics that help differentiate a student 
in their workplace and add career value.

GCBA
In the Graduate Certi�cate of Business 

Administration program, students who do not 
have an undergraduate in business, master essen-
tial business skills in a one-year, part-time eve-
ning, and Saturday cohort program.  The GMAT 
is not required for admission to the GCBA pro-
gram. Some GCBA students choose to enter the 
Nazarian MBA program, while others meet their 
business-skills and knowledge goals with the 
certi�cate program alone. The GCBA may be 
particularly attractive for individuals who have 
been away from academia for awhile and want to 
acquire foundation skills in business. 

CSUN
 The Wall Street Journal/Times Higher Edu-

cation College Ranking 2021 reports CSUN 

as the university with the second-most diverse 
learning environment in the nation. Located 
on a beautiful 365-acre campus, CSUN is 
the fourth-largest university in California. It’s 
340,000 alumni include prominent business 
leaders, such as the famed businessman and 
entrepreneur for whom the business college was 
named after, David Nazarian. CSUN is where 
students rise and take their knowledge to new 
heights.

Learn more at csun.edu/mba.

California State University, Northridge -  
David Nazarian College of Business and Economics

NAME OF INSTITUTION
California State University, Northridge

NAME OF BUSINESS SCHOOL OR PROGRAM
David Nazarian College of Business 
and Economics

BUSINESS SCHOOL DEAN
Chandra Subramaniam

YEAR INSTITUTION WAS FOUNDED
1958

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1958

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
182

MBA PLATFORMS OFFERED
On-Campus  
(currently virtual due to COVID-19)

MBA AREAS OF EMPHASIS OFFERED
Contemporary curriculum with relevant 
and topical electives

LENGTH OF PROGRAMS
24-30 months (2 to 2.5 years) 

PROGRAM CAMPUS OPTIONS
Part-time Evening  

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
• 2021 – Best Business School  

Best On-Campus MBA–  
Princeton Review

• 2020 – Best Colleges for Business 
Majors – Money Magazine

TOTAL COST OF MBA 
• In-state tuition: $25,000-$36,000
• Out of state: $42,000-$60,000

REQUIRED TESTING 
GMAT/GRE (waiver applications 
available)

UPCOMING INFORMATION SESSIONS 
• July 8, 2021
• August 5, 2021

APPLICATION DEADLINES
• Spring 2022: 10/1/21
• Fall 2022: 5/1/22

PROGRAM CONTACT INFORMATION
csun.edu/mba
(818) 677-2467

MBA
SPOTLIGHT
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CSUN’s David Nazarian College of Business and 
Economics offers a part-time evening MBA program 
designed for working professionals to manage 
innovation in the digital world. 

CSUN.EDU/MBA
(818) 677-2467

Faculty expertise and student experience coalesce  
to produce innovative leaders who:

• Apply knowledge and create strategies to manage 
dynamic environments

• Contribute sustainable value to their organization, 
industry, and community

• Integrate theory and experiential learning to 
benefit career networks and trajectories
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L ocated at the heart of Los Angeles’ business 
and creative economies, Woodbury Univer-
sity offers an innovative MBA program that 

secures career progress through design-think-
ing skills and lucrative connections.

 It delivers a practice-based, advanced 
degree that is �exible, recognizing that many 
students are already immersed in the working 

world. It also provides 
students with pertinent 
and engaging subjects, 
such as ethics, leader-
ship and sustainability, 

that are important in today’s national and 
global environments.

 One of the oldest business programs in the 
West, Woodbury’s School of Business is among 
the �ve percent of schools globally accredited 
by the Association to Advance Collegiate 
Schools of Business (AACSB).

 Importantly, the GMAT or GRE are not 
required to enter the program, and it’s open 
to all students with business and non-business 
degrees.

 Woodbury’s MBA program is distinguished 
by a rotating team of executives-in-residence, 
world-class faculty and a range of civic engage-
ment experiences, all aimed at preparing 
students for impactful and mindful business 
performance.

Woodbury also offers a 3+1 program that 
combines both a BBA in Management and a 
Master’s in Business Administration, enabling 
students to earn both their undergraduate 
degree and an MBA in just four years.

An MBA is invaluable and even essen-
tial in many �elds.  Financial stability over 
a lifetime is one clear, compelling rationale: 
research indicates that those with graduate 
degrees can expect to earn 17,000 to 25,000 
dollars per year more on average across various 
industries than those without. But there are 
more than monetary rewards, some of which 
accrue from building expertise and being 
exposed to self-empowering and socially-con-
scious business practices that are embedded 
into the foundations of Woodbury’s program, 
which is about three things: a sustainable 
mindset, responsible leadership and self-em-
powerment. 

Whether you select Woodbury’s general 
MBA option or wish to include a concentra-
tion in accounting/�nance, leadership/global 
strategy, entrepreneurship, sustainability or 
entertainment management, you can complete 
your program in just 12 months, structured 
around seven-week sessions, offered in evening 
and weekend format. 

Woodbury’s 15:1 student/faculty ratio 
creates a highly personalized setting where 
MBA students receive the mentoring required 
to achieve career success. The program rep-
resents diversity, equipping students to harness 
the power of multiple perspectives. Students 
emerge from the MBA program with a sound 
knowledge base in accounting, �nance, mar-
keting, leadership and strategy, along with the 
networking skills needed to advance  to the 
next level and beyond.

Woodbury’s highly successful MBA gradu-
ates hold responsible positions at corporations, 
such as Bank of America, Ernst & Young, 
Honda Corporation, Jet Propulsion Laboratory, 
Kaiser Permanente, Merrill Lynch, NBC Uni-
versal, PricewaterhouseCoopers, Sony Enter-
tainment, Target, Walt Disney, Warner Bros., 
and Wells Fargo.

IN SUMMARY, WHY WOODBURY?
With so many MBA programs to choose 

from, you need to know that you are making 
a sound investment in your future when you 
choose Woodbury. Here are just a few things 

that set Woodbury’s MBA program apart:
• Flexible program that allows busy profes-

sionals to complete an MBA in as little as 12 
months by taking evening and some weekend 
classes. 

• 15:1 student/faculty ratio creates a highly 
personalized setting where you receive the 
mentoring you need to achieve success in your 
career.

• Location in Burbank, California, the 
media capital of the world, gives you access to 
a network of opportunities in a cutting-edge, 
creative environment.

• Quality  MBA program, veri�ed by its 
AACSB accreditation, con�rms that your 
degree will mean something to  current or 
future employers.

• Focus on embracing sustainable business 
practices, social responsibility, ethical leader-
ship, diversity and inclusion as core principles 
for both business education and business 
behavior, with the goal of cultivating creative, 
conscience-based, transformational leaders.

• Emphasis on fostering partnerships with 
leading businesses to introduce students to 
professional contacts and networking oppor-
tunities during and after their education at 
Woodbury.

• Focus on practice-based learning to pre-
pare students for the next stage of their careers, 
shaping leaders who possess a distinctive, high-
ly informed view of the business world.

You can be con�dent that Woodbury’s 
innovative MBA program will not only get you 
to the next stage in your career, but will give 
you a distinctive view of the world that propels 
you to a new level of personal success.

 
For more information, please visit our website 
www.woodbury.edu/mba, call (818) 252-5138  
or email satinder.dhiman@woodbury.edu.

Woodbury University School of Business 

NAME OF INSTITUTION
Woodbury University

NAME OF BUSINESS SCHOOL OR PROGRAM
School of Business

BUSINESS SCHOOL DEAN
Dr. Joan Marques

YEAR INSTITUTION WAS FOUNDED
1884

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1969

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
76 (Fall 2020)

MBA PLATFORMS OFFERED
Evening and Weekend,  
Intensive MBA program
BBA+MBA Accelerated Program

MBA AREAS OF EMPHASIS OFFERED
• Accounting-Finance
• Leadership and Global Strategy
• Sustainability Management 

Entrepreneurship
• Entertainment Management

LENGTH OF PROGRAMS
The 36-credit program contains 12 
integrated courses that can be completed 
in as little as one year, with a business 
undergraduate degree. Those without a  
business undergraduate degree may take 
one extra semester.

PROGRAM CAMPUS OPTIONS
Offered at the Burbank Campus

PROGRAM ACCREDITATIONS 
AACSB, ACBSP, WASC 

TOTAL COST OF MBA 
$1,365 per unit (36 units for completion)
$49,140 total
(Merit scholarships of up to $18,000 
available) 

REQUIRED TESTING 
GMAT and GRE are not required

UPCOMING INFORMATION SESSIONS 
For upcoming events, visit  
https://woodbury.edu/admission-events/

APPLICATION DEADLINES
Priority Deadline for Fall Semester: July 1
Priority Deadline for Spring Semester: 
November 1
Applications will be accepted after 
the priority deadlines until maximum 
enrollment is reached.

PROGRAM CONTACT INFORMATION
Prof. Satinder Dhiman, 
Director, MBA Program
satinder.dhiman@woodbury.edu
https://woodbury.edu/program/school-of-
business/programs/mba/
(818) 252-5138

MBA
SPOTLIGHT
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AN MBA PROGRAM YOU CAN MANAGE 
 -  Woodbury University’s 36-credit program contains 12 integrated courses that  

can be completed in as little as one year. 

 -  Woodbury’s MBA program is about three things: responsible leadership, sustainable 

business, and self-empowerment. 

 -  Our affordable, private-school MBA is work-compatible and practice-based.  

It does not require the GMAT/GRE and is open to all students with business or  

non-business undergraduate degrees.

 -  Generous merit scholarships are available!

Learn More & Apply:woodbury.edu/MBA
or scan this QR Code >
 

UNIVERSITY
MBA

WOODBURY

Master of Business 
Administration
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#Guided by Purpose
Explore a new approach to business with our

Sustainable Social Impact MBA and DBA programs.

Profit.People. Planet.

www.saybrook.edu

T here are a number of reasons why people 
choose Saybrook University’s Sustainable 
Social Impact MBA and DBA.
Saybrook built a business administration 

program for lead-
er-learners from diverse 
backgrounds committed 
to advancing people 
centered approach to 

improving the conditions of society and the 
world through innovative, sustainable business 
solutions.

Taught by Scholar-Practitioners: With 
advanced degrees and over 25 years as com-
munity leaders, consultants, researchers, and 

thought leaders 
Student Centered: Online-hybrid,  for the 

working professionals
Residential Conference: Learn from across 

University Programs, career development 
coaching and mentoring 
International study opportunity and scholar-
ships are also available. 

MBA IN SUSTAINABLE SOCIAL IMPACT
1 - 1.5 Years
100% Online
The Sustainable Social Impact MBA explores 
leadership and management through a multidis-
ciplinary lens, the knowledge area includes:

•  Accounting, Finance, and Data Analytics
•  Leadership and organizational behavior
•  Economics and global business
•  Human Resources Management
•  Training, development and knowledge  

 management
•  Organizational systems analysis
•  Technology, information systems,  

 communications and marketing

This pro-social, high impact MBA is 
designed to help professionals advance their 
careers as leaders, managers, and entrepreneurs 
while promoting positive change at systemic 
levels of society. The SSI MBA program incor-

porates team projects, adaptable learning  
activities, culminates in multidimensional  
leader-management development capstone.  
Internships, service learning, and international 
studies are available. 

DBA IN SUSTAINABLE SOCIAL IMPACT
3.5 - 4 Years
Online plus Short Residence
The Sustainable Social Impact DBA offers 
advanced studies leading to a doctorate in  
business administration.

For more information about Saybrook University’s 
SSI programs, visit saybrook.edu.

Saybrook University - Sustainable Social Impact

NAME OF INSTITUTION
Saybrook University

NAME OF BUSINESS SCHOOL OR PROGRAM
Sustainable Social Impact MBA - DBA

BUSINESS SCHOOL DEAN
Charlotte Hamilton, PhD
Dean of College of Social Sciences

YEAR INSTITUTION WAS FOUNDED
1969

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
2005

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
MA in Leadership & Management

PhD in Managing Organizational Systems

MBA PLATFORMS OFFERED
Hybrid, Online, Cohort

MBA AREAS OF EMPHASIS OFFERED
MBA
General 
Options for specializations in:
• Nonprofit Leadership
• Sustainability 
• Management Consulting 
• Diversity, Equity, and Belonging

DBA
Transformational Leadership & Sustainable 
Management Concentration

LENGTH OF PROGRAMS
MBA is 12 to 18 Months
DBA is in 3.5 to 4 Years

PROGRAM CAMPUS OPTIONS
MBA is 100% On-line
DBA requires a 5 days of short residence  
in the Fall and Spring

PROGRAM ACCREDITATIONS 
WASCUC

TOTAL COST OF MBA 
MBA: $22,900 - $34,350 per year 
DBA: $23,271 per year

REQUIRED TESTING 
None

UPCOMING INFORMATION SESSIONS 
Available monthly on-line  

APPLICATION DEADLINES
Year round:  Fall, Spring,  
and Summer

PROGRAM CONTACT INFORMATION
Tom Hayashi, MS Ed, PhD
Chair & Program Director
thayashi1@saybrook.edu
(562) 221-1030 (M)

MBA
SPOTLIGHT

023-32_sfvbj_MBA-SUP.indd   30 5/19/21   7:18 PM



MBA & MASTER’S GUIDE

MAY 24, 2021  CUSTOM CONTENT – SAN FERNANDO VALLEY BUSINESS JOURNAL   31   

Master Your Business  
Career with an Online MBA
#1 in California for Alumni Satisfaction -Journal of Consumer A�airs

Top Rated Online MBA Program -U.S. News & World Report, 2021

• Part-time and full-time programs available

• Flexible Fall, Winter, Spring, and Summer start dates 

• No GMAT or GRE required

For more information, visit 
univ.lv/mbax

T he University of La Verne has streamlined 
the Master of Business for Experienced 
Professionals (MBAX) program with 

competitive degree enhancements that address 
our nation’s evolving business demands. Since 
fall of 2020, students have transitioned into this 

program readied with 
the necessary tools to 
bolster their careers, 
all while satisfying the 
needs for �exibility, 

affordability, and cutting-edge results.
This redesigned program was based upon 

feedback and consultations with current 
business leaders and alumni in the �eld to adjust 

to what working professionals really need to 
become future industry leaders. 

Abe Helou, dean of the College of Business 
and Public Management, feels the program is 
already providing more options for students.

“With this program, the student is in charge,” 
Helou said. “The MBAX degree maintains 
strong academic rigor with an even better 
opportunity for students to customize to their 
academic needs. It is also our goal to ensure that 
they are supported every step of the way.”

Now, students may tap into select subjects 
of choice and explore their preferred curriculum 
through independent learning modules, endless 
concentration combinations, and more. Fewer 

prerequisite courses are required and electives 
have been increased to provide more learning 
options for students in specialized business �elds.

Students also have the freedom to take classes 
in ways that best �t their schedules, including 
options to learn online, through hybrid models, 
and with in-person instruction at campuses across 
Southern California. Core coursework will still 
cover the three main business branches: �nance, 
marketing, and operations.

The program is tailored to those with at least 
three years of professional experience who want 
to take the next step toward leadership positions. 

Graduates of the MBAX program work in 
executive-level positions across multiple �elds, 

both in Southern California and beyond.
A Strada-Gallup Education Consumer 

Survey published in the Journal of Consumer 
Affairs ranked the University of La Verne as No. 
1 for alumni satisfaction in California and No. 
11 nationally, just below Harvard and ahead of 
Stanford, UC Berkeley and USC.

U.S. News & World Report recognized 
the quality of University of La Verne online 
programs in four categories of its 2021 rankings. 
Among California colleges and universities 
offering an online MBA program, the 
University of La Verne ranked sixth.

Learn more at laverne.edu/mba/mbax.

NAME OF INSTITUTION
University of La Verne

NAME OF BUSINESS SCHOOL OR PROGRAM
College of Business and Public Management

BUSINESS SCHOOL DEAN
Abe Helou, Ph.D.
Dean and Professor of Finance

YEAR INSTITUTION WAS FOUNDED
1891

YEAR BUSINESS SCHOOL 
OR PROGRAM WAS STARTED
1992

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
516

MBA PLATFORMS OFFERED
Full-Time, Part-Time, Evenings and Weekends, 
Online, On-Campus, and Off-Campus

MBA AREAS OF EMPHASIS OFFERED
• Accounting
• Finance
• Information Technology
• International Business
• Management and Leadership
• Marketing
• Supply Chain Management
• Health Services Management

LENGTH OF PROGRAMS
18 – 36 months

PROGRAM CAMPUS OPTIONS
La Verne, Bakersfield, Burbank, College of 

the Canyons, Irvine, Ontario, 
Online, Naval Base Ventura County, 
Vandenberg Air Force Base 

PROGRAM ACCREDITATIONS 
WASC

RANKINGS  
#6 in California for Online MBA  
- U.S. News & World Report
#1 in California for Alumni Satisfaction - 
Journal of Consumer Affairs

TOTAL COST OF MBA 
$910 per unit for 2020-21 academic year

REQUIRED TESTING 
GMAT and GRE are recommended  
but not required

UPCOMING INFORMATION SESSIONS 
Visit univ.lv/mbax to learn more about the 
program and attend a virtual information 
session.

APPLICATION DEADLINES
Rolling application deadlines with Fall, 
Winter, Spring, and Summer start terms.

PROGRAM CONTACT INFORMATION
Call (909) 448-4444 or email 
gradadmission@laverne.edu to contact an 
admissions representative.

University of La Verne College of Business and Public Management 

MBA
SPOTLIGHT
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T hese days, legal knowledge isn’t just for 
lawyers. Now more than ever, professionals 
across businesses, industries and sectors 

regularly intersect with legal matters, from con-
tracts and compliance, to �nance and mergers, 
to cybersecurity and IP.

In response to these changes, USC’s Gould 
School of Law – ranked among the top 20 law 

schools nationwide – is 
leading the charge 
to meet the demands 
of today’s evolving 
workplace. The Mas-

ter of Studies in Law (MSL) gives students a 
foundational understanding of important legal 

concepts, allowing them to enhance their pro-
fessional expertise with core legal skills.

INTERACTIVE, ONLINE FORMAT
The MSL degree is specially designed for 

non-lawyer professionals interested in legal 
issues related to their �elds. Students have the 
convenience of completing the degree 100% 
online, and the �exibility to study part-time — 
an ideal format for work schedules. No LSAT 
or GRE test is required; no prior law degree is 
required. Scholarships are automatically consid-
ered for all applicants.

Broadcast news anchor and current MSL stu-
dent Nick Ciletti said, “I love that USC offers 

the MSL program entirely online, and it’s really 
convenient for my sometimes-unpredictable 
schedule — you never know when breaking 
news will happen. I also really appreciate the 
one-on-one attention my advisers and professors 
are able to provide us and that’s something that 
sets USC and Gould apart.”

CUSTOMIZED TO YOUR INTERESTS
MSL students can tailor their educational 

experience with an industry-speci�c certi�-
cate, which can be completed at no additional 
cost, as part of the MSL program. Certi�cate 
programs include: Business Law; Compliance; 
Human Resources Law and Compliance; Enter-

tainment Law and Industry; Financial Com-
pliance; Privacy Law and Cybersecurity; and 
Health Care Compliance.

CORPORATE PARTNERSHIP 
OPPORTUNITIES

USC Gould partners with numerous orga-
nizations that offer scholarship savings as an 
employee bene�t. For more information about 
the MSL, including corporate partnerships, visit 
bit.ly/usc-corporate-ed or email corporatecus-
tomed@law.usc.edu.

For more information about USC’s online  
MSL program, visit bit.ly/usclaw2021.

MASTER’S
SPOTLIGHT

USC Gould School of Law - MSL

NAME OF INSTITUTION
University of Southern California

NAME OF SCHOOL OR PROGRAM
Gould School of Law: 

SCHOOL DEAN
Dean Andrew T. Guzman

YEAR INSTITUTION WAS FOUNDED
1900

MASTERS PLATFORMS OFFERED
Online, part-time Master of Studies in Law 
(MSL)

MASTERS AREAS OF EMPHASIS OFFERED
Specialized certificate programs include:

Business Law; Compliance; Entertainment 
Law and Industry; Financial Compliance; 
Health Care Compliance; Human Resources 
Law and Compliance; Privacy Law and 
Cybersecurity

LENGTH OF PROGRAMS
Online, part-time MSL – 16 months

PROGRAM ACCREDITATIONS 
WASC, ABA (American Bar Association)
CCB (Compliance Certification Board)

RANKINGS
U.S. News & World Report: 
Best Law Schools - #19
Best Business/Corporate Law Programs - #19
Best Tax Law Programs - #23

TOTAL COST OF MASTERS 
Online MSL tuition: approximately $56,847, 
plus university fees

REQUIRED TESTING 
No LSAT or GRE required
TOEFL or IELTS for international applicants

UPCOMING INFORMATION SESSIONS 
Schedule a one-on-one meeting with a  
USC Gould advisor: msl@law.usc.edu

APPLICATION DEADLINES
Online MSL:
Fall 2021 (Priority) - June 23
Fall 2021 - July 28
Spring 2022 (Priority) - October 13
Spring 2022 - November 10

PROGRAM C
ONTACT INFORMATION
Online MSL
msl@law.usc.edu 
213-821-5916
gould.usc.edu/academics/degrees/msl
gould.usc.edu/academics/degrees/residential-msl

Corporate Partnerships:
corporatecustomed@law.usc.edu
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