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usiness flourishes in Costa Mesa, home to retail giant South Coast Plaza; retail innovators such as The LAB,
The Camp, Metro Pointe, The Triangle and the SoCo Collection; the action sports capital of the world (Hurley,
Volcom, RVCA, and more); major companies such as Experian Information Solutions and the Automobile
Club of Southern California; and the best restaurants for a town its size west of the Mississippi (according to

Rand/McNally and USA Today). 
So what’s the Costa Mesa advantage? It begins with location. Costa Mesa is situated between Los Angeles and

San Diego in the heart of affluent coastal Orange County, just one mile from the beach. It’s intersected by three
freeways. And it’s adjacent to the John Wayne Airport. Few cities in the United States can match Costa Mesa’s
location.

Demographics is another advantage. Costa Mesa and the surrounding community (which includes neighboring
Newport Beach and Irvine) provide some of the most attractive demographics in the nation with purchasing power
that generates more than $42 million in annual retail sales tax in a city whose population is 110,000.

City Hall also insures a business-friendly atmosphere, from its super low business license fees ($200 is maximum
annual cost) to expedited services that cut through traditional red tape and get your business up and running without
delay or government-induced headaches.

The final advantage is hard to quantify, but equally important: the character of Costa Mesa. The city’s
entrepreneurial spirit and laissez-faire tradition have provided fertile ground for everything from major institutions such
South Coast Plaza, the Segerstrom Center for the Arts, South Coast Repertory, and five Costa Mesa-based colleges
to locally launched businesses that have developed national followings, including Quiksilver, Paul Frank and Wahoo’s
Fish Tacos.

Location, demographics, business-friendly City Hall and Costa Mesa’s character: the Costa Mesa advantage.

B
The Costa Mesa Advantage: 

Location, Demographics, Character

ith retailers big and small and restaurants five-star and funky, Costa Mesa provides
such fertile ground that it’s become the retail and dining capital of Orange County. 

The retail environment in Costa Mesa is unique, allowing for developments such as
South Coast Plaza (the most successful retail center in the United States), the

counter-cultural Camp and LAB shopping centers, the cutting-edge SoCo Collection and The
Triangle, and the East 17th Street Promenade that’s become home to some of Southern
California’s most innovative and hottest retailers. Here’s a closer look at some of Costa Mesa’s
larger retail centers.

South Coast Plaza: With nearly luxury stores and award-winning restaurants, South Coast
Plaza features approximately 2.8 million square feet of leasable space and generates the most
sales volume of any regional shopping center in the United States.

Metro Pointe at South Coast: This 52-acre master-planned environment offers Class A office
space, restaurants, shopping, movie theaters and apartments. It’s centrally located and visible off
the San Diego Freeway (I-405) and Corona del Mar Freeway (SR-73). 

The LAB and Camp: These two retail centers—across the street from each other on Bristol
Street—provide a counter-cultural shopping and dining experience with an indoor-outdoor
atmosphere that is especially appealing to younger generations. The New York Times called the
LAB when it opened the “frontier of shopping.” The environmentally sensitive centers provide
customers with the four C’s: Community, culture, commerce and consciousness. 

The Triangle: The lifestyle (“eat + play”) center at the terminus of the Costa Mesa Freeway at
19th Street offers award-winning restaurants and bars, multi-screen movie theater, a soon-to-open
bowling alley/tavern and other draws that have made The Triangle a center for nightlife in Costa
Mesa.

SoCo Collection: South Coast Collection, marketed as a progressive shopping center, provides
more than 300,000 square feet of design showrooms, creative studios, retail and dining space
amid zen gardens and courtyards.

East 17th Street Promenade: This one-mile stretch of retail and dining establishments on Costa
Mesa’s southern border adjacent to Newport Beach offers a wide variety of experiences and
selections, from one of the best surf shops in the country (Surfside Sports) to hip boutiques. 

Rand/McNally and USA Today named Costa Mesa as having the best dining west of the
Mississippi River for a city its size. Within the city’s 17 square miles, diners can find everything
from upscale restaurants such as Charlie Palmer, Seasons 52, the Golden Truffle and Anqi to
more casual but trend-setting eateries including Eat Chow, Pizzeria Ortica and Wahoo’s Fish Taco.

To attract even more restaurants, the Costa Mesa City Council recently updated its parking
requirements for sit-down establishments with more than 300 square feet of public space. Now,
restaurants are required to provide 10 parking spaces per 1,000 square feet for the first 3,000
square feet and 12 spaces for each additional 1,000 square feet above the first 3,000 square feet.

W
Costa Mesa: The Retail and Dining 

Capital of Orange County
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“We chose Costa Mesa, City of the Arts, as the home for
the LAB Anti-Mall in 1993 because its leadership
possesses a distinctly imaginative culture. It was
refreshing to have the city’s support for our out-of-the-
box vision for niche retail environments. They share our
motto: community, culture, commerce, and
consciousness and gave us the opportunity to do
business differently and creatively rather than following
rote methodology. I firmly believe this would not have
happened in other cities.” “The city’s foresight and innovation has allowed
dozens of start-up companies to open businesses in Costa Mesa, the
establishment of the Sobeca Arts District (South On Bristol, Entertainment,
Culture, Arts), which has created hundreds of jobs and boosted the local
economy. This is government leadership at its best! Happy Anniversary,
Costa Mesa! Hope to be here another 20 years!”

- Shaheen Sadeghi, Owner, The LAB and The Camp retail center

The Pleasure of Doing Business 
in Costa Mesa

“We are thrilled to have opened our latest Saddle
Ranch Chop House in the beautiful city of Costa Mesa.
It has been a pleasure doing business in and with the
City thus far and we look forward to many more years of
operating here.”

- Chris Burgart, Saddle Ranch Chop House

“We look around our shop and we see customers
ranging from children, to students, to groups visiting
from retirement centers. And we love that Costa Mesa
is able to provide that type of community experience.
We are surrounded by colleges, beach communities
and families. As a business, we love that type of
diversity.” “Beautiful weather, directly accessible from
the 405 for people visiting from LA and Long Beach.
Location is important, and we have loved how ‘in-the-
center’ of everything we are by being in Costa Mesa.

- Jeff Duggan, Owner, Portola Coffee Lab

RESIDENTIAL LAND VALUES PRICE/SQ. FT.
Single Family $47.77
Multiple-Family (R2) $46.29
Multiple-Family (R3+) $51.99
*Estimates

POPULATION CHARACTERISTICS
Population - 110,757
Median Age - 33
Average Household Size - 2.69
Average Family Size - 3.30
*South Coast Metro Alliance

Income Distribution
Up to $14,999 10.4%
$15,000 - $24,999 10.1%
$25,000 - $34,999 11.3%
$35,000 - $49,999 17.2%
$50,000 - $74,999 22.5%
$75,000 or greater 28.5%
*US Census Bureau (In 2010 Inflation-Adjusted Dollars)

GENERAL LEASE RANGES
Office Uses:
Industrial Area $0.80 / sf.
South Coast Metro Area $4.00 / sf.
*Estimates

Commercial/Retail Uses:
Strip Commercial $1.75 / sf.
South Coast Metro Area $6.00 / sf.

Industrial Uses:
Westside Area $0.60 / sf.
Red Hill/Airway Area $2.25 / sf.
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ric Burdon & the Animals, Berlin and Chevy Metal featuring
members of the Foo Fighters are among the musical headliners
that will perform at Costa Mesa’s three-day street festival in June
to celebrate the city’s 60th anniversary.

Forty-five years ago, Eric Burdon & the Animals played on the same
spot in Costa Mesa as part of the Newport Pop Festival, a precursor to
Woodstock and the first music concert to draw more than 100,000
spectators.

“The Costa Mesa mayor at the time vowed never to allow that kind of
concert again in Costa Mesa,” said Mike Scheafer, chair of the city’s 60th
Anniversary Planning Committee. “We think nearly half a century is enough
time to have passed to allow Eric Burdon & the Animals back into our city.”

The weekend festival, which will take place June 28-30, will include musical acts on three

E
City to Celebrate 60th Anniversary During Three-Day Festival June 28-30

� Consolidated, one-stop building permit plan check services
� Option of accelerated plan check
� No utility taxes 
� No license fees 
� $200 maximum annual business license tax
� Fair and reasonable fees
� One of Southern California’s fastest processing and review of planning applications
� Knowledgeable, efficient and friendly staff
� 8% transient occupancy tax 
� No fee for commercial/industrial banner permits
� Active business retention strategy
� City ombudsman for local business issues
� Business Assistance Hotline: 714.754.5613
� 50% reduction in solar permit fee for commercial and industrial businesses
� Planning and building assistance available weekdays 8 a.m. to 5 p.m.
� Simplified zoning code and sign ordinance
� Simplified commercial and industrial development standards handouts
� Strong Conference and Visitor Bureau and Chamber of Commerce
� Located in the heart of Orange County, adjacent to John Wayne Airport

How the City of Costa Mesa Allows 
Businesses to Thrive

10. Three freeways (San Diego, Costa Mesa and Corona del Mar) serve the city.

9. World-class culture (Segerstrom Center for the Arts, South Coast Repertory theater, Noguchi Sculpture
Garden) and dining (Charlie Palmer, Anqi, Mastro’s Steakhouse, Pinot Provence, Golden Truffle, Scott’s
Seafood, Seasons 52 and Marche Moderne, among others).

8. Five colleges call Costa Mesa home.

7. Retail innovation thrives in Costa Mesa (The Camp, The LAB, SoCo Collection, The Triangle).

6. The city borders John Wayne Airport, one of the busiest airports in the country.

5. The action sports capital of the world is Costa Mesa. 

4. Proven track record: City of 110,000 generates $42 million annually in retail sales tax. 

3. Location, location, location: In the heart of affluent Orange County, halfway between Los Angeles and
San Diego and less than one mile from the beach.

2. Super low business license fees ($200 maximum annually).

1. City Hall is devoted to cutting through red tape to allow businesses to thrive.

Top 10 Reasons 
to Do Business in Costa Mesa

stages, the OC Tastefest featuring more than 30 local
restaurants, a classic car show, an art walk, and a

children’s zone with kid-friendly activities.
The event will be held on Fair Drive between

Fairview Avenue and Newport Boulevard. The street
will be closed Thursday through Sunday for the
festivities. Free parking will be available at the OC
Fair and Event Center parking lot.

Festival events will be free except for concerts on
the main stage. One-day passes for the paid

concerts are $20 in advance and $25 on the day of the
event. Three-day passes will be available for $50 in advance. Tickets can be

purchased online at Ticketfly.com.

Burdon

For more information on doing business in Costa Mesa, call City CEO Tom Hatch at (714) 754-5328 or tom.hatch@costamesaca.gov

COSTA MESA Guide_Layout 1  5/30/13  4:41 PM  Page 36

http://www.CostaMesals60.com
http://www.costamesaca.gov


JUNE 3, 2013                                                                                                                             THE COSTA MESA ADVANTAGE Advertising Supplement ORANGE COUNTY BUSINESS JOURNAL B-37

ho knew that moving a corporate office from Huntington
Beach to a new city would spark a proud, decades-long
partnership that is moving into its 30th year? The Ayres
Hotels of Southern California began its amazing
adventures in Costa Mesa with just that, an office move

in the early 1980s. Quickly recognizing the potential for a hotel in
the area, the third Countryside Inn was opened on Bristol Street in
the spring of 1986 directly next door the corporate office and a
small retail center. The establishment of this hotel would soon
enmesh the growth of the city of Costa Mesa and the Ayres Hotels
as both worked to adapt to the ever-changing face of doing
business in Orange County. 

Few are aware of just how closely Costa Mesa and the Ayres
Hotels have worked over the years. Side by side these two parties
embraced the opportunities, adversities and sometimes bittersweet
goodbyes that are sure to be a part of a 30-year journey. The first
of these goodbyes was to Ed Fawcett, who was integral to the
initial success of the hotel and left his position as the long-term
general manager of the Countryside Inn in the spring of 1992 to
take up his current post as president of the Costa Mesa Chamber
of Commerce. Countryside Inn then bid farewell to its moniker in
2001 when it was rebranded as an Ayres Hotel. Each of these
goodbyes was a reinvention and another step toward an ever-
strengthening partnership between the hotel group and city that

Ayres Hotels and Costa Mesa – A Likely Pair
has lasted well into recent years.

Susan O’Brien-Moore, the current general manager of Ayres
Hotel & Suites Costa Mesa, says that the relationship boils down to
one word, “Fabulous!” So fabulous, in fact, that today the Ayres
Hotels often joins forces with the city for many local and charity
events, most recently the Art of Leadership Mayor’s Celebration,
which helped to fund art programs in Costa Mesa’s schools. The
city has consistently proven itself invested in the interests and
needs of its own community and local businesses, which has
ultimately been beneficial to both the Ayres Hotels and the city itself.   

As Costa Mesa approaches its 60th year, the Ayres family took
some time to reflect on the relationship between Ayres Hotels and
Costa Mesa. Don Ayres III states, “Our roots are in the city of Costa
Mesa. Without a home base, we would not be making such
headway on construction at our new Orange, Fountain Valley and
Pas Robles hotels. I mean, this is more than a relationship. It is a
partnership that has lasted over 30 years and we are proud to have
expanded alongside the city while still holding true to our core
values and the strengths of the company. We are looking forward to
the next 30.”

To learn more about the Ayres Hotels online, prospective guests
are invited to visit www.ayreshotels.com, where they can view each
of the hotels, make reservations and view current specials.

W
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have just returned to Southern California and am proud to serve as the president
and CEO of Pacific Mercantile Bank (“PMB”). For the past nine years, I have been
the president and CEO of a long and well-established, $3 billion regional bank in
Northern California. It is nice to be home again as I was born and raised in Orange
County, have extensive family in the area and have always loved this vibrant and

successful community. Growing up, we never knew recession as Orange County clipped
along with positive growth and prosperity even when recessionary forces were hard
pressing other parts of the country. My dad was the president of Townsend/Textron, an
aerospace fastener company and one of the largest industrial companies of the county
during the 50s, 60s and 70s. I have only learned since his passing of how deeply he
contributed in the success of institutions so well recognized today. St. Joseph’s Hospital,
UCI Medical School, Chapman College and Cal State Fullerton were all worthy causes

Community Banking
Our Pledge to Southern California

by Steven K. Buster, President & CEO, Pacific Mercantile Bank

that he served in the leadership position of chairman. My four brothers too are engaged
in the community and fortunately, by reputation, make me welcome throughout Orange
County.

Pacific Mercantile Bank is one of the largest commercial banks headquartered in
Orange County. Founded in 1999, we are perhaps the best kept secret in Southern
California. We (PMB) are a business bank, meaning we focus on small to larger sized
business enterprises. Our customers are tech companies, health care companies,
merchants, manufacturers, distributors, exporters and importers, contractors, movie
producers, business professionals, in fact, a broad and diverse group of businesses
throughout our Southern California marketplace.

It was inspiring to receive a letter from a client of my former bank in Northern
California on my very first day at Pacific Mercantile Bank. The customer was thanking

I

About Pacific Mercantile Bancorp
Pacific Mercantile Bancorp, a publicly traded company with its shares listed on the

Nasdaq Stock Market under the trading symbol, “PMBC,” is the parent holding company
of Pacific Mercantile Bank (“PMB”). PMB is an FDIC insured, California state-chartered
bank and a member of the Federal Reserve System, which provides a wide range of
commercial banking services to businesses, business professionals and individual
clients through its combination of traditional banking financial centers and
comprehensive, sophisticated electronic banking services.  The Bank’s major product
lines include commercial loans, commercial real estate loans, entertainment industry
loans, small business (SBA) loans, export-import loans, mortgage loans, asset based

financing, deposit products, and treasury and cash management services.  The Bank,
which opened for business on March 1, 1999, had total assets exceeding $1 billion as of
December 31, 2012.  PMB operates a total of seven financial centers in Southern
California, four in Orange County located in the cities of Newport Beach, Costa Mesa, La
Habra and San Juan Capistrano, one in Los Angeles County in the city of Beverly Hills,
one in San Diego County in the city of La Jolla and one in the Inland Empire in San
Bernardino County, in the city of Ontario.  In addition to the Bank’s physical locations, it
offers comprehensive business and individual banking services over its Internet Bank at
www.pmbank.com.
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me for the bank’s extension of an emergency loan. She recalls the situation as almost
hopeless. Contractor fraud left her financially unable to complete construction and her
long-time national bank refused her aid or advice. We were able to provide insightful
counsel and some unsecured financing to seal the property from weather damage. We
were also able to develop a plan for her to rebuild her financial capacity. Her letter
advised me of her grateful satisfaction and that she had retired the loan with a final
payment.

Receipt of this letter was incredibly well-timed as it reminded me of why I have
dedicated 40 years of my life to the banking profession. The first duty of a new CEO is to
reflect on values for the organization, to lead by example and to reinforce those values
with the entire company. So many Wall Street companies have lost their way on values
by focusing on short-term results and by forgetting the importance of balance in
supporting the many stakeholders that we serve. I am deeply grateful to my former client
for writing me and reinforcing the need for rigid dedication to principles of ethical
behavior, fundamental values and commitment to serve community and all stakeholders
of the Bank in a thoughtful and balanced way. The values I have referred to represent
the common bond between the Bank and our clients.  It represents TRUST, essential to
a quality financial partnership.

Steven K. Buster
Steven Buster has been the president and CEO of Pacific

Mercantile Bancorp (“the Company”) and of Pacific Mercantile
Bank since April 29, 2013. Buster serves as a director on the
boards of both the Bank and of the Company. Buster served as
the president, CEO and a director of Mechanics Bank, from
2004 through December 31, 2012. Buster has more than 35
years of experience as a banking executive, in California, the
Western United States and internationally. He served as
managing director of US Trust Company, NA responsible for all
banking activities in the Western United States from 2000 to 2004. During 1999 and
2000, Buster served as COO for the District Attorney, County of Los Angeles, with
responsibility for transformation of the Bureau of Child Support. During the period
from 1989 through 1998, Buster served first with First Interstate Bank, and following
the acquisition, with Standard Chartered Bank, in a variety of California and
international roles including London and Singapore with significant responsibility and
authority. Buster was born and raised in Tustin, Calif. and has extensive business and
personal contacts throughout the Bank’s service area.

A business bank such as ours is expected to be consultative in nature. We learn about
the client’s needs and design custom solutions to aid them in conducting their business. I
like to differentiate ourselves in the financial supermarket industry as “A community
bank with big bank toys that knows your name and your business needs.” We offer
state-of-the-art Treasury products, electronic delivery of our services and lending
products that support even the larger companies in properly structured solutions. We do
not want to be a low-cost commodity facilitator of financial transactions as Pacific
Mercantile Bank is about relationships. It drives everything we do under the philosophy
that our people are the most precious asset we have. Treated well in a healthy
environment, their focus is on resolving clients’ needs with dedicated service. The loyalty
generated ultimately benefits the shareholder through retention and long-term, mutually
prosperous relationships. This virtuous circle builds strong communities that we are
dedicated to serve.

Our pledge at Pacific Mercantile Bank is to serve our clients with integrity, unwavering
values and service to our community.

For more information, contact Barbara Palermo at 714.438.2524 or
bpalermo@pmbank.com.
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osta Mesa prides itself on being a vibrant, diverse
community, a place where different people can mix and
mingle together in all walks of life. One of the best
examples of this is The Triangle, a destination-oriented
entertainment center that is just putting the final touches

on a massive renovation to revitalize the high-profile center. With
new restaurants, amenities and entertainment options, The
Triangle brings all that Costa Mesa is known for to one location.

Triangle Square opened in 1992 at the corners of Newport
Boulevard, 19th Street and Harbor Boulevard, at the gateway of
the Costa Mesa Freeway. The center had suffered through several
changes in ownership and economic cycles significantly impacting
its tenant base and revenue. In 2010, Greenlaw Partners
purchased the iconic property with the true understanding to build
on the success of its current tenants and what would work in the
community and region. Taking advantage of its strong traffic
counts, convenient access and high-profile Costa Mesa location,
the new concept is attracting high quality tenant mix. With the
support of the Costa Mesa city planners and government,
Greenlaw Partners embarked on an ambitious redevelopment
project, aimed at bringing a more modern, alternative vibe to the
well-positioned center.

A key step was to rebrand Triangle Square as The Triangle to
better reflect the centers eat + play destination-oriented tenant
base as well as implement a unique branding design. Additionally,
the space received some major architectural and structural
upgrades, including those aimed at streamlining parking and
access. The property now offers valet service seven days a week
and free parking on seven levels. The new signage and color-
coding makes the center easier to navigate. Extensive renovations,
including design and facilities upgrades, landscaping and lighting,
have transformed the iconic building.

Another significant component to The Triangle’s redevelopment

The Triangle
has been to bring in new, exciting and diverse merchandising mix,
particularly focusing on entertainment and dining options.
Repositioning The Triangle as an “eater-tainment” destination, the
center now offers consumers an experience they can get nowhere
else, from exciting nightlife, innovative theme restaurants and bars
to lifestyle options and amenities. Currently, Madison Marquette
Retail Services manages and leases the property and is actively
looking to lease out the remaining spaces.

To underscore the entertainment, dining and lifestyle options, in
late 2011, the center welcomed a new 60,000-square-foot 24 Hour
Fitness® Costa Mesa Newport Super-Sport club. Over the past
year, four exciting new restaurants have opened at the center
joining Yard House and Triangle Cinemas, part of Starlight Cinemas
collection of theaters as anchors. The property’s existing tenants
GNC and Rockstar Tan further complement the lifestyle draw of the
experience. Amongst the new establishments are Black Knight
Gastro Lounge, Olive Branch Wood Fire Pizza, Saddle Ranch Chop
House, a “Rock meets Western” concept with a large outdoor patio
with a stone campfire pit, bar, booths and a mechanical bull; El
Corazon de Costa Mesa, serving Mexican food and handcrafted
cocktails; and the latest opening H2O Sushi & Izakaya, a new
Japanese concept by LA-based Octopus Restaurant Group.
Opening fall 2013, will be the latest addition, Tavern + Bowl Costa
Mesa, featuring bowling in a fun and unique atmosphere.

The Triangle, newly re-imagined, is now the premier destination
in Costa Mesa to eat, and to play. With a gym, a tanning salon,
entertainment themed restaurants and a movie theater it provides
and entire lifestyle experience for Costa Mesa’s and Orange
County’s residents.

The Triangle 1870 Harbor Boulevard
For more information please visit www.go2triangle.com or contact

Morgan Erickson 949.650.0732

C
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t’s amazing that 40 years have gone by
since Ingardia Bros. Produce Inc. opened
for business in a 2,400-square-foot retail
space in Costa Mesa. On that sunny
California day – Friday June 16, 1973 –

they opened for business at 9 a.m. with a few
customers waiting outside their doors. On that
day, entrepreneur brothers Sam and Joe
Ingardia, with their family members and no other
employees, had their first day of sales, totaling
$238.

They’ve come a long way since that day, as
they transitioned from a retail business to a
wholesale-only operation, serving a wide variety
of food service establishments. They outgrew
their facility in Costa Mesa about two months
after they had completed the new construction,
but waited patiently until a parcel of land was
available to build a new facility that would suit
their food distribution needs. On February 5,
2008, they completed construction on their new
state-of-the-art, fully HACCP-certified, 63,000-
square-foot distribution center in Santa Ana that
was built with plenty of room to grow.

Today, Ingardia Bros. Produce Inc. has grown to service five counties in Southern
California, with more than 1,500 active accounts, and a force of 168 full-time employees.
Their incredible facility utilizes the latest advancements in the fresh produce and seafood
distribution industry. They have considered every detail of operation to ensure they exceed

Ingardia Bros. Produce 
Celebrates 40 years in Orange County!

current standards for health and safety. As far as
their sales go, let’s just say that they’ve come a
long way since the $238 they made their first day
40 years ago.

Despite the changes, there are certain things
that remain the same since day one: the Ingardia
Bros. Produce values, integrity and commitment.
Sam and Joe Ingardia may be older and wiser,
but the hard work and dedication to their
business and their employees remain the same.

Since their inception, the Ingardia brothers took
pride in providing fresh vegetables and fruits that
were locally grown, and seafood that was caught
within the California coastline. Today, they are still
working with local growers, and while the
sustainable, locally grown, farm-to-table may be
seen as a trend in today’s restaurant marketing
approach, at Ingardia Bros. it has been the norm
since their very first day, and will continue for
generations to come.

Ingardia Bros. and their loyal employees are
committed to high-quality service, products with
traceability, and a distribution center that meets

and exceeds all health and safety requirements.
The product they sell is their reputation, and at Orange County’s Ingardia Bros. Produce

Inc., there are never compromises. Here’s to 40 years, and 40 more to come!
Ingardia Bros. Produce Inc. is located at 700 S. Hathaway St., Santa Ana, CA 92705. For

more information, call 949.645.1365 or visit www.ingardiabros.com.

I

Joe (L) and Sam (R) Ingardia
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ollowing a two-year, $17 million dollar renovation the former the Wyndham Orange
County, the Avenue of the Arts Wyndham Hotel officially raises its flag as Orange
County’s newest 4 star hotel. The new incarnation is a stylish, corporate-oriented,
238-room hotel set on a secluded lake right in the heart of Orange County’s
corporate, fashion and theater arts center.

Located in the city of Costa Mesa, Calif., just three miles from John Wayne Airport, the
hotel is positioned within walking distance to the Segerstrom Center for the Arts, South
Coast Plaza, and many of Orange County’s largest corporations such as Experian,
Deloitte and IBM. The hotel is focused on creating a business travel experience that
combines the convenience and service travelers have come to expect with home-like
comforts and a unique setting creating the perfect urban escape.

The 238 guest rooms feature eco-friendly hardwood floors, floor-to-ceiling granite
bathrooms, lakeside or garden views, private walk out balconies, executive work desks
and all the modern comforts that will make the guest’s experience as close to home as

The Avenue of the Arts Wyndham Hotel Unveils 
as Orange County’s Newest Corporate Travel Hot Spot

possible. The hotel plays host to 24 junior suites with separate living and sleeping areas
as well 11 stunning executive suites. The 700 sq. ft. executive suites are all individually
designed and decorated creating a truly unique experience for the guest.

Other hotel amenities include a 24-hour accessible fitness center featuring Lifecycle
fitness equipment and an aromatherapy Klauf’s sauna, state-of-the-art business center,
lakeside jogging trails, and an arts and leisure gift shop that showcases California
produced and environmentally friendly products.

Already the recipient of a Green Key and Eco Rooms and Suites environmental awards,
the Avenue of the Arts Hotel firmly believes in environmentally conscious business
practices and adheres to brand standards that have helped Newsweek recognize
Wyndham Worldwide as one of the 100 greenest companies.

For more information about Avenue of the Arts Wyndham, please call 714.751.5100 or
visit www.Avenueoftheartshotel.com. 

F
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BUSINESS

Compiled by Dana Truong

ONGOING
� SoCal Insider hosted by Rick Reiff
(KOCE-TV/PBS SoCal) Wednesday 5:30
p.m. Repeats Friday 7 p.m., Sunday 11:30
a.m., Monday 5:30 p.m. Guests: Antonio Vil-
laraigosa, L.A. mayor; other guests
� Real Orange With Ed Arnold and Ann
Pulice (PBS SoCal) Monday through Friday
5:30 p.m., 11:30 p.m. 

RECURRING
� OC Toasters (Toastmasters International)
Laguna Hills every Monday 7 a.m. $9 (949)
348-0536 www.octoasters.com
� Networking Breakfast (Cypress Chamber
of Commerce) Los Alamitos every second
Tuesday 7:30 a.m. $25 (714) 827-2430
www.cypresschamber.org
� Leads Lunch (Anaheim Chamber of Com-
merce) Anaheim every second and fourth
Wednesday 11:30 a.m. $25 (714) 758-0222
www.anaheimchamber.org
� Mix at Six Networking Event (Orange
County Chapter of the American Marketing
Association) Tustin every first Wednesday 6
p.m. $15 (714) 709-4468 www.ocama.org
� Monthly Networking Luncheon (Costa
Mesa Chamber of Commerce) Costa Mesa
every second Wednesday 11:30 a.m. Cost
varies (714) 885-9090 www.costamesacham
ber.com
� Premier Professionals BNI (Business
Networking International) Buena Park every
Thursday 11:45 a.m. $15 (714) 393-3994
www.bnipremierprofessionals.com
� Lunch and Leads (Irvine Chamber of
Commerce) Irvine every first and third Fri-
day 12 noon Free (949) 502-4120
www.irvinechamber.com
� Professional Speaking/Meeting Skills
Development Workshop (Toastmasters
Challengers Club 734) Laguna Hills every
Friday 7 a.m. $7 (714) 474-3692 www.chal
lengers734.com

TUESDAY, JUNE 4
� Women in Business Awards (Orange
County Business Journal) Irvine 12 noon $95
(949) 833-8373 ext. 209 www.ocbj.com/
bizevents
� Consulting as a Successful Business
(Score 114) Anaheim 6 p.m. $45 (714) 550-
7369 www.score114.org
� Building as a Successful Business (Score
114) Costa Mesa 9 a.m. $45 (714) 550-7369
www.score114.org

Submit listings to Calendar, Orange County Business Journal, 18500 Von Karman Ave., Ste. 150, Irvine, CA 92612, or fax to (949) 833-8751, or
email to features@ocbj.com at least two weeks before the event. Include the following: event name, host organization, location, date, time, cost,
phone number, website and contact name. Typically, for-profit events costing more than $125 per day will not be listed.

CALENDAR June 3-12, 2013

WEDNESDAY, JUNE 5
� Starting a Small Business in California
(Score 114) Tustin 5 p.m. Free (714) 541-
1010 ext. 281 www.score114.org
� Options for Financing a Growing Busi-
ness (Orange County Small Business Devel-
opment Center) Santa Ana 6 p.m. Free (714)
564-5200 www.ocsbdc.com

THURSDAY, JUNE 6
� Demystifying Financial Statements
(Score 114) Irvine 5:30 p.m. Free (714) 541-
1010 www.score114.org

SATURDAY, JUNE 8
� Legal Topics for the Small Business
(Score 114) Costa Mesa 9 a.m. $45 (714)
550-7369 www.score114.org

TUESDAY, JUNE 11
� International Trade - Importing (Score
114) Costa Mesa 9 a.m. $45 (714) 550-7369
www.score114.org
� Hiring Made Easy (Score 114) Rancho
Santa Margarita 6 p.m. Free (714) 550-7369
www.score114.org
� Selling Techniques That Work (Score
114) Irvine 6 p.m. Free (714) 550-7369
www.score114.org
� Emergence of the Learning Organiza-
tion (Project Management Institute’s Orange
County Chapter) Costa Mesa 5:30 p.m. $35
(714) 751-5100 www.pmi-oc.org

WEDNESDAY, JUNE 12
� Grow Sales and Minimize Risk with
Market Research (Orange County Small
Business Development Center) Santa Ana 6
p.m. $25 (714) 564-5200 www.ocsbdc.com

OTHER

Alkaline Trio: performing at the House of Blues in Anaheim on June 12

� Rite of Spring Turns 100 (Pacific Sym-
phony) Costa Mesa June 6 to 8 8 p.m. $25-$185
(714) 755-5799 www.pacificsymphony.org
� Alkaline Trio (House of Blues) Anaheim
June 12 8 p.m. $27 (714) 778-2583
www.houseofblues.com

FUNDRAISER

� Partnership Banquet (Friendly Center)
Orange June 6 6 p.m. $28 (714) 769-8869
www.friendlycenter.org
� Children’s Bureau Clambake (Children’s
Bureau) Irvine June 8 6 p.m. $250 (213) 342-
0149 www.all4kids.org
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