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ignificant factors influence an adult student’s
decision on which university to attend:

u VALUE and GREAT REPUTATION
u ACADEMIC EXPERIENCE
Nearly everyone frets about life’s big

choices and making the right decision —
considering where to attend school is certainly no
exception. Evaluating any selection requires ample
information to logically contrast and compare
options.

We invite you to investigate the solid value,
reputation and academic experience waiting for you
at the University of La Verne, consistently exceeding
student expectations for more than 120 years.

Solid Enrollment and Ranking
u For the third year, La Verne again posts record

enrollment numbers, enhancing its reputation as the
university of choice for students.

u Nationally, La Verne once again received high
marks. U.S. News & World Report’s 2014 America’s Best Colleges issue
places La Verne in the top tier of its National Universities category for a
fourth consecutive year.

u Among California’s private universities and colleges included in the
National Universities classification, La Verne ranks eighth. And it rates
fourth among Los Angeles-area private institutions, trailing only Caltech,
USC and Pepperdine.

u Forbes Magazine once again lists La Verne in the top half of its
America’s Top Colleges rankings, recognizing the top 20 percent of the
nation’s undergraduate universities.

u U.S. News, in its annual analysis of the country’s top institutions of
higher education, rates La Verne No. 2 among the nation’s over-performing universities
with a 35 percent increase between peer assessment and overall ranking.

u The Online College Database recognizes La Verne as one of California’s top colleges
for teacher education, based on its analysis of institutions graduating the most education
and teaching professionals. The not-for-profit organization rates La Verne among those
making the largest impact on education.

Number 1 in Online Programs
u For 2014, La Verne is ranked No. 1 in California and 13th nationally in the U.S. News

rating of online undergraduate programs, based on student engagement, faculty
credentials/training, student service and technology, and peer reputation. In addition, the

S
Achieve More Than You Ever Imagined

online graduate business programs rank in the top
100 nationally, and sixth in the state.

MBA Students Choose La Verne
u For the second year in a row, the Los Angeles

Business Journal ranks the affordable La Verne MBA
program No. 3 in Los Angeles County after USC and
UCLA, based on degrees awarded. Moreover, the La
Verne MBA program has grown over 13 percent in
the last two years, a distinct reflection of its
popularity.

A Tradition of Value and Diversity
u Measuring key components of access,

affordability and public service, Washington Monthly
ranks La Verne in their top 50 “Best Bang for the
Buck” listing, the highest of five California-based
private institutions named.

u La Verne ranks in the top 7 percent of California
colleges and universities in terms of return on investment (ROI). The
ranking, presented by Affordable Colleges Online, provided education and
income-related data for students seeking a solid return on their
educational investment and better career earning opportunities.

u La Verne is 1 of 55 institutions across the nation to be recognized with
the 2013 Higher Education Excellence in Diversity (HEED) award from
INSIGHT Into Diversity magazine, based on exemplary diversity and
inclusion initiatives on campus.

These accolades clearly reflect our legacy of providing a quality
education and the commitment to continuously improve all aspects of the
La Verne Experience from admission to graduation. And the definitive

increase in established rankings highlights the distinction and value of a La Verne
education.

A Clear Decision
We invite you to take a close look at La Verne, a nationally and locally recognized

university with a tremendous reputation and more than 60,000 proud alumni who regard
their alma mater with dignity and pride.

The University of La Verne’s Irvine Campus is located at 2855 Michelle Dr., Suite 250.
Request information or RSVP to attend a monthly information session — call
877.GO.TO.ULV or visit www.laverne.edu/information-session.
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hroughout the past year and looking forward into 2014, Brandman University’s
School of Extended Education has witnessed major disruptions and innovations in
higher education. These changes have led to shifting expectations as to how best
to serve the needs of our students, prospective
students and other partners.

Disruptions in 2013
One of the more notable changes in 2013 has been an influx

of veterans and active military personnel who are returning
from Afghanistan and Iraq — and returning to school. We don’t
expect this trend to slow down, and rather it may re-double as
more troops are expected to return in 2014. Our team is now
considering the best ways to meet the needs of this growing
populace, without ignoring the needs or hindering the success of others. With each
program area, we ask whether the subject matter aligns with training provided in the
military and whether we need to consider how to translate the military training to civilian
expectations.

Another major disruption has been the federal government’s call for more accessibility. To
address this need to be “borderless,” we have developed new online delivery models
including competency-based learning models. These new delivery models allow students to
continue their education from wherever their job, family circumstances, military or other life
experiences may find them and to move at their own pace while mastering concepts and
learning new material. Recognizing that the adult student brings a myriad of experiences to
the classroom, the competency based model allows for recognition of learning outcomes
already mastered.

It’s an exciting time to be in higher education at the forefront of developing new learning
models that make higher education convenient for and accessible to a diverse and growing
student population. 

Innovations Ahead in 2014
With the development of new delivery methods and program areas — we’re identifying

numerous new avenues for growth. As we move into the New Year, we’re looking for
creative ways to address the needs of the current labor market, so we can increase
affordability and better match skill sets for those seeking to advance their careers or
transition from one career path to another. We have developed our services well beyond
education and training in order to best serve our corporate partners’ workforce

T
Higher Education Disruptions and Innovations Shift Expectations

by Nancy Salzman, Esq., Dean of the School of Extended Education, Brandman University

development needs. Building the capabilities of our internal staff and building competencies
through partnerships with industry recognized leaders allows us to be the one stop
providing needs assessment through education and then through assessment of workplace

implementation.
In higher education, it’s too late to look at creating the best

programs for today; rather, it’s critical for us to think ahead to
what makes the most sense for a future student, our
stakeholders and industry partners. We have a unique
opportunity to be more innovative in extended education to
create fast-break executions that quickly and nimbly address
the needs of students of tomorrow.

We’re proud of our Brandman University Extended
Education team, the partnerships we have developed and the
depth and breadth of our program portfolio which spans

leadership, business, IT, health and wellness, and general education topics providing
professional development opportunities as well as academic credit toward degree
completion.
For more information: Brandman.edu/exed exed@brandman.edu 800.632.0094

Nancy Salzman, Esq.
Nancy Salzman, Esq. has an extensive background in law,

management and education and is currently the dean of
Extended Education at Brandman University, a part of the
Chapman University system. Salzman has worked in both the
private and public sector as a litigation attorney as well as
managed a firm representing financial institutions throughout the
United States. Salzman has obtained an adult teaching credential
and has taught at several educational institutions including
Western State Law School; University of California, Irvine
Extension; and Downey Adult School. Additionally, Salzman was
director of education for a nonprofit representing the interests of
members of the CID industry where she developed educational programs for
community management professionals and spent time in Sacramento lobbying on
behalf of the same professionals.

the Brandman academic schools as well as industry recognized leaders to provide
education, training and other workforce development services. Programming spans topics
crossing business, management, leadership, IT, health and wellness, and general
education. Custom corporate solutions are also available.

About Brandman University’s School of Extended Education
Brandman University’s School of Extended Education was created to serve both

individuals and organizations with cutting-edge programming focused on workforce and
individual professional development. As part of Brandman University, which is part of the
Chapman University system, Brandman’s School of Extended Education partners with
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hen a pink truck with a pig’s face on the
side pulls into your neighborhood, it can
only mean one thing: Someone just hired
Piggy Boxes, the reusable plastic moving
box company founded by Jamie and Todd
Lohr ’09.

“Having worked for the Irvine Company doing property
management and apartment leasing while attending
Concordia, I thought reusable moving boxes was an
interesting concept,” says Todd. “I was familiar with the
moving process. We did some research and Jamie and I
looked at each other and said, ‘Why not do this?’”

They launched the business in 2012, renting reusable
plastic moving boxes for an easier and more eco-friendly
moving experience than what people get with cardboard
boxes. Piggy Boxes delivers pink, plastic boxes to a
customer’s current home and, when he or she is done
moving, Piggy Boxes picks them up. The new business
has rented close to 10,000 boxes in less than two years.

“We flew by the seat of our pants and still are. Every day
we wake up to a new challenge,” Todd says. “We haven’t
had any unhappy customers. We provide a great service and
I think people really get that.”

The concept of renting reusable plastic moving boxes had
proven popular in East Coast cities, and the Lohrs’ research
showed 20 or 30 franchises already operating in the U.S.
and Canada. The Lohrs scoured those companies’ websites,
Facebook pages and Yelp to see what customers were saying, then dived into the
particulars of building the business: What kind of trucks and boxes should they use? What
was the pricing structure, the rental time period and so on?

One of the first challenges was to figure out the box itself. Todd looked at a lot of
manufacturers and created sample products with one from overseas, but the quality was
poor and the Lohrs wanted their boxes to be made in America anyway. They soon found a
manufacturer in Kansas that could produce their distinctive, sturdy, pink piggy boxes.

Their first customer came within a couple of weeks of launching their website. A
competitor had been renting reusable boxes in Orange County but migrated to a different
business model, leaving the field open for Piggy Boxes to capture customers searching for
moving box rentals. Todd’s relationship with the Irvine Company helped, too. He was
allowed to go to apartment complexes and pass out flyers to potential customers.

“We’re selling a product and service people aren’t familiar with,” he says. “Moving hasn’t
changed in hundreds of years,” and so the concept of renting and returning moving boxes
has to be explained. “With cardboard boxes you have to tape them up, worry about them
falling apart and dispose of them after you’re done unpacking. Our service makes moving
easier and much more convenient.”

Today, most of their business comes from online searches.
“We hope to catch people before they go to U-Haul or Lowe’s and fill their car up with

cardboard boxes,” he says. “A woman yesterday called and said, ‘I’m on my way to buy
cardboard boxes. Sell me on you guys instead of buying cardboard.’ And she became a
customer of ours.”

Todd understands what people are feeling when they change residences.
“[In my former job] I leased people apartments, toured apartments with them, found out

W
Concordia Couple’s ‘Piggy’ Business 

Makes Moving Easier with Eco-Friendly Boxes
what they liked about their current home and what they
wanted in their next,” says Todd. “So moving to this
business, I knew what to expect in people’s emotions.
When I drop off the boxes I know what frame of mind
they’re in.”

One unexpected challenge: “Cleaning the boxes is
harder than I thought,” Todd says. “I don’t want anyone
getting a dirty or sticky box. We spend two to three
minutes on almost each box we get back to get it ready
for the next customer. That’s by far the biggest thing. I
didn’t think it would take nearly that long, vacuuming,
spraying, wiping, cleaning.”

He also wondered if the pink theme would work out.
He leaned on wife Jamie’s marketing expertise, learned
at Concordia University, which came in handy when
deciding how to brand their business.

“We chose pink to stand out from the competition,”
Todd says. “Our truck is pink, I wear pink, our dolly is
pink. We wanted an image that people would laugh at,

so we came up with a pig. People laugh but it also prompts
them to ask, ‘What’s going on?’ That gives us a chance to
say, ‘Next time you’re moving look at us and see what you
think.’”

At first, he says, people were confused about why things
were pink, but “now I get nothing but good feedback,” Todd
says. “In the majority of households it’s the woman at
home online doing the searches. So we appealed to

women: ‘These boxes are so cute!’ It makes moving more glamorous.”
Todd, a business management major at Concordia University, says he had “a great

experience at Concordia. I found my wife there and was exposed to the network of the
business community. I wouldn’t be where I am now if I hadn’t gone there. I met people,
learned things and got a job from the Irvine Company through a connection with someone
at Concordia. It had always been my dream to be a business person in Orange County and
be successful.”

Now he’s living that dream, one pink box at a time.

About Concordia University Irvine
Concordia University Irvine prepares students for their vocations — their various callings

in life. CUI offers undergraduate, graduate and adult degree programs in a beautiful
Southern California location, with online and regional cohort options. Concordia’s
undergraduate program is distinctive among universities in California because of its
nationally recognized Core Curriculum, and its Lutheran heritage that provides a thoughtful
and caring Christian community that lives out the theology of “Grace Alone. Faith Alone.”

Concordia is a U.S. News & World Report Top Tier Regional University and has been
named by The Chronicle of Higher Education as one of the fastest-growing private
nonprofit master’s institutions. CUI enrolls over 4,000 students.

1530 Concordia West
Irvine, CA

800.229.1200
cui.edu

Jamie and Todd Lohr, founders of Piggy Boxes.

Concordia University Irvine
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t Vanguard University in Costa Mesa, we’ve got the perfect mix – unbeatable
academic training, world-class arts and entertainment programs, a beautiful
campus and a strong spiritual foundation. Our alums are executives at Disney, Nike
and Buck Knives (including CEO Chuck Buck), to name just a few.

“Vanguard was an important part of helping us start Wahoo’s Fish Taco,” says
Vanguard alum Ed Lee ’87, co-founder and CEO of Wahoo’s Fish Taco. “The theories and
work ethic I learned in the financing and marketing courses helped us, and the professors
were instrumental. Unlike at a bigger school, Vanguard gives you a one-on-one experience.”

Small class sizes and professors who care make the difference at Vanguard. We believe
learning goes beyond the classroom and happens in the context of relationships with faculty
and other students. Our professors serve as mentors inside and outside the classroom, giving
students the knowledge they need and the wisdom to apply it in the real world.

Vanguard’s faculty is simply outstanding. Our professors advise U.S. presidents, win
national theater awards, pioneer scientific research in China, perform at Carnegie Hall and the
Hollywood Bowl, and much more. Seventy percent of our professors hold doctorates in their
field from some of the most prestigious universities in the world. Those same professors teach
every course and mentor students at Vanguard. No one gets lost in the back of a lecture hall,
and at Vanguard, graduate students never teach our classes.

For 90 years, this personalized approach has yielded a distinguished list of alums – leading
scientists, best-selling authors, network television producers, high-level military leaders and
world-changing business leaders.

“I fell in love with Vanguard,” says Kristina Kuzmic-Crocco ’01, host of Kristina’s Fearless
Kitchen on the Oprah Winfrey Network. “My time there helped me become more confident
being in front of people, and I made lifelong friends.”

Larry Mantle, founder and host of AirTalk on NPR affiliate KPCC, and winner of multiple
Golden Mic awards, says his experience at Vanguard shaped his life and career.

“I love Vanguard,” says Mantle. “I have such positive feelings about the university. It’s a very
important part of my life. The professors had a profound impact on me. I wouldn’t be the
person I am without my years at Vanguard.”

With more than 30 majors and concentrations to choose from, Vanguard University has a
path for everyone. Best-selling author and brain scan pioneer Dr. Daniel Amen ’78 says his
undergraduate education at Vanguard put him on course to become a leader in the medical
profession.

“I really love Vanguard. My whole experience there was wonderful,” says Amen. “I had
incredibly good teachers and got a terrific education.”

Two thousand miles away in Washington, D.C., Nathan Gonzales says Vanguard helped
launch him into his career as a nationally-known political analyst. Gonzales is the political
editor of the Rothenberg Political Report, which gives in-depth analysis of congressional,
senatorial and gubernatorial races across the country. He is frequently quoted in the Wall
Street Journal, New York Times, Washington Post, Los Angeles Times and USA Today, and
has appeared on Fox News Channel, CNN and more.

“At Vanguard, I discovered that there is more to learning than sitting in a classroom,” says
Gonzales, who discovered his passion for politics when he spent a semester as an intern at
the White House press office in the West Wing.

No matter the area of study, Vanguard gives students the understanding they need to think
critically, communicate clearly and interact intelligently – taking them places they never
thought possible.

Visit vanguard.edu and see why at Vanguard University, we go beyond the classroom,
beyond scholarship, beyond the expected. At Vanguard, your story matters.

Vanguard University is located at 55 Fair Drive, Costa Mesa, 92626. Call 714.556.3610 for
more information.

Vanguard University Alums Lead in 
Entertainment, Medicine and More

Vanguard believes learning goes beyond the classroom and happens in the context of relation-
ships with faculty and other students.

Vanguard gives students the understanding they need to think critically, communicate
clearly and interact intelligently – taking them places they never thought possible.

A
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arning your MBA is an unforgettable, life-
changing journey. Pursuing an MBA is the
first step towards building, advancing or
re-directing your career. For many, the
experience helps them become the type
of leader they’ve always aspired to be.

Making a Positive Impact on Our World
Dr. Shadi Farhangrazi, who graduated in 2001

with her Health Care Executive MBA from UC
Irvine’s Paul Merage School of Business, is a
neuroscientist, biochemist and serial entrepreneur.
She began her career as a research scientist and
eventually become CEO of the National Center for
the Study of Orphan Disease in St. Louis,
Missouri. After leaving this position, she developed
a list of priorities she wanted to accomplish with
her career and the things that were important to
her. Based on that list, she founded Biotrends
International, which opened the door for her to
work all over the world to help companies,
organizations and people. Biotrends is a
management consulting company developed to
help entrepreneurs, scientists and technology
innovators start their own business.

“Following the completion of my MBA at the Merage School, I had always wanted to find
a way to utilize my business knowledge to bring more therapeutic applications to the
market and develop companies that could create tomorrow’s cures,” said Dr. Farhangrazi.
“My MBA has helped me to see the world and think about things differently.”

Today, Farhangrazi spends most of her time working to improve the lives of women and
children in Asia and Africa. She actively works in clinics, hospitals, orphanages and schools
teaching prevention of infectious diseases like HIV/AIDS, while also promoting math and
science, as well as technology education. She has touched the lives of thousands of
children and continues to be a positive mentor.

Preparing for Leadership Challenges
The unique personalization and flexible scheduling offered by the Merage School helps

its students to enhance their leadership skills. Unlike larger business schools and those
with extensive online or satellite classes, the Merage School provides students with direct
access to world-renowned faculty, experienced business executives/mentors, and a
dedicated staff who provide this challenging yet highly personalized learning environment.
In this way, the Merage School creates an educational experience tailored to each student,
helping them to achieve their unique career and leadership goals.

“We are committed to providing a world-class education to our students and providing
them with the leadership skills to take their organizations, and their careers, to the next
level,” said Merage School Interim Dean Rajeev Tyagi.

Upon entry into the Merage School, students are assigned small study teams to foster a
collaborative learning environment. These teams are hand-selected by faculty to provide a
diverse, balanced learning experience for the students, helping them to develop strong
team and leadership skills.

“By personally assigning students to teams consisting of individuals from different
functional areas, we challenge our students to thrive academically and develop the
teamwork and management skills that will take them to the next level in their careers,” said

E
Enhancing Leadership Skills Is Key 

to MBA Success at UC Irvine’s Merage School
Tony Hansford, senior assistant dean of MBA
Programs for Professionals, Managers and
Executives. “We want every student to be
challenged by their student peers, and be held
accountable for their individual contributions to
team projects.” Hansford continued, “This
approach gives our students the confidence to
handle any type of management challenge.”

This strategy has served the students and the
school equally well. Mont Pelerin Capital’s
Managing Director and Chief Operating Officer
Mike Cancelleri, FEMBA 2005, noted that
“attending the Merage School’s rigorous
accelerated spring Fully Employed (FEMBA)
program helped me to develop as a leader due to
the strong camaraderie, powerful networking
opportunities and academics.” The strong focus on
leadership comes through in each of the Merage
School’s four MBA programs and is the hallmark of

its Executive MBA program.

Strong Rankings Showcase Merage School’s
Success

The Merage School’s Executive MBA program
is ranked in the Top 25 in the U.S., according to

U.S. News & World Report, 2013. In the recently released 2014 Financial Times Global
MBA Ranking Report, the Merage School moved up to #48 globally from #54 in 2013,
#25 in the U.S., and 9th in the U.S. among public institutions. Indeed, the Merage
School consistently ranks among the top 5 percent of all AACSB-accredited programs in
the U.S. through world-class faculty, a strong alumni network, and close individual and
corporate relationships. These rankings reflect the quality of students the school can
successfully recruit, overall student satisfaction and the career outcomes of students
after graduation.

“Over the past several years, we increased our focus on personalization; our participation
in recruitment events; our student outreach; and the involvement of our faculty, current
students and alumni in recruitment efforts,” said Alladi Venkatesh, professor and associate
dean of Merage School Masters Programs. “All of these tactics combined resulted in a
better-qualified target audience, fewer declines, and ultimately, a strong yield with regard to
enrollment.”

The Merage School offers four MBA programs: a Full-Time MBA, part-time MBA (Fully
Employed MBA), Executive MBA and a Health Care Executive MBA program. In addition,
the school offers PhD and undergraduate business degrees. The Merage School has
recently introduced three master’s programs: a Master of Professional Accountancy and
joint master’s programs, including the Master of Science in Engineering Management and
Master of Science in Biotechnology Management. Seven Centers of Excellence offer
unlimited learning opportunities and represent the key drivers of economic growth in
Orange County. Hosted events and programming allow students to collaborate, work with,
and learn from respected business and industry leaders outside the classroom.

Located in the heart of America’s Tech Coast, The Paul Merage School of Business at
UC Irvine combines the academic strengths and best traditions of the University of
California with the cutting-edge, entrepreneurial spirit of Orange County.

For more information, visit merage.uci.edu.
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cross the country, nursing is one of
the highest in demand occupations.
Employment of registered nurses is
expected to grow by 19 percent
from 2012 through 2022, which is
faster than the average for all U.S.

occupations.1 Local trends mirror national
demand. In Orange County, the occupation of registered nurses ranks 12th in projected job
openings from 2010 through 2020, according to the California Employment Development
Department.2 Among the largest contributing factors to this demand is the aging baby
boomer population and implementation of the Affordable Care Act (ACA), the largest
healthcare overhaul since the creation of Medicare and Medicaid.3

One of the largest components of the ACA is the expansion of primary care. While access
to care has been expanded under the ACA, it is not matched with available primary care
providers to meet said demand. Numerous projections indicate there will be a shortage of
primary care physicians as a result of the projected 48 million4 uninsured Americans who
will be entering the system as a result of the ACA. Now more than ever, it will be essential
for healthcare employers to leverage existing physicians with the support of advanced
practice nurses. As a result, these advance practice nurses will be expected to meet higher

A
Education Critical to Meet Medical Profession Demand

standards of accountability serving as
primary care providers.

In an increasingly impacted healthcare
landscape, nurses may find themselves

working as part of
short-staffed units,
where teamwork,
critical thinking and
communication will be
essential to meet the
needs of patients.
Compounding this
problem is that many
nursing colleges and
universities across the

country are struggling
to expand enrollment to

meet the demand.5

For more than 25 years, University of
Phoenix® has been a leader and innovator
in nursing education, helping working
nurses pursue their professional and
personal goals while improving health care
delivery and patient outcomes. In fact, more
than 46,000 Division of Nursing graduates
chose to pursue their degrees with the
University because of the high-quality
education we provide. The University
focuses its curriculum on the knowledge
and skills needed to succeed in today’s
economy, including the use of technology,
working effectively in teams and using
critical thinking to solve problems.

The University of Phoenix Master of
Science in Nursing/Family Nurse
Practitioner (MSN/FNP) program,
accredited by the Commission on Collegiate
Nursing Education (CCNE),6 focuses on the
health care needs of people through their
lifespan. Graduates of the MSN/FNP
program are prepared for independent and
collaborative decision making in health
promotion and maintenance, with an
emphasis on primary care across the
lifespan.

The ACA demand on the healthcare

profession doesn’t stop at providing access to
care. By 2014, federal law mandates that all
U.S. health care providers must keep
electronic health records. This new era brings
with it a new nursing specialty, informatics,
which uses computer science and technology
to manage and analyze nursing data. As

software developers create new health care technology platforms to meet this demand,
nurses have an opportunity to play a critical role in the creation of these systems, since they
know firsthand what nurses need to deliver care.

In an ever-changing sector of our economy, healthcare professionals must be prepared to
work in a dynamic environment. Our faculty members know firsthand the dynamics of the
workplace and are not only teaching fundamental skills, but practical applications, whether
it’s counseling a patient or analyzing data.

Recognizing the expanding role of the 21st century nurse, University of Phoenix offers a
wide range of curriculum and degree programs that address recent changes in the delivery
of primary care, so that our graduates are equipped with the skills needed to succeed in
today’s healthcare market. For more information about University of Phoenix Southern

continued on page B-49

1 Source: US Bureau of Labor Statistics,
“Occupational Outlook Handbook: 2014-2015
Edition, Registered Nurses,”
http://www.bls.gov/ooh/healthcare/registered-
nurses.htm#tab-6 

2 Source: State of California Employment
Development Department, “Occupations in
Demand: Orange County: Occupations with Most
Job Openings 2010-2020,”
http://www.labormarketinfo.edd.ca.gov/LMID/Occu
pations_in_Demand.html  

3 Source: Institute of Medicine., “The Future of
Nursing: Focus on Education,”
http://www.iom.edu/~/media/Files/Report%20Files/
2010/The-Future-of-
Nursing/Nursing%20Education%202010%20Brief.
pdf 

4 United States Census Bureau, “Income,
Poverty and Health Insurance Coverage in the
United States: 2012,”
http://www.census.gov/newsroom/releases/archive
s/income_wealth/cb13-165.html 

5 Source: American Association of Colleges of
Nursing, “Fact Sheet: Nursing Shortage,”
http://www.aacn.nche.edu/media-relations/fact-
sheets/nursing-shortage 

6 The Bachelor of Science in Nursing and Master
of Science in Nursing programs at University of
Phoenix are accredited by the Commission on
Collegiate Nursing Education, One Dupont Circle,
NW, Suite 530, Washington DC 20036 202-887-
6791.

Kendra Angier
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ou’ve been thinking lately about how best to move your life and career
forward. But where should you start? 

The rapidly changing Southern California
economy has stimulated businesses,
organizations and individuals to re-think their

current position and future direction. There are many
diverse educational options for today’s working
professional, particularly in Southern California with
its abundance of community colleges, state
universities and private institutions. The Internet has
added yet another accessible dimension to education.
Consequently, when considering continuing one’s
education, today’s toughest choice is more likely to be
“where and how” rather than “should I or shouldn’t I.”

The College of Continuing and Professional Education (CCPE) at California State

Moving Your Career Forward
by Ron Davis, CCPE Marketing Communications

University, Long Beach offers several
routes to help you get to where you want
to be:

Certificate Programs
Maybe you want a career change or to

gain broader knowledge in your current
field. If so, certificate programs provide
an opportunity to meet peers, develop
skills in a specific professional area, and
show your competence to current or
prospective employers. CCPE gives you
options with more than 50 certificate
programs and three professional
designations to choose from, including
programs in healthcare, computer
technical skills, project management,
global logistics and more.

University Credit Programs
You might have a desire to go back to

school for a degree. CCPE offers both
non-credit professional development
education and university credit programs
(accelerated MBA, Summer Sessions,
Winter Session, Open University, degree
completion, etc.).

CCPE’s capabilities extend
internationally, providing the global
community with access to quality
educational programs and services. Some
programs can be offered at a company’s
work site. For more information about
these educational opportunities go to
www.ccpe.csulb.edu/OCBJ or contact
CCPE’s Student Services Center at
800.963.2250.

Brotman Fountain

CCPE at California State University, Long
Beach offers several routes to help you
get to where you want to be.

Y
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ur name represents quality, integrity, affordability and professional education for
more than 97 years. In the heart of Irvine’s Spectrum Area, Webster University,
offers innovative business degree and counseling degree programs that
expressly meet the needs of busy working professionals. The Irvine Campus,
established in 1979, offers several master’s degree program options: the Master
Business Administration (MBA), the M.A. in Management & Leadership, the M.A.

in Human Resources Management and the “dual major” M.A. in Human Resources &
Management/Leadership and the Master of Arts in Counseling with MFCC. Additionally, we
offer the B.A. degree completion program in Management.

At Webster University you will enjoy a top education at affordable tuition. Webster
University is ranked as a Tier 1 school in “America’s Best Colleges” by U.S. News & World
Report.

Webster University, a private, nonprofit university was founded in 1915 and has been
continuously accredited since 1925. In 2008, the University’s regional accreditation was
reaffirmed with commendations for 10 years, the maximum time awarded. Additionally, ALL
business degree programs are accredited by Accreditation Council for Business Schools
and Programs (ACBSP). The ACBSP accreditation team named Webster “Best in Class” for

O
Webster University’s Business Degrees 

Are Accredited by ACBSP!

outcomes assessment. The latter confirms
our commitment to academic quality and
student learning. Additionally, our students
are eligible for invitation to Delta Mu Delta,
the international honor society in business
administration.

All graduate and undergraduate courses
are offered weekday evenings (from 6 pm-
10 pm) in an accelerated (9) nine-week
format, allowing degree completion at an
accelerated pace. New terms begin in
January, March, May, August and October
each year — so you can begin your
Webster degree at a convenient time.

Finally, 11 graduate degree programs,
including: the MBA, MA-Human Resources
MA-Management/Leadership, MA-
Teaching, MA-Public Relations; as well as
four certificate programs — government
contracting, decision support systems, web
services/development are completely online
coursework programs for the busy traveler.
You can complete your degree program
completely online, in-class or combine the
two options for most Webster degree
programs.

Call Webster University at 949.450.9066
for a personalized consultation or visit our
website at www.webster.edu/irvine. We are
conveniently located just off the I-5 or I-405
freeway, near the Irvine Spectrum at 32
Discovery, Suite 250 in Irvine, CA 92618.

UNIVERSITY OF PHOENIX
continued from page B-47

California Campus College of Health
Sciences and Nursing, visit
phoenix.edu/colleges_divisions/health-
sciences-nursing.html.

The University’s Central Administration
is located at 1625 W. Fountainhead
Pkwy., Tempe, AZ 85282-2371. Online
Campus: 3157 E. Elwood St., Phoenix,
AZ 85034.

For more information about our
graduation rates, the median debt of
students who completed the program
and other important information, please
visit our website at phoenix.edu/nursing
or contact Campus Vice President
Kendra Angier at 714.338.1710 or
kendra.angier@phoenix.edu..

© 2014 University of Phoenix, Inc. All
rights reserved.
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airmont Preparatory Academy, a leading international preparatory school, located
in Anaheim, CA, is pleased to announce the expansion of its Advanced Track
Programs with its new International Business Program, launching in August 2014.

The International Business Program is the work of an innovative team at the
Fairmont Preparatory Academy in collaboration with experts in
global leadership. Expert advisors, in partnership with

Thunderbird School of Global Management (ranked number one for
their full-time International Business MBA by U.S. News & World
Report), and California Polytechnic University at San Luis Obispo, are
developing a high school program to prepare students who aspire to
be global business leaders with a high cultural intelligence and
understanding of the business world.

Fairmont Preparatory Academy has gathered a diverse group of
people from around the world to serve as advisors in the coursework
development and the overall structure of the program. Board members
and several other advisors will help create internships and special
project opportunities. Fairmont’s International Business Advisory Team
gathers experts from Switzerland, Ukraine, United Arab Emirates and
India; each represents various sectors of international business. Other
advisors are gifted educators and authors who specialize in assessing cultural IQ, creating
and facilitating workshops on conflict resolution, applying ethics and diplomacy, and
working with 8th through 12th graders for many years. Thunderbird and California
Polytechnic University at San Luis Obispo are partnering with Fairmont to create a program
aligned with coursework at these world-class institutions.

“By partnering with Thunderbird and Cal Poly, we’re able to create a truly unique program
that combines specialized college-level coursework with real world experiences that include
internships and the senior year Capstone Project, modeled after Thunderbird’s Emerging
Markets Lab,” explains Mary Hurley, who heads the program’s development for Fairmont.

Fairmont has experience with building Advanced Track programs. Currently, Fairmont
offers the Advanced Science and Engineering Program which offers several courses for
college credit. In addition, Fairmont provides a dedicated college counselor, who guides the
students through their four years within this specialized program. As part of the current
Advanced Track Program, students engage in internships with organizations such as,
Boeing, City of Hope, University of California at Irvine and University of California at
Riverside, among others. 87 percent of all students at Fairmont Prep are accepted into top
100 colleges; 91.5 percent of students from the Advanced Track Program are accepted into
these same top 100 colleges in the U.S. (as ranked by U.S. News and World Report). 

The new International Business Program will parallel this Science and Engineering
Advanced Track Program. “We are fortunate to have a committed advisory board that
brings a wealth of global experience, knowledge and clarity for high school students who
aspire to enter the world of international business,” says Hurley.

Central to the program’s development is coursework on ethics and diplomacy. Future
international business leaders will need a strong CQ (cultural intelligence) to navigate the
nuances of global commerce. Developing cultural awareness will be a key focus of the
Fairmont program, as advisory board member Dr. Beena Khurana, Professor of
Management at Cal Poly’s Orfalea College of Business explains.

“Culture impacts business practices in profound ways. Fairmont’s program will introduce
cultural dimensions and how they vary within and amongst nations,” says Khurana. “We will
look at the influence of culture on management practices in a global context, managerial
competence in multicultural groups in international corporations, execution of global
strategies, development of global managers, and how to bring about change in global
organizations alongside issues of personal integrity.”

Inside the classroom, students can take advantage of Fairmont Prep’s accelerated
classes that include 23 Advanced Placement courses as well as the International
Baccalaureate diploma. In addition, Fairmont Preparatory students can earn college credit
through Cal Poly for successful completion of college-level international business courses.
Fairmont hopes to expand college-credit course options as the program continues.

Learning will extend outside of the classroom through several Adjacent Learning
Experiences, such as the Speakers’ Series and project-based short learning experiences.
Students will have the opportunity to participate in both domestic and international
internships. They will put their skills to the test through supervised service projects
including the Capstone Project where seniors will participate in on-location consulting

F
Fairmont Preparatory Academy Launches 

Advanced Track International Business Program
projects in emerging markets.

Fairmont Prep has a 100 percent college acceptance rate. “The International Business
Program dovetails with Fairmont’s mission to prepare students to succeed in colleges of
quality and challenge them to become exemplary citizens of a global society. It reflects our

multiculturalism here at Fairmont and our experiences in partnering with
schools around the world,” says Fairmont Education Group CEO
Robertson Chandler. “A strong entrepreneurial spirit pervades our
culture here at Fairmont, so the Prep’s International Business Program
is an especially exciting development for us.”

The International Business Program will kick off with its first Speakers’
Series event on Friday, February 7, 2014, at 3:30 pm, in the Fairmont
Preparatory Academy Theater. A panel discussion will feature
representatives from California Polytechnic State University, at San Luis
Obispo and the Thunderbird School of Global Management, among
others.

For more information about Fairmont Preparatory Academy, please
visit www.fairmontschools.com or call 714.999.5055.

International Business Program External Advisory Board Members:
u Jay Bryant, Associate Vice President of Global Admissions and Student Affairs for the 

Thunderbird School of Global Management
u Dr. Beena Khurana, Professor of Management at Cal Poly’s Orfalea College of 

Business
u Dr. Pavel Prautsch, Local Business Unit Manager of ABB Ltd., Ukraine
u Doug Schaaf, Attorney at Law for Paul Hastings Law Firm
u Dr. Christina Zenker, Assistant Professor of Economics at Zayed University, United 

Arab Emirates
u Katka Letzing, Program Director, Institute of International Education, San 

Francisco/Switzerland
u Ellen McGuirk, CEO, Masterplan Consulting Group, business leader, past V.P. of 

Allied Signal, Newport Corp.
u Rahul Abhyankar, Practice Head, Product Management and Marketing Company 

Adaptive Marketing; Director of Product Management Programs at Institute of Product 
leadership, India

In the Classroom
u Introduction to International Business
u International Finance
u International Marketing
u International Economics
u International Management (college credit course)
u Entrepreneurship
u Ethics and Diplomacy
u Capstone Course modeled after Thunderbird’s TEMLAB

Outside the Classroom
u International & Domestic Internships
u Seminars
u Short college-based learning experiences 
u Project-based learning experiences
u Speakers’ Series
u Dedicated Advanced Programs Counselor

For more information about the International Business Program, please contact Mary
Hurley, Dean of Advanced Studies at mhurley@fairmontschools.com or 714.999.5055 ext.
1421. Visit www.fairmontschools.com/InternationalBusiness.
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