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ince entering the automotive industry 25 years ago, Tom Butkiewicz has risen from shop technician
to manager of operations for Mitsubishi Motors of North America. While completing his degree
through Concordia Universityʼs Adult Degree Programs, he created a customer satisfaction program
as a class assignment. The program was tested and adopted by Mitsubishi worldwide, leading to a

rapid rise in the companyʼs independent rankings.
“My Concordia experience completely transformed me as a person, a manager and a leader,” Butkiewicz

says. “Course after course, the Business and Leadership curriculum is designed to be relevant to profession-
als, to help us make good, strategic decisions in the workplace.”

Butkiewicz manages one of the three distribution centers that supplies automotive parts and accessories to
Mitsubishiʼs U.S. retailer network. On a recent day the warehouse in Cypress, Calif., was alive with forklifts
and the sound of ripping tape as hundreds of parts were packed and shipped to dealers across the continent.

“People have to enjoy what they do day to day,” Butkiewicz says. “They have to know theyʼre contributing
to something bigger. As a leader and manager, I speak to the desires and expectations of each person on the
team. If I can create a harmonious work environment and help people build on their strengths, we will produce
beyond expectations.”

When Butkiewicz decided to complete his bachelorʼs degree, he chose
Concordia University because of its academic excellence, Christian values and a
nights-and-weekends schedule that accommodated his business travel. He par-
ticipated in online class discussions from various U.S. time zones, even Japan.

For his final capstone project, Butkiewicz took on a real-life organizational
problem: Mitsubishi was near the bottom of JD Powerʼs customer satisfaction rat-
ings. Butkiewicz concluded that the companyʼs retailer network needed better
processes for handling customers who came in for vehicle maintenance and
repairs. He presented his findings and proposals in class at Concordia, then did
the same for senior management at Mitsubishi. They were so impressed that
they created a pilot program which produced positive results. Butkiewicz helped the company implement the
program throughout North America and Japan.

In one year, Mitsubishi jumped from nearly last to the industry average of the JD Powerʼs customer satis-
faction ratings. And in Butkiewiczʼs distribution center operations, the news is just as good: surveys rank

Mitsubishiʼs operations among the highest in
productivity and efficiency across various indus-
tries.

Butkiewicz says success starts with helping
people reach their highest potential.

“I look for opportunities to capitalize on peo-
pleʼs strengths,” Butkiewicz says. “Thatʼs how I
went from having teams to having high-perfor-
mance teams, and thatʼs how weʼre able to get

the success weʼve had at Mitsubishi.”
After earning his degree through Concordiaʼs Adult Degree Program – Business and Leadership major –

Butkiewicz earned a masterʼs degree, and is in the dissertation phase of his doctoral degree. He now teach-
es as an adjunct professor in Concordiaʼs School of Business and Professional Studies.

“Concordiaʼs educational environment cultivates leadership by taking a real-world approach,” he says. “The
instructors are proven professionals in their fields. They stimulate innovation and critical thinking, and chal-
lenge students to apply concepts and theories in the workplace. The knowledge I gained at Concordia pro-
vided a strong foundation for success in a global business environment.”

Concordia University is located at 1530 Concordia West, Irvine, CA. For more information, call 800.229.1200
or visit cui.edu.

S
CCoonnccoorrddiiaa  UUnniivveerrssiittyy  IIrrvviinnee

CCuullttiivvaattee  YYoouurr  LLeeaaddeerrsshhiipp  SSkkiillllss  bbyy  TTaakkiinngg  aa  RReeaall--WWoorrlldd  AApppprrooaacchh
Adult Degree Program graduate Tom Butkiewicz takes his Concordia experience from the classroom to the boardroom

Butkiewicz created a customer satisfaction program as a class assign-
ment. The program was tested and adopted by Mitsubishi worldwide,
leading to a rapid rise in the companyʼs independent rankings.

Tom Butkiewicz, manager of operations, Mitsubishi Motors of North America, and
graduate of Concordia Universityʼs Adult Degree Program.

Butkiewicz manages one of the three distribution centers that
supplies automotive parts and accessories to Mitsubishiʼs U.S.
retailer network.

Concordia University Irvine: Cultivate your leadership skills
by taking a real-world approach

Concordia University Irvine
Concordia University Irvine is a US News Top Tier Regional University that prepares stu-

dents for their vocations – their calling in life. CUI offers undergraduate, graduate and adult
degree programs, with online and regional cohort options. Concordiaʼs undergraduate pro-
gram is distinctive among universities in the region because of the Universityʼs innovative and
engaging Core Curriculum, and its Lutheran heritage that provides a thoughtful and caring

Christian community that lives out “Grace Alone. Faith Alone.” Concordiaʼs beautiful Southern
California campus is conveniently located in central Orange County, just off the 405 Freeway.
Nestled in the scenic Turtle Rock hills of Irvine, itʼs only a few short miles from John Wayne
Airport. Concordia University is accredited by the Western Association of Schools and
Colleges.

“My Concordia experience completely transformed
me as a person, a manager and a leader. Course
after course, the curriculum is designed to be rele-
vant to professionals, to help us make good, strate-
gic decisions in the workplace.”

– Tom Butkiewicz, manager of operations, 
Mitsubishi Motors of North America
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ew Horizons Computer Learning Centers of Southern California (NHSoCal) is a
software and technology training company that offers classes on subjects includ-
ing Microsoft, Cisco, CompTIA, Adobe, Citrix and Red Hat. While the local branch
has been in business since 1997, the broader corporation has operated since

1982. The SoCal group, headquartered in Anaheim, has locations in Culver City, Burbank, San
Bernardino and San Diego. Classes are available online or at any of the Southern California
centers.

A learning solutions provider for the industryʼs top vendors, NHSoCal incorporates the most
up-to-date curriculum and the most certified instructors to keep businesses and individuals on
the cutting edge of Information Technology. The companyʼs instructors are required to have
multiple years of teaching and technology experience as well as to maintain current certifica-
tions in all major IT and software fields.

NHSoCal recently announced that it would begin accepting applications from beneficiaries
of last Decemberʼs Post-9/11 Veterans Education Assistance Improvements Act. The new law,
which took effect October 1, 2011, brings added educational benefits to qualifying military vet-
erans and their spouses. With this change, NHSoCal will likely be an appealing option for vet-
erans who prefer not to invest time in a four-year degree. The schoolʼs comparatively brief pro-
grams and its focus on the high-growth area of Information Technology will undoubtedly attract
those who wish to enter the workforce as quickly as possible. Indeed, the schoolʼs accelerat-
ed programs provide qualifying students the chance to enter the job market in less than a year,
leaving them free to dedicate their remaining funding to spouses or children.

Another of NHSoCalʼs attractions is its free Job Placement Services, which help pair newly
trained graduates with businesses needing to fill job openings. The school has been a popu-
lar resource among employers hoping to take advantage of federal programs that incentivize
hiring veterans and the recently unemployed. More companies participating in the schoolʼs
Placement Services means better job opportunities for the students themselves. NHSoCalʼs
ability to pair certified students with businesses in search of qualified candidates creates a
winning partnership for both job seekers and employers alike.

Visit www.nhsocal.com, call 714.221.3100, or email Rebecca Bergstrom at
rbergstrom@nhsocal.com for more information.

N
KKeeeeppiinngg  BBuussiinneesssseess  aanndd  IInnddiivviidduuaallss  oonn  tthhee
CCuuttttiinngg  EEddggee  ooff  IInnffoorrmmaattiioonn  TTeecchhnnoollooggyy

ur name has represented quality, integrity, affordability and professional education
for more than 96 years. In the heart of Irvineʼs Spectrum Area, Webster
University, offers innovative business degree and counseling degree programs

that expressly meet the needs of busy working professionals. The Irvine Campus, estab-
lished in 1979 offers several masterʼs degree program options: the Master Business
Administration (MBA), the MA in Management & Leadership, the MA in Human Resources
Management and the “dual major” MA in Human Resources & Management/Leadership
and the Master of Arts in Counseling with MFCC. Additionally, we offer the BA degree
completion program in Management.

At Webster University you will enjoy a top educa-
tion at affordable tuition. Webster University is
ranked in the top tier of “Americaʼs Best Colleges”
by U.S. News & World Report (2012 Edition) and is
listed in the Orange County Business Journal (MBA
edition, 2011) as one of the most affordable degree
programs in Southern California – and, there are no
ancillary university fees. 

Webster University, a private, nonprofit university was founded in 1915 and has been
continuously accredited since 1925. In 2008, the Universityʼs regional accreditation was
reaffirmed with commendations for 10 years, the maximum time awarded. Additionally,
ALL business degree programs are accredited by Accreditation Council for Business
Schools and Programs (ACBSP). The ACBSP accreditation team named Webster “Best
in Class” for outcomes assessment. The latter confirms our commitment to academic
quality and student learning. Additionally, our students are eligible for invitation to Delta
Mu Delta, the international honor society in business administration.

All graduate and undergraduate courses are offered weekday evenings (from 6 p.m. -
10 p.m.) or on Saturday mornings (8 a.m. - Noon) in an accelerated (9) nine-week format,
allowing degree completion at an accelerated pace. New terms begin in January, March,
May, August and October each year – so you can begin your Webster degree at a con-
venient time.

Finally, 11 graduate degree programs, including: the MBA, MA-Human Resources MA-
Management/Leadership, MA-Teaching, MA-Public Relations; as well as four certificate
programs – government contracting, decision support systems, web services/develop-
ment are completely online coursework programs for the busy traveler. You can complete
your degree program completely online or in-class or combine the two options for most
Webster degree programs.

Call Webster University at 949.450.9066 for a personalized consultation or visit our
website at www.webster.edu/irvine. We are conveniently located just off the I-5 or I-405
freeway, near the Irvine Spectrum at 32 Discovery, Suite 250 in Irvine, CA 92618.

O
WWeebbsstteerr  UUnniivveerrssiittyy’’ss  BBuussiinneessss  DDeeggrreeeess  

AArree  AAccccrreeddiitteedd  bbyy  AACCBBSSPP!!
of Southern Californiaof Southern California
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f you are one of the many Orange County residents interested in advancing your educa-
tion and your career, but feel like you donʼt have the time to balance work, family and
school, then National University is designed just for you – with flexible schedul-

ing, year-round registration and affordable tuition.
According to Trends in College Pricing, Nationalʼs 2011-2012 undergraduate

tuition is 60 percent lower than the national average for a four-year private uni-
versity.

Become part of the Universityʼs 130,000 alumni network and enjoy evening-
focused classes and an accelerated format. Earn an associateʼs, bachelorʼs, or
masterʼs degree while continuing to meet personal or professional obligations.
Nationalʼs unique one-course-per-month format allows students to finish their
degree more quickly than at a traditional university.

The University offers something for everyone, including more than 120 associ-
ateʼs, bachelorʼs and masterʼs degrees, more than 40 professional and personal
enrichment certificates, and 19 teaching credential programs. And since National offers
more than 70 programs online, your education can go wherever you do.

Students can pursue their interests in a wide variety of fields of study offered through the
Universityʼs four schools and one college: the School of Business and Management, School of
Education, School of Engineering, Technology and Media, School of Health and Human Services,

I
NNaattiioonnaall  UUnniivveerrssiittyy

College of Letters and Sciences.
National University makes attending classes

convenient while maintaining high-quality
degree offerings. Curriculum combines con-
cept, theory and application so that what stu-
dents learn in the classroom is relevant to the

workplace.
For more than 40 years, National University has made lifelong learning opportunities acces-

sible, challenging and relevant to a diverse population of nontraditional students. National
is the second largest private, nonprofit institution of higher education in California and

the 12th largest in the nation, and is accredited by the Western Association of School
and Colleges (WASC).

National has a network of 45 locations, including locations in nearby Costa Mesa
and Santa Ana. These are local resources for program information, where Orange
County residents can speak with a counselor to create an education plan and
learn about financial aid options. The campus at Costa Mesa also includes class-
room instruction.

National Universityʼs students benefit from rich technology resources, including
one of the largest e-libraries in the country and on-site computer labs equipped with
over 2,700 PCs.

The flexibility of taking classes on-campus, online, or a combination of the two, allows
students to continue working full-time, and the financial aid office is in place to assist with fed-

eral student aid and scholarships.

For more information, call 800.NAT-UNIV or visit National University online at www.nu.edu.

trategies in Leadership is an execu-
tive-level development program
sponsored by STA, a leading technol-

ogy solutions company based in Tustin, Calif.
The program has two primary objectives: one,
provide a forum for executives of mid-market
organizations to hone their leadership skills and
increase their knowledge of specific industries
and management disciplines, via interactions
with CEOs of enterprise-level organizations and
industry experts; two, present senior-level lead-
ers who report to the executive with an opportu-
nity to develop and enhance business skills to
better support corporate objectives.

Annual Executive Event
This annual executive level event is typically

held over one and a half to two days and
includes a Fortune 100 keynote presenter,
leadership development sessions and IT indus-
try briefings from top industry analysts.
Presenters at prior Strategies in Leadership
events include:

� Mark Hurd, former Chairman of the Board 
and CEO of HP, current Co-President of 
Oracle

� Peter Koliopulis, Executive Vice President, 
Marketing of EMC

� Vance Ceasar, Ph.D, Premier Leadership 
Coach

Senior Leadership Event
In 2012, we are expanding the program to

include director- and manager-level sub-
events. These events focus on enhancing the
business skills and knowledge of IT directors
and managers and provide a venue for open
interaction and networking with IT peers.

The first event of this new series is called
The Financials of IT. Getting Your Projects
Approved, offered February 22, 2012, at the
Center Club, Costa Mesa. The event will focus
on providing financial education for IT leaders
to help better prepare them for aligning IT
investments with business outcomes, enhanc-
ing their value to the business and ensuring IT-
spend is related clearly and directly to a busi-
ness benefit.

To inquire about STAʼs Strategies in
Leadership – contact Simon Palmer,
714.665.4101, info@staweb.com or visit our
website at www.staweb.com/leadership.html.

S
SSTTAA’’ss  SSttrraatteeggiieess  iinn
LLeeaaddeerrsshhiipp  PPrrooggrraamm

vanguard.edu

BEYOND THE 
CLASSROOM:
WE BELIEVE LEARNING HAPPENS BEST IN THE 
CONTEXT OF RELATIONSHIP.

Our faculty spend countless hours—both inside and outside the 

classroom—to serve as professor-mentors, not just teachers. Through 

close, coaching relationships, you’ll go beyond the classroom, 

getting not only the knowledge you need but also the wisdom to 

apply what you’re learning in practical ways.
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had several goals when entering the
MBA program: understanding business
from a global perspective; becoming a

better leader; accelerating my career; academic
challenges and overall personal growth,” said
Anu Mathur ʼ05, senior director of Affiliate Marketing for Disney/ESPN Media Networks. “I can
honestly say all of my goals were realized and it was one of the best experiences of my life. The
MBA from the Merage School ignited my career.”

Unlike larger business schools and those with extensive online or satellite classes, UC
Irvineʼs Paul Merage School of Business provides students with direct access to a faculty of top-
notch professors, experienced business executives/mentors and a dedicated staff who provide
a challenging yet highly personalized learning environment. In this way, the Merage School cre-
ates an educational experi-
ence tailored to each student,
helping them to achieve their
unique career goals.

For instance, effective team-
building skills are a critical
component of nearly all top
MBA programs. However, the
Merage School takes a more
personal approach towards
helping its students develop
strong teamwork and leader-
ship skills. While other MBA
programs allow students to
select teams, the Merage
School administration and fac-
ulty assign each student into a
small-study team when you
start the program.

“We want every student to be challenged by their student peers, and to be held accountable
for their individual contributions to team projects. We take great efforts to ensure that every stu-
dent team is diverse in terms of professional background, and industry,” says Assistant Dean of
the full-time MBA Program Gary Lindblad. “We take this approach because we want our stu-
dents to possess the confidence to handle any type of management challenge.”

“Tailored in-class and on-site experiences with real-world business issues also give our stu-
dents the edge needed to help companies compete in todayʼs global economy” says Merage
School Dean Andy Policano.

According to Katie Bianchi ʼ96, vice president of Human Resources Operations for the

I
UUCC  IIrrvviinnee’’ss  MMeerraaggee  SScchhooooll  SShhoowwss  

PPeerrssoonnaalliizzaattiioonn  iiss  KKeeyy  ttoo  MMBBAA  SSuucccceessss

Tailored in-class and on-site experiences with real-world business issues give students the edge needed to help companies compete in todayʼs global economy.

Americas-Western Region for Marriott
International, Marriott Vacation Club and The
Ritz-Carlton Hotel Company LLC, “The person-
alized approach the Merage School takes – put-
ting you at the table with high powered leaders

and professors who have done amazing research – prepares you for the ʻreal worldʼ as a busi-
ness owner or top-level executive.”

This strategy has served the students and the School equally well. UC Irvineʼs Paul Merage
School of Business consistently ranks among the top 10% of all AACSB-accredited programs
through world-class faculty, a strong alumni network and close individual and corporate rela-
tionships. These rankings reflect the quality of students the School can successfully recruit,
overall student satisfaction and the career outcomes of students after graduation. Even in these

challenging economic times,
enrollment has continued to
grow.

“While other programs
across the country are experi-
encing declines, weʼre very
pleased that our enrollment
numbers are up slightly,” said
Alladi Venkatesh, professor
and associate dean of Masters
Programs. “We can attribute
this result to our aggressive
yield strategy, which is paying
dividends. Over the past year,
we increased our focus on per-
sonalization, our participation
in recruitment events, our stu-
dent outreach, and the involve-

ment of our faculty, current students and alumni in recruitment efforts. All of these tactics com-
bined resulted in a better-qualified target audience, fewer declines and ultimately, a higher yield
with regard to enrollment.”

The Merage School offers a full-time MBA program plus three part-time professional pro-
grams: Fully Employed, Executive and Health Care Executive MBAs, along with PhD and
undergraduate business degrees.

The Paul Merage School of Business at UC Irvine combines the academic strengths and best
traditions of the University of California with the cutting-edge, entrepreneurial spirit of Orange
County in the heart of Americaʼs Tech Coast. For more information, visit merage.uci.edu.

UC Irvineʼs Paul Merage School of Business provides students
with direct access to a faculty of top-notch professors and expe-
rienced business executives.

UCI Paul Merage creates an educational experience tailored 
to each student, helping them to achieve their unique career
goals.
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t. Maryʼs School has a unique approach to learning, and it is centered
around the schoolʼs International Baccalaureate (IB) program. While
popular in local high schools, IB is utilized at the primary and middle

school levels to develop internationally minded students who are both creative
and critical thinkers. These are attributes that many local businesses and multi-
national organizations covet in their respective workforces. As a local mom and
former vice president of marketing at Toshiba America Business Solutions Inc.,
I found the curriculum and teachers a refreshing change compared to other
local private and public schools.

The students are taught within the framework of an interconnected curricu-
lum. That essentially means that learning is focused around a central idea and
each subject supports the central idea. For example, in first grade one of the
central concepts is “The Rainforest.” Subjects like geography, English, art, sci-
ence, technology and music are taught along this theme. The students learn
about the rainforests of the world in different ways in each of their classes, which creates an
integration of curriculum across the disciplines. During science class students perform hands-
on experiments that create precipitation and rain. In Spanish, they learn vocabulary related to

S
DDeevveellooppiinngg  IInntteerrnnaattiioonnaallllyy  MMiinnddeedd,,  CCrreeaattiivvee  TThhiinnkkeerrss

by Kay Fernandez

rainforest plants and animals as well as com-
mon Spanish adjectives to describe living
creatures “en el bosque tropical.” In art stu-
dents are introduced to the colorful, fanciful
paintings of Henri Rousseau, who envisioned
himself in the jungles and rainforests of the
world. Music classes consist of learning
“Burung Kakatua,” an Indonesian song about
a bird singing in the Indonesian rainforest,
sung in both English and Bahasa Indonesia.
Lastly, in technology, students use software to
add animals to a rainforest, paying attention to
the layers of the rainforest and how animals
choose where they will live. Because students
learn differently and have a multitude of vary-
ing interests, the interconnected curriculum
results in creating relevancy for content that
becomes attractive to every type of learner.

As students learn material that is personally
relevant to them, they develop a deeper level
of understanding. In turn, thoughts and ques-
tions surface that reveal critical thinking and a
true mastery of the material. And, more impor-

tantly, children develop an understanding of how they individually learn so that
it becomes sustainable for a lifetime. If you correlate this learning to the work-
place, this would translate into having the ability to better understand how to
process information as it is relevant to your job, research and analyze to under-
stand all aspects of a particular project, and the aptitude to formulate provoking
questions that could reveal new ideas for products or services.

Having worked in a large, global company that demands innovation, cultural
awareness and out-of-the-box thinking, St. Maryʼs School is developing students
who will be able to rise to this challenge. The school is also hosting a series of
talks that relate to parenting and education. I am particularly interested in hear-
ing Pat Bassett, president of the National Association of Independent Schools
(NAIS), speak on campus on March 28 at 6:30pm. Pat will be speaking on
“Schools of the Future” and further addressing the skills our children need to
compete in an increasingly diverse and creatively demanding environment.

If you are interested in St. Maryʼs School or attending the 2012 Speakers Series, visit
www.smaa.org or call 949.448.9027.

Did you get it?
Our subscribers did.
Free with your paid subscription to the

Orange County Business Journal

ORDER NOW!
You get 52 weeks of up-to-date,

authoritative news on Orange County business.
PLUS the 2012 Book of Lists, Golf Guide and more

ALL FOR ONLY $89

For more information or to order,
call (949) 833-8373
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anguard University has the perfect mix – unbeatable academic training, world-class arts
and entertainment programs, a beautiful campus and a strong spiritual foundation. Our
alums are executives at Disney, Nike, Wahooʼs Fish Taco and Buck Knives (CEO Chuck

Buck), to name a few.
We believe learning goes beyond the classroom and happens in the context of relationships with

faculty and other students. Our professors serve as mentors inside and outside the classroom, giv-
ing students the knowledge they need and the wisdom to apply it in the real world.

Visit vanguard.edu and see why at Vanguard University, we go beyond the classroom, beyond
scholarship, beyond the expected.
At Vanguard, your story matters
and here are just a few of our alums
sharing their own experiences at
Vanguard:

“Vanguard was an important part
of helping us start Wahooʼs Fish
Taco. The theories and work ethic I
learned in the financing and mar-
keting courses helped us, and the
professors were instrumental.
Unlike at a bigger school, Vanguard
gives you a one-on-one experi-
ence,” said Ed Lee ʻ87, co-founder
and CEO of Wahooʼs Fish Taco.

“I fell in love with Vanguard. My
time there helped me become more confident being in front of people, and I made lifelong friends,”
shared Kristina Kuzmic-Crocco ʻ01, host of Kristinaʼs Fearless Kitchen on the Oprah Winfrey
Network.

“I really love Vanguard. My whole experience there was wonderful. I had incredibly good teachers
and got a terrific education,” said Dr. Daniel Amen ʻ78, best-selling author, brain scan pioneer.

“I love Vanguard. I have such positive feelings about the university. Itʼs a very important part of my
life. The professors had a profound impact on me. I wouldnʼt be the person I am without my years
at Vanguard,” explained Larry Mantle, founder and host of AirTalk on NPR affiliate KPCC, winner of
multiple Golden Mic awards.

For more information please call 714.556.3610 or visit vanguard.edu.

V
GGoo  BBeeyyoonndd  tthhee  CCllaassssrroooomm

he job of school district superintendent is not easy.
In addition to serving as the leader for every stu-
dent, teacher and staff member in a district, super-
intendents are also responsible for ensuring their

schools are giving every student the skills necessary for aca-
demic success.

Lou Obermeyer works to do that and more. The superin-
tendent of Valley Center-Pauma Unified School District was
recently named the Association of California School
Administratorsʼ (ACSA) 2011 Superintendent of the Year.

Obermeyer, a graduate of the University of La Verne
Doctoral Program in Organizational Leadership (Ed. D), has
been superintendent of Valley Center-Pauma since 2005, and
served as superintendent prior to that in Atwater Elementary
School District. Under her leadership, VCPUSD – serving a diverse
student population, including students from five Indian reservations
– has shown positive growth year after year, achieving an 805 API
in 2010.

“This is the highest honor a superintendent can receive and Iʼm
very, very honored,” she said. “Iʼm lucky to work with a great
administrative team, a wonderful school board, in a great district
and community. Itʼs a winning combination, and I feel fortunate to
lead VCPUSD and to receive this prestigious award.”

Obermeyer also credits her time at La Verne for the leader she
is today. “I owe so much of my success to the University of La Verne Doctoral Program
in Organizational Leadership,” she said. “How lucky Iʼve been to be connected with such
a forward-thinking program.”

Obermeyer was honored along with ACSAʼs entire Administrator of the Year Award
recipients in November 2011 in Sacramento.

For more information, contact the Orange County Campus at 714.505.1684 or visit
http://laverne.edu/locations/Irvine.

T

SSuuppeerriinntteennddeenntt  SSuupprreemmee
Lou Obermeyer, a graduate of University of La Verneʼs Doctoral

Program in Organizational Leadership, is the California
Superintendent of the Year

Lou Obermeyer
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y unanimous vote, California State University, Long Beachʼs Academic Senate
approved a name change for University College and Extension Services on May 14,
2009. The collegeʼs new name, College of Continuing and Professional Education

(CCPE), reflects a nation-wide trend in continuing higher educationʼs evolving role in profes-
sional development and education.

CCPE Dean, Jeet Joshee, believes
that this new name will help students and
external partners better understand what
the college has to offer and how it can
help them with the vast educational
resources of CSULB. “Our new name truly reflects who we are and what we do – continuing
higher education, serving professionals, educators, and the workforce at a higher level. Our
new name is truly driven by our new mission and vision,” says Dean Joshee.

For more than 37 years, CSULB has relied on this important academic unit to provide addi-
tional access to the university and its excellent educational resources. The CCPE continues to
live up to its mission of helping individuals and organizations reach their highest potential by
offering excellent educational programs. In partnership with CSULBʼs other Colleges and aca-
demic departments, CCPE currently offers 12 Masters Degrees and 2 undergraduate degrees.
The college also offers university credit courses to a large number of students through its
Winter Session, May Intersession, Open University program, as well as non-credit profession-
al certificate programs. As a major outreach arm of CSULB, CCPE also works with the public
sector, non-profit organizations, industries, and corporate clients.

Each year, CCPEʼs American Language Institute brings hundreds of international students
from around the world to CSULB for English language instruction, undergraduate and graduate
degrees. Through its Center for International Trade and Transportation (CITT), the college
works with the ports of Long Beach and Los Angeles as well as many goods movement indus-
tries to provide education, research, and outreach. CITTʼs Master of Arts in Global Logistics and
the Global Logistics Specialists programs are known nationally and internationally.

Established in 1971, CCPE has continued to ask “How can we further extend the universityʼs
reach?” Dedicated to identifying and addressing the educational and professional needs most
relevant to both local and global communities, CCPE continues to answer that question with
innovative solutions. 

For information regarding the programs and services offered through CCPE , visit our web
site at www.ccpe.csulb.edu, email info@ccpe.csulb.edu, or call the CCPE Customer Service
Center (800) 963-2250.

B
CCSSUULLBB  CCCCPPEE::  

EExxtteennddiinngg  tthhee  UUnniivveerrssiittyy’’ss  RReeaacchh
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xpand your daughterʼs college options and her world by investing in Cornelia Connelly
School in Anaheim. Connellyʼs academic excellence includes a global perspective and
a faith-filled foundation grounded in tradition.

Established in 1961 by the Sisters of the Society of the Holy Child Jesus, Cornelia Connelly
School is Orange Countyʼs only independent, college-preparatory Catholic high school for girls.
Connelly is one of 10 Holy Child Network of Schools campuses in the United States and part
of its international community offering education with a distinctive spirit for over 150 years. The
Holy Child Exchange Program enables Connelly students to expand their studies at Holy Child
schools in New York, Maryland, England, Ireland and Ghana.

Connellyʼs college-preparatory program results in the expectation that all students apply and
are accepted to four-year colleges and universities.

Our award-winning teachers with
advanced degrees inspire your daughter
to learn, empower her to lead and build
her character and compassion in service
to others. “Connelly is a place where
young girls have a safe haven to form
into articulate, bright, caring and intellec-
tual young women. I love being a part of
that process for the next generation of
girls,” said Dr. Cathy Rauterkus, social
science teacher, author and Connelly ʼ95
alumna.

Connelly girls lead. They succeed.
� Our Mock Trial team is in Orange Countyʼs Top Four
� Our choir and handbell ensembles toured Italy, China, England and Ireland
� Varsity volleyball was the runner-up in the Southern Section finals and competed in the first 

round of state finals, Connellyʼs fifth visit to the finals in six years
� SMART boards and iPads are integrated into classroom instruction
� Construction on campus includes a 2,200-square-foot Visual Arts Center with an art gallery 

and spaces to study ceramics, drawing, painting and graphic design
� Connelly girls earned three lead roles and 12 additional roles in the Tri-School Theatre 

spring production of the musical “Seussical”
Connellyʼs graduates are Harvard valedictorians, physicians, engineers, lawyers and entre-

preneurs.
Connellyʼs global vision has been was recognized as a model for other schools. Catholic

Relief Services chose Connelly for its Global Solidarity School Program and two faculty mem-
bers traveled to Africa, to learn about building long-term and sustainable assistance for water,
health and peace-building.

For more information, contact us at 714.776.1717, admissions@connellyhs.org, or visit us at
www.connellyhs.org.

E
IInnssppiirriinngg  GGiirrllss  ttoo  LLeeaarrnn,,  LLeeaadd  aanndd  BBuuiilldd

SMART boards and iPads are integrated into Connelly's classroom instruction
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