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Big-Bucks Givers Decide
Which Groups Benefit

By KIM HAMAN

Personal Connections Attract Donors, Nonprofits

When Rob Lambert was 10, his typical
boyhood life suddenly changed.
His parents separated, leaving him, his 8-

year-old brother and stay-at-home mom in
a precarious financial position. The security
he had always known in what had been a
well-off Southern California family was
gone.
Over the course of the following two

years, Rob said his parents divorced and his
family struggled, hovering at the poverty
line and eventually losing their home. He
said the boys’ education was in doubt until
the private school they attended forgave
their tuition cost until their mother could get
back on her feet. 
The Lambert family pulled itself out of

the situation with the help of relatives and
friends.
Now, 23 years later, with a law degree

from the University of California, Los An-
geles, Lambert is a director in the Irvine of-
fice of Cushman & Wakefield Inc., a
commercial real estate services firm. 
But he said the experience of his forma-

tive years—and the accompanying doubt,
stress and feelings of helplessness—stayed
with him.
That’s why the 33-year-old Lambert said

he donated $100,000 of his commissions
this year to Families Forward, an Irvine-
based nonprofit organization that helps fam-
ilies in financial crises achieve and maintain
self-sufficiency.  
“For the most part, these families have

experienced a sudden change in their life
circumstances,” he said. “Believe me, it can
happen to anyone.”
Families Forward’s programs, Lambert

said, have a high rate of success. Eighty-
three percent of the homeless and near-to-
homeless families the organization serves
move on to self-sufficiency within a year,
according to the organization.
Lambert has served as a board member

for the group for the past three years, help-
ing guide its strategic vision and financial
plan, and he is one of many little-known
and well-known Orange County philanthro-
pists.

Personal Connections
People who donate large sums of money

to nonprofit groups typically have some sort
of life experience that’s shaped their core
values, said Dan McQuaid, president and
chief executive of Santa Ana-based
OneOC, which connects volunteers to non-
profit groups.
When they decide to make a financial do-

nation to a nonprofit, he said, it’s because
that group reflects their values. 
Business leader and philanthropist Victo-

ria Collins, co-founder of wealth manage-
ment firm First Foundation Inc. in Irvine,
was recognized with the Business Journal’s
Women in Business award in 1997 and was
keynote speaker for the event in 2001.
As a younger woman, challenging times

led her to recognize the importance of edu-
cating women about finances, how to suc-
ceed in a business environment, and how to
move beyond unhealthy relationships to a
place of self-reliance.
She said the common thread that runs

through all of the nonprofits she supports is
helping women realize their full potential. 
“How do you live your values?” she said.

“Philanthropy is the way to show that.”
Donors contribute to nonprofit organiza-

tions in a variety of ways. Some donate
stock, others make large financial contribu-
tions, and others donate valuable items the
nonprofit can use in ways they deem best.
Orange County residents Brian Murphy,

a pilot for Southwest Airlines, and his wife,
Melissa, a teacher, donated more
than 7,000 rare and antique books
to the Orange Public Library
Foundation in 2007, when the
new Orange Public Library &
History Center was under con-
struction. 
The couple inherited the collec-

tion from a family friend, but
rather than sell the $30,000 worth
of volumes through a rare-books
dealer, the two decided to donate
nearly the entire collection to the
foundation to use in the new li-
brary. 
“We strongly believe in making literature

available to everyone,” said Melissa, an
avid reader.
“The [foundation] supports that idea, so

it was a good choice for us.”
The donated books included a 200-year-

old Bible and several first-edition books.

Upper-Level Donors
Some people seek out nonprofits to do-

nate to, but in most cases, the groups must
actively reach out to the public for its sup-
port. 
John Forsyte, president of the Pacific

Symphony in Costa Mesa, said fostering the
connection between potential donors and a
nonprofit is essential.
“So much of philanthropy is about build-

ing personal relationships,” he said, de-
scribing a scenario in which someone with
an interest in orchestral music may have his
or her passions flamed when they under-
stand the mission of the Pacific Symphony. 
The key is identifying who those people

are by finding out who attends shows regu-
larly; whether they’ve made smaller dona-
tions to the symphony; and whether they’ve
donated to or been actively involved with
other arts organizations.
Then the symphony invites them to pri-

vate receptions, premiers and other special
events designed to further expose them to
the organization and to create a sense of
identification with its mission. 
Forsyte said potential donors particularly

enjoy observing the symphony during prac-
tice and are often otherwise un-
aware of how intricate the music
is, how measured the notes, how
methodical the composition.
When executives from The

Boeing Co. attended a practice,
he said their eyes lit up, and they
were immediately drawn to the
logic of the symphony.
After the visit, Boeing started

regularly supporting the sym-
phony, Forsyte said.
“There is a close connection be-

tween music and math.”
The symphony’s supporters include Or-

ange County’s top philanthropic families
and individuals, he said.
The Hal and Jeanette Segerstrom Fam-

ily Foundation supports the organization
to the tune of several hundred thousand dol-
lars a year. Philanthropist Sandy Seger-
strom Daniels is an ardent supporter, as is
her husband, John Daniels, a music afi-
cionado who serves on the board of direc-
tors’ executive committee.
The foundation made a $400,000 chal-

lenge to the public this year to make new or
increased gifts to the symphony’s annual
fund campaign, Forsyte said, resulting in
more the 850 such contributions.

All About the Donor
Actively identifying donors and main-

taining strong relationships with them is be-
coming more important as the number of
nonprofit organizations in the county
grows.
Between 2000 and 2010, the total in-

creased 68% to 3,181, all supported largely
by donations, according to the Gianneschi
Center for Nonprofit Research at California
State University, Fullerton.
The organizations that are most success-

ful in garnering the attention of high-worth
donors are those that work to uncover a po-

tential donor’s connection to the organiza-
tion’s mission, said fundraising consultant
Phyllis Freedman of New York-based
Smart Giving.  
Alisa Driscoll, communications and

events coordinator for Girls Incorporated
of Orange County in Costa Mesa, said
she’s perfected the art of making such con-
nections.
“It is very important to recognize what

their true passion is,” she said. “It may start
as small talk over a cup of coffee.”
She said she’ll take a potential donor on

a site tour and explain the group’s various
programs, engaging them in conversation to
glean from their responses where their in-
terests lie. She may then offer suggestions
of ways they can get involved. 
The connection is personal to each donor,

she said.
“There is definitely a ‘wow’ moment

when that connection is made.” 
Girls Inc. has enjoyed long relationships

with most of its donors, Driscoll said.
Gena Reed, founder of Paragon Bio-

medical Inc. in Irvine, has been involved
with the group for more than a decade and
this year donated $500,000 to the organiza-
tion for scholarships.
The first scholarship was awarded this

year to 18-year-old Maribelle Maldonado,
who begins college at Cal Poly Pomona this
month, where she will study veterinary sci-
ence.
The organization nurtures long-term rela-

tionships with donors by continually com-
municating the value their support brings to
the program. Driscoll said it invites donors
to special events and even sets up one-on-
one conversations with some of the girls
who’ve benefited from the donor’s contri-
butions.
“We let them know how special they are

to us and that we can’t do it without them,”
she said.
Freedman of Smart Giving expressed

similar sentiments.
“Corporate communications is about how

great the organization is,” she said. “Donor
communications are about how great the
donor is.” �

Rob Lambert: background informs executive’s philanthropy

Collins: driven to
help women succeed
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Geographic area
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Top local official(s)
•Phone/fax

1
(1)

Marisla Foundation
668 N. Coast Highway,
PMB 1400
Laguna Beach 92651-1513

fsrequests.com/marisla
glenda@marisla.org

$47 million $4 million 12/12 n/a* Center for American Progress, Global
Greengrants Fund, Oceana Inc.,
Orange County Community
Foundation, Resources Legacy Fund,
Rockefeller Philanthropy Advisors

Human services,
conservation,
environmental

Grants
international

Herbert Bedolfe
executive director
(949) 494-0365/(949) 494-8392

2
(2)

William and Sue Gross
Family Foundation
17900 Von Karman Ave.,
Ste. 200
Irvine 92614-4297

porterfield@pimco.com $25.5 million $6 million 12/12 n/a* Cedars-Sinai, UCI Stem Cell
Research, Hoag Hospital

World issues,
education, science,
poverty

Grants
international

Sue Gross
president
(949) 720-6397/(518) 640-5390

3
(4)

Argyros Foundation
949 S. Coast Drive, Ste. 600
Costa Mesa 92626-7734

$10.5 million wnd* 7/12 $95 million Chapman University, Children's
Hospital of Orange County, City of
Hope, Eisenhower Medical Center,
South Coast Repertory

Education,
healthcare, religious
organizations

Grants
national

George Argyros
CEO
(714) 481-5000

4
(3)

Arnold and Mabel
Beckman Foundation
100 Academy
Irvine 92617-3002

beckman-foundation.com
ambf@beckman-
foundation.com

$10.5 million $2 million 8/12 $517 million Chapman University, University of
Illinois at Urbana-Champaign, Orange
Unified School District, UC Irvine

Science, education,
research

Grants
national

Jacqueline Dorrance
CEO/executive director
(949) 721-2222/(949) 721-2225

5
(7)

Beall Family Foundation
5 San Joaquin Plaza, Ste. 320
Newport Beach 92660-5936

$6.8 million wnd* 12/11 $11 million San Jose State University, UC Irvine,
Segerstrom Center for the Arts,
Community Hospital Foundation, The
Wooden Floor

Science, arts,
education

Grants
national

Donald Beall
chairman/director
(949) 718-6333

6
(6)

Crean Foundation
2300 Mesa Drive
Newport Beach 92660-0719

$5.1 million wnd* 12/11 $67 million Crean Lutheran High School, The
Webb Schools, Children's Bureau,
Children's Hospital of Orange County
Foundation, YMCA of Orange County,
Hoag Hospital Foundation

Education, children,
healthcare, social
welfare, religious
organizations

Grants
national

Andrew Crean/Marc Goldin
president/CFO
(949) 642-3050

7
(8)

Swenson Family Foundation
34372 Cove Lantern
Dana Point 92629-2870

$3.8 million $975,000 12/12 $58 million Children's Hospital of Orange County,
Ocean Institute, Segerstrom Center
for the Arts, University of Minnesota
Duluth, University of Wisconsin
Foundation, California Lutheran
University

Education, arts Scholarships
national

James Swenson
president
(949) 493-0266

8
(5)

Tiger Woods Foundation
121 Innovation, Ste. 150
Irvine 92617-3093

tigerwoodsfoundation.org $3.3 million wnd* 9/11 $0 Tiger Woods Learning Center,
Intrepid Fallen Heroes Fund, Troops
First Foundation, Jon Bon Jovi Soul
Foundation

Community support,
youth, education,
military

Grants
international

Gregory McLaughlin
CEO/president
(949) 725-3003/(949) 725-3002

9
(10)

A. Gary Anderson
Family Foundation
17772 Cowan
Irvine 92614-6012

$2.8 million wnd* 12/11 $65 million Hoag Hospital Foundation, UC
Riverside, Chapman University, Casa
Colina Centers for Rehabilitation, Big
Brothers Big Sisters of Orange
County

Education, children
and youth, family,
musical arts, sports
and recreation

Grants
national

Erin Lastinger/Erik Anderson
co-chairman, CEO/co-chairman,
president
(949) 242-5050

10
(11)

Ueberroth Family Foundation
P.O. Box 37
Corona del Mar 92625-0037

ueberroth.org
info@ueberroth.org

$2.4 million wnd* 11/12 $41 million Girls Inc., Human Options, Think
Together, Shea Center, Sage Hill
School, Share Our Selves

At-risk youth,
education, human
services

Grants
Southern
California

Vicki Booth
president
(310) 473-7317

11
(9)

Change A Life Foundation
5 Corporate Park, Ste. 210
Irvine 92606-5166

changealife.org
info@changealife.org

$1.9 million $385,822 12/11 $876,043 UCLA, UC Berkeley, UC Santa
Barbara, Wise and Healthy Aging,
Southern California Rehabilitation
Services, Loma Linda University
Medical Center, Community Senior
Services

Education, nonprofit
organizations, family,
children and youth

Grants
national

Lisa Fujimoto
executive VP
(949) 788-9999/(949) 788-9266

12
(12)

James L. Stamps
Foundation Inc.
600 N. Tustin Ave., Ste. 260
Santa Ana 92705-3782

$1.7 million wnd* 12/11 $29 million Westmont College, Point Loma
Nazarene University, Forest Home
Ministries, Biola University, California
Baptist University

Religious charities,
education

Grants
national

Richard Salyer
president
(714) 568-9740

13
(13)

Dhont Family Foundation
2700 N. Main St., Ste. 1100
Santa Ana 92705-6680

$1.7 million $2 million 12/11 $37 million Second Harvest Food Bank of Orange
County, St. Jude Memorial
Foundation, USC Norris
Comprehensive Cancer Center,
Chapman University, Orangewood
Children's Foundation, Serve The
People

Education, human
services, research,
children, healthcare

Grants
national

Andre Dhont
president
(714) 664-0440

14
(15)

Paul & Elisabeth Merage
Family Foundation
4350 Von Karman Ave.,
Ste. 400
Newport Beach 92660-2007

$1.5 million $1 million 12/11 $31 million Merage Institute, Children First, UCI
Foundation

Research, education,
children

Grants
Southern
California

Paul Merage
president/director
(949) 474-5800

15
(14)

Joan Irvine Smith & Athalie R.
Clarke Foundation
18881 Von Karman Ave.,
Ste. 1275
Irvine 92612-1500

$1.5 million $1 million 4/12 $7 million The Irvine Museum, UCI Foundation,
Zoological Society of San Diego,
Mission San Juan Capistrano,
National Water Research Institute

Conservation,
education, arts

Grants
Southern
California

Joan Irvine Smith
president/director
(949) 476-8400

16
(20)

Henry T. Nicholas III
Foundation
15 Enterprise, Ste. 550
Aliso Viejo 92656-2656

htnfoundation.org
info@htnfoundation.org

$1.4 million $1 million 12/11 $6 million Henry T. Nicholas Educational
Foundation, Episcopal Housing
Alliance and Economic Development,
St. Margaret's Episcopal School

Education, youth,
employment

Grants
California

Henry Nicholas III
trustee
(949) 448-4300

17
(15)

George T. Pfleger Foundation
24901 Dana Point Harbor
Drive, Ste. 230
Dana Point 92629-2930

$1.2 million $253,000 12/11 $15 million Pfleger Institute of Environmental
Research, Big Brothers Big Sisters,
Giving It Back To Kids, Orange
County School of the Arts, UCLA
Foundation

Children, education,
human services,
research, healthcare

Grants
national

Thomas Pfleger
president/trustee
(949) 363-8686

18
(19)

Croul Family Foundation
18101 Von Karman Ave.,
Ste. 700
Irvine 92612-0145

croulfoundation.org
grants@
croulfoundation.org

$891,000 wnd* 12/11 $18 million Orange County United Way,
Foodbank of Southern California,
Literacy Project Foundation, MIND
Research Institute, Second Harvest
Food Bank of Orange County,
Claremont McKenna College

Healthcare, human
services, education,
homeless,
economically
disadvantaged

Grants
national

Spencer Behr Croul
secretary
(877) 968-6328/(949) 833-9584

Source: Foundation Center and the Business Journal
List may not be reprinted without permission of the editor
*n/a: not available
**wnd: would not disclose

Researched by Dana Truong
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19
(18)

Hal and Jeanette Segerstrom
Family Foundation
818 W. Bay Ave.
Newport Beach 92661-1110

$865,000 $865,000 12/11 $6 million Pacific Symphony Orchestra, Orange
County School of the Arts, Festival
Ballet Theater

Arts, education Grants
Southern
California

Theodore Segerstrom
president
(949) 675-3490

20
(22)

George E. Hewitt Foundation
for Medical Research
1048 Irvine Ave., Ste. 742
Newport Beach 92660-4602

$766,364 $197,245 12/11 $28 million Individual medical research grants Healthcare, science Grants
California

Dennis Cunningham
president
(714) 840-9819

21
(25)

David & Julianna Pyott
Foundation
P.O. Box 1377
San Juan Capistrano
92693-1377

$722,403 $57,500 12/11 $955,877 American Friends of London
Business School, Chapman
University, Fountain Valley School of
Colorado, Orange County United Way

Education, children,
healthcare

Grants
national

David Pyott
president
(949) 388-8691

22
(17)

Samueli Foundation
2101 E. Coast Highway, Ste.
300
Corona del Mar 92625-1941

samueli.org
gsolomon@samueli.org

$580,401 $234,936 12/11 $555,294 American Israel Education
Foundation, Chapman University,
Grantmakers In Health, Kehilat
Ra'anan, Society for Science & the
Public, Telluride Foundation

Education,
healthcare, youth,
Jewish culture and
value

Grants
national

Gerald Solomon
executive director
(949) 760-4400/(949) 759-5707

23
(21)

Kay Family Foundation
16381 Scientific Way, Ste. 812
Irvine 92618-4354

kayff.org $576,527 $445,327 12/11 $28 million UCI Foundation, Irvine Canaan
Christian Community Church,
Columbia University, Chapman
University, Burmese Christian
Community Church of Silicon Valley

Education, religious
organizations,
research, community

Grants
national

Steeve Kay
chair/director
(949) 379-2304

24
(24)

William Gillespie Foundation
4910 Campus Drive
Newport Beach 92660-2119

$496,000 wnd* 12/11 $3 million UCI Foundation, Orange County
Rescue Mission, Sage Hill School,
Boys & Girls Club of Laguna Beach,
Someone Cares Soup Kitchen

Arts, children,
education

Grants
national

William Gillespie
president
(949) 752-2190

25
(23)

James E. Downey Foundation
23 Brookline
Aliso Viejo 92656-1461

$420,900 wnd* 6/12 $4 million Individual scholarships Education Scholarships
national

James E. Downey
president
(949) 474-0900

26
(27)

Eichenberg-Larson
Charitable Foundation
1 Collins Island
Newport Beach 92662-1003

$300,000 $260,000 12/12 $6 million UCI Institute for Memory
Impairments and Neurological
Disorders, Orchestra Mozart,
Segerstrom Center for the Arts,
United States Military Academy

Arts, education,
healthcare, military

Grants
national

Robert Eichenberg
director
(949) 852-9433

27
(28)

Frome Family Foundation
151 Kalmus Drive, Ste. F-2
Costa Mesa 92626-5965

$257,552 $248,000 12/11 $5 million Special Olympics Southern California,
Goodwill of Orange County, Hoag
Hospital, Casa Teresa, Mater Dei High
School, Kidworks

Education, research,
healthcare, social
services,
conservation, youth

Grants
national

Stan Frome
president
(714) 641-1130

28
(29)

Mark Chapin Johnson
Foundation
P.O. Box 3008
Mission Viejo 92690-1088

$202,300 $98,250 12/11 $7 million Segerstrom Center for the Arts,
Pacific Symphony Orchestra, Hoover
Institution, UC Irvine, Boys Hope
Girls Hope, Blind Children's Learning
Center

Education, arts Scholarships
national

Mark Chapin Johnson
president
(714) 305-8360

29
(26)

Donald Bren Foundation
P.O. Box 3090
Newport Beach 92658-3090

donald-bren.com $200,000 wnd* 11/12 $969 Public Policy Institute of California Research Grants
California

Donald Bren
chairman/director
(949) 720-3400

30
(30)

Charles D. & Twyla R. Martin
Foundation
21 Smithcliffs Road
Laguna Beach 92651-1325

$129,840 $123,390 12/11 $823,973 Orange County Museum of Art, UC
Irvine, Chapman University, Angels of
the Arts

Education, arts Grants
California

Twyla R. Martin
president
(949) 494-7728

31
(32)

Sheldon Razin Family
Foundation
1695 Viking Road
Laguna Beach 92651-3246

$127,900 $45,800 10/12 $706,379 America-Israel Cultural Foundation,
Chabad Jewish Center of Laguna
Beach, Camp Yavneh

Education, religious
organizations

Grants
national

Sheldon Razin
chairman/president/director
(949) 497-6707

32
(33)

Haggerty Family Foundation
620 Newport Beach Center
Drive
Newport Beach 92677-5434

$88,400 wnd* 12/12 $1 million Lourdes Foundation, St. Timothy
Catholic Church, United Way, The
Wooden Floor, Discovery Science
Center

Healthcare, religious
organizations

Grants
Southern
California

Charles Haggerty
president
(949) 706-7300

33
(34)

Cameron Merage Foundation
108 Pacifica, Ste. 300
Irvine 92618-7435

$76,500 $1,500 12/11 $2 million Jewish Federation and Family
Services, First in Our Hearts
Foundation

Community
development,
religious
organizations

Grants
national

Cameron Merage
president
(714) 557-0771

34
(35)

Don P. Nichols Foundation
3184 Airway Ave. E.
Costa Mesa 92626-4619

$67,555 $30,300 12/11 $643,551 Roosevelt Elementary School, Laguna
Beach High School, Pomona Unified
School District, Saddleback College

Education Scholarships
California

Donald Nichols
director
(714) 755-2999

35
(NR)

Ahmanson Charitable
Community Trust
2699 White Road, Ste. 101
Irvine 92614-6258

$58,461 $957 12/11 $45,823 Museum of Biblical Art, Fieldstead
Charitable Trust

Arts, education Grants
national

Howard Ahmanson Jr.
trustee
(949) 474-1195

36
(37)

Andrei Olenicoff Memorial
Foundation
7 Corporate Plaza Drive
Newport Beach 92660-7904

andreifoundation.com
andreifoundation@
olenproperties.com

$41,250 $12,250 12/11 $195,729 Guide Dogs for the Blind, Foundation
Fighting Blindness, Doheny Eye
Institute

Eye blindness,
education

Grants
national

Igor Olenicoff
president
(949) 719-7256/(949) 719-7250

37
(31)

Tsao Family Foundation
P.O. Box 1115
Corona del Mar 92625-1115

$25,000 $25,000 12/11 $5 million UC Irvine Religious
organizations,
education

Grants
Southern
California

Michael Liyoung Tsao
president
(949) 706-3355

38
(36)

B. John Garrick Foundation for
the Advancement of the Risk
Sciences
221 Crescent Bay Drive
Laguna Beach 92651-1322

garrickfoundation.org
info@
garrickfoundation.org

$15,000 $0 9/12 $1 million Phillip Watts Research, education Grants
California

B. John Garrick
president/director
(949) 497-6802

Source: Foundation Center and the Business Journal
List may not be reprinted without permission of the editor
*n/a: not available
**wnd: would not disclose

Researched by Dana Truong
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hen you hear the name Goodwill, you may think “convenient donation center” or
“affordable shopping.” Although well known for its thriving, community-supported
retail operation, Goodwill of Orange County is much more.

According to President and CEO Frank Talarico, Jr.,
“We’re in the business of helping people who face barriers to
employment get jobs. Work has the power to change people’s lives.
We experience it daily – with those we serve and the business leaders
in our community who support our mission.”

Robby is just one example. After a terrible motorcycle accident in
2009, he lost movement in his left arm. Goodwill focused on Robby’s
abilities and soon he landed a full-time job in e-commerce. Now he
supports himself and has big plans for the future.

Goodwill provides job skills training, coaching and placement
services that empower individuals like Robby to be productive and independent. In fact, every
day Goodwill of Orange County places more than three people in good jobs, helping them find
independence, pride and purpose. People employed with Goodwill’s help earned an estimated
$18,294,000 last year.

Expanding and Evolving Services 
These long-standing employment support programs are just the beginning. As needs grow,

so do Goodwill’s initiatives. In June, General George Casey, Jr. announced Goodwill’s Enduring
Independence Veterans Program. This unique program promotes ten “Vet Advantages” that
Orange County businesses can find in our nation’s best workforce. Also recently launched,
Beyond Jobs is a no-cost employment service connecting women to career opportunities and
tools to foster their success in the workforce.

Innovation is integral to Goodwill’s Business Services as well. Document destruction and
e-waste solutions help companies eliminate environmental waste. Hiring Goodwill-trained
workers for custodial services and packaging and assembly makes a significant contribution to
the local economy. Forward-thinking arrangements, such as productivity-based pay and
on-the-job supervision, offer employers the highest levels of flexibility.

Doubling Our Support by 2017
Goodwill of Orange County has committed to doubling the number of people served by 2017.

More people than ever before are seeking assistance. They aren’t looking for a handout; they
want to gain independence and self-reliance through work. Likewise, Orange County
companies are looking for dependable employees with excellent skills, enthusiasm and
work ethic.

The options for supporting the Power of Work are as varied as Goodwill’s programs.
Donations of gently used items and monthly or annual financial contributions are vital.

W

The Power of Work Changes Lives
New services and proven programs from Goodwill of Orange County have 

a positive impact on individuals while contributing to our community

Additionally, you can shop! Visitors to their retail stores – including the just-launched specialty
boutique in Tustin – regularly walk away with designer discoveries.

Businesses have just as many opportunities: Executives report that Goodwill-trained workers
bring high-value assets. Orange County companies can also take advantage of essential
business services at competitive prices. Many local leaders participate in Goodwill’s annual golf
tournament and frequent networking events.

An Invitation
Want to learn more? Visit the main campus on Fairview in Santa Ana for “The Real Goodwill”

tour. It’s a complimentary, no-obligation view into this remarkable world. Experience the Power of
Work and see how Goodwill of Orange County’s amazing programs – and people – are
changing lives.

After a serious injury, Robby struggled to find work. Today, he is a valued, full-time e-commerce
employee. “Goodwill did not look at my disability,” he says, “They looked at my capability.”

To schedule a tour, call 714.480.3355 or email goodwilltours@ocgoodwill.org.
For more information on Goodwill of Orange County and opportunities to get involved,
visit ocgoodwill.org.
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omelessness doesn’t discriminate. It doesn’t care who you are, what you look like, what
your education is or where you came from. It can happen to anyone. For many of our
residents, living in a cycle of homelessness, poverty and abuse has been relentless. For
others, homelessness was unexpected and unimaginable. Regardless of their past

experiences, Casa Teresa is now home to these women, and, for many, the first time they have
ever felt loved and not judged.

Casa Teresa is a homeless shelter for pregnant women over age 18 who are
alone. Life skills and education programs prepare these women to make loving
and informed decisions for themselves and their babies. The Casa Teresa
experience is unlike any other residential program for homeless pregnant
women. It is transformational, offering women with no means of support the
opportunity to become self-sufficient and independent.

Program stages help develop personal growth
The first step for our residents is entering through our Parenting Program or

our newly added Emergency Maternity Shelter (EMS). Arriving at Casa Teresa
with only a few bags of personal belongings, some women have been mistreated
by people who should have shown love. Other residents have suffered poverty, abuse, domestic
violence or job loss. In this first stage, residents will begin to strip away walls of their traumatic
past experiences, allowing them to learn to love themselves through their work in intensive case
management and during individual and group sessions.

Residents will work closely with their case managers to set and achieve attainable goals with
an end result of securing permanent housing. They will have the opportunity to attend classes
on topics such as sexual integrity, parenting, healthy lifestyles, career and education
development and money management. Our residents are nurtured by all staff members,
especially our house mothers, as they learn basic life skills so that they may care for themselves
and their unborn babies.

“Residents and staff here at Casa Teresa come from different backgrounds and have different
stories to tell,” said Sireen, a former Parenting Resident. “What unifies us, however, is not only
our need for a safe place to live, but also our need to feel accepted, and we can find both of
those here.” 

Education, jobs emphasized in Phase 1 of Transformation Program
Through the Parenting Program, residents overcome internal obstacles that kept them from

moving forward and breaking the cycle of homelessness. The next step in their journey is the
Transformation Program Phase I. Here, the mothers and their babies begin growing as a family.
While in this program, they are required to be in school or working, increasing opportunities for
better employment. They continue to work with their case managers and the program director,
addressing any past legal issues, and maintaining sobriety and other individual goals set while
in the Parenting Program. At this stage, their babies are about two months old and are eligible
for daycare at the Dorothy Von der Ahe Infant Care Center, where each child begins his or her
own developmental journey. “Casa Teresa is teaching me how to be a mother and a successful
woman in society,” said Andrea, a former Transformation I Resident. “My self-respect is the
highest it’s ever been and I am happy to be rebuilding a relationship with my family that I
damaged during my past,” she added. 

H
The Casa Teresa Experience

by Lyrissa Roman

Independent living is focus of Phase II
When their babies are about eight months old, residents move on to the Transformation

Program Phase II where they are truly independent, living on their own with their babies in
their own apartment on our campus. Residents are still required to be in school or working,
but at this stage of the program they must find means to pay their own rent and utilities, buy

food and begin saving for their first homes outside of Casa Teresa. They are
working with case managers on an action plan to secure permanent housing
after graduating from the program. Residents are able to stay with us in this
program for up to 12 months. 

“Watching Eve grow into a beautiful, intelligent, trusting little girl as I grew into
being an independent mother and woman has been such a blessing,” said
Rachel, a former Transformation II Resident. “It’s an experience I want to help
other moms at Casa Teresa achieve.” 

Support services continue after residency ends
The average stay for a mother at Casa Teresa is from seven months to two

years, during which they receive the complete support and love of our
dedicated staff and volunteers throughout the entire program. After leaving our program, they
are welcomed back to our Dr. James Pugh Alumni Resource Center. The center is designed
to offer non-enabling resources to all past residents in need of extra assistance. Past
residents will have access to career and education programs not yet established at the time
they were a resident. It is also a place for the alumni to return home and share their
milestones and accomplishments achieved since graduating from our program.

“I have my bachelor’s degree in nutrition and dietetics,” alumna Heather shares with our
staff. “I am currently pursuing my master’s degree to become a registered dietitian.” Alumna
Amanda also shared that she was accepted into the Chapman University School of Law on a
full scholarship. 

Continued demand demonstrates need for more services
In our 37-year history, Casa Teresa has been home to more than 5,700 women and babies

and the number continues to grow. We are witnessing an immense need for our services. On
January 2, 2013, we opened our Emergency Maternity Shelter and Alumni Resource Center.
Within the first five days of opening, we were full with a waitlist. This unexpected flow of
residents demonstrated the need for Casa Teresa to provide services and care for additional
homeless pregnant women in our community. 

“The vision our founders, Neill and Sally Sullivan, had when they first opened Casa Teresa
was to serve these women who have nothing and absolutely no one to turn to for help,” said
Stacey Proctor, Executive Director. “It is encouraging to know that we have upheld the vision
of our founders. As we continue to move forward, we anticipate opening another residential
facility to accommodate more women in need,” she said.

Join us in the fight against homelessness and support Casa Teresa. 

For more information about our program and how you can help these women live self-
sufficient, independent lives, contact us at info@casateresa.com or 714.538.4860. 

Casa Teresa day care programs help new moms return to work or school without worry about
their babies.

Educational programs help homeless moms make good decisions for themselves and their
babies.
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ack is an eight-year-old boy who has been in foster care for two years. At six years old,
he was abandoned by his mother and taken into protective custody. This young boy
was moved five times in two years; each time a new home, with new “parents” or even
staff, a new bed, a new school and a new set of rules. All throughout the constant

changes, emotional upsets and broken bonds, his CASA volunteer stood by his side as the
only consistent adult in his life.

Due to his multiple placement moves, the courts deemed him “unadoptable.” The court
system wasn’t out to fail him, however, social workers are overworked and lack the time to
fully focus on the needs of every child. The little boy’s CASA wasn’t ready to release all
hope. She went against the beliefs of many and advocated for the proper therapeutic
treatments and pushed for adoption. The child welfare system could not afford to provide a
comparable level of advocacy through non-volunteer approaches. In 2012, if CASA
volunteers were compensated for their advocacy for children, it would have cost an
additional $2.4 million in Orange County.

CASA is a community investment. The average group home, where Jack was headed,

J
It Takes People 

Like You

costs the county between $5,000-$6,000 per
child each month. As Jack wasn’t receiving
the proper therapeutic treatments to address
his behaviors or the nurturing attention that
he needed, he most likely would have
worsened as he grew, contributing to the
70% of all State Penitentiary inmates who
have spent time in the foster care system.

Because of his CASA’s attention to detail
and dedication to his well-being, Jack is now
living in an adoptive home. With the therapy
he’s receiving for his past trauma, he will
learn the coping skills necessary to make
him into a healthy member of society. Jack’s
is just one story among many that tell of
children ending up lost in the system without
a voice.

Court Appointed Special Advocates
(CASA) of Orange County is dedicated to
giving a voice, hope and a brighter future to
our community’s most severely abused and
neglected children. CASA’s mission is to
provide quality mentoring and advocacy for
children through a unique one-on-one
relationship between a trained and
supervised court-appointed volunteer and an
abused, abandoned, or neglected child.

CASA of Orange County provides both
mentoring and legal advocacy for these
vulnerable kids, helping to break the cycle of
abuse by building their self-esteem, life skills
and goals for the future. As consistent,
trustworthy mentors, our volunteers provide
a place of comfort and stability for children
who otherwise have no adult focused solely
on their needs. As advocates, they work to
ensure that their child’s educational,
emotional, physical, psychological and social
needs are being adequately addressed and
that their right to a safe, loving, permanent
home is being actively pursued. You can
help change the lives of abused children in
our community by partnering with us,
whether it be as a volunteer advocate or
through a donation.

If you’re interested in being a CASA
volunteer, please contact Lynda Sloan at
714.619.5155, or if you’d like to make a
donation, please contact Susan Kirkland at
714.619.0641. You can visit our website at
www.casaoc.org.
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hen Huntington Beach resident Jane Ka’ala Pang
learned she could donate a small amount of her
healthy breast tissue in order to contribute to
advances in groundbreaking breast cancer research,

she immediately said “yes!” Earlier this year, Ka’ala Pang, along
with Angela Acevedo and Charlene Kazner, traveled to the
Susan G. Komen for the Cure Tissue Bank at Indiana University
Simon Cancer Center and donated their healthy tissue.

Now Ka’ala Pang, Acevedo and Kazner are part of a
committee working with the Komen Orange County Affiliate to
do a breast tissue collection in Orange County and encourage
local Asian, Pacific Islander, Hispanic and African American women to participate. The
collection will take place on Saturday, November 2, and the goal is to collect 150 samples
from women of Asian American, Native Hawaiian/Pacific Islander, African American and
Latina descent and 50 samples from Caucasian women, in an effort to fuel global breast
cancer research.

“It’s so important to have tissue from women of diverse backgrounds collected at this
event,” said Ka’ala Pang. “I hope one day we’ll know if breast cancer is different—or the
same—across all racial and ethnic backgrounds, but we’ll never know unless healthy breast
tissue from every ethnicity is included in breast cancer research.”

Goal is more diverse samples
Over the last five years, the Komen Tissue Bank has collected donations from more than

3,000 women; however, the tissue bank’s current samples represent a
primarily Caucasian donor pool. In bringing this initiative to Orange County,
the Komen Tissue Bank hopes to increase the diversity of its samples to
more adequately represent our global population.

“We worked for three years to be selected by the IU Tissue Bank to be
the first collection in the West,” said Lisa Wolter, executive director of the
Orange County affiliate of Susan G. Komen. “Because of Orange County’s
diverse population and the strong support we’ve received in past
endeavors, we are confident that this initiative will be a success. We
encourage women of all backgrounds who’ve been touched by a loved
one’s battle with breast cancer to donate.”

The Komen Tissue Bank was created after identifying a serious deficit in
the area of healthy breast tissue research. The primary goal of the bank is

W

Komen Tissue Bank Works to 
Expand Donor Pool to More Ethnicities

to provide researchers across the globe access to healthy
breast tissue to use in breast cancer studies and to ultimately
find a cure.   

Campaign begins Sept. 23
Komen Orange County is seeking motivated women from

diverse ethnicities to help further research right here in Orange
County. Donors can sign up beginning Monday, Sept. 23, on
KomenOC.org, one day after the 22nd annual Susan G. Komen
Orange County Race for the Cure. Since its inception, Komen
Orange County has raised more than $35 million for breast

health care services, education and groundbreaking global research. Seventy-five percent
goes back to the community while the remaining 25% is dedicated to the National Komen
Award and Research Grant Program to fund innovative breast cancer research globally
through programs like the Komen Tissue Bank. 

Komen Orange County has been working with a variety of community partners like
MemorialCare Medical Group, which is hosting the tissue bank collection at its Fountain
Valley facility. All partners are serving the Orange County community and helping advance
the mission of the health community to find a cure for breast cancer. 

“We are motivated by the opportunity to make a local contribution to breast cancer
research that will benefit the medical community on a global scale and may lead to
breakthroughs that can save lives,” remarked Dr. Bichlien Nguyen, Research Medical
Director for the Todd Cancer Institute at Long Beach Memorial and Medical Oncologist at

Orange Coast Memorial.

Business community reaches out
The Allergan Foundation provided a grant to Komen Orange County to do

community outreach and engage local women in this important research
initiative. Other community partners instrumental in recruitment, community
outreach and general support include: Unidos Contra el Cancer de Seno
Coalition, Pacific Islander Health Partnership, Vietnamese American Cancer
Foundation, Orange County Asian and Pacific Islander Community Alliance
and St. Joseph’s Hospital Center for Cancer Prevention and Treatment. 

For more information about the Tissue Bank Collection event and how to
get involved visit komenoc.org and www.komentissuebank.iu.edu.

For more information or
to schedule a presentation
about the Komen Orange
County Affiliate’s Tissue

Bank efforts, please contact
Carol Kim at 714.957.9157

ext. 29 or via e-mail at
ckim@komenoc.org.

PHIL-Guide_Layout 1  9/5/13  2:48 PM  Page 45

http://www.komenoc.org
http://www.PacificLinks.com


B-46 ORANGE COUNTY BUSINESS JOURNAL                                                                                  OC PHILANTHROPY Advertising Supplement SEPTEMBER 9, 2013

ells Fargo hosted an arts and “Hands on Banking” event for children involved in
the Illumination Foundation for homeless families and KidWorks for at risk youth.
The event took place in conjunction with the Festival of Arts in Laguna Beach, and
benefited 75 children.

The event began with a “Hands on Banking” lesson, which taught financial literacy with
age-appropriate activities. During the lesson, the children discussed the difference between
wanting and needing and the importance of saving. Throughout the course the children
drew pictures, conversed and shared their thoughts on financial concepts. 

“Wells Fargo believes that we are only as strong as the communities we serve and
helping to expose children to fine arts is a worthy endeavor, as we saw with the beautiful
artwork and proud faces of the participants,” said Wells Fargo’s Orange County Regional
Banking President Ben Alvarado. “Today’s event was designed to plant the seeds of good
financial management …  to expose children to the positive outlet art can facilitate, and just
to be a fun change of pace.” 

W

Wells Fargo and Festival of Arts Partner 
to Make Kids Master of Finances and Arts

Later, the children listened to an arts lecture about what it is like to be an artist by festival
artists Stephanie Cunningham and Betty Haight. The artists taught the children about the
significance of self-expression by way of art, whether it was through paintings, dance or
simply creating something one finds special. The two stressed the importance of
imagination and utilizing art as an avenue for self-expression. They encouraged the
children by reminding them that art had no right way or wrong answer. 

Next, the children visited and created art for an hour and a half at three stations: mixed
media, ceramics and print making. The children immediately went to work creating different
fixtures of art. Some decided to make animals at the clay station; necklaces, sunglasses
and crowns at the mixed media station; and others drew creations to make lithographs at
the print making workshop.

The event wrapped up with a complimentary lunch and photos with Wells Fargo’s “Jack
the Dog” who also gave the children goodie bags filled with fine art prints, Wells Fargo coin
banks, coloring books, and all kinds of kid gifts.

Ben Alvarado, Wells Fargo Orange County Community Bank president

Ben Alvarado is the president of Wells Fargo’s Orange County
Community Bank , overseeing 1,678 financial professionals at 104
banking stores and managing more than $16.7 billion in deposits.   

Alvarado, a 22-year banking veteran, assumed his current role in
July 2011. Prior to being named president for the Orange County
Community Bank, Alvarado served as area president for the Long
Beach Coastal Community Bank. He also has served in various
positions at the company, including retail bank district manager
for the Pasadena and South Bay markets; commercial loan officer;
sales development coach; banking store manager; personal
banking officer, and bank teller.

Alvarado earned his bachelor’s degree at California State University, Long Beach, and
an MBA from Pepperdine University. Alvarado is active in the community and serves on
the board of directors for Orange County United Way; the advisory board for Miller

Children’s Hospital Long Beach; the board of directors for Bundles of Books in Los
Alamitos; and the alumni board for La Salle High School in Pasadena. He  resides in
Rossmoor with his wife and two children.

“Connecting with communities and stakeholders through philanthropic work has been
one of the most gratifying parts of my 22-year tenure at Wells Fargo. The work we do
helps create a legacy of giving back. I’m proud that my job encourages me to be involved
and to be an example to my son and daughter. At Wells Fargo, our vision charges us to,
help our customers succeed financially. Sometimes that means providing financial literacy
classes, providing affordable home loans and business banking services or even
supporting a worthy cause like Orange County United Way, for which I am a board
member. To that end, in 2012 the Wells Fargo’s Foundation and Wells Fargo team
members donated more than $5 million here in Orange County, and we volunteered nearly
14,000 hours.”

Contact Alvarado at alvarb@wellsfargo.com or 949.251.4456.

Attendees share what they’ve learned about financial literacy in pictures at the Festival of Arts
in Laguna Beach.

Illumination Foundation and KidWorks youth try their hand at printmaking at the Festival of
Arts.

Kids show their mettle in bead-stringing necklaces and bracelets during “Hands on Banking”
and arts event hosted by Wells Fargo and Festival of Arts.

Wells Fargo program that paired banking concepts and art also gave at-risk youth a chance for
self-expression in their creation of a variety of art projects. 
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History of Providing Quality Services to the
Community

For 48 years, Planned Parenthood of Orange
and San Bernardino Counties has been bringing

quality reproductive health services to a steadily
increasing number of community members. This year
marks another consecutive year of increased patient
volume for the nonprofit health care provider – topping
64,000 patients in Orange County and 25,000 in San
Bernardino.

Steady Leadership and Pioneering New Services
This October, Planned Parenthood of Orange and San

Bernardino Counties will commemorate President and
CEO Jon Dunn’s 20th anniversary. In his two decades of
service, the local Planned Parenthood affiliate – which
employs 335 individuals – has expanded from six health
centers to nine health centers across two counties. During
Dunn’s tenure, Planned Parenthood launched the first
confidential, real-time educational text and chat hotline in
the nation and has recently opened a new health center in
Victorville.

“With over two decades of extraordinary growth, Planned Parenthood of Orange and San
Bernardino Counties has distinguished itself as a pillar of quality reproductive health care
for the communities we serve,” said Vice President of Development Lauren Rayner.
“Thanks to community support we now reach more than 150,000 women, men and young
people every year with education and outreach, preventive care and treatment services,
family planning and prenatal care. It is astounding, but there is more work to be done.”

In 2012, Planned Parenthood of Orange and San Bernardino Counties:
� Served more than 89,000 unduplicated patients
� Totaled 164,000 visits in health centers across two counties: Orange and San Bernardino

A

Serving the Community for Nearly 50 Years, 
Planned Parenthood Continues to Look Toward the Future

� Provided 100,835 young people with comprehensive
reproductive health education in classrooms, community
settings and online

Expanding into Primary Care
“Health care reform will create thousands of newly

insured individuals looking for providers they can trust for
primary care. At Planned Parenthood, we have an exciting
opportunity to serve the community by adding
comprehensive primary care to our existing reproductive
health services,” Dunn explained. “Our unparalleled access,
compassionate care and dedicated staff offer a unique
practice designed to meet the needs of young women.”

How You Can Help
This year’s Annual Luncheon will celebrate Dunn’s 20th

anniversary, as well as welcome Keynote Speaker Laura
Berman – a New York Times bestseller and 20-year
health expert. The October 30 Luncheon – the largest
fundraiser of the year – is paramount to helping Planned
Parenthood advance its goals of providing exceptional
care, expanding its community reach and increasing

health education programs. The event will unite long-standing community supporters, new
advocates and integral business partners.

At Planned Parenthood of Orange and San Bernardino Counties, your generosity supports
quality, compassionate health and education services for women, men, teens and families in
our community – regardless of their personal circumstances or ability to pay.

To find out how you can make a difference, please contact Lauren Rayner at
714.922.4176 or to learn more about attending Planned Parenthood’s Annual Luncheon,
please visit HealthWomenTrust.org/AL2013.

Planned Parenthood of Orange and San Bernardino Counties’
President/CEO Jon Dunn and the Mayor of San Bernardino celebrate the
expansion and grand re-opening of the San Bernardino health center. A
similar facility in Victorville has opened and is projected to serve more
than 20,000 patients annually.
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egerstrom Center for the Arts’ many
performance and education programs are
made possible by those who contribute
generously through personal gifts,

attendance, corporate sponsorships and
volunteer efforts. These patrons share the
Center’s conviction that the arts matter and that
everyone deserves access to world class
performances and educational programs that
entertain and inspire.

The Center is grateful to all of its supporters
and appreciative of the role they play in creating an environment in which the cultural,
business and educational sectors of a dynamic cosmopolitan region can flourish.

S
Segerstrom Center for the Arts:

Community Is Everything

The Impact of Your Support “By the Numbers”
$350,000,000 – Annual economic impact of the Center on the Orange County
community
600,000+ – Number of people who enjoy Center performances each year
300,000+ – Number of students, teachers and families the Center reaches annually as
the largest provider of arts education programs on the West Coast
4,250 – Camp Pendleton Marines and their families served through community
engagement programs this summer
595 – Center-presented performances last season
97 – Percent of at-risk Summer at the Center program participants who obtain their
high school diploma
7 – Number of Southern California counties with underserved schools and
underprivileged students served by the Center
$0 – Cost an at-risk student pays to participate in our life-changing summer programs
and camps

For further information, please visit scfta.org or call 714.556.2122.

couting is so much more than the outdoors and high-octane, physically demanding
experiences. Scouts acquire skills and participate in activities such as “Technology
Quest” that help our youth compete in a global environment by learning about aviation
and space, biotechnology and life sciences, communications and IT, engineering and

math, physical sciences, and robotics and STEM programs.
Being a Scout means giving back, doing a good deed and

being involved in community service along with learning life
skills while gaining personal responsibility. The following are
some of the upcoming activities you will see Scouts involved
in throughout Orange County. For further information and to
become involved, please visit www.ocbsa.org or call
714.546.4990.

Support Our Troops – Near and Far
Beginning this month and through October, companies

have a unique opportunity to participate in the annual
“Support Our Troops” Scout Popcorn Sales program. As a
Gold or Silver level donor, 70% of donations go to help local Scout troops and packs, and
the popcorn is sent to our military men and women, their families and veteran’s
organizations. You can also order popcorn as holiday gifts for employees and clients.
Please contact 714.546.4990 x132 for more information.

Scouting for Food
Saturday, November 9 is the day that Scouts will be seen all around Orange County

collecting food to feed the hungry of Orange County. Thousands of Cub Scouts, Boy
Scouts, Girl Scouts and their volunteer leaders in Orange County will approach homes
requesting food donations. If you will not be at home, donations can be delivered to the
William Lyon Homes Center for Scouting office at 1221 E. Dyer Road, Santa Ana, CA
92706. The food will then be delivered to Second Harvest Food Bank of Orange County for
distribution to the hungry of Orange County.

32nd Annual Construction Industry Good Scout Award Luncheon
The Orange County Council, Boy Scouts of America is proud to honor Emile Haddad and

FivePoint Communities with the Good Scout Award on Tuesday, November 12, 2013.
Please call 714.546.8558 x141 for more information.

S
Scouting Leads the Way ...

Teaching Youth Leadership, Service and Skills

o you remember the first time you saw the ocean? Your first experience with the
ocean was the beginning of your ocean literacy education. So why is being an ocean
literate person important? We believe the ocean sustains all life on earth and the
more we understand it, the greater our chances for survival. Yet 95% of the ocean is

still unexplored today.
ExplorOcean is dedicated to inspiring a new wave

of ocean exploration and discovery! Our new Ocean
Literacy Center, located along the bay in Newport
Beach, has been specifically designed to educate our
visitors on the seven essential principles of ocean
literacy through exciting and fun hands-on activities.
We offer unmatched K-12 programing that
incorporates these principles of Ocean Literacy as the
foundation to our educational mission. We aspire to
become the first experiential and technology-based
Ocean Literacy Center open to the general public. We
take great pride in educating the next generation of
ocean literate children who will gain a full
understanding about the ocean’s influence on human
life and our influence on the ocean.

ExplorOcean is also continuing its promise to
become a premier cultural destination. As the major
catalyst for the revitalization of the historic Balboa
Village Fun Zone, ExplorOcean will give people a
better sense of place, support diversity, provide
quality leisure time and promote volunteerism within the organization’s educational mission.
Our premier venue on the bay and across from the beach provides the perfect location for
ocean-centered learning and exploration for adults and children. ExplorOcean has begun
the process to restore the heart and soul of this historic area and provide our children with
new memories and learning tools to enjoy throughout life.

Join us and visit our Ocean Literacy Center today as visitors of all ages immerse
themselves in interactive exhibitions devised to develop the explorer within.

For more information, visit www.ExplorOcean.org or contact Associate Director of
Development & Communications Leah Needham at 949.675.8915 x104 or
lneedham@explorocean.org.

D
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range County’s top philanthropists, business leaders and individuals will be
honored at the 28th annual National Philanthropy Day Awards Luncheon,
presented by Orange County Register, to be held Thursday, November 21, 2013
from 11:30 am to 1:30 pm at a new location, the Hyatt Regency Irvine, 17900
Jamboree Road in Irvine, Calif. Produced by the Orange County Chapter of the

Association of Fundraising Professionals, National Philanthropy Day Orange County has

O

Orange County’s Top Philanthropists Announced 
for 28th Annual National Philanthropy Day Orange County

become the most prominent philanthropic recognition event in Orange County, with over
1,000 honorees since its inception in 1986. The 2013 National Philanthropy Day Orange
County Awards Luncheon, with the theme “Giving is Always in Season” will award
honorees onstage with a video tribute and a custom piece of art glass in the shape of a
heart, created by local Laguna Beach artist John Barber.

About National Philanthropy Day
National Philanthropy Day Orange County honors those who have demonstrated

philanthropy and enhanced their communities and the world. Each year more than 100
Association of Fundraising Professionals chapters throughout the U.S. and Canada

honor the philanthropic efforts of individuals, businesses and groups. Net proceeds of the
event support the ethical advancement of philanthropy in the community by the Orange
County Chapter of the Association of Fundraising Professionals. http://www.npdoc.org

2013 Outstanding Honorees

OUTSTANDING PHILANTHROPIST

Victoria Collins, Ph.D., CFP, 
Corona Del Mar
Nominated by: Girl Scouts of Orange County, Human Options, Orange County Community

Foundation, Women Investing in Security and Education (WISE)

For Victoria Collins, Ph.D., CFP, empowering women has been the passion and theme
behind her philanthropic efforts. Realizing that women needed financial knowledge and the
confidence to put knowledge into action, over 15 years ago she founded “Invest in Yourself,”
which later became WISE (Women Investing in Security and Education), an organization
dedicated to the education of girls about financial literacy. Dr. Collins was also a founder of
United Way’s Women’s Philanthropy Fund in 2002. Since initiating the annual Women’s
Philanthropy Fund Breakfast in 2004, the group has raised more than $1.4 million to help
Orange County women and their families.

OUTSTANDING PHILANTHROPIC GROUP

Roosters Foundation of Orange County, Irvine
Nominated by: Devil Pups Youth Program for America, Friendly Center, Second
Harvest Food Bank of Orange County

Roosters Foundation is a nonprofit with a heart for the needs of disadvantaged
children, having awarded 28 charities with $229,000 in 2013, to better the lives and
improve the futures of at-risk children. In 2008, Roosters Foundation began supporting
Friendly Center’s “Success for All” academic tutoring program. Roosters has given
$72,000 to the program and committed $56,000 for the 2013-2014 year, for a total of
$128,000, enabling the program to grow to serve 450 students annually and expand
from two to six sites. Roosters’ food distribution and fundraising efforts in 2012
benefitted 65 nonprofits to support disadvantaged youth and children.

OUTSTANDING VOLUNTEER FUNDRAISER

Mary Lynn Coffee, Tustin
Nominated by: THINK Together

Mary Lynn Coffee has a passion for
education and providing academic
opportunities to those in need. As a THINK
Together (Teaching, Helping, Inspiring,
Nurturing Kids Together) board of directors
member, Coffee has been an advocate of
their mission to improve academic
outcomes for children and youth in under-
resourced communities. Coffee has helped
THINK Together grow from serving 2,000
children in Orange County in 2003 to
currently serving over 100,000 children
and youth statewide each year. In Orange
County alone, THINK Together provides
learning and enrichment programs to over
30,000 underserved students, with free
out-of-school time programs at 63 public
schools.

OUTSTANDING FOUNDER

Margie Wakeham, Families Forward, Irvine
Nominated by: Families Forward, Good
Shepherd Lutheran Church, Orange County
Community Foundation, Orange County
United Way

Margie Wakeham serves as executive
director of Families Forward, engaging and
inspiring thousands to get involved, resulting
in donations of millions of dollars, products,
services and tens of thousands of volunteer
hours to provide homeless or near homeless
families with programs that support them as
they regain, or maintain, self-sufficiency.
Through her leadership efforts, Families
Forward has grown from a small group of
volunteers to a large organization providing
vital safety-net services to 8,400 children and
adults in 2012. The organization has served
more than 20,000 Orange County families,
children and their parents over the last 29
years.
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OUTSTANDING YOUTH

Natalie Cernius, Friday Night Club, Newport Beach
Nominated by: Creative Solutions for Hope, National Charity League Vista Irvine Chapter,
Pacific Symphony Youth Ensembles, The Center for Autism and Related Disorders, United
Cerebral Palsy of Orange County, parents of Charlie Allred, parents of Azal Ghotb, parents
of Riley Horton, parents of Joshua Kartzinel, parents of Brooke Kershberg, parents of Faith
Langhorn, parent of Robert Lee, mother of Victor Ismael Shaflee, parent of Kyle Toboni

Natalie Cernius’s brother with autism, Andrew, was her driving force in starting the Friday
Night Club in 2011, a social club where high school students earn community service hours
for spending quality, social time with teens who have autism and other special needs. Friday
Night Club started with six children with autism and six of Cernius’s friends and now sees
attendance regularly up to 80 participants per meeting, serving special needs elementary-
aged children, high school students and college students. Cernius created Friday Night Club
in a Box to share the idea with other communities in need.

2013 Outstanding Honorees

OUTSTANDING SMALL CORPORATION OR BUSINESS

Chemers Gallery, Tustin
Nominated by: Chapman University, The Wooden Floor

For over 20 years, Chemers Gallery has built meaningful partnerships to give back to
nonprofits in Orange County. The gallery’s signature event over the last 22 years has
been their Children’s Book Illustrators event each December that hosts notable
children’s book illustrators to promote their latest book art, lead workshops and sign
books for attendees. Art from the books is displayed and available for purchase at the
gallery, with proceeds from the book and art sales donated by owner Karen Raab to
local charities. Chemers Gallery is an example of a small business making a difference
through acts of philanthropy.

OUTSTANDING MID-SIZE CORPORATION OR BUSINESS

Haskell & White LLP, Irvine
Nominated by: America On Track, Arts Orange County, Boys & Girls Club of Santa Ana,
Child Abuse Prevention Center, Discovery Science Center, Irvine Barclay Theatre,
Laura’s House, Orange County Affiliate of Susan G. Komen Race for the Cure, Orange
County Business Journal, South Coast Repertory, The Laguna Playhouse, The Wooden
Floor

Haskell & White LLP has made a significant and positive impact to many areas of
need throughout Orange County. For the past 10 years, Haskell & White’s support of
America On Track has helped the nonprofit to serve the most disadvantaged children
and families throughout Orange County. Partner Patrick Ross currently serves as
chairman of the board. A more than 20-year commitment to the Boys & Girls Club of
Santa Ana, with over $225,000 raised for the Club, Managing Partner Wayne Pinnell is
currently the Club’s board president. Firm employees also support the Club, including
volunteering for the annual Thanksgiving Dinner, serving over 1,200 meals to families.

OUTSTANDING LARGE CORPORATION OR BUSINESS

Edwards Lifesciences Corp., Irvine
Nominated by: Project Tomorrow

Edwards Lifesciences has forged its own path as a philanthropic pioneer to support
those in need. Edwards Lifesciences has partnered with Project Tomorrow, a national
education nonprofit based in Irvine that supports innovative uses of science, math and
technology resources, supporting its YouthTEACH2Learn Program and its Youth
Leadership Summit for Math and Science. In 2012, the Edwards Lifesciences Fund’s
charitable giving exceeded $4.5 million worldwide and over $1 million in Orange
County, and Edwards employees coordinated volunteer efforts that assisted charities
in Orange County through their “Strengthen Our Community” program, with 269
Edwards Orange County employees volunteering 1,099 hours to community activities.
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s the premier leadership organization for girls, Girl Scouts is leading the charge in
developing girls into strong, capable women who possess the skills and confidence
to overcome obstacles that stand in their way. In Orange County, Girl Scouts is
proud to provide more than 22,000 girls from every zip code and all socioeconomic

backgrounds with the leadership development skills they need to live their best lives. With
relevant and age-appropriate, girl-led programs that embrace Girls Scouts’ three keys to
leadership – Discover, Connect and Take Action, Girl Scouts is building the leaders of
tomorrow. Girl Scouts help make our neighborhoods and communities a better place to live
by contributing more than 500,000 hours each year to service projects right here in Orange
County, addressing important issues such as poverty, homelessness, childcare, eldercare,
animal welfare and the environment.

For over a century, the mission of Girl Scouts has been to develop female leaders with
courage, confidence and character and its success is clear: 80% of female business
owners across the country were Girl Scouts when they were young, as were 70% of all
women in Congress and nearly every female astronaut. According to a recent Girl Scout
Research Institute report, “Girl Scouting Works: The Alumnae Impact Study,” women who
were Girl Scouts as children display significantly more positive life outcomes than non-Girl
Scout alumnae, with higher perceptions of self, higher rates of volunteerism and civic
engagement, higher rates of college education and higher household incomes.

Girl Scouts Celebrate Leadership
On November 1, join Girl Scouts of Orange County at its Fourth Annual Celebrate

Leadership event at The Island Hotel in Newport Beach, where the organization will honor
six outstanding local female leaders:

� Ashleigh Aitken, Of Counsel, Aitken*Aitken*Cohn
� Shannon Eusey, Co-founder & President, Beacon Pointe Advisors
� Donna Giordano, President, Ralphs Grocery Co.
� Joan Patronite Kelly, Co-founder & Managing Principal, BonTerra Consulting
� Ingrid Otero-Smart, President & CEO, Casanova Pendrill
� Laila Pence, Owner & President, Pence Wealth Management

Each woman will be paired with an exceptional Girl Scout who exemplifies the strong
values, confidence and leadership that are the hallmark of Girl Scouts everywhere. This
event raises vitally important philanthropic funding to support Orange County Girl Scouts
and the almost 14,000 dedicated volunteers and adult members who guide and support
them. Tickets and sponsorships are available; contact cfinklea@GirlScoutsOC.org or call
949.461.8836 for more information.

For more information about Girls Scouts of Orange County’s upcoming events or to
volunteer or make a donation, visit www.GirlScoutsOC.org.

A

Girl Scouts: 
Building Tomorrow’s Leaders Today

ach day, Providence treats approximately 300 children,
adults and seniors – and more than half of them need
your help! The support we receive from the Orange
County community helps us fulfill our mission of

enriching life through the gifts of speech and hearing
for ALL those in need – regardless of their ability to pay.

Providence Speech and Hearing Center was founded in
1965 and has grown to become the leading service provider
to the speech and hearing impaired of Orange County.
Providence is the only safety net clinic of its type in the
county, the only service provider willing to accept patients
with Medi-Cal and other government sponsored insurance.
Last year, we provided nearly 80,000 patient appointments
– 56% of those appointments were for low-income patients,
97% of those patients were children. Our work is only made
possible through community support. Without you, we would

E
Change a Life –

Give the Gifts of Speech and Hearing
have to limit the number of low-income patients we serve,
and these patients have no other option for care.

For each of our patients – from the infant diagnosed with
congenital hearing loss and being fit with hearing aids so
that she can develop language appropriately to the senior
who no longer feels isolated and whose overall health is
improving since receiving hearing aids – our treatments and
services are life changing. We are making a difference one
patient at a time.

Providence is the only agency in Southern California that
provides comprehensive speech, language and hearing
services under one roof. Our seamless service integration is
one of the unique features that is so beneficial to the
families we serve. Most patients need a hearing screening
prior to receiving speech services, and all children with
hearing impairment need speech services.

In order to continually provide the highest standard of services in the identification,
diagnosis, treatment and prevention of speech, language and hearing disorders to our
low-income patient population, we offer limitless opportunities for giving, from cash and in-
kind donations to memorial gifts and long-term planned giving options. One way to get
involved is through our Annual Benefit Event. This year’s event will be held on Saturday,
November 9, at the Hyatt Regency Huntington Beach. The “Surf City” theme promises to
deliver an evening of dinner, music, dancing, silent and live auctions, all wrapped up in the
Southern California surf culture.

Please contact Kathy Corpuz at 949.600.9967 or kcorpuz@pshc.org to schedule a tour
or learn how you can help.
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id you know that to rent a one-bedroom apartment, an Orange County resident who lives
on minimum wage, must work 133 hours per week?1 This high cost of living makes it
nearly impossible for many families to meet their basic needs, let alone thrive.

Just 10 miles away from some of Orange
County’s most charming ocean-front communities,
families and entire neighborhoods in central Santa Ana
face ongoing threats of gang violence, overcrowded
housing, inadequate educational opportunities and rising
rates of obesity.

KidWorks was founded on the belief that all aspects of
life are interconnected: spiritual, emotional, physical,
mental, economic and social. Today, 20 years later,
KidWorks offers educational, health and wellness,
leadership and community engagement programs for
children and their parents, from preschool into college. Its
mission: To restore at-risk neighborhoods, one life at a
time.

Gonzalo’s life is one of the many examples of personal transformation at KidWorks. Gonzalo,
then a 9th grade student, got shot while hanging out with his younger brother in the Townsend
neighborhood. Although this was Gonzalo’s first encounter with gang violence, he could
mention by name others in his neighborhood who have not been so lucky. Gonzalo’s fear
quickly turned to anger, and the idea of seeking revenge bubbled up in him following the
shooting. But he found a mentor at KidWorks, who encouraged him to talk to others about it,
and who helped him turn his tragic story into an opportunity for growth. “I got closer to God, and
decided to ignore what happened, keep on with my life and focus on succeeding” says
Gonzalo.

His positive focus is paying off, as he has worked to raise his grades and is preparing to
complete his senior year in high school and apply for college. A recognized leader among his
peers, he is the incoming president of Community Leaders of Santa Ana (CLOSA), KidWorks’
student government organization that plans events, helps staff and acts as role models for all
students at KidWorks.

“We are seeing success stories every day that tell us our model is working!” declares Ava
Steaffens, KidWorks’ CEO. “In the neighborhoods we serve, crime is dropping and educational
attainment is improving.”

Since 2006, 100% of preschoolers (336 of 336) have been assessed as “Kindergarten-ready”
and since 2009, 95% of the youth in KidWorks’ after school program (41 of 43) graduated from
high school. KidWorks currently provides educational programs in four at-risk neighborhoods
while also facilitating mentoring programs at six schools. In total, every week, KidWorks serves
800 children, youth, and parents and reaches more than 4,000 residents annually.

KidWorks is celebrating 20 years of touching lives with hope, and desperately wants to build
on this momentum! KidWorks is reaching out to Orange County residents who take pride in
their community and want to see it thrive. KidWorks is looking for donors, volunteers and
supporters who want to make the decision to steer children away from negative life choices;
those who believe in the power of opportunity, and appreciate the difference between a handout
and a helping hand up.

1 Orange County 2012 Community Indicators Report (p. 21)

To support KidWorks, or for information about its annual Foundation for Success luncheon
(see ad to the left), please visit www.kidworksonline.org or call 714.834.9400 x126.

D

KidWorks: The Power of Transforming
One Life at a Time

hat is Alzheimer’s?
Alzheimer’s is a type of dementia that causes problems with memory, thinking

and behavior. Symptoms usually develop slowly and get worse over time,
becoming severe enough to interfere with daily tasks and activities.

Who are we?
Alzheimer’s Association is the world’s

leading voluntary health organization
focused on the care, support and
research of Alzheimer’s disease. Our
mission is to eliminate Alzheimer’s
through the advancement of research,
to provide and enhance care and
support for all affected, and to reduce the risk of dementia through the promotion of brain
health.

Alzheimer’s is the fourth-leading cause of death in Orange County, where more than
83,000 people have the disease or related dementia. Another 240,000 friends and family
members provide their care. Currently, Alzheimer’s Association is able to serve only 26% of
those affected by the disease. With no state or federal funding, the Association relies on the
help of the organization’s generous donors to help them reach the vast number of people
not yet served.

What do we offer?
Alzheimer’s Association provides free programs and services to Orange County

residents with Alzheimer’s and related disorders, their families, caregivers and the
community. The organization sponsors more than 45 support groups and dozens of
education classes each month for families as well as healthcare professionals. Information,
confidential advice and resources are offered by professionals via a dedicated 24/7
Helpline and website.

If you have any questions and concerns about memory loss, please call the 24/7 Helpline
at 800.272.3900 or visit www.alz.org.

W

Go Purple OC - Alzheimer’s Association
www.GOpurpleOC.com
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hat is MDA?
The Muscular Dystrophy Association is the world’s

leading nonprofit health agency dedicated to finding
treatments and cures for muscular dystrophy,

amyotrophic lateral sclerosis (ALS) and other neuromuscular
diseases. MDA funds worldwide research; provides
comprehensive healthcare services and support to MDA families
nationwide; and rallies communities to fight back through
advocacy, fundraising and local engagement.

What does MDA cover?
The majority of diseases under MDA’s umbrella are caused by genetic factors. All result

in progressive muscle weakness. Symptoms can range from mild muscle weakness to
complete paralysis of all voluntary muscles, including those used for breathing and
swallowing. Among these diseases, the age of onset varies from birth to adulthood, and life
span after diagnosis can be as short as a year or as long as several decades.

Detailed information about each of the neuromuscular diseases in MDA’s program can be

W
Everything You Wanted to Know about the Muscular Dystrophy Association 

but Never Asked Before

found at mda.org.

What does MDA do?
Worldwide research: MDA annually funds

more than 250 research projects around the
world. Thanks to MDA-funded research:

� Clinical trials of potential therapies are
under way in Duchenne and Becker muscular
dystrophies, spinal muscular atrophy, ALS
and other diseases;

� The largest drug discovery project in ALS
to date is being conducted at the ALS
Therapy Development Institute;

� Optimal care guidelines have been
developed for several rare conditions;

� A lifesaving enzyme replacement
therapy has been developed for Pompe
disease; and

� More new drugs for muscle diseases are
planned in the next five years than in the
previous 50.

Provides families with vital support: MDA’s
comprehensive services program helps
individuals and their families meet the
challenges imposed by chronic, progressive
muscle diseases through: 

� A national network of 200 medical clinics
staffed by experts in neuromuscular diseases,
including more than 40 clinics designated as
MDA/ALS centers;

� Local support groups and events for
individuals and families;

� Assistance with locating, obtaining and
repairing needed durable medical equipment;
and

� Online opportunities to connect, share
and learn through online communities, social
media, care coordination tools and webinars.

Summer camps: Each year, thousands of
youngsters ages 6 to 17 attend a free
weeklong accessible summer camp session
where they get to be “just kids.”

Public and professional health education:
Online and in print, MDA offers a vast library
of information about research, clinical trials,
healthcare and daily living strategies. MDA
also regularly convenes international
scientific meetings and conferences for
researchers and MDA clinic directors.

Advocacy: MDA represents the needs of
the neuromuscular disease community in
matters of public policy and research
advancement, and facilitates involvement in
these areas by the people it serves.

Community programs: Public awareness programs, including
the MDA Art Collection and MDA Goodwill Ambassadors,
demonstrate that disability is no barrier to creativity and service.

Who supports MDA?
Designated a “Top-Rated Charity” by the American Institute of

Philanthropy, MDA is the first nonprofit to receive a Lifetime
Achievement Award from the American Medical Association “for
significant and lasting contributions to the health and welfare of

humanity.” MDA spends 77 cents of every dollar on its research, services and education
programs.

MDA’s programs are supported nationally and in local communities by businesses,
associations, organizations, and the care and dedication of countless individual volunteers.

For more information, please contact Gretchen Simoneaux, Divisional Director, at
858.277.8206 or visit us at www.mda.org.

Frank’s cabin is a gathering place for youth at
accessible summer camps supported by MDA.
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t Vanguard University in Costa Mesa, we’ve got the perfect mix – unbeatable academic
training, world-class arts and entertainment programs, a beautiful campus and a strong
spiritual foundation. Our alums are executives at Disney, Nike and Buck Knives
(including CEO Chuck Buck), to name just a few.

“Vanguard was an important part of helping us start Wahoo’s Fish Taco,” says Vanguard
alum Ed Lee ’87, co-founder and CEO of Wahoo’s Fish Taco. “The theories and work ethic I
learned in the financing and marketing courses helped us, and the professors were
instrumental. Unlike at a bigger school, Vanguard gives you a one-on-one experience.”

Small class sizes and professors who care make the difference at Vanguard. We believe
learning goes beyond the classroom and happens in the context of relationships with faculty
and other students. Our professors serve as mentors inside and outside the classroom, giving
students the knowledge they need and the wisdom to apply it in the real world.

Vanguard’s faculty is simply outstanding. Our professors advise U.S. presidents, win
national theater awards, pioneer scientific research in China, perform at Carnegie Hall and the
Hollywood Bowl, and much more. Seventy percent of our professors hold doctorates in their
field from some of the most prestigious universities in the world. Those same professors teach
every course and mentor students at Vanguard. No one gets lost in the back of a lecture hall,
and at Vanguard, graduate students never teach our classes.

For 90 years, this personalized approach has yielded a distinguished list of alums – leading
scientists, best-selling authors, network television producers, high-level military leaders and
world-changing business leaders.

“I fell in love with Vanguard,” says Kristina Kuzmic-Crocco ’01, host of Kristina’s Fearless
Kitchen on the Oprah Winfrey Network. “My time there helped me become more confident
being in front of people, and I made lifelong friends.”

Larry Mantle, founder and host of AirTalk on NPR affiliate KPCC, and winner of multiple
Golden Mic awards, says his experience at Vanguard shaped his life and career.

“I love Vanguard,” says Mantle. “I have such positive feelings about the university. It’s a very
important part of my life. The professors had a profound impact on me. I wouldn’t be the
person I am without my years at Vanguard.”

With more than 30 majors and concentrations to choose from, Vanguard University has a
path for everyone. Best-selling author and brain scan pioneer Dr. Daniel Amen ’78 says his
undergraduate education at Vanguard put him on course to become a leader in the medical
profession.

“I really love Vanguard. My whole experience there was wonderful,” says Amen. “I had
incredibly good teachers and got a terrific education.”

Two thousand miles away in Washington, D.C., Nathan Gonzales says Vanguard helped
launch him into his career as a nationally-known political analyst. Gonzales is the political
editor of the Rothenberg Political Report, which gives in-depth analysis of congressional,
senatorial and gubernatorial races across the country. He is frequently quoted in the Wall
Street Journal, New York Times, Washington Post, Los Angeles Times and USA Today, and
has appeared on Fox News Channel, CNN and more.

“At Vanguard, I discovered that there is more to learning than sitting in a classroom,” says
Gonzales, who discovered his passion for politics when he spent a semester as an intern at
the White House press office in the West Wing.

No matter the area of study, Vanguard gives students the understanding they need to think
critically, communicate clearly and interact intelligently – taking them places they never
thought possible.

Visit vanguard.edu and see why at Vanguard University, we go beyond the classroom,
beyond scholarship, beyond the expected. At Vanguard, your story matters.

Vanguard University is located at 55 Fair Drive, Costa Mesa, 92626. Call 714.556.3610 for
more information.

Vanguard University Alums Lead in 
Entertainment, Medicine and More

Vanguard believes learning goes beyond the classroom and happens in the context of
relationships with faculty and other students.

A

Vanguard gives students the understanding they need to think critically, communicate
clearly and interact intelligently – taking them places they never thought possible.
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ylvia is planting a garden around her home, and is planning to return to school to earn
her bachelor’s degree. And Chrishelle is rejoicing at her daughter’s dramatic
improvements in self-confidence, language and reading skills. 

None of these things would have been possible without the gifts—large and small—
from local philanthropists who stepped forward to offer a hand up to these two families.
These former renters who once lived in overcrowded, unhealthy, unsafe housing have
recently become homeowners in Orange County through the Habitat for Humanity of
Orange County program of affordable homeownership. 

And thanks to the generous local philanthropists whose gifts made their dreams of
homeownership come true, these hard-working women and their families are making the
most of this once-in-a-lifetime opportunity.   

Communities benefit from increased homeownership 
Not only does homeownership make a family’s dreams of stability and new opportunities

come true, but it also helps the communities in which we all live. 
According to a 2012 report by the National Association of Realtors, lower teen pregnancy

rates, higher test scores and high school graduation rates, and less crime are only a few of
the social benefits to homeownership and stable housing. Homeowners also tend to have
more community involvement, greater participation in the political process, better health, a
more positive outlook on life, and better financial skills—all of which benefit not only the
homeowner family, but also benefit our entire community.

Stable homes change lives and communities 
At Habitat for Humanity of Orange County, we partner with families who are willing to

work hard to buy their first home because we believe that a stable home will change their
lives. In a place where more than 120,000 residents live in overcrowded or substandard
housing despite working two or more jobs, and where many families are paying 50% to 80%
of their family income for housing, Habitat for Humanity is the only organization building
affordable ownership homes for and with low-income families in Orange County.

A “hand up, not a handout”
Using a model that has worked throughout the world, Habitat for Humanity of Orange

County creates partnerships with philanthropists willing to offer a “hand up, not a
handout” to qualified low-income families. These community partnerships produce the
critical pieces needed to build affordable homes, including:

� Funding: Corporations, organizations, faith communities and individuals donate  
funding to purchase the land and building materials;

� Professional Services: Design and engineering professionals donate their services;
� Building Materials: Construction-related businesses donate a small portion of the 

building materials and some skilled workers; 
� Volunteers: Corporate team-build and individual volunteers work alongside carefully 

selected and fully qualified families to actually build the homes.

Community partnerships a win-win
The Habitat program of unique community partnerships, coupled with homebuyer

requirements for sweat equity, mortgage repayment and home maintenance, is a model that
promotes self-reliance. And it provides the opportunity for low-income families to become
contributing members of the community through homeownership.  

You can make a difference in the life of an Orange County family! Sponsorships and
corporate team build volunteers are needed to build 30 affordable homes in Orange County.
For more information, please contact Paula Neal Reza, CFRE, at 714.434.6200 ext. 206 or
paula@habitatoc.org.

S

Philanthropy Changes Lives and 
Changes Communities

Neighborhoods improve and student test scores rise
when philanthropists offer a hand up–not a handout–
to local families searching for an affordable home

by Joan Dolan Ziegler
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Sylvia’s friends and family celebrated with her on the day she received the keys to her affordable
new home in Santa Ana, a home made possible by the generosity of local philanthropists.

Lower teen pregnancy rates, higher test high school graduation
rates, and less crime are only a few of the social benefits to

homeownership and stable housing.
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ope. It’s what gets us through the dark days. It’s the light at the end of the tunnel. But
when the long dark tunnel you’re facing is not having enough money to feed your
family, it often seems as if there is no light at all.

At Second Harvest Food Bank we specialize in giving hope—and nourishment—to
people who are struggling to make ends meet. In Orange County, there are almost 400,000
people at risk of hunger and many of them are our most vulnerable citizens—children and
seniors. We provide enough food to help 200,000 people each month through a county-wide
network of 340 community partners who distribute food to the needy at more than 470
locations. But that leaves too many wondering when, or if, they will have their next meal. 

Unforeseen crises drive need for help
There are many unforeseen circumstances that can devastate a family’s finances, leaving

them hungry and forcing them to do the thing that most of us would hate to do—ask for help.  
We recently spoke with Kevin who had a job as a welder that enabled him to move his

young family to Orange County for what he and his wife hoped would be a better life. And for
a while it was. They had a nice house in Orange and the kids were in a good school and
doing well. Then the unexpected happened: the company Kevin worked for laid him off. He
spent all day, every day looking for a job, but he couldn’t find anything. His wife found work in
a fast food restaurant and it helped a little, but it didn’t come close to replacing Kevin’s lost
wages. 

As their situation grew more dire, he and his wife sold anything they could to pay the rent
and keep food on the table, but eventually it wasn’t enough, so Kevin swallowed his pride and
came to one of our partner agencies for help. Kevin told us, “I will do anything not to move
back to LA. My kids are getting to an age where they would be recruited by the gangs and
that scares me.”

Donated food keeps family afloat
The food that Kevin gets helps stretch their dollars to pay the rent and the utilities. It helps

put nutritious meals on the table so he and his wife have the strength to get up every day and
look for work. The food also helps the kids pay attention to their lessons instead of being
distracted by hunger pangs brought on by missed meals.

Kevin and his family found themselves down and out on their luck, but the good news is
Second Harvest Food Bank and our partner agencies specialize in helping people like Kevin.
Oftentimes, the “hope” we provide today is the difference that helps them put their lives back
on track.

We hear so many stories like Kevin’s—stories about good, hard-working people who’ve
had curve balls thrown at them and who need a helping hand. 

In an area as affluent as ours, it’s hard to believe that so many are missing meals. Most of
them just need a little help and a little hope. Let’s work together to create a community where
no one goes hungry. Ever.

To find out how you can help end hunger in Orange County, join us at Second Harvest
Food Bank for our Nourishing Hope Tour. Call 949.653.2900 and ask to speak to Juliette. Or,
for more information or to donate visit our website at FeedOC.org.

H
Nourishing Hope

Children receiving food at Kids Café afterschool program.
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est Chauffeured has provided first-class transportation solutions for more than 18 years.
Best maintains a large fleet serving several of Orange County’s top corporations, celebrities,
VIPs, hotels, meeting planners and DMCs. As a Best Chauffeured client or guest, you’ll gain
the freedom to make the most of your time, whether you travel for business or leisure. Best

Chauffeured strives to go beyond transportation to give you the best experience imaginable and
become your most trusted transportation partner. Best offers worldwide service in 500 cities and
50 countries 24 hours a day, 365 days a year. 

In 1995, Best Chauffeured began modestly by serving the wedding and weekend limousine
rental market and quickly built its outstanding reputation. Upholding that reputation has been
central to the steady growth of Best Chauffeured Worldwide. The foundation of Best was built the
right way from the start. Best fully owns its 3 acre headquarters complex, fully owns its fleet,
spares no expense in the area of safety and operates under a methodical, sound business model.

The Best Customer Service 
The Customer Service and Reservations Department at Best Chauffeured consists of senior-

level Customer Service Specialists who have been carefully selected and have years of
experience in dealing with corporate and executive transportation needs throughout the world.
They truly understand the level of expectation of those they serve and are available to handle any
and all needs that may arise—any time of the day, from anywhere in the world.

Groups & Meetings
The Group Department at Best Chauffeured makes planning the transportation for your next

event simple. Over the past 18 years, Best Chauffeured has perfected the process of coordinating
transportation and logistics for group events and meetings. Best Chauffeured’s Group Department
will work with your event planners to understand the needs and challenges of your event. They

B
The Best Chauffeured Difference

will suggest the most efficient way to utilize the diverse fleet of vehicles (accommodating groups
of all sizes), seven days a week.

Your Program Managers will coordinate and book your event using their experience and
expertise to organize the group. These professionals are able to understand the specific
requirements of your day. The Best team will organize and oversee the details, from creating
customized maps and itineraries to making reservations. For challenging venues, they will send
their logistics team for onsite inspections to evaluate and provide professional recommendations.
Their coordinators also will be present and attentive onsite, overseeing all meet-and-greet
needs, and facilitating staging and loading of the vehicles.

Beyond Transportation
With an extensive fleet of sedans, limousines, vans, SUVs, mini-coaches and motor coaches,

Best Chauffeured is able to accommodate any type of transportation need. Their professionally
trained chauffeurs, pristine vehicles, 24-hour reservations support, vehicle tracking and flight
tracking provide customers with the highest level of service possible.

Best Chauffeured’s professional team is at your service to take you anywhere you need to go.
Whether your destination is an international airport or an internationally renowned restaurant,
Best Chauffeured is here to get you to your destination—on time and in style.

They take care of the details. Regardless of what you require for transportation, you never
have to worry, because they take care of it all. From determining the most efficient route to
ensuring the vehicle is stocked with requested beverages, their goal is to allow you time to relax
and enjoy the journey.

To make a reservation or to learn more about Best Chauffeured, please visit
www.bestchauffeured.com or call 866.323.BEST (2378). 
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ituated in the picturesque hills of Southern
California, Dove Canyon Golf Club is one of
Orange County’s most valued memberships.
The private club boasts the only Jack Nicklaus

Signature Course in Orange County and beautifully
combines the rich traditions of golf with luxurious
modern amenities. 

Nicklaus himself walked and planned each hole for
maximum visual impact to engage and thrill golfers of
all abilities. Earlier this year, Dove Canyon was
purchased by Canadian-owned golf management
giant, Pacific Links International (PLI). Dove Canyon
was the 10th property added to the company’s
growing portfolio that includes courses in Hawaii, Las
Vegas and West Virginia. 

Pacific Links offers more variety, flexibility and a
wider range of membership categories than
traditional golf memberships. A unique reciprocal
access structure grants members access to nearly
100 world-class clubs around the globe. With a
Pacific Links National Membership, Dove Canyon
members—along with spouses and unmarried children under the age of 25—are entitled
to privileges at Pacific Links’ growing list of owned, affiliate and reciprocal courses. Two
such courses are conveniently located in nearby Las Vegas: Southern Highlands and
SouthShore Golf Club.

Southern Highlands ranked #36 on GolfWeek’s list of Best Residential Clubs in 2013.
The celebrated course is one of only four in the world co-designed by the late Robert
Trent Jones Sr. and his son Robert Trent Jones Jr. and the traditional design and
beautiful water features make every round a truly unique experience. 

SouthShore Golf Club in Las Vegas has also been ranked in Golfweek’s 50 Best

S
Brag About Your Driving Distance – From Dove Canyon to Las Vegas

Residential Courses and featured in the magazine’s
100 Best Modern Courses. The Nicklaus-designed
course features dramatic elevation changes with
high points that tower more than 350 feet  to provide
breath-taking views of neighboring Lake Las Vegas.

Additionally, Pacific Links’ relationship with the
PGA TOUR grants members access to 32 private
and resort TPC Heritage Clubs across the US,
including five prestigious clubs located within
driving distance of Orange County: TPC Las
Vegas—Las Vegas; TPC Summerlin—Las Vegas,
TPC Harding Park—San Francisco, TPC
Stonebrae—Hayward, Calif., and TPC Stadium
Course at PGA WEST—La Quinta, Calif.

“PLI is committed to providing our members and
guests with quality golf experiences and we pride
ourselves on our ability to offer members a large
number of diverse courses in premier golf
destinations around the world,” said Bruce
Simmonds, Chief Executive Officer of Pacific Links
International. “It is with pleasure that we add our

first course in the Greater Los Angeles area. Existing and future members of this
Nicklaus-designed gem also will enjoy easy access to PLI courses in Nevada and
Hawaii.”

Pacific Links Golf Membership benefits include use of all golf, tennis, swimming, spa,
fitness and social facilities of Pacific Links clubs. With Dove Canyon as a designated
“Home Club,” members enjoy protected and preferred tee times at the highly sought-after
Orange County course.

For more information, visit pacificlinks.com or call 1.888.888.1780.

PHIL-Guide_Layout 1  9/5/13  3:00 PM  Page 68

http://www.pacificlinks.com
http://www.FeedOC.org


SEPTEMBER 9, 2013                                                                                                                          OC PHILANTHROPY Advertising Supplement ORANGE COUNTY BUSINESS JOURNAL B-69

ne of the hallmarks of Orangewood Children’s Foundation
is its ability to identify and respond to unmet needs of its
foster youth clients. One of those needs is helping foster
teens finish high school. 

In California, 46% of teens in foster care do not graduate from
high school. Several years ago, Foundation board members Susan
Samueli and Sandi Jackson decided that was unacceptable and
led the charge to create a school to help local foster teens
graduate from high school. Says Orangewood C.E.O. Cal Winslow, “For many years,
Orangewood has provided more than $600,000 in college scholarships to former foster
youth. However, we realized we have to help foster children earlier in their education so that
we can get them through high school first and then on to college.”

The Academy addresses unique high school needs of foster children
The Academy is the result of years of researching best practices of schools and programs

throughout the country. The Academy features eight unique benefits, all in one school: small
class size, small student body, Toshiba laptops for each student, STEAM (science,

O
Orangewood Opens 

Exciting New High School for OC Teens

technology, engineering, arts and math)
curriculum, project-based learning, work-
based learning, engineering and design
pathways, and caring teachers focused on
the whole student. Says Winslow, “While
The Academy was designed to meet the
needs of foster teens, as a charter high
school it is open to all students.”

Maricruz and her sister, Theresa*, are just
two of the lives touched by Orangewood
Children’s Foundation and The Academy.
They are half-sisters who have lived apart
most of their lives (they have the same dad
but different moms). While Maricruz (age
25) spent her teen years in foster care,
Theresa (age 15) bounced around with their
dad and relatives. Despite these different
paths during adolescence, they experienced
many of the same childhood difficulties:
moving many times, absent parents,
domestic violence, and inconsistent
education. Today, Maricruz has stepped up
to ensure that her younger sister has all the
stability and opportunities she herself never
had as a teen. That includes attending The
Academy, a new charter high school
created by the Foundation for teens from
foster care, educationally at-risk
communities and the surrounding areas.

Maricruz was placed into foster care at
the age of 13 after her dad left and her mom
struggled to care for her. She moved around
in various placements in four counties,
never consistently attending high school.
Ultimately she took the high school
proficiency exam at 16. In 2010 Maricruz
was accepted into Orangewood Children’s
Foundation’s Rising Tide transitional
housing program for former foster youth. A
few months ago she learned that Theresa,
who had lived in many different cities with
many different relatives, was on the verge
of living in a car with their dad. She took
Theresa into the apartment she shares with
her two young children. It was through the
Rising Tide staff that Maricruz learned about
The Academy.

Education provides more stability
Today, both sisters are embarking on new

experiences—together this time. Maricruz
successfully graduated from Rising Tide into
her own apartment that she and her
children now share with Theresa. Theresa
started high school at The Academy on
August 22 as part of the school’s inaugural
freshman class, while Maricruz begins
classes at U.C. Irvine later this month.

Says Maricruz about caring for her sister,
“I wanted to provide stability for her. I
wanted Theresa to have her own room and
her own space.” 

About The Academy, Maricruz says, “The
Academy will offer Theresa a small school
environment with small class sizes so that
she can get more attention from the
teachers. She’ll get her own laptop and be
shown the path to go to college. These are
all things I needed and would have loved!”
About Theresa’s nervousness in starting
high school, Maricruz says, “I know that the
faculty at The Academy understands
Theresa’s unique situation and needs.
That’s the beauty of Orangewood. They

understand. Also, I know what it’s like not to know anybody and to
start fresh. Together, we can all help her.”

Model for the future
“Many community leaders have stepped forward to create this

one-of-a-kind school for students like Theresa,” says Joe
Lozowski, President of Tangram Interiors in Newport Beach who
also chairs the $25 million first-phase capital campaign to build

The Academy. “We have raised more than $18 million and I am very appreciative of those
who have gotten us this far. To complete what we have started will take more leaders. We
are looking for people who want to be part of transforming the lives of foster children and
other Academy students, and invite them to join with us.”

*Name has been changed to protect her identity.

Learn more about Orangewood programs and The Academy at
www.orangewoodfoundation.org and www.theacademyoc.org. 
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live Crest has successfully partnered with corporate leaders, a major sports team
and consumers to creatively fund programs for at-risk children and families. Olive
Crest is seeking additional partners who can effectively promote awareness of
these children’s needs and help raise funds for this important cause.

This partnership between a for-profit
business and a nonprofit organization is
generally known as “cause marketing.”
Keeping Children Safe, Olive Crest’s
cause-related marketing program, helps
companies align with a specific cause
consumers care about, such as helping at-
risk children. Through businesses’ greater
reach and resources, Olive Crest also can
more effectively promote its mission.

“Cause marketing is one way for businesses to integrate values and social issues into
their brand identity,” says Olive Crest’s Director of Marketing and Public Relations Carrie
Cornwall. “While these efforts raise funds for a worthy cause, they also help companies
build loyalty among consumers, enhance their credibility in the community and set them
apart from their competitors,” she adds.

“Olive Crest’s children and families have benefitted significantly from fundraising efforts
by organizations that support our cause,” Cornwall points out. “Plus, the business benefits
by connecting with an institution recognized for transforming the lives of at-risk children.”

Keeping Children Safe has attracted a number of partner organizations. Some
recent programs include:

Keeping Children Safe Checkout Mobiles – Smart & Final stores invited their
shoppers to support Olive Crest with $1 donations at check-out during selected shopping
periods. Offered at its Southern California and Nevada stores, it was a first-of-its-kind
program for Olive Crest. This initial success was repeated by Food 4 Less and Bristol
Farms.

Retail Programs – Independent retailers donate a percentage of sales to Olive Crest, or
offer an incentive to consumers who donate. The programs can include brand sponsors,
themed ads and custom in-store point of sale shelf displays. First-year sponsors included
Minute Maid Orange Juice and Ades, Snuggle and Surf.

Safe At Home – Angels Baseball and Stremicks Heritage Organic Milk have teamed
with Olive Crest since 2011. For every run scored by the Los Angeles Angels of Anaheim,
Stremicks donates $50 to support Olive Crest children.

Vice President of Sales and Marketing of Stremicks Heritage Foods Sam Stremick says,
“We had two goals when we started the ‘Safe at Home’ campaign…to give back to kids in
need in our community, and to create brand awareness for our products. We think we hit a
home run.”

Join with Olive Crest to help at-risk children in your community, while also building your
brand. Contact Olive Crest’s marketing team at causeinfo@olivecrest.org or visit
www.olivecrest.org.

O

Olive Crest’s Cause-Related Marketing Is
‘Keeping Children Safe’

liso Viejo Country Club (AVCC), the newest, hottest, private country club in Orange
County, features a private Nicklaus-designed golf course and welcomes the
opportunity to be considered the perfect site for any affair! Whether hosting an
extravagant golf tournament, interactive corporate event, or charity gala, we will

accommodate all of your needs. From the conception of planning to final execution your
event details will be customized and handled to perfection. There is no doubt, you will be
delighted with Executive Chef Philip Carter’s cuisine; he is classically trained from the New
England Culinary Institute and consistently provides five-star quality food and service.

With excitement and pride, AVCC is the only country club in the area to give 10% of
proceeds back to charity golf tournaments held at the Club. Since the program launched in
2012, the Club has given upwards of  $200,000 to national and local charities. Another
exciting feat was the 2013 ClubCorp Charity Classic Golf Tournament and Gala. This two-
day event raised $157,000 and benefited charities including Muscular Dystrophy
Association Augie’s Quest and CHOC Children’s Hospital. AVCC General Manager Matt
Zuckerman explains, “We feel ‘Aliso Gives Back’ and the annual ‘ClubCorp Charity Classic’
are tremendous opportunities for the Club to give back in a tangible way. It is our duty to
support philanthropic efforts in our community and these programs do just that.”

For more information on Aliso Viejo Country Club or charitable events, please contact
Director of Private Events Chrislynn Van Skiver at 949.609.3305 or
chrislynn.vanskiver@ourclub.com. You can also visit the Club’s website at
www.alisogolf.com.

A
Aliso Viejo Country Club Gives Back

AVCC serves the community at their annual Charity Classic.
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n the blink of an eye, we can lose it all. We are reminded
of that as we commemorate the 12th anniversary of the
9/11 tragedy.  As we reflect, we recall the strength,
courage and compassion that emerged when faced with

calamity. Our will to overcome loss helped us gain something
back.

Our nation’s spirit and unity witnessed in the wake of this
disaster prove the truth behind Margaret Mead’s popular
quote, “Never doubt that a small group of thoughtful,
committed people can change the world. Indeed, it is the only
thing that ever has.” Block by block, city by city and state by
state, neighbors became helpers, givers and do-gooders.

Local companies serve to remember
Twelve years later, the legacy continues. And Orange

County is proud to have our corporate partners join in this
effort. During this upcoming week, companies and their
employees will engage in transformational volunteer projects
as part of 9/11 Day of Service and Remembrance hosted by
OneOC and its nonprofit partners.  

In “Our Orange County,” a study produced by Orange
County Community Foundation in November 2012, three cross-cutting issues are identified for
the long-term health of our community: the safety net for our community’s most vulnerable, the
health and wellness of local children and families, and the education of our youth.  

OneOC’s Days of Service provide easy, meaningful ways to connect companies and their
employees and families as a volunteer solution to Orange County’s unmet and urgent
community needs.  The program mobilizes 10,000 volunteers to 100 of our critical, local
nonprofits and schools.

Variety of options for participation
This year, Bank of America, Cox, and Deutsche Bank will landscape a wounded warrior’s

home in support of Furnishing Hope and Operation Homefront. PIMCO and Experian will
brighten the lives of recovering soldiers by repainting two Veterans First residential homes.

I
Building a Brighter Future through 9/11 Day of Service and Remembrance

Western Digital, Silicon Bank, Corinthian Colleges and
more Bank of America employees will be out in force,
harvesting, planting and packing food through Second
Harvest, Families Forward and 10 STEM Service Learning
edible gardens to fight back the hunger issues that increased
after 9/11 and the economic downturn.

“We have many wonderful nonprofits poised to address our
community’s pressing issues. What they need are more
resources,” said Dan McQuaid, OneOC CEO. “OneOC is
grateful to our local large employers and Days of Service
sponsors leading the way in corporate volunteerism and
giving. We believe there are many mid-size companies who
wish to do the same, and this program aims to engage them
throughout the year in other nationally recognized service
days including Family Volunteer Day, Martin Luther King Jr.
Day, and Earth Day.”

“PIMCO supports and engages in OneOC’s Days of
Service because we firmly believe in the power of service.
Service can transform communities and lives. Service can
empower, educate and encourage. When we want to create
community impact at PIMCO, we immediately jump up and

ask to serve. OneOC is ready, willing to mobilize our volunteers through Days of Service,” said
Sarah Middleton, Vice President of Community Outreach at PIMCO and Executive Director of
The PIMCO Foundation.

“We are so excited to have been chosen as one of the recipient agencies for the 9/11
Project. Our veterans are working diligently to put their lives back together after years on the
streets or just returning from war. To have volunteers come together through the efforts of
OneOC gives them encouragement to know the community supports them and honors the
sacrifices they made defending our freedoms,” shared Deanne Tate, President/CEO, Veterans
First.

To join in OneOC’s Days of Service, contact Barbara Powers at 714.953.5757 x218 or
bpowers@OneOC.org or visit www.OneOC.org.

Experian and PIMCO employee volunteers building a garden box to
grow fruits, vegetables and herbs at Veterans First home at last
year’s 9/11 Day of Service and Remembrance.
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hen Andrew was three years old, he was placed into the child welfare system
after his mother died of a drug overdose. By age 14, Andrew had lived in more
than 10 foster and group homes, suffered from depression and anger, acted out
at school, and still lacked a loving family to help him

thrive and succeed.
Sadly, Andrew’s story is not unusual. More than 50,000

children in California and 3,000 in Orange County are growing
up in the foster care system. Victims of abuse, neglect and loss,
these children miss the love and stability needed to flourish.
With the system unable to handle such complex needs, children
are too often forced to move from place to place, lack stability and struggle in school. These
children are incredibly vulnerable and deserve what they need the most: a permanent and
loving home.  

Mission is success
Seneca Family of Agencies promises to give every child we serve unconditional care:

we do whatever it takes to help them thrive, even when faced with tremendous challenges.
Whether finding a loving home for a little girl with a severe medical condition or helping a
withdrawn teen engage at school, we carry out our mission to help children and families
succeed during the most difficult times in their lives. 

Since 1985, Seneca has grown into a statewide agency, reaching children and families in
12 California counties in the San Francisco Bay Area, Central Coast and Southern
California. In Southern California, we will soon rebrand as Seneca Orange County, serving
more than 1,000 children, parents and caregivers each year through sites in Tustin and
Anaheim Hills. Our agency incorporates the programs of Kinship Center and Canyon Acres,
local community agencies that have served Orange County for over 30 years. 

Seneca’s services
Getting out of control, Andrew was referred to Seneca’s Family Finding Program in

Orange County. Family Finding’s Search & Engagement Liaison combed through
documents and online search results, hunting for long-lost family members who could
connect with Andrew and be the support he needed. 

This service is typical of Seneca’s array of life-changing programs tailored for the children
and families in the Orange County community. Services include:

W
Unconditional Care for Orange County’s Children

� Permanence:  Every year, we place 75 to 100 children in adoptive homes, finding families
for medically fragile infants, large sibling groups, older foster youth, and other high-needs chil-
dren. We offer a full spectrum of placement services, including family recruitment, assessment,

pre-adoption training, placement facilitation, and post-adoption
support. 

� Education: As a part of our Therapeutic After-School Pro-
gram, we offer academic and enrichment activities for 30 children
at Canyon Acres Ranch in Anaheim Hills. Services include indi-
vidualized homework help and tutoring, as well as enrichment ac-

tivities such as art, music and recreation. We also provide parent education and training
classes.

� Mental Health: Our multilingual, licensed clinicians provide therapeutic and child devel-
opment services to 500 children and families each year. Families in crisis receive intensive
wraparound services, and children can take part in therapeutic horse riding, art therapy and
other healing activities at the Ranch. 

� Innovation: A leader in our field, Seneca has trained thousands of professionals and pre-
sented at national conferences. Locally, we create collaborative partnerships to improve serv-
ices for families in the region, and we support statewide efforts to improve systems of care. 

Andrew’s experience
After extensive research, our Liaison found that Andrew had two aunts, an uncle, six

cousins and a maternal grandmother in Idaho. Our staff traveled with Andrew to meet his
family for the first time, and he now Skypes weekly with them. Seneca’s Family Finding and
Wraparound teams and Andrew’s social worker have collaborated to support the
relationship-building, and he is doing better in school with no serious aggression.  

Best of all, Andrew’s aunt is officially adopting him this year, giving him the permanent
home and loving family he needs to continue to grow and thrive! Seneca is proud to have
helped change his life by finding him the family he both needs and deserves.

Andrew’s story is what Seneca’s work is all about: creating permanent, healthy families
and support systems for vulnerable children. These children are at the heart of our mission,
and we invite you to learn how you can help at www.senecacenter.org or
www.kinshipcenter.org, or by calling 714.383.9335.

PHIL-Guide_Layout 1  9/5/13  3:03 PM  Page 72

http://www.senecacenter.org
http://www.afpoc.org
http://www.muzeo.org
http://www.shareourselves.org
http://www.grandmasHouseofHope.org
http://www.miraclesforkids.org


SEPTEMBER 9, 2013                                                                                                                          OC PHILANTHROPY Advertising Supplement ORANGE COUNTY BUSINESS JOURNAL B-73

ince our inception in 1983, Make-A-Wish® Orange County and
the Inland Empire has helped thousands of local children
experience their one, true wish. It is a great honor to serve
these children and families, and to witness the profound impact

a wish makes on a child who is battling a life-threatening illness.
Throughout the past 30 years, we’ve come to understand a wish
granted is much more than a nice experience; it is a life-changing
event. 

The mission of Make-A-Wish is to grant the wishes of children with
life-threatening medical conditions to enrich the human experience
with hope, strength and joy

Make-A-Wish is not only for terminally ill children, but for all children who
face life-threatening medical conditions. These wishes are not a “last” or
“dying” wish but an endorsement and gift of life. Many wish recipients fully
recover from their illnesses and live long, productive lives.

According to a recent wish impact study, when a child receives a wish, he
or she experiences excitement, happiness and comfort. These emotions
can work miracles. A wish come true helps kids feel stronger, more
energetic and—many times—more willing to comply with difficult but vital
treatment regimens. Children get more than a great adventure for a day,
two days or a week. The effects last much longer. It can literally be the
turning point in the fight against their illnesses. 

An improved quality of life
Understanding how a wish empowers children, that it boosts their ability

to battle illnesses and improves the quality of their lives, we at Make-A-
Wish strive to reach all kids who face life-threatening medical conditions
and grant their most heartfelt wishes. The vision of Make-A-Wish is to grant the wish of
every medically eligible child, and the only way we can accomplish this lofty goal is through
community support.

The Orange County and the Inland Empire chapter of Make-A-Wish® will grant 315

S

Make-A-Wish® Orange County and the Inland Empire 
Grants Wishes to Local Children

local wishes this year, but that is still less than half of the eligible
wishes within our community. Make-A-Wish relies on hundreds of
tireless volunteers, as well as generous donors who support our
vision. We simply could not exist if it weren’t for help from the
community: individuals and companies right here in Orange County
and the Inland Empire. 

Last year, our 30th Anniversary commenced with a new tradition—
the inaugural Evening of Wishes gala. Now, we look to the future to

the incredible work we have before us, and again ask you to join in the
mission and vision of Make-A-Wish.  

We invite you to the 2nd Annual Evening of Wishes gala on Friday,
Oct. 25, at the Balboa Bay Club in Newport Beach. This special event is
one not to miss! Highlights include live and silent auctions, entertainment
and some incredible surprises! Tickets and corporate sponsorships are
available for purchase now. 

Working for wishes
We also invite your company to get involved through our Wishmakers at

Work program. This program offers turn-key opportunities to help your team
unite in a common goal: to make wishes come true for these incredible
children.

One of the easiest and most important ways to support Make-A-Wish is
by donating your unused airline miles. More than 70% of wishes are
travel-related. To learn more about how you can help make a child’s dream
come true through our Wishes in Flight® program, visit our website at
www.ocie.wish.org

There are so many ways to get involved and opportunities throughout the
year to support Make-A-Wish, including corporate sponsorships, planned

giving, Adopt-A-Wish®, and in-kind donations of goods and services. Make a difference
in the lives of local children and find out how you can help share the power of a wish®! 

To learn more, visit www.ocie.wish.org or contact Sarah Pizzaruso at 714.573.9474 x230.
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onstruction is under way on Sage Hill School’s
Science Center, a state-of-the-art facility that
will expand learning opportunities for enrolled
students as well as the broader community.

Funded solely through philanthropy, the Science
Center will complete the academic building plan for the
Newport Coast campus.

Students, faculty and friends will gather on
September 12 in the school’s Wilkins Town Square to
honor the donors and community leaders who played a
role in making the Science Center a reality. The school
will recognize a $2.5 million donation from the Argyros
Family Foundation by naming the new Science Center
in honor of Lisa Argyros and Family.

“It’s a great sense of accomplishment and the
completion of a dream,” said Vicki Booth, one of Sage
Hill’s founders and a member of the Board of Trustees.
“We already had excellence in science at Sage Hill,
but having this final piece of our academic core takes
us to the next level.”

“We are overwhelmed by the generosity of our
community having raised more than $8 million in one
year toward the new Science Center,” said Christy
Marlin, Chair of the Board of Trustees. “The
confidence demonstrated by donors, from both our
school community and the broader Orange County
community allows Sage Hill School to continue to
move into the future as a leading high school with
cutting-edge programs.”

Sage Hill’s unique approach to science education
Support for the Lisa Argyros and Family Science

Center was generated by Sage Hill’s reputation for
outstanding science education, coupled with the
guidance of an Advisory Team composed of prominent
scientists and educators. Advisory Team members
include Dr. Peter Donovan, Director of the Sue and Bill
Gross Stem Cell Research Center at UCI; Dr. Edward
Thorp, Hedge Fund Manager, Best Selling Author, and
former UCI and MIT Mathematics Professor; Dr. Mihir
Worah, Managing Director at PIMCO; Dr. Arthur
Lander, Professor of Developmental and Cell Biology
and Biomedical Engineering at UCI and Dr. James Weatherall, Assistant Professor of Logic
and Philosophy of Science at UCI. Aware that Sage Hill already offers a comprehensive,
stimulating science program, these leaders recognize how the new facility will enhance
Sage Hill’s unique approach to science.

“At the university level, we often see students who know all the facts, but they don’t know
how to think about the problem,” said Dr. Donovan. “One of the things they do differently at
Sage Hill is train students to look at a problem, form a hypothesis, and figure out how to
tackle that problem. And that’s exactly the type of scientists we need in the lab.” 

The school’s forward-thinking approach to educating scientists will be enhanced by the
new facility, according to Head of School Gordon McNeill. “The Lisa Argyros and Family
Science Center adds the new learning and research space required to support our inquiry-
based learning and to best prepare our students for college, careers, and community
service,” McNeill said.

The most innovative high school science center in the area
Slated for completion by fall 2014, the Lisa Argyros and Family Science Center was

designed by Steinberg Architects. The innovative plan not only ensures the Science Center
will blend with the existing buildings and the pastoral hills surrounding the campus, it also
maximizes opportunities for collaborative, inquiry-based learning and research. Indeed, the
Science Center will be the most advanced high school facility of its kind in the region.

The Science Center will promote discovery with dedicated space for each scientific
discipline. The 13,000-square-foot facility will encompass four wet labs, two dry labs, a
special projects lab and four classrooms, allowing students to move seamlessly between
lecture, experimentation and discussion. Glass walls that open will blur the line between

C
Argyros Donation Completes Capital Campaign for Sage Hill Science Center

indoor and outdoor learning spaces. Through
innovative teaching and collaborative classroom
experiences, students will gain unprecedented
opportunities for problem-solving. The facility will
allow Sage Hill to expand its regular curriculum, as
well as its week-long seminars that culminate the
school year. Expanded summer camps and credit
courses also are anticipated for the broader
community and will include subjects like robotics,
forensics, astronomy, geology and engineering.

Benefits to the extended community
The Lisa Argyros and Family Science Center will

benefit the community well beyond Sage Hill. As part
of Sage Hill’s service learning program, ninth graders
partner throughout the year with third-grade students
from El Sol Academy of Arts and Sciences and
Edward B. Cole Academy in Santa Ana. The younger
students visit the Sage Hill campus monthly for multi-
dimensional, cross-curricular lessons that enhance
their knowledge in science and math. The program
already draws heavily on learning opportunities in
Sage Hill’s organic garden. The new Science Center
will expand those learning opportunities in limitless
new directions.

The Science Center’s 4,800-square-foot outdoor
learning space will accommodate up to 200 people
for lectures and other gatherings. Sage Hill already
offers a science lecture series open to the public and
the facility will create multiple additional opportunities
for community engagement on campus.

In addition to on-campus learning, Sage Hill
inspires students’ interest in science by fostering
partnerships with industry leaders and educators.
These relationships have led to student internships
(see sidebar) and college-level research
collaborations with UCI.

“Throughout the community, people are talking
about Sage Hill School,” Booth said. “People see the
value. They see the final product: Our graduates are
global citizens, innovative thinkers and industry
leaders.”

Next generation of philanthropy arrives at Sage Hill School
The Lisa Argyros and Family Science Center heralds a new generation of philanthropy in

Orange County. Lisa is the daughter of Julia and George Argyros, who are among Orange
County’s most respected philanthropists. “We are delighted she has become a champion for
science education and has taken a leadership role in the building of the Science Center,” said
Madaline Gordon, Sage Hill School’s Trustee and Chair of the Facilities Committee. 

“I believe this school is providing Orange County’s best college preparatory experience,”
Lisa Argyros said. “To the extent that Sage Hill is educating the next generation of
scientists, I feel a commitment to helping provide teachers and students with an advanced
state-of-the-art facility.”

It is fitting that Argyros’ donation caps the final phase of academic construction on the
Newport Coast campus: Her parents made one of the first gifts to Sage Hill School back in
1997, one year before groundbreaking and three years before the first students enrolled.

“The Argyros family was visionary,” said Booth, “not only seeing how Sage Hill would
benefit students, but also about how it would benefit Orange County as a whole. They were
among the first to support the idea and inspiration for Sage Hill, back when we didn’t have
anything. It was just dirt.”

The Lisa Argyros and Family Science Center was funded entirely through outside
sources. In addition to Argyros, more than 87 distinct donors generously contributed.
Among the leading donors were Debi and Mike Bolen; the Fudge Family; Madaline and
Stephen H. Gordon; John Gregg; John Hagestad; Kylie Schuyler and Douglas Hodge; Paul
Kim; Jennifer and Donald Robert; The Ueberroth Family Foundation; and Urvashi and
Tushar Patel/Tarsadia Foundation. 

At least 18 Sage Hill students gained real-life science
experience this summer through internships, shadow days,
and academic programs in science. “Sage Hill is actively
developing ties with many of the leading science-related
businesses and industries in the Orange County area and
beyond,” said Dr. Edward Thorp, a member of the Science
Center Advisory Team. Leveraging those ties, the Sage Hill
Internship Program coordinated multiple opportunities for
qualified students, including:

� Laboratory positions at the Sue and Bill Gross Stem Cell 
Center at UCI;

� Internships at the Southern California Institute for 
Reproductive Sciences;

� Two-day shadow opportunity at Boeing;
� Shadow days at N2 Imaging Systems, Illumina, Mustang Renewable Power Ventures, 

and with a Hoag-affiliated physician. 

Rendering of Science Center funded solely by donations; Argyros Family
Foundation donated $2.5 million needed for Science Center.

Beyond the Classroom: Sage Hill Students Gain Real-Life Science Experience
Additional students secured their own opportunities,

including:
� Tracking animals in India;
� Interning at Ondax, a designer of holographic optical filters;
� Conducting cancer research at Massachusetts Institute of 

Technology;
� Participating in USC’s Summer High School Advanced 

Research Program
Head of School Gordon McNeill said he anticipates

community partnerships to fuel the growth of the Sage Hill
Internship Program in years to come.“An internship is a great
way for a student to spend a summer,” McNeill said, “but more
importantly, it might inspire an entire career.”  

Through internships, apprenticeships and eventually careers in industry and education,
Sage Hill students “will help energize the whole burgeoning science sector in Orange
County,” Dr. Thorp said.

Lisa Argyros and family 
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For more information, contact Sage Hill School, 20402 Newport Coast Drive, Newport Coast CA 92657; 949.219.0100 or visit www.sagehillschool.org.
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alifornia State University, Fullerton plays a major role in Southern California’s
intellectual, cultural and economic life. Celebrating more than 56 years in Orange
County, the University has more than 217,000 graduates who occupy key positions in
business, the arts, government, the sciences and education.

The University—with its main campus in Fullerton, a branch campus in Irvine, and satellites
in Garden Grove and Santa Ana—is one of Orange County’s largest employers and
purchasers. With more than 37,000 students and 1,958 faculty members, Cal State Fullerton
generates $1 billion in annual economic activity.

The University’s full- and part-time faculty members combine the best qualities of both
teaching and research universities to work in close collaboration with students and staff to
increase knowledge. What sets them apart is the exceptional learning environment they create
for students, because professors’ primary focus is on teaching and helping students reach
their potential.

Co-curricular offerings add student enrichment
At Cal State Fullerton, an

outstanding education includes
providing students with
academic and co-curricular
experiences that include
undergraduate research,
professional internships,
student competitions, study
abroad and more. University-
wide student support services
help them succeed and
graduate into a diverse world,
ready to contribute to their
communities, the region and
nation, as well as our global
community.

Students easily get to know
their professors and classmates since
more than half of CSUF undergraduate
classes have fewer than 30 students. One
hundred nine high-quality degree
programs, including 50 master’s degrees
plus two doctorates, are offered in eight colleges: The Arts; Communications; Education;
Engineering and Computer Science; Health and Human Development; Humanities and Social
Sciences; Mihaylo College of Business and Economics; and Natural Sciences and
Mathematics.

With full accreditation for its overall program, Cal State Fullerton has earned national
recognition for its programs in art, athletic training, business, chemistry, communications,
communicative disorders, computer science, dance, engineering, music, nursing, public
administration, teacher education, and theater.

University earns kudos on many fronts
Cal State Fullerton is Orange County’s most affordable and ethnically diverse university.

U.S. News & World Report ranks Cal State Fullerton No. 5 among “Top Public Regional
Universities” in the West. Diverse Issues in Higher Education ranks Cal State Fullerton No. 8
among universities nationwide for bachelor’s degrees awarded to underrepresented students.
The University is ranked first in California and eighth in the nation for the number of bachelor’s
degrees awarded to Hispanic students, according to Hispanic Outlook in Higher Education.

Even in the midst of rising college costs, Cal State Fullerton remains an exceptional value,
with one of the nation’s lowest public university tuitions and one that’s still below the national
average. In fact, Cal State Fullerton leads the pack in California and is No. 4 in the nation as a
“Best Bang for the Buck,” according to Washington Monthly. The magazine’s latest set of
rankings, published in its September-October 2013 issue, “is based on the economic value
students receive per dollar” at the nation’s universities and colleges.

Community service valued by students
Cal State Fullerton students are committed to making a difference in their communities. For

the seventh consecutive year, CSUF students earned a coveted place on the 2013 President’s
Higher Education Community Service Honor Roll, which is the highest federal recognition a
college or university can receive for its commitment to service and civic engagement. More
than 18,700 Titan students gave 1.4 million hours of service, which earned an “Honor Roll With
Distinction” designation.

CSUF students include about 500 military veterans, and this past year a new Veterans’
Student Services Center was dedicated on campus to provide student veterans with
academic, co-curricular and personal support. In fact, G.I. Jobs magazine includes Cal State
Fullerton in its 2013 Military Friendly Schools list of academic institutions that do the most to
support military students.

Yet, with little more than one-third of Cal State Fullerton’s operating budget coming from
state funds, private financial support—once valuable in enhancing our University with capital
projects, scholarships and special initiatives—is now a critical revenue source for even
CSUF’s most fundamental needs.

Private donors enrich university
One need only to walk through Mihaylo Hall, home to the Mihaylo College of Business and

Economics, or enjoy music, theater or dance in the Joseph A.W. Clayes III Performing Arts
Center to see the significant role donors have played in strengthening Cal State Fullerton as
an institution.

Donors—including individuals, corporations, foundations and other organizations—are
increasingly important to the University’s success, supporting Cal State Fullerton with time,
energy and resources that support university-wide programs, events, projects and more.

Cal State Fullerton puts every dollar to the best possible use and offers donors many
choices of where and how to give, including gifts of cash, securities, real estate, pledges,
matching gifts, commemorative gifts and planned gifts.

For more information, please contact Michele Cesca, Associate Vice President, Central
Development at mcesca@fullerton.edu.

C

Cal State Fullerton Offers Exceptional
Learning at an Extraordinary Value

Private financial support helps universities like Cal State
Fullerton maintain excellence in many disciplines.
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everend Robert H. Schuller once said that he built the Crystal Cathedral for Christ,
forever. That quote resonated with the Orange Catholic Foundation who aptly named the
first-ever capital campaign in the Roman Catholic Diocese of Orange, “For Christ
Forever.” More than half the funds raised in this campaign will be used to renovate the

cathedral campus’ seven iconic buildings designed by three of the most inspiring and famous
American architects – Richard Meier, Phillip Johnson and Richard Neutra. This 34-acre
campus will be transformed into a center for spirituality, interfaith dialog, culture, art and
Catholic worship.

Early in 2011, under the leadership of Bishop
Tod D. Brown, the Orange Catholic Foundation
had begun the planning process for a capital
campaign to fund the future needs of the
diocese, including the design and building of a
new cathedral. In November of that year, plans
changed. That’s when the Diocese of Orange
was awarded the sale of the Crystal Cathedral
campus in Federal Bankruptcy Court.

What would have been a more than $200
million campaign to build a new cathedral
became a $100 million campaign to renovate
the Crystal Cathedral, now named Christ
Cathedral, and fund four additional priorities including financial support for Priests’ retirement,
Catholic education, local parishes and diocesan ministries.

Orange County now boasts nearly 1.3 million Catholics; approximately 42% of the
population. In its growth, the Diocese of Orange recently became the 10th largest diocese in
the United States. In many ways, it has outgrown its current cathedral, Holy Family Cathedral,
which seats a little more than 600 people.

The acquisition of the Crystal Cathedral campus will allow the faithful throughout Orange
County to celebrate together and gather in communion with their Bishop. The cathedral
campus will also provide a physical and spiritual center for a disparate county and Catholic
population.

Moving pieces and changing names
As part of the terms with Crystal Cathedral Ministries (CCM), the Diocese of Orange agreed

to rent the church building, school and property of St. Callistus Parish, a short distance down
Lewis Street from Crystal Cathedral, to the CCM. As CCM was to move to St. Callistus, St.
Callistus was to move onto the new Christ Cathedral campus. The planning by both
organizations was well executed as they moved in late June without major issues.

St. Callistus Parish, eventually to become Christ Cathedral Parish is a vibrant and diverse
parish community and will have the distinct character of being the mother Church of the
Diocese of Orange. There is a Sunday Mass attendance of nearly 10,000 people with Masses
in English, Spanish, and Vietnamese. The parish is a dynamic, faith-filled presence giving
powerful witness to Christ on the campus. 

On September 9, 2013, what was St. Callistus School begins its school year as Christ
Cathedral Academy. Projected enrollment for Christ Cathedral Academy, kindergarten through
eighth grade school and pre-school, is more than 200 students. 

The next big move will be at the end of this month when the Diocese of Orange Pastoral
Center, known as “Marywood” and named after its predecessor, Marywood School for Girls,
will transition to Christ Cathedral Campus. More than 100 diocesan employees will take part in
that move.

Becoming a community of communities
Christ Cathedral carries out its mission as the center of the Church of Orange through the

five communities that comprise the cathedral campus: 
1. St. Callistus Parish eventually to be known as Christ Cathedral Parish: As the bishop’s

church and center of the liturgical life of the diocese, Christ Cathedral will host major diocesan
liturgies such as ordinations, the rites of election, Chrism Mass and other special diocesan
liturgies.  

2. Christ Catholic Cathedral Corporation and Cultural Center: Administrates and oversees
the campus and is host to various cultural and civic events as part of its mission of
evangelization.

3. Diocese of Orange Pastoral Center: Provides a locus of unity for carrying out the ministry
of Jesus as the local Church of Orange.

4. Christ Cathedral Academy: Pre-school and kindergarten through eighth grade diocesan
Catholic school.

5. Memorial Gardens: An ecumenical cemetery and mausoleum.

Father Christopher Smith, the Episcopal Vicar and Rector of Christ Cathedral, summed it up
well. “The development of the mission and ministry of Christ Cathedral and its campus holds
the possibility for us to be the Church at its best.”

Reach Orange Catholic Foundation at www.OrangeCatholicFoundation.org or 714.282.3021

R
From Crystal to Christocentric

3D rendering of new campus when complete

Aerial view of Catholic Cathedral today
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hree-year-old Myka Lia Eilers has been through more in
her young life than most will experience in a lifetime. She
was born with a deformed pulmonary heart valve and has
undergone two open-heart surgeries. Today, Myka is

thriving and making new discoveries every day.
Myka’s story is a testimony to the lifesaving power of

research. By the time Myka was born in 2009, medical
advances to help diagnose and correct her heart condition
already existed. Many babies born with the same condition 20
years ago did not have the same outcome.

It is this kind of breakthrough research that the American
Heart Association (AHA) funds through dollars raised at the
annual Orange County Heart & Stroke Walk. The 2014 event
takes place at Angel Stadium of Anaheim on March 8, 2014.

Now in its 33rd year, the Orange County Heart & Stroke Walk
is an annual event that brings the community together to help
achieve the AHA’s 2020 goal of improving the cardiovascular
health of all Americans by 20% while reducing deaths from
cardiovascular diseases and stroke by 20%.

Executive Challenge
It takes a community to fight heart disease and stroke and

everyone has the opportunity to make a difference and help
hearts in need.

The American Heart Association is challenging local
executives to use their leadership skills and personal networks
to raise funds for the 2014 Heart & Stroke Walk in support of the
AHA’s mission of building healthier lives, free of cardiovascular

T

Orange County Companies Urged To Step Up and Save Lives 
from Heart Disease and Stroke

diseases and stroke.
To join the challenge, company executives are encouraged to set

a personal fundraising goal of $5,000 or more and raise the amount
by November 6. The Executive Challenge is not about corporate
sponsorship. Money can come from a personal donation or
fundraising.

The goal of the Orange County Heart & Stroke Walk, sponsored
nationally by Subway and Jenny Craig and locally by Union Bank,
McCarthy Building Companies Inc., and SASCO, is to raise $1.7
million for the fight against heart disease and stroke.

The Heart & Stroke Walk provides an opportunity for the
community to help build awareness of heart disease and stroke –
the nation’s No. 1 and No. 4 killers – and raise funds to support
cardiovascular research. Every dollar raised at the event means
another dollar toward research, another discovery, another life
saved.

AHA-funded research has contributed to many important
advances in cardiovascular science and medicine, including CPR,
life-extending drugs, pacemakers, bypass surgery, the heart-lung
machine and surgical techniques to repair heart defects.

Funds raised at the Heart & Stroke Walk also benefit the AHA’s
efforts to improve patient care; advocate for better health; and
educate the public, including populations at risk, through community
outreach programs.

For information about the Executive Challenge, visit
www.OCHeartWalk.org or contact Nickie Behdin at 949.885.1544
or nickie.behdin@heart.org.Myka Lia Eilers
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im Bastian, a young lawyer and father of three, was feeling “off”
during a round of golf. Trying to shake the feeling, he walked up
to the tee, took a swing and his vision suddenly blurred. He was
dizzy and having trouble walking. He felt panic knowing

something was very wrong.
Once he arrived at Mission Hospital, doctors ordered an

immediate MRI. The scan revealed that he suffered an injury that
damaged a main artery in his neck which caused the vessel to
close, and a clot had been released into his brain. At 37 years old,
Bastian had suffered a major stroke – one that has over a 70%
mortality rate.

Bastian was in the stroke unit at Mission Hospital in Mission Viejo
for five days where he was cared for by expert doctors, nurses and
physical therapists. “My family and I were fortunate to receive the
best care. Experiencing a life-threatening event at such a young
age opened my eyes to the importance of having a top-notch
medical facility available in my community. If it weren’t for the expert
physicians, nurses and the state-of-the-art technology at Mission Hospital, I would not be
alive today. I am so grateful to the caregivers who gave me a second chance at life. Since
my stroke, I have become more passionate about giving back. I recently began volunteering
with Mission Hospital by serving on the Foundation Board of Directors and chairing the
Annual Golf Classic.”

As one of only three stroke centers in Orange County, Mission Hospital is the only hospital
in south Orange County certified as a Primary Stroke Center by The Joint Commission. It is
also south Orange County’s designated Stroke-Neurology Receiving Center and the only
one providing advanced stroke care techniques with Interventional Radiology.

Mission Hospital will be opening a Neuroscience and Spine Institute (NSI) in spring 2014

J
A Stroke of Good Fortune

to provide a full spectrum of neuroscience care, ranging from
neurology and neurosurgery to neuro-rehabilitation. “One day the
NSI will play a leading role in neuroscience and spine research that
will significantly improve the quality of life for our patients and their
families,” said Kenneth D. McFarland, president and CEO of Mission
Hospital. “This is the latest example of our commitment to provide
our community with a system of care that is as focused on keeping
people well as it is on providing the most advanced, integrated care
to those who are ill.”

“In addition to continuing to provide the most advanced care for
stroke, traumatic brain injury, and spine injuries, we are embarking
on bold new pathways toward the development of programs in
epilepsy and movement disorder,” said Farzad Massoudi, MD,
board-certified neurological surgeon. The Institute will also engage
in fundamental research that will transform the lives of the patients
afflicted with Alzheimer’s disease, quadriplegia and multiple
sclerosis. “We are in truly exciting times in health care and we have

taken the lead to be of greater service to our community by taking this very bold step,”
continues Dr. Massoudi. “Of course, none of this would be realized without engaged and
enthusiastic philanthropic support of our fellow community members.”

Adds Bastian, “I am proud to be part of the hospital’s Mission500 campaign to raise the
critically needed funds to complete the construction of this new Institute. It is my hope that
through the services offered by the Neuroscience and Spine Institute, others in the
community will receive a second chance at life – just like I was given.”

For more information on supporting the new Neuroscience and Spine Institute at Mission,
please contact Mission Hospital Foundation at 949.364.7783.

Dr. Farzad Massoudi performing neurosurgery.

Neuroscience and Spine Institute
� Cyberknife technology
� Robotics-assisted surgical procedures
� Minimally invasive brain and spinal surgery
� Intraoperative imaging: will allow surgeons to remove brain tumors safely and effectively by providing 

detailed images of the brain during surgery
� Education: increase understanding of neurological conditions and encourage prevention of spinal injuries
� Clinical research protocols: repairing traumatic spinal cord injury by actually regenerating nerve cells
� Implementation of additional services for MS patients, Alzheimer’s Disease and other types of dementia
� Enhanced services for patients with movement disorders such as epilepsy and Parkinson’s Disease
� Expanded Stroke Center programs

The Bastian family (from left): Elizabeth, John, Jim,
Katherine and Caroline
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