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loud computing is on the minds of many corporate executives these days because it
is changing the face of business. Executives involved in managing and optimizing
corporate ERP systems increasingly need to evaluate the implications and impact of

cloud computing. While some of the economics behind cloud-based computing are
appealing, it is important to understand the advantages and challenges before opting to
implement a cloud business application. Cloud-based ERP systems are still in their infancy
and must be fully evaluated to ensure they fit your business model and requirements. They
hold promise, especially as they continue to mature. The most important consideration
must continue to be whether or not an on-premise or cloud-based ERP solution makes
good business sense now and in the future.

Asking the right questions is the best place to start.
The cloud is here, but what exactly is it? Cloud computing is the use of

Internet-based services to support a business process. Cloud
services typically have the following characteristics:

� They can be rapidly deployed, so they are 
quick to realize value.

� They offer minimal start-up costs and capital
investment.

� Costs for services are usage based; some have 
no fixed commitment.

� Services can be quickly and easily scaled up or down, 
some with no penalty.

� Services are multi-tenant (many customers leverage the 
same platform).

� The ability to customize or integrate a service is limited or restricted.
The cloud lets users contract for services at three levels:

� Infrastructure-as-a-service: In this most basic cloud service model, cloud providers
offer computers, as physical or virtual machines, storage and other resources.

� Platform-as-a-service: In the PaaS model, cloud providers deliver a computing
platform typically including operating system, programming language execution
environment, database and web server. Application developers can develop and run their
software solutions on a cloud platform without the cost and complexity of buying and
managing the underlying hardware and software layers. The underlying computer and
storage resources scale automatically to match application demand such that the cloud
user does not have to allocate resources manually. Ex: Microsoft’s Azure.

� Software-as-a-service: Cloud providers install and operate application software in the
cloud and cloud users access the software from cloud clients. The cloud users do not
manage the cloud infrastructure and platform on which the application is running. This
eliminates the need to install and run the application on the cloud user’s own computers
simplifying maintenance and support. Applications with a Web-based interface accessed
via Web Services and Web 2.0 include NetSuite, SugarCRM, Google Apps, SalesForce
and social network applications like Facebook.

There is a notable advantage to cloud computing. Instead of using local computers to run
applications, a network of computers comprising “the cloud” takes care of it. Any computer
needs on the user’s end are supported by a third-party data center and the system’s
interface software can be run from a web browser.

Rent vs. Buy
There are several parallels that can be drawn between housing options (apartment,

condo, home and rent or purchase) and cloud vs. on-premise ERP Solutions. There are
times in a person’s life that rental property is better than purchasing a home and vice versa.
When a person is starting out, they are subject to multiple career moves, they are short on
resources and they are flexible and willing to mold to what is available. As one matures and
marries and has children, their needs change and become more defined. They require
security and stability and want to customize their environment to their tastes and desires.
Later, after the kids have moved on and they are retired, home ownership becomes more of
a burden and they return to rentals or managed properties. Rental costs rise every year
while fixed mortgage payments (software leases) are consistent. With the purchase model
– you own something at the end. The rental model requires increased payment throughout
the use period.

Very rarely is there a one delivery and payment method for ERP that fits all businesses.
If your business ERP plans will change in three years because it is just starting out, is

changing rapidly (size or function), you are planning on selling or shutting down, you do not
want to invest in systems infrastructure, or you prefer to pay for usage (rent) vs. buy, then
SaaS or subscription plans may be a good choice for you.

If you have a stable business, well-defined processes, have already invested in your
infrastructure and staff; or require customized or fully integrated business solutions, and
want control over when you upgrade then purchased on-premise or hosted systems may
be best for you. The cost of purchase is usually amortized over three to five years. Even
with maintenance and support plans, the cost of ownership breakeven is five to seven
years. Today the average use of an ERP system is over 10 years.

Is ERP cloud computing right for your business?
There are some key questions an organization must consider before choosing a cloud-

based ERP solution. Ask yourself: 
• How well does ERP complement my other applications?

ERP vendors acknowledge that the desire for a single, master system to replace a
tangled-web of legacy systems is more of a fantasy than reality. We live in a world of “apps”
where multiple systems are linked together and must be able to talk to one another. As

C
The CEO’s Journey to the Cloud

by Stephen Blythe, Founder and CEO, Blytheco

such, it is vital to determine how the cloud or on-premise ERP system will integrate with
your application portfolio. If your primary goal is to create standardized, efficient business
processes that are technology agnostic, then ERP should enable, not hinder this effort.

• Will a focus on service levels lead to a “one-size-fits-all” solution?
Once your ERP is dependent on a cloud service provider, you will gain a new

appreciation for terms such as “availability” and “reliability.” Associated
service level agreements (SLA) are not mature and may not meet your
company’s data recovery or uptime standards. Furthermore, the

remedies these agreements offer may not cover the losses to your
enterprise in the event of an outage. Your company’s ability

to adapt to a new standard may also be challenged by
the solution-limiting configuration changes to meet your
“unique” requirements.

• What is your backup for possible downtime?
Cloud computing makes your small business dependent on the

reliability of your Internet connection. When it’s offline, you’re offline. And
even the most reliable cloud computing service providers suffer server

outages now and again. (Google “Cloud Computing Service Outages in
2011”)

• Security needs or requirements?
For those who engaged in the service bureaus of the 1980s and the outsourcing debates

of the early 2000s, you will find a similar discussion in the existing concerns about data
security when it comes to ERP. How does the shared network impact your data privacy
requirements? To alleviate some of these concerns, the service provider must be able to
explain the physical location of your data, its security policies and any other partners who
have touch points with this data. The service provider should also clarify if your
infrastructure resources will be shared and how they segment this usage. Your organization
must be able to monitor access and obtain additional capabilities to achieve the desired
level of comfort. In today’s regulatory environment of SOX, HIPAA, PCI and other industry-
specific requirements, ERP cloud workers will have to provide detailed evidence of
compliance and data governance policies. 

Finally, the fact that you are using a hosted ERP solution should not give the service
provider any added leverage to inhibit your ability to change service providers, if necessary.
Many companies face similar issues with outsourced hosting providers. The difference lies
in the inability to switch from a true cloud ERP provider, since they are typically the only
providers for cloud-based ERP offerings. 

The main allure of cloud-based ERP solutions is cost savings and a predictable level of
cost on a monthly basis. It is, therefore, imperative that such an effort actually leads to cost
savings. Special consideration should be given to upgrades and customizations. If costs go
up over time, it can lead to some uncomfortable moments. What if your SaaS provider’s
future cost increases?

Conclusion - An Attractive Option for Some
Despite the emerging nature of the market, ERP-in-the-cloud can make sense for some

businesses. Smaller companies can realize significant benefits from bypassing a large ERP
implementation for a nimbler version provided by a SaaS solution. For companies facing
expensive upgrades to heavily customized systems, they might consider a cloud-based
ERP solution, if there is a fit for the business. As long as you can get comfortable with
security, data privacy and governance issues, ERP-in-the-cloud can be enticing.

What made an ERP an attractive solution for a company in the past still holds true today
— with or without the cloud. It is a strategic investment that can provide your company with
a platform for process transformation that will, ultimately, improve operational performance.
A successful ERP initiative requires strong executive support, corporate focus, superior
process redesign, the right technology partner and a trusted adviser to help you navigate
the process.

Take a closer look at how cloud ERP compares to on-premise. Download our whitepaper
“ERP Comparison Guide for Your Business Lifecycle” for a look at the key factors in
choosing ERP and a close look at NetSuite, a leading cloud ERP system, and Sage 100, a
leading on-premise ERP solution. You can find the whitepaper at www.blytheco.com/erp-
comparison.

For more information, please contact Dori Fitch at 949.583.9500 x1168 or visit
www.blytheco.com.

Stephen P. Blythe
Stephen P. Blythe is the CEO of Blytheco. With over 30 years in the

accounting software industry, Stephen is a recognized authority in the
design, implementation and support of Business Software including
ERP, CRM, HRMS, accounting and management reporting systems.
He has been at the forefront of integrating computers and software
into corporate accounting, sales and business environments. He is a
CPA with experience from PricewaterhouseCoopers and Ernst &
Young and is a graduate of Ohio State University. Stephen belongs to
the California Society of CPAs and Ernst & Young's Alumni Board. He also serves on the
board of numerous nonprofit organizations, including Liga International, Pacific and
American Bonanza Society. Stephen was honored as the 2004 Ernst & Young
Entrepreneur of the Year.

About Blytheco
Serving the SMB and small enterprise business community since 1980, Blytheco

offers a wide variety of business management software (ERP, CRM, HRMS, Marketing
Automation) supported by exceptional professional services to enable business to
obtain their goals. Risk assessment, change management, marketing strategy, process
work flow improvement and refinement of best practices assure a successful

implementation of software solutions tailored for specific business objectives. With 110
employees across the U.S. in 16 states, Blytheco works with over 5,000 clients in many
industries to help turn dreams into productivity. For more information, please visit
www.blytheco.com or follow us on our blog – think.blytheco.com, on Facebook, LinkedIn
and @BlythecoLLC on Twitter.
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oday, more than ever, companies are reliant on turning vast
amounts of raw data into useful information in order to make
good and, more importantly, timely business decisions. The

backbone of this effort has got to be an ERP system that caters to all
of the business’s fundamental software requirements. SYSPRO is a
perfect example of such software and is focused on the
requirements of mid-market manufacturers and distributors and quite
simply, provides the technology for these companies to run every
aspect of their business. SYSPRO addresses the needs of multi-
company, multi-site operations with offices around the globe as well
as much smaller companies emerging from entry-level accounting
solutions. SYSPRO delivers the core features and functionality
required to run a business, including: financials, inventory, sales,
purchasing, production, distribution, ecommerce and customer
relationship management. To extend functionality, businesses can
leverage additional SYSPRO platform features such as mobile,
business process modeling, inventory optimization, MRP, taxation,
trade promotion management, as well as unique industry-specific
solutions.

SYSPRO addresses both manufacturing and distribution business
requirements as well as multi-mode manufacturing, including job-
shops, make-to-order, make-to-stock, process and other
manufacturing modes. Over the years, SYSPRO has become the
go-to ERP solution provider for mid-market manufacturers and
distributors. Whether companies are looking to replace a legacy
system or are growing and need a more robust solution to manage
growth, SYSPRO is focused on delivering value-based systems that
have a positive business impact.

SYSPRO 7
The soon to be released SYSPRO 7 further enhances and expands

the already powerful SYSPRO user interface (UI) capabilities.
SYSPRO 7 is so easy to use, a child can operate it! Styled along the
lines of Windows 8, SYSPRO 7 brings active tiles and touch
capabilities to its enterprise UI, enabling manufacturers and
distributors to easily create tailor-fit and social-ready environments for
their SYSPRO solutions – ones that feel and operate with all the
advantages of a tailored solution, with the addition of mobile, touch
and social-ready software tools for use on a daily basis. The release
also heralds the introduction of SYSPRO Espresso, the first device
agnostic mid-market focused mobile solution.

To support large-scale customization for businesses, the new UI
also enables enterprise-wide modifications and themes. The new
industry layouts can be particularly helpful for corporate alignment
within specific vertical industries, including: food, medical device,
machinery and equipment, electronics, automotive and
pharmaceutical/chemical markets. SYSPRO 7 also provides
powerful enterprise processing enhancements for higher
transactional throughput building on SYSPRO’s commitment to
being scalable for small through large enterprises. The result:
SYSPRO now provides the quickest transition time from your
current system. Bar none.

“For years, one of the strongest recurring statements by SYSPRO customers has been
that SYSPRO solutions seem like they’ve been purpose-built for each customer. With the
new SYSPRO 7 capabilities, companies will now be able to gain even more productivity
improvement for the widest possible employee use. We are always looking to help our
customers achieve the very best bottom line results using our system,” stresses
SYSPRO USA President Joey Benadretti.

SYSPRO App Store
The recently announced SYSPRO App Store is also exemplary of SYSPRO’s ongoing

commitment to adopt the latest product delivery techniques and community-based
product development – this responds to the needs of the SYSPRO customers and the

T
Why You Simply Cannot Afford to Run Your Business Without Good Software!

marketplace. The SYSPRO App Store enables users of SYSPRO
ERP to enhance their SYSPRO experience, by making specialized
functionality available from publishers around the world. The result,
SYSPRO customers now have even greater choices from the entire
SYSPRO ecosystem.

The SYSPRO App Store provides a direct purchasing process for
users. Publishers in the global SYSPRO reseller and customer
communities can submit solutions on the SYSPRO App Store and this
provides a platform for other SYSPRO customers to further benefit
from solutions created in a continually evolving ecosystem.

SYSPRO Espresso
SYSPRO is also one of the first to market a device-agnostic ERP

mobile solution, which is purpose built and leverages the latest tools
to deliver an out-of-the-box capability. SYSPRO Espresso is
particularly aimed at executives and mobile workers who are not

office bound and who require immediate access to real-time
information anywhere, anytime on any mobile phone, tablet, as well
as desktop. Espresso also provides a robust development
environment, giving businesses the ability to meet any unique mobile
business need.

The SYSPRO Espresso architecture is one of the first platforms of its
kind to use a single-source codebase (for the business logic) to create
native applications for any mobile device with built-in powerful
customization capabilities both for the end-user and for developers to
engage.

Says Benadretti, “The compelling benefit with this technology is
quick, easy access to information from anywhere. We have been
very careful with SYSPRO Espresso to preserve what is one of our
most acclaimed advantages. The Power Tailoring tools that SYSPRO
users have come to expect have not been compromised. SYSPRO
Espresso users will be able to access and tailor SYSPRO
applications that will work online and offline on any popular device.”

SYSPRO’s STARS Methodology
In addition to a full-featured software solution complemented with

the latest technologies, SYSPRO’s STARS Methodology has set the
industry standard for fast and efficient implementations. This well-
structured, business-centric methodology provides a practical
framework by which companies can be fully implemented faster and
at less cost.

By focusing on people and building lasting relationships with
customers and partners, SYSPRO continues to experience steady
growth even throughout the economic downturns. Tested and
reliable, SYSPRO has more than stood the test of time as a company
with one of the most progressive and viable solutions on the market.

Customer focus is a core component of the SYSPRO corporate
culture and is one of the key reasons why SYSPRO maintains a
strong leadership position in the enterprise application market.

“Every company is an ongoing reflection of its customers,” says
Benadretti, whose mantra is, “Customer-centricity is every
employee’s top priority at SYSPRO. It is the voice of the customer

that motivates the executives and employees of SYSPRO. SYSPRO, in fact, defines
itself via the successes of its customers.”

More information on SYSPRO can be obtained by visiting www.syspro.com. SYSPRO
USA is located at 959 South Coast Drive, Costa Mesa, CA 92626. The company’s phone
number is 714.437.1000.

About SYSPRO
SYSPRO, with U.S. Headquarters in Costa Mesa, Calif., is an internationally

recognized, leading provider of enterprise business solutions. SYSPRO was one of the
first software vendors to develop an Enterprise Resource Planning (ERP) solution.

SYSPRO USA Corporate
Headquarters at Metro
Pointe in Costa Mesa, CA. 

“In addition to enabling efficient manufactur-
ing practices, SYSPRO software is also re-
sponsible for the stringent inventory controls
now in place at Vanns. Prior to our SYSPRO
implementation, we had huge inventory vari-
ances, but now our inventory has been opti-
mized …. Now, we’re getting the alarms and
the information that we need in order to do
things in a timely manner.” Mick Whitlock,
President, Vanns Spices 

“The results [using SYSPRO software] have
far exceeded our expectations.” ( The results,
efficiencies and insights resulting from the
utilization of SYSPRO software are enabling
Annabelle Candy to expand marketing efforts
from a West Coast concentration to the entire
USA.) Shelly Craft, Vice President of Finance,
Annabelle Candy
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Integrate ERP/Salesforce CRM with Connect -
Everything in One Place

ncrease your Salesforce adoption and efficiency by integrating seamlessly with your
ERP (Enterprise Resource Planning) software. Alternative’s Connect integration tool
delivers powerful, yet affordable, automated data transfer with rapid implementation

times.
With customer and order information delivered securely to the CRM in real-time, sales

reps never need to leave their Salesforce environment. Whether on the desktop or
mobile devices, having a 360-degree view of the customer right at hand, reps will
increase their sales productivity and customer satisfaction.

Connect gives you the power to quickly define and maintain synchronization by fully
automating data access and transformation processes. The solution is quick and easy,
enabling both real-time and batch integration while utilizing Connect’s small footprint
technology.

� Seamless ERP/Salesforce CRM integration
� Rapid implementation
� Powerful yet affordable
� Desktop/mobile friendly

ERP Integration with Salesforce Includes the Following Data Elements:
Customers: Bi-directional synchronization of ERP Customers and Ship-to 
addresses with Salesforce Accounts.
Contacts: Bi-directional synchronization of ERP Contacts with Salesforce CRM 
Contacts.
Parts (Products): Import ERP Parts Master to Salesforce CRM Products. You 
define the criteria for the Parts to import.
Opportunities: Opportunities synchronization gives you the option of creating an 
ERP Quote or Sales Order from a Salesforce Opportunity or Quote.
Sales Orders and Invoices: Import of ERP Sales Order and Invoice data provides 
visibility of all current and historical ordering, shipping and invoicing activity for 
visibility and reporting by account and product within Salesforce.

About Alternative Technology Solutions
Alternative Technology Solutions is the leading independent software and full service-

consulting provider specializing in delivering on-premise and cloud-based CRM, ERP
solutions for the manufacturing industries. Headquartered in Aliso Viejo, Calif., the
company also has offices in Boston, Chicago, Atlanta, Indianapolis and Monterrey,
Mexico. For more information, please visit www.alttechsolutions.com. For more
information on integrating your ERP system with Salesforce CRM, please contact
Alternative Technology Solutions today for a FREE Discovery at
info@alttechsolutions.com or visit our website at www.alttechsolutions.com.

I

ecently, we sat down with Vice President Jody Elkins of Agile360, a
division of Entisys Solutions Inc. to talk about the company’s recent
recognition as Citrix Systems’ 2012 “Partner of the Year,” and as one of

the Orange County Business Journal’s “Best Places to Work” in Orange County
for 2013.

Q: Jody, please tell us about Agile360. What does your company do?
A: We help our clients achieve their business goals in the most efficient and

cost effective manner possible through the design, implementation and support
of highly available, scalable and agile technology infrastructures. We
accomplish this by hiring only the best talent, representing only the best
technology solutions. We are also continually focused on creating the best
employee experience by providing them with everything they need to be
successful. Our key partner accreditation levels include Citrix Platinum,
Microsoft Managed Gold, NetApp Platinum, HP Solution Elite and VMware
Premier.

Q: What types of companies does Agile360 serve?
A: We serve just about every type of company from SMB to Enterprise. Some verticals of

note include healthcare, entertainment, legal, manufacturing and financial services.

Q: As vice president of Agile360, what is your management philosophy?
A: It’s simple. Do the right things, and do things right. We apply this to everything that we

do from establishing the right partnerships, ethics, morals, interpersonal communication, etc.
It’s simple like the game of golf – the trick is in the daily mechanics of the “swing.”

Q: What role do you feel your management philosophy has played in helping
Agile360 garner industry recognition as Citrix’s 2012 “Partner of the Year,” and as one
of the “Best Places to Work” in Orange County? 

A: As a former CIO, I often struggled in my efforts to successfully work with resellers and
systems integrators. As such, when I joined Agile360, I wanted to approach this side of the
business differently, by capitalizing on an often overlooked opportunity to help our people and
change the world one person and one company at a time, as a true value add partner. 

For me, the “Partner of the Year” award from Citrix, and the recognition by the Orange
County Business Journal as one of the “Best Places to Work” in Orange County, represents
external validation of what we have known internally for some time – that our team is doing
an exceptional job of fulfilling the needs of our clients and enabling the success of our

R
Q&A with Jody Elkins, 

Vice President of Agile360
employees. I am both extremely proud of our team, and humbled by the fact that
we are being recognized for our accomplishments by others, who are outside of
our organization. Furthermore, this external recognition is also important for
Agile360, as we build and scale our business, and it provides the motivation we
need to continually improve, both as individuals and collectively as a team.

Q: We understand that 2013 has been a big year for Agile360 with the
expansion of your offices. Can you tell us a little about this important
milestone and what it means for your company?

A: Yes, earlier this year we moved to a new office space located at 47
Discovery in Irvine. The new space provides us with the ability to collaborate with
our clients, enrich our teams and promote work/life balance. For me, it means
that we are now able to provide a more accurate representation to both our
internal and external audiences, that we are a group of people who are the best
at what we do and love to have fun. Simultaneously, we moved into a new and

much larger space in our Los Angeles County office in Pasadena.
In August, we will be celebrating our 14th anniversary of doing business here in Orange

County with an open house, and we are delighted to have the opportunity to showcase our
new office space that combines traditional and flexible office space, private collaboration
rooms, training and labs during this event.

For more information, visit www.agile360.com, call 949.419.8383, or contact Jody Elkins at
jody.elkins@agile360.com. 

Jody Elkins
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s technology moves steadily forward, providing affordable and
accessible options for start-ups and small businesses, privacy is often
depicted as a casualty of this progress.  The recent disclosures by

Edward Snowden have brought privacy on the Internet to the forefront of
discussion. As more businesses increasingly turn to online services such as
cloud computing, are they doing so at the expense of consumer privacy?

Cloud computing, or “the cloud,” is a real-time network that synchronizes
communication between multiple devices instantly. Most people are familiar with cloud
computing as consumers storing music, pictures and home videos in the cloud. But recently,
the cloud has taken business by storm.  

According to Peter Csathy, CEO of Manatt Digital Media Ventures, the advent of cloud
computing has made it easier than ever to start a tech company with one person, a great idea
and a computer.  As recently noted in Forbes, cloud computing has revolutionized
manufacturing by providing a platform for integrating department access to information,
mobility support for analytics and delivering real-time information, such as order status, or
sales profits.1

Cloud computing has also made its way into the digital media realm. As digital media files
are becoming larger and more complex, cloud computing allows companies instant access to
resources that might not be in their data center, on an “as needed” basis.  It also allows these
companies to track success of media campaigns in real time.2 In the past, brands and
agencies had to stock up on servers to meet contingencies, an option that is only cost-effective
over a long term, with very careful planning, while also requiring a large amount of overhead
on the front end. By outsourcing to the cloud, that capital is freed up for entrepreneurs to invest
into other resources to help their start-ups succeed while still providing the business with high-
quality software and platforms at their disposal.

Internet privacy has been heavily scrutinized in the wake of the recent events surrounding
Edward Snowden’s revelation that the National Security Agency had entered into contracts
with technology companies to collect and monitor electronic information.  However, privacy has
always been a concern with cloud computing. Before Snowden, the Federal Trade
Commission hosted a round table to examine the privacy concerns associated with cloud
computing. Commentators noted that Internet regulations were outdated and not adequate to
address the privacy concerns raised by cloud computing. They also noted the lack of clarity
about existing privacy protection in cloud computing.

Consumers also had their own concerns about entrusting personal data to the cloud.
According to a 2008 Pew Internet & American Life Project memorandum, consumers were
primarily concerned that companies would share personal information as follows:

� Turn their data over to law enforcement (49% of users); 
� Keep copies of files even after they try to delete them (63%); 
� Analyze data in the cloud for targeted advertisements (68%); 
� Use cloud documents in marketing campaigns (80%); and 
� Sell files to others (90%).

A
Cloud Computing: Balancing Progress and Privacy in the Tech Industry

by Janine Schwerter, Manatt, Phelps & Phillips LLP

The FTC responded to concerns. “Many users of cloud computing
services lack the basic security protections that users of traditional PC-
based software often take for granted. These vulnerabilities are easily
preventable. Many web-based services, including online banking and
certain online merchants, operate securely over wireless networks.”3 Under
the existing privacy legislative framework, general notice, choice and
security obligations still apply to entities that use consumer information for

any purpose, and this extends to cloud computing. But because the regulations have not yet
caught up with the pace of technology innovation, companies must engage in a certain amount
of self-regulation to protect consumers’ privacy and to inspire confidence that the information
stored in the cloud is secure.

In addition to the privacy questions, there are other downsides to utilizing cloud computing.
Peter Csathy advises that outsourcing such an integral role in company infrastructure can
cause internal apprehension about third parties managing important information. Hacking and
government monitoring are also real concerns. Finally, online storage raises choice of law and
regulatory compliance ambiguities. Despite these issues, the benefits of using cloud
computing, when coupled with a proper regimen of self-regulation, outweigh the potential
concerns.

With the recent events, U.S. cloud computing might be facing a competitive disadvantage as
privacy regulations lag behind technology, but ultimately this is the direction business is going.
While new technologies and business models raise privacy concerns, it is a two-way street.
Innovation has also been used to protect privacy. Despite the recent negative press, the
benefits that businesses can derive using the cloud outweigh the risk as long as the proper
precautions are taken to protect information stored in the cloud, and the proper notice of when
information will be shared is given to the consumers whose privacy is at stake.

1Louis Columbus, “10 Ways Cloud Computing Is Revolutionizing Manufacturing,” Forbes,
http://www.forbes.com/sites/louiscolumbus/2013/05/06/ten-ways-cloud-computing-is-revolutionizing-manufacturing/
(5/6/2013).  

2Bret Clement, “Four Tips For Success With Cloud-Backed Digital Campaigns,” http://www.adotas.com/2013/06/four-
tips-for-success-with-cloud-backed-digital-campaigns/ , also looked at
http://readwrite.com/2013/05/15/how-cloud-computing-will-save-hollywood.

3http://www.ftc.gov/bcp/workshops/privacyroundtables/PrivacyRoundtable_March2010_Transcript.pdf

Janine Schwerter
Janine Schwerter is an associate in Manatt, Phelps &

Phillips’ Advertising, Marketing & Media practice in the Orange
County office. Ms. Schwerter focuses her practice on advising
companies on consumer protection, privacy and e-
commerce, including federal and multistate regulatory matters,
and can be reached at 714.371.2542 or
JSchwerter@manatt.com.
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International Management Systems
nternational Management Systems
(IMS) is a leading information
technology staffing company

headquartered in Southern California.
IMS tailors our IT talent search to fill our

clients’ needs rather than trying to place
employees on “our bench.” We call this
“targeted talent acquisition.” We take the
time to find out what technology skills are
needed, and also the level of experience
that is required. Then, we recruit, qualify
and provide the best IT talent available in a
timely and cost-effective manner. That is why our customers love to work with us
and you will too!

History
IMS was founded in 1973 as a software and recruiting firm selling licensed

software and providing IT staffing and consulting. After our first decade, we phased
out of the software market and have focused exclusively on IT staffing services
ever since. Over the past decade, the company has expanded our support services
from our headquarters in Southern California to the central U.S. and east coast.
We can proudly say that nearly half of IMS’s clients have been with us for over 20
years.

Markets and Industries
IMS provides IT staffing services to all sizes of companies, from start-ups to

Fortune 500s. Our clients are from a broad range of industries: high-tech,
government, manufacturing, banking and financial services, health care, retail,
automotive, entertainment and more. IMS can serve any organization’s information
technology needs and provide IT staff to support and manage IT operations.

Expertise
IMS’s longevity speaks to the depth and breadth of our knowledge about

information technology and the challenges faced in IT staffing. Our team of

recruiting and staffing professionals have
decades of experience in IT talent
acquisition. IMS understands IT and we find
the right personnel to fit both the technology
skill requirements and the cultural dynamic
that fulfill our clients’ needs. We recognize
that technology is continually evolving and
IMS strives to ensure that all information
technology professionals have knowledge,
training and experience in the most current
and state-of-the-art tools and software
being used in IT today.

Philosophy
From our inception we have had one ambition: to earn, develop and maintain

long-term business relationships with our customers and consultants. Such
relationship building requires taking the time to truly understand the client’s
business needs from a technology and budgetary standpoint. It also requires
continuous communication to ensure that all constituents involved in the process –
whether candidate, consultant or client – are kept informed at each step along the
way. We ensure quality, and make sure that the IT staff we provide always perform
to our clients’ satisfaction.

With four decades in the IT recruiting and consulting business, IMS has solidified
its business philosophy and client/consultant relationship practices. We realize that
successful IT staffing is foremost built on a foundation of trust and honesty, and we
are dedicated to developing strong personal/business relationships with the
professionals we serve.

We bring integrity, experience and clarity to the table when we discuss your
technology resource needs. IMS listens, and we respect and understand the
organizational pressures you deal with on a daily basis. Communication is key to
our success, and IMS is known for exemplary communication throughout our
recruitment and placement processes. We won’t leave you once the placement is
made; we are here, at your service. IMS is committed to providing you the best IT
staffing services we can offer – Expect Success with IMS!

For further information, please contact 714.840.3775 or visit www.imssvs.com.

I
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or more than 15 years, Cox Business has been a trusted provider and leader in
business communication services in Orange County. As savvy companies know –
whether a small start-up business or a global enterprise – effective communication

through cutting-edge technology improves accessibility, flexibility, collaboration and growth
potential. As technology accelerates the pace of business and broadens its scope, Cox
Business strives to make its clients feel more connected, along with facilitating an ease of
access to the stream of progressive technologies. Business customers of all sizes benefit
from Cox’s services which elevate a company’s reliability, reputation and success. Cox
Business is built on relationships and stands behind its commitment to the Orange County
business community. For Cox, it’s not about being the biggest; it’s about being the best and
exceeding the expectations of its diverse clients in Orange County. 

Laguna College of Art and Design (LCAD)
Disseminating Art Through Fiber Optics

Education and the Internet go hand in hand as a wave of information and new technology
has transformed a student’s ability to learn, create and share. For over 50 years, the
renowned Laguna College of Art and Design (LCAD), has produced a wealth of talented
artists whose creations inspire and spark discussion. Art is meant to be shared and elicit a
response, and now, thanks in part to an Internet service upgrade from Cox Business, the
talents of the LCAD students can be transmitted and viewed on a global level. 

Matthew Morton, the IT director at Laguna College of Art and Design, knew he needed to
increase the speed of the collegeʼs Internet connection after fielding too many complaints
from students and faculty alike. He reached out to several national companies to fulfill his IT
mission of implementing a fiber optic solution, but waited far too long for a response. When
he reached out to Cox Business – largely viewed as a regional player – Morton received an
immediate response and an effective game plan.

With Cox Business, Morton learned he had access to a fiber optic network that would reach
the college campus, without any restrictions in terms of bandwidth. Fiber optics would provide
a 150-megabit Internet connection – which was three times faster than what they currently had
– and link all three of the collegeʼs campuses, providing flexibility and ease of access. It would
have been a different story altogether had Morton chosen the services of a national vendor. 

Cox Business worked diligently with Morton and his team to install and test the new service
and, over a weekend, a seamless transition to the new Cox services was made. By Monday,
LCADʼs Internet was three times faster to the delight of all users. 

Cox Business technology continues to facilitate new communication and interaction for the
students, affording them the opportunity to reach others in the arts and technology industries
across the globe. For example, design students have utilized Cox’s fast Internet for virtual
critiques of their exhibit designs with the Curator of Architecture and Design at the Museum of
Modern Art in New York City. The improved Internet connectivity has also made it possible for
students in LCADʼs acclaimed Game Art program to collaborate with students in the computer
programming department at University of California at Irvine and the University of Southern
Californiaʼs Gamepipe program. Students now collaborate to develop video games –
combining some of USCʼs best student talent in the areas of programming and design with
the pool of artistic talent at LCAD. Clearly, LCAD is using the Internet in many diverse ways to
enhance the educational experience.

“Arts education is best when it goes far beyond the walls of the school,” said Morton.

F
Cox Business: Making a Difference in Orange County

“The switch to Cox Businessʼ Internet has allowed us to do that in a number of ways.
Weʼre also grateful that the technology is helping us share our craft with others, at both
national and global levels.”

The Yocca Law Firm 
Strengthening Partnerships Through Reliable Technology

In Orange County professional circles, the name Yocca is highly recognized and regarded,
and today Nicholas J. Yocca and Mark Yocca uphold their father’s legal legacy at their thriving
Irvine-based firm. Together with their partner Paul Kim, they offer a full-service transactional
and business litigation law firm that specializes in business and securities law, mergers and
acquisitions, corporate governance and intellectual property. Their vast professional expertise,
garnered from previous experience in large firms, is enhanced by the personal touch of their
present-day smaller firm. “We formed the firm to provide the highest quality service,” declares
Mark Yocca.

At any given time, Nicholas, Mark and Paul, along with their three legal associates and three
paralegals, are handling more than 40 cases simultaneously in different time zones across the
country. The partners know all too well that the ability to directly communicate with myriad
clients is non-negotiable, and that in today’s competitive legal environment, a missed a phone
call could mean the loss of a client. When it became evident that their antiquated phone system
was failing and hindering productivity, they turned to Cox Business for an effective solution.

In order to meet the needs of The Yocca Law Firm, Cox Business implemented its
affordable yet advanced VoiceManager IP Centrex product. “Cox delivered a solution
offering all the necessary features that make us more efficient as a business,” says Nicholas
Yocca. 

A top priority for The Yocca Law Firm is constant accessibility as team members are
constantly on the road or in the courtroom.  IP Centrex’s simultaneous ring technology
automatically routes incoming calls to multiple locations including mobile phones. This
convenient function allows calls to be taken from virtually anywhere, removing any barrier to
communication. “The simultaneous ring feature is amazing and provides me with the easiest
and most seamless way to deal with my clients,” says Nicholas. 

The team also relies on the caller ID feature which allows them to be ready to assist their
clients before they even answer the phone. The firm’s employees can also display their
office phone numbers to callers, regardless of what phone they are calling from – even from
phones outside the offices, so their clients know The Yocca Law Firm is reaching out. The
call forwarding and voicemail-to-email capabilities of IP Centrex are a few other examples of
the system’s many benefits to the firm.

Members of the firm also agree that intuitive nature of IP Centrex makes it easy to use.
With the VoiceManager Toolbar, all operations can be handled right from Outlook or Internet
Explorer. Users can dial, answer, place callers on hold, transfer calls, or even host a
conference call from any computer or phone.

With plans to expand in Orange County, The Yocca Law Firm knows it can count on Cox
Business’s state-of-the-art technology and stellar customer support.  “We wanted the best
equipment and service available, and I especially wanted it to be reliable,” says Nicholas.
“Our clients rely on us, so it’s important that we have a telecommunications provider like
Cox Business that we can rely on. I want to go to sleep at night knowing that our phone
system is safe, and that we will not have a problem communicating with our clients.”

Matthew Morton, IT Director, Laguna College of Art and Design From left to right: Paul Kim, Nicholas Yocca and Mark Yocca, The Yocca Law Firm

FAST FACTS
Cox Business is a division of Cox Communications, a Fortune 500 company with more than 6 million residential and commercial customers. The company offers high-speed

Internet services; switched voice and long-distance services; and dedicated voice, data, TV and transport services for home offices, small, medium and large-sized businesses,
school districts and hospitality, government and military properties in 28 markets across the nation.

For more information about the telecommunication solutions offered by Cox Business, visit www.cox.com or please call us at 866.906.9738.
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