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The Los Angeles Business Journal, in partnership with the Greater Los Angeles African 
American Chamber of Commerce, hosted a free digital event on July 28th featuring two 
panels, “Building Community & Change” and “Building Businesses & Wealth.” The discussions 

contained impactful and insightful feedback and conversation from a selection of genuine local 
thought leaders exploring ways to foster a more socially-conscious community of business.

Topics included deep dives into issues such as access to capital for Black businesses, best 
practices, challenges, pitfalls and the direction policies are headed. Many thanks to our sponsors and 
the esteemed panels who helped make the event possible and poignant. 

“The Greater Los Angeles Chamber African American 
of Commerce has dedicated itself to growing economic 
opportunity, talent, and employment in the Los Angeles 
area. Throughout the decades, GLAAACC has remained 

devoted to the idea that a strong business community is the backbone of a strong city.“ 

Gene Hale
Chairman
GLAAACC

To view highlights from the webinar, visit labusinessjournal.com/BlackBusinessMatters/2021

“As an African American entrepreneur in counseling private 
practice, and wife, daughter and granddaughter of African 
American men in technology, welding and construction, 
I’m reminded of how important dreams are fulfilled in 

ownership but how it could quickly become a dream deferred.” 

Charlotte Redden Hamilton
Dean, College of Social Sciences
Saybrook University

“There is tremendous opportunity for Black businesses to 
build multigenerational wealth.  As a financial advisor, 
my desire is to bring necessary resources to the Black 
community to achieve this goal.”

Jonathan Hodge
SVP and Financial Advisor
Affinity Wealth Partners at UBS Wealth Management USA

“In this global economy, diversity is not a talking point – 
it’s a business necessity. Engaging diverse talent, counsel, 
and suppliers makes businesses more relevant and 
prepared to address the needs of consumers. Businesses 
that thrive embrace the colorful tapestry that is US!”

Reginald Roberts, Jr.
Co-Managing Partner
Sanders Roberts LLP  

BUILDING BUSINESSES AND WEALTH
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“Black business matters, but is it respected? According 
to Nielsen, African Americans wield $1.3 trillion in 
annual spending power; however, we’re not respected 
as consumers. Black people must become socially 
conscious consumers and entrepreneurs.”

Kandee Lewis
Chief Executive Officer, Positive Results Center
Civil & Human Rights Commissioner, City of Los Angeles

“It is up to Black leaders to harness the power and 
momentum of this present social movement to ensure 
inclusivity, equity and diversity are not just buzz words, 
but become the foundation of business success.”

Robert Sausedo
President & Chief Executive Officer
Community Build Inc.

“Black America’s wealth challenge and its dire 
consequences have been chronicled for decades.  It has 
roots in almost every factor that influences wealth known 

to economists. Market success is central to wealth creation making Black business an 
essential part of the solution.  However, a serious response must be as comprehensive as 
the factors and as persistent as racial bias has been in the roots.“

Robert D. Taylor
President & CEO, Centinela Capital Partners;
Partner, 3.5.7.11

BUILDING COMMUNITY AND CHANGE

“When businesses flourish, so do their communities. 
Investing in Black companies is an essential first step 
to close the socio-economic gap that plagues the Black 
community. Supporting Black-owned business will cultivate 
generational sustainability for families and employees and 
will allow future business owners to thrive.”

E’Tiffany Jones
Manager, Communications & Strategic Partnerships
OneLegacy

ARE YOU A SOCIALLY CONSCIOUS CONSUMER  
AND ENTREPRENEUR?

HAVE YOU SEEN A CHANGE WITHIN YOUR BUSINESS 
TO ENSURE INCLUSIVITY, EQUITY, AND DIVERSITY?

*Results from our live webinar poll

64%
Yes

33%
No, but I’d like  

to be

3%
No

46%
Yes, we have made 

adjustments

40%
Small changes, 

but we can do 
more

14%
No, but we plan 
to make changes
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By TOM MONE

The good news is that the waiting list for a 
lifesaving organ has decreased by 10% over 
the past five years.  This is a glowing testa-

ment to those who say yes to donation and the 
wonderful demonstration of the generosity of 
so many.

But while we rejoice in all that has been 
accomplished, there is still much work to 
be done as more than 107,000 Americans 
wait for a donor.  This includes 21,000 Cal-
ifornians and a disproportionate number of 
African Americans who, according to the US 
Department of Health and Human Services, 
comprise the largest single group in need of an 
organ transplant.  We know that the oppor-
tunity to donate and to receive a lifesaving 
transplant knows no sexual orientation and 
has no national, racial, ethnic nor religious 
boundaries. However:

• The need for donation and transplanta-
tion is greatest in communities of color where 
higher rates of diabetes, high blood pressure 
and heart disease put patients at risk for organ 
failure. African Americans are almost four 
times more likely than white Americans to 
have kidney failure.

• Nearly 60% of the Americans waiting for 
a transplant are persons of color and African 
Americans disproportionately make up 29% of 
the list, while only 13% of the population.   

• While 28% of the waiting list, African 
Americans received only 21% of transplants; 
despite the fact that list ranking is based on 
medical need, likelihood of transplant surviv-
al, and time waiting. 

• Although African Americans comprised 
24% of potential organ donors, African Amer-
icans made up only 12.5 percent of organ 
donors in 2019 as donor authorization rates in 
the African American community are some 
13 percentage points lower than the U.S. 
average.

Each of these statistics are evidence of 
healthcare inequities in access to, reliance on, 
and benefits from the U.S. healthcare system 
among communities of color – inequities 
brought to the forefront by the COVID-19 
pandemic.  And as these data show, the imbal-

ance that exists in organ and tissue transplant 
rates is an equally troubling, yet far less talked 
about issue. 

These and other health disparities are 
the result of a multitude of issues, including 
a multi-generational distrust of the medical 
system, traditional beliefs around death and 
dying, the false presumption that the organ 
transplant system discriminates, and underly-
ing co-morbidities that make transplantation 
and donation more challenging due in large 
part to sociologically-driven disparities.  

Fortunately, today there are many orga-
nizations here in Los Angeles – including 
Black-owned businesses along with numerous 
others – who are working to make a meaning-
ful impact in our community and help heal the 
wounds of healthcare inequalities that have 
stained our nation for far too long.  OneLeg-
acy is proud to join in that effort.  Here are 

some of the things we are doing:
• In 2020 we launched a series of virtual 

Town Halls (which are continuing this year) 
featuring hosts and guests of diverse back-
grounds, including African American owned 
businesses. The goal of these Town Halls is to 
bring heightened awareness to donation and 
transplantation in diverse communities and to 
bridge the gap between the demand for organ 
transplants and the supply of donated organs. 

• We are actively engaged in a social 
media outreach campaign to share facts and 
figures about health care access and disparities 
among diverse communities.  While our char-
ter concerns organ and tissue donation, we 
recognize that the issue of health disparities 
stretches far broader and only by acknowledg-
ing the totality of the problem can true prog-
ress be made.

• We’ve produced public service 
announcements highlighting health resources 
available for African Americans, Hispanics, 
Asians and Native Americans in Southern 
California. Through this effort we are encour-
aging communities of color to seek appropriate 
health care whenever needed and to register 
to be an organ and tissue donor. By doing so 
we can create healthier communities through 
the generous gift of life and transplantation, 
an action that looks beyond race and ethnicity 
to simply help those in greatest need.

• We are working with partner organi-
zations with whom we can share ideas and 
resources to further reach into communities 

of color with our message of donation.  As an 
example, earlier this year we joined with Zeta 
Phi Beta – an international, historically Afri-
can American sorority – and LifeStream Blood 
Bank at Arrowhead Regional Medical Center 
in Colton to encourage blood donation and, at 
the same time, register people to be organ and 
tissue donors.  We invite other organizations, 
including African American-owned businesses 
here in Los Angeles, to join us in this effort.

Los Angeles is home to the most diverse 
region in the nation boasting 185 distinct lan-
guages and cultures (OneLegacy’s seven-coun-
ty service area is comprised of 69% Hispanic, 
Asian and Black as compared to 31% White 
population). Included in this are many Black-
owned businesses which are cultural hubs, 
economic engines and vital parts of the com-
munities they serve.  This multi-cultural and 
multi-ethnic community makes it imperative 
that every business do all that it can to foster 
diversity and equality, to embrace all cultures 
and influences and to fully appreciate why 
Black business matters.   

Tom Mone is chief executive officer of OneLeg-
acy, a nonprofit organization dedicated to saving 
lives through organ, eye and tissue donation in 
seven counties in Southern California.  For more 
information, visit OneLegacy.org, like the orga-
nization on Facebook, or follow it on Twitter and 
Instagram. To register to become an organ, eye or 
tissue donor, visit OneLegacy.org/Register.

Tackling the Health Care Inequity Problem 

Each of these statistics are evidence of healthcare inequities in access to, reliance 
on, and benefits from the U.S. healthcare system among communities of color – 

inequities brought to the forefront by the COVID-19 pandemic. 
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“Community Build was founded on the 
principle that support and change start at the 
community level.  Human capital is the most 
powerful force on the planet and we should 
harness it to change the world.”  
 
 Robert Sausedo, 
President and CEO 
Community Build

 People.  Promise.  Partnership. 
 

Building a Culture of Care since 1992

For more information or to donate visit communitybuildinc.org or call 323.290.6560

Since 1992, in response to the civil unrest, Community Build has made People, Promise and 
Partnership our mission.  We are dedicated to delivering innovative and transformative 

programs and services to South Los Angeles and neighboring communities.

Join Us on Our Journey!
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A s one of South Los Angeles’ legacy non-
profits, Community Build, Inc. (CBI) was 
founded on the principle that support and 

change start at the community level.  The 
agency was created by Brenda Shockley and 
Congresswoman Maxine Waters as a response to 
the conditions that led to the 1992 Civil Unrest 
in Los Angeles.

Community Build’s programs reinforce 
pathways to self-sufficiency through commu-
nity economic development service.  South 
Los Angeles residents receive resources such as 
family support, delinquency prevention, gang 
intervention and prevention, employment skills, 
college preparation, financial counseling, health 
promotion and crisis intervention.

Robert Sausedo succeeded Shockley as Com-
munity Build president and CEO in 2018, after 
25 years of working in fields of renewable ener-
gy, public service and social justice.  Over the 
course of his career, Sausedo learned valuable 
lessons in how government and corporations 
can partner with communities to drive and 
affect change.  This is a skill set that he uses reg-
ularly to impact the status quo.

During his tenure at the helm of CBI, Sause-
do has developed and fortified several programs 
that provide an economic and social foundation 
for South Los Angeles.

At the beginning of the pandemic, by tap-
ping into established networks and leveraging 
assets and resources, Sausedo co-founded the 
Community Response System of South Los 
Angeles (CRSSLA). 

Prior to the start of the pandemic, 43% of 
the 230,000 households in South Los Angeles 
struggled with food insecurity.  As the pandemic 
lingered and the employment in the region 
skyrocketed and the lack of food became a 
crisis.  Food banks and shelters were unable to 
meet the needs of the population.  Sausedo and 
co-founder Cheryl Branch mobilized 32 orga-
nizations to become hubs for critically needed 
community services.   

Since March of 2020, CRSSLA has distrib-
uted over 20 million pounds of food at dozens of 
locations through its partner agencies.  Mental 

health services, housing assistance, telehealth 
services are also part of CRSSLA’s network of 
assistance programs.  CRSSLA member agen-
cies have become distribution centers and have 
the resources to deploy emergency response and 
community health workers to hard to reach 
areas where the need is most critical. 

CRSSLA’s education committee, institut-
ed a training curriculum to assist education 
case managers to track and monitor student 
engagement while learning at home.   Over 100 
attendees from 45 agencies, including the Los 
Angeles Unified School District, participated in 
the 90-minute training sessions.

CRSSLA has become one of CBI’s most vis-
ible accomplishments.  Sausedo was able to get 
organizations that had never worked together 
before to break through the barriers of individ-
ual organizations and work as a team to create 
something that is sustainable and scalable.  
CRSSLA’s reach expands across several council 
districts in South Los Angeles and there is now 
a San Diego chapter.  

In a town hall meeting, Los Angeles Mayor 
Eric Garcetti acknowledged CRSSLA’s impact.  
“This is a model that is not only saving lives in 
Los Angeles, this is a model that will go state-
wide and national,” said Garcetti. 

Sausedo considers the establishment of 
a partnership with Dad’s Back Academy, a 
nonprofit organization that works with men 
reentering society after long term incarceration, 
something that works most efficiently at the 
grassroots level.  CBI’s a Community Health 
Worker (CHW) Program provides temporary 
jobs for individuals who have difficulty obtain-
ing traditional employment.   Through this 
program, 200 individuals – including 80 ex-fel-
ons from Dad’s Back Academy – have received 
temporary work assignments paying a wage of 
$20/hour for community work such as Census 
canvassing in neighborhoods where the return 
of Census forms were low and distributing 
COVID-19 personal protective equipment and 
safety information to individuals experiencing 
homelessness.

CBI was one of the first nonprofit to part 
to partner with Lyft to provide free rides for 
essential workers and individuals needing trans-
portation to vaccine appointments.  The agency 
also partnered with organizers at mass vaccina-
tion sites in South Los Angeles, such as Kedren 
Community Health Center, the Forum and 
Baldwin Hills Crenshaw Plaza to create messag-
ing and a toll free number (877) VAC-RYDE to 
persuade vaccine hesitant African Americans to 
get vaccinated.

Other Community Build flagship programs 
include:

• Gang Reduction and Youth Development 
(GRYD) provides wrap-around services to 
at-risk, probationary and/or gang involved youth 
between the ages of 14 and 25.  GRYD’s goal 
is to provide employment and/or vocational 
training, resulting in employment with benefits 
and a livable wage to ensure long-term success 
and overall improvement in their quality of life. 
Each year program managers work with up to 
500 individuals and families to provide a safety 
net of services.

• Safe Passage Program assists school stu-
dents, individuals and families to travel safely 
within the community, especially to and from 
school or recreation areas such as parks.  The 
program is composed of local residents, business 
owners, parent volunteers, schools and local law 

Robert enforcement 
• Homeless Outreach Referral Services 

offers case managed homeless services for indi-
viduals enrolled in CBI programs through onsite 
representation from the Los Angeles Homeless 
Services Authority (LAHSA) and Homeless 
Outreach Program Integrated Care System 
(HOPICS).  Enrolled individuals receive 
intensive case management services to support 
self-sufficiency.

• Project Save is an intensive case man-
agement program that provides wrap-around 
services to community members between the 
ages of 18 and 30.  CBI case managers and 
intervention workers collaborate as a team to 
provide employment counseling services, which 
include resume writing, job search, application 
assistance, employer contact, etc.

• Permanent Supportive Housing Devel-
opments.  CBI, along with Women Organizing 
Resources, Knowledge and Services (WORKS), 
opened the first voter approved (Measure 
HHH) permanent supportive housing project, 
the taxpayer funded $1.2 billion bond ear-
marked for supportive housing for individuals 
experiencing homelessness.

The mixed-use project located at 88th and 
Vermont in South Los Angeles features 62 

permanent supportive housing units for transi-
tional-aged youth (18-25 years), veterans, and 
households with special needs experiencing 
chronic homelessness.  

CBI has future plans for development 90 
additional units of permanent supportive hous-
ing units in South Los Angeles.

• Future Commercial Development Proj-
ects.  Upcoming CBI projects include the open-
ing of two additional offices along the Crenshaw 
Corridor.  One of the offices will serve as the hub 
of economic development and career training 
for CBI in partnership with the University of 
Southern California.  The other location will 
serve as a center for community organizations to 
meet and will also serve as a training facility for 
local government and agency jobs which include 
Los Angeles City and County Fire Departments, 
LAPD, Metro and the U.S. Post Office. 

“When it comes to getting things done and 
moving an agenda forward in the black com-
munity – business or otherwise – no one gets 
the job done like grassroots community-based 
organizations,” Sausedo said. “It was true 100 
hundred years ago, and it is true today.”

Learn more at communitybuildinc.org.

Nonprofits are a Critical Link in Black Business Matters

Sausedo at food distribution event

Robert Sausedo speaks at George Floyd Remembrance

Rendering of an affordable housing development at 88th & Vermont
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The national waiting list for a lifesaving 
organ transplant has decreased by 10% over 
the past five years. This decrease is a 
testament to those who say "yes" to 
donation.

However, there are still 10�,000 Americans 
currently waiting for an organ transplant. 
�early a third of them are African 
Americans.

In Los Angeles, the not-for-profit OneLegacy 
is the bridge to life for millions of Southern 
Californians, facilitating donation in 
partnership with 215 regional hospitals.

More than �0,000 African 
Americans in the �.S. are 

currently waiting for a 
lifesaving organ transplant.

African Americans disproportionally 
suffer from diseases li�e hypertension 
and diabetes that can result in organ 
failure and the need for a transplant. 

OneLegacy has implemented donation 
advocacy initiatives to address 

healthcare disparities and inspire our 
diverse communities to say "��S" to 

organ, eye and tissue donation.

�egister as a donor today at 
www.onelegacy.org�register

Black 
Health 
Matters
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B lack business clearly matters to the Los 
Angeles Department of Water and Power 
(LADWP).  The department is committed 

to providing business opportunities to disadvan-
taged, minority, and women-owned businesses 
in our community.  This rings even more true 
for LADWP, as it has recently embarked on 
racial equity Initiatives that will benefit not 
only our workforce, but the community, espe-
cially the disadvantaged small businesses com-
munity.

Unfortunately, institutional racism has 
plagued America since our nation was founded, 
but it was thrust to the forefront of the nation’s 
consciousness after the police killing of George 
Floyd in May 2020.  As a result, governmental 
agencies at all levels were confronted with the 
question - what were they prepared to do to 
eliminate racism in the workplace and create 
equity for historically underrepresented com-
munities?  To that end, in July 2020, Mayor 
Eric Garcetti issued Executive Directive #27, 
which called upon all city departments to create 
a Racial Equity Action Plan to promote equity 
within the City of Los Angeles.   

LADWP was not interested in simply check-
ing the box and conducting politically correct 
exercises, it sought to make a difference with 
meaningful change.  So, LADWP embarked 
on a journey to foster a diverse and inclusive 
organization by taking a deeper dive into the 
challenges facing the department in the area 
of diversity, equity, and inclusion (DEI).  In 
this effort, LADWP continued to display its 
commitment to black business by hiring three 
minority firms, two of which were black-owned 
businesses to help enact meaningful change at 
the department.  

As a result of the help of those black-owned 
businesses, LADWP produced a comprehensive 
Racial Equity Action Plan that addressed DEI 
in the workforce, contracting, and economic 
development.  In particular, the plan deliv-

ered thoughtful recommendations to improve 
supplier diversity and economic development 
initiatives for disadvantaged businesses at the 
department.  This effort was successful because 
of a joint effort between the LADWP Board of 
Commissioners and general manager to assure 
stakeholders that DEI are core values for the 
department.

The findings of the Racial Equity Action 
Plan were extremely consequential because 
voices that had been previously silenced were 
heard.  The findings indicated that a culture 
shift in hiring, recruitment, promotion, con-
tracting, supplier diversity, economic develop-
ment, and deeper community engagement with 
historically disadvantaged communities are 
sorely needed. 

LADWP’s new Racial Equity Action Ini-
tiatives are moving the department closer to 

transformative change.  In addition to devel-
opment of the Racial Equity Action Plan, 
LADWP is expanding workforce development 
to create new jobs, executing the LA100 Equity 
Strategy to expand to 100% renewable energy, 
and creating the first-ever Office of Diversity, 
Equity, and Inclusion.  This office will be led 
by the new chief diversity, equity and inclusion 
officer, Monique Ford Earl, an African Ameri-
can Woman.  Under Earl’s leadership, LADWP 
will further display that black businesses matter 
by ensuring that African American owned 
businesses have every opportunity to fully 
participate in supplier diversity and economic 
development opportunities at LADWP.

Information for this article was provided by the  
Los Angeles Department of Water and Power. 
Learn more at LADWP.com.

Bringing Racial Equity Action Initiatives to the Forefront

According to the “third-generation rule,” 
70% of affluent families will have lost 
their wealth by the third generation. This 

economic adage addressing the longevity 
of multigenerational wealth has been well 
studied across cultures and professions. Even 
the fortunes of iconic families have fallen 
subject to this depletion of wealth. Cornelius 
Vanderbilt left the equivalent of billions of 
dollars in today’s money to his heirs, but in 
three generations’ time, as described in the 
book “Fortune’s Children: The Fall of the 
House of Vanderbilt” by Arthur T. Vanderbilt 
II, that inheritance was exhausted and did not 
leave any of the Vanderbilt family among the 
world’s richest. 

Jonathan Hodge, a Financial Advisor at 
UBS, has dedicated his career as a wealth 
manager to overcoming this issue—especially 
for the Black community and its business own-
ers. According to Hodge, creating communi-
cation and bringing the necessary resources 
to the community are the keys to improving 
outcomes. Although wealth has many differ-
ent meanings to people, the underlying focus, 

according to Hodge, must shift from the accu-
mulation of tangible assets to the abundance 
of resources that “true” wealth can provide:   

• Wealth provides lower barriers to entry 
for families and business owners. Whether that 
is access to capital, education and/or health-
care; “true” wealth provides the means to 
these necessary tools.

• Wealth provides the ability to build and 
have access to a powerful network of families 
and businesses that helps drive more successful 
outcomes.

• Wealth is scalable, not only in the 
ability to grow over time as capital becomes 
available, but across generations as long as the 
proper tools are in place. This scalability helps 
build a lasting legacy.

These elements alone will not solely solve 
the third-generation rule challenge. It is 
important to build a team based on integrity 
and communication. They all must work 
together with a clear shared vision and deter-
mination.

The financial services industry is an 
important aspect of these necessary wealth 
resources. The Black community and business 
owners should work together with this indus-
try to build dialogue around what is needed 
and a sustainable path forward. Conversations 
should entail all stakeholders, working towards 
a unified outcome. With this focus, Hodge 
believes a multigenerational accumulation of 
wealth for the Black community is possible.

This past year and its whirlwind of events 
have exacerbated disparities for some, while 
creating opportunity for others. Hodge wants 
to use his breadth of experience and resources 
as a wealth manager to mitigate the barriers to 
building Black wealth and ensuring that the 
community is well-positioned to create a last-
ing legacy. Now is the time to take advantage 
of the tremendous opportunities provided, and 
that with the right partnerships, resources, and 
relationships, Black business owners and the 
community at large can build lasting multi-
generational wealth.

Jonathan Hodge is a financial advisor with UBS 

Financial Services Inc., a subsidiary of UBS 
AG (member FINRA/SIPC in Los Angeles). 
The information contained in this article is not a 
solicitation to purchase or sell investments. Any 
information presented is general in nature and not 
intended to provide individually tailored invest-
ment advice. For more information, visit  
advisors.ubs.com/affinitywealthpartners.

Overcoming the “Third Generation Rule” Challenge

The underlying focus [of wealth]  
must shift from the accumulation of 
tangible assets to the abundance of 

resources that “true” wealth  
can provide.
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Business 
Evolution 
Program 

BEP will teach you:
How to Grow & Scale

Access to Capital & Financing

Access to Private Business coaching

Procurement & Contract Opportunities

Marketing, Advertising, Social Media 
and more! 

Receive intensive training on how to “Level Up” your skills as a successful entrepreneur

For questions, contact GLAAACC: (323) 292-1297 Follow us: in

Learn more: 
www.glaaacc.org/programs/business-evolution-program/

Title Sponsor Presenting Sponsor
Sponsors

Learn how to tap into the $100 billion 
Procurement and contract opportunities

The Greater Los Angeles African American Chamber of Commerce (GLAAACC) would like to 
thank the sponsors of its 2021 Business Evolution Program (BEP). 

BEP was created to assist GLAAACC small business members reach the next level of 
economic success by providing them with the tools and resources necessary to be a resilient 
entrepreneur in today’s climate. 

�ank You

By KANDEE LEWIS

B lack business matters, but is it respected? 
According to Nielsen, African Americans 
wield $1.3 trillion in annual spending power; 

however, we’re often not respected as consumers 
or entrepreneurs, which is why everyone must 
become socially conscious on ways to support 
Black Businesses and Black Business Leaders.

Black people have been proud, successful 
entrepreneurs since the beginning of time. I 
come from a long line of business owners; my 
great grandfather, grandparents, parents, myself, 
and now my children. 

It takes considerable ingenuity, patience, 
persistence, funding, determination, clients, 
supporters, and donors to build a profitable busi-
ness, especially when you start from scratch or 
have little to no support. 

Black people all too often are told to “settle 
for” or “this is as good as it gets” when visualiz-
ing more significant opportunities and possibil-
ities for themselves and their families to build 
and acquire generational wealth. 

When we dream big and dare to take chanc-
es on ourselves, we’re told, “you can’t do that,” 
“you should just keep your job,” or “that’s stu-
pid, why would you do that.” When we move 
forward and implement our vision, funding our 
business becomes a web of creative marketing 

and networking challenges. 
We’re usually operating as a One-(Wo)Man 

band, doing the job of five people because of a 
lack of funding to hire a staff and provide them 
with a living wage.  We also lack the funds to 
pay ourselves! 

All bets are against us being successful! Yet 
we are successful, time and time again! 

Because of COVID-19, Black businesses need 
more significant support. According to a new 
report by Claire Kramer Mills, Ph.D., and Jessica 
Battisto of the New York Federal Reserve, Black-
owned businesses have been hit hardest by the 
pandemic, causing declines of 41% forcing many 
black businesses to shut down.

The World Bank has estimated that more 
than 200 million people may sink into poverty 
due to COVID-19’s economic effects. For the 
world’s richest, it took less than ten months 
to recover the financial losses caused by the 
pandemic. For the world’s poorest, the report 
estimated, it will take more than ten years. 
COVID-19’s economic effects will have a dev-
asting impact on Black businesses. 

Before the pandemic, we dealt with sys-
tematic oppression, exclusionary laws, racism, 
sizeism, and sexism. The economic turndown 
impacts Black people and our communities at a 
higher rate than all other communities. 

Black leaders have been working to radi-

cally reimaging actionable solutions to change 
the narrative for the communities we serve by 
strategizing solutions for equity, accountability, 
creative funding, business development, com-
munity engagement, and wealth building. 

To ensure the success of Black businesses, we 
need the following support (to start):

• Banks and lending institutions must devel-
op funding streams for small and mid-size busi-
nesses, including capital to secure products, hire 
and train staff, marketing, advertisement, day-
to-day running of a business, and investment for 
more products and supplies.

•  Suppliers must provide the best price 
points, so Black owned businesses won’t need to 
pass the overage onto their customers.

• Everyone must shop and support the 
economic growth of Black owned and operated 
businesses. 

• Support Black owned and operated non-

profits. Make monthly donations. Host  
fundraisers and volunteer. 

• Financially support small and mid-size 
nonprofits and for profits. Remember, large  
businesses started small.

• Hire Black people and those in the  
community.

• Mentor a Black youth or young adults. 
Help them realize their vision and inspire their 
creativity by supporting their dreams. It’s their 
vision, and they need us to help make it a reality.

Black business success is a direct result of 
the greater community supporting the business. 
We need funders infusing capital, staff receiving 
living wages to provide for their families, com-
munity members respecting our companies, and 
the management and business must respect the 
communities it’s serving. 

Invest in youth, job creation and women 
owned business. When Black businesses suc-
ceed, so does the entire community! 

Trust, respect, and support Black leaders, 
Black women and Black owned businesses.  
We all benefit in the end!

Kandee Lewis is CEO of the Positive Results  
Center and is also civil rights commissioner of the 
City of Los Angeles. For more information or to 
learn more, visit prc123.org/who-we-are.

Black Business Matters, But is it Respected?

The economic turndown impacts  
Black people and our communities at a 
higher rate than all other communities.

027-40_BBM_SUPP.indd   36027-40_BBM_SUPP.indd   36 7/29/21   9:02 AM7/29/21   9:02 AM



AUGUST 2, 2021   CUSTOM CONTENT – LOS ANGELES BUSINESS JOURNAL   37   

©2021 Bank of America Corporation | MAP3424741 | ENT-225-AD

You’re an inspiration  
to us all

Black-owned business is making a difference in our neighborhood.

Helping the local economy thrive is just one of the many positive attributes you bring to our area. Extending your abilities and resources to the 
community through service and other initiatives makes you a true leader.

We’re proud to work with Black-owned business.

Visit us at bankofamerica.com/LA.

By REGINALD ROBERTS, JR.

Businesses, like people, must adapt to chang-
ing times to survive. The pandemic forced 
every business, ours included, to take inven-

tory of its resources, redirect energies, and chart 
a new path forward.  For those of us fortunate 
enough to survive the COVID-19 pandemic, 
now is the time to thrive. 

My law partner and I started Sanders Roberts 
LLP (SR) over a decade ago during an economic 
recession. While many  law firms did not survive 
that recession, we thrived by becoming students 
of change who were thrust upon the challeng-
ing legal world by the greater economy. Small 
and nimble, we found a way to adapt and press 
forward through adversity to ultimately become 
the largest Black owned law firm in the Western 
United States. In the process, we learned a few 
key lessons every business should know. 

PEOPLE CAPITAL
People are the greatest resource of every 

business. At SR, we strive to hire good people 
who are also good lawyers. We can train good 
people how to be better lawyers; the reverse 
proves much more difficult if not impossible.  
When you work with good people, you are bet-
ter positioned to find ways to navigate through 
challenges in business, even those of pandemic 

proportions. And when good people invest their 
life energy into building a business, amazing 
things happen. 

SR’s team members invest in our mission to 
not only provide excellent work to our clients, 
but also to build a generational law firm that 
will be in existence for centuries to come. Our 
entire team is wedded to the idea of creating 
something bigger than any one case. Our collec-
tive desire to find a way, even through adversity, 
to ensure that our business is resilient and stands 
the test of time may not be the sole, but certain-
ly is the ultimate objective. 

The efforts of the SR team is why the firm 
and its attorneys have received numerous acco-
lades, such as being selected as a Top Boutique 
(law firm) in California in 2016 and 2020 by 
the Daily Journal, being identified as Leaders of 
Influence: Litigation & Trial Lawyers by the Los 
Angeles Business Journal, and in my case, being 
acknowledged as a Top Labor & Employment 

Lawyer in 2021 by the Daily Journal. 

ADAPTATION
When the world changes, your business must 

adapt to stay relevant. For instance, many years 
ago technology changed the legal landscape, 
and SR lawyers began trying cases in front of 
juries using iPads instead of paper binders. At 
first, people chuckled. But when we continued 
to win trials, others  realized that jurors take 
information through mobile phones every day 
and were comfortable with and even wanted to 
receive our trial presentations in a similar way. 
Our willingness to adapt to changes in technol-
ogy provided a strategic advantage that brought 
tremendous success to our clients and our firm.

The COVID-19 pandemic forced change 
upon all of us. We are now faced with opportu-
nities to reevaluate our decades-long business 
models.  That evaluation will surely reveal many 
things that can help you grow and become stron-

ger.  Remote working options might expand the 
people talent available to your business because 
now we know that every employee does not 
need to report to a specific space every day to 
contribute. Streamline overhead. Adapt, but do 
not compromise your culture or your quality and 
you can emerge more profitable than ever.

PRESS FORWARD
After a period of fiscal conservatism, SR 

pressed forward with our vision for the firm, 
and we are now expanding our team and our 
geographic reach. Our clients still need legal ser-
vices, and we made sure we provided the same 
quality of service through all of the adversity. 
That strengthened relationships and trust with 
our clients.

The pandemic did not kill the idea so do not 
let it dim the fire to survive and thrive.  Press 
forward with the dream and the goals set for 
your business.  Consult legal counsel, apply the 
knowledge to the new landscape and rely on 
your vision, people capital and ability to adapt 
to lead you into 2022 with a renewed optimism. 
You and your business are here for a reason so 
go get it!

Reginald Roberts, Jr., is co-managing and co-found-
ing partner of Sanders Roberts LLP. Learn more at 
sandersroberts.com.

Growing Business Through a Pandemic

When you work with good people, you are better positioned  
to find ways to navigate through challenges in business.
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The Greater Los Angeles African American 
Chamber of Commerce (GLAAACC) was 
established in 1991 by a group of business 

owners and executives led by Gene Hale, Pres-
ident of G&C Equipment Corporation and the 
late Homer Broome, former president of Marvid 
Associates.  The vision then and now was to 
create an organization that would serve as an 
advocate for African American-owned business 
enterprises and to promote their growth and 
expansion into the international arena.

Beginning with a $5,000 grant from Toyota 
Motor Sales, U.S.A. Inc, GLAAACC began its 
journey. Led by Hale, Broome, the late William 
Kennard, Sr. and other prominent business 
owners, GLAAACC was able to attract the 
attention and support of major corporations, 
including the public utility sector.

GLAAACC held its first major fundraiser, 
the Greater Los Angeles African American 
Chamber of Commerce Economic Award 
Dinner in 1993. Chaired by Sam Iacobellis of 
Rockwell International, the keynote speaker 
was Daniel S. Goldin, administrator of the 
National Aeronautics and Space Adminis-
tration (NASA). Since that time the annual 
dinner has grown in size and stature. Notable 

speakers have included Yvonne Brathwaite 
Burke, Los Angeles County Supervisor (1998); 
former LA Governor Gray Davis (2001), Los 
Angeles Mayor Antonio Villaraigosa (2008) 
and Earvin “Magic” Johnson, chairman & CEO 
of Magic Johnson Enterprises (2009).

Receptions and town hall luncheons are the 
vehicles GLAAACC employs to create net-
working opportunities for its members. Guest 
speakers at these events include notables such 
as former U.S. Vice President Al Gore; the late 
U.S. Secretary of Commerce Ron Brown; U.S. 
Congresswoman Maxine Waters; Al Fromm, 
former chairman of the Democratic National 
Committee; Gil Garcetti, former Los Ange-
les County District Attorney; Bernard Parks, 

current Los Angeles Councilman and former 
LAPD Chief; former LAPD Chief Willie 
Williams; Los Angeles County Supervisor Zev 
Yaroslavsky and a host of senior executives from 
the corporate community. At these events, 
members are afforded the opportunity to meet, 
exchange business cards, have a dialogue and 
develop relationships with potential customers.

In keeping with its mission, GLAAACC 
has been active in its advocacy and support 
of African American business enterprise by 
providing a variety of programs and services 
to assist in their growth and development.  
GLAAACC works to combine the resources of 
the African American business community and 
other business organizations in order to secure 

solutions for expanding business opportunities.
Committed to the development of new Afri-

can American business leaders, GLAAACC 
created the GLAAACC Education Fund & 
Foundation, a 501 (c) 3 nonprofit public benefit 
corporation, in 1999 to provide scholarships for 
high school students seeking a degree in busi-
ness or a related field.

During the holidays, GLAAACC hosts its 
annual Peace & Prosperity Holiday Mixer and 
fundraises for toys to donate to various non-
profit organizations that are designed to assist 
low income families in need.  GLAAACC also 
provides turkeys to parents of children located 
in Southern Los Angeles.

In addition to lobbying to city, state and 
federal lawmakers on issues affecting business 
enterprise, GLAAACC assists in providing 
information, resources and referrals to the com-
munity at large.

The mission of the GLAAACC is to advocate and 
promote the economic growth and development of 
the African American business by focusing on leg-
islative advocacy, as well as identifying and devel-
oping business opportunities and strategic business 
alliances. Learn more at glaaacc.org.

Community Leadership: A Look at the History  
and Work of the GLAAACC 

GLAAACC works to combine the resources of the African American  
business community and other business organizations in order to  

secure solutions for expanding business opportunities.
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“These Initiatives 
demonstrate our 

commitment to diversity, 
equity and inclusion at 

LADWP.”

Martin L. Adams, 
General Manager
& Chief Engineer

“I am confi dent these 
Racial Equity Action 

Initiatives will change the 
culture of LADWP and 
improve conditions in 

many of the communities
we serve.”

Cynthia McClain-Hill, 
Board President

www.LADWP.com/board

Initiatives:
• Racial Equity Action Plan

• O�  ce of Diversity, Equity and Inclusion

• Workforce development expansion to   

 create good paying jobs

• LA100 Equity Strategy to expand to 100%

 renewable energy

We have new Racial Equity Action 
Initiatives focused on Diversity, 
Equity and Inclusion

The global pandemic caused a paradigm shift 
for Black small business owners that will 
reverberate for generations. During the 

COVID-19 shutdown, four out of ten black-
owned businesses closed, a rate that was double 
the closure rate of white-owned businesses.

However, even as established businesses per-
manently shut their doors, there was a marked 
uptick in the number of Blacks opening new busi-
nesses.  According to a recently released report 
on early stage entrepreneurship by the Kauffman 
Foundation, there were more new Black-owned 
businesses proportionate to the total population 
than at any time in the past 25 years.  

The increase in Black entrepreneurship does 
not come as a surprise to Gene Hale, chairman 
of the Greater Los Angeles African American 
Chamber of Commerce (GLAAACC) and 
president of G & C Corporation. According to 
Hale, boom or bust, the need to be the captain 
of their own destiny runs deep in Black Amer-
icans.  “I see their enthusiasm and their desire 
to succeed all the time at our events, workshops 
and seminars,” Hale said.  

Hale knows what it’s like to create a suc-
cessful business from the ground up.  In 1981, 
building upon his experience working with 
construction materials and supplies financing, 
Hale started G & C Corporation.  A leader in 
the sales and leasing of construction equipment, 

material and supplies, G & C is currently one of 
the nation largest Black owned businesses. 

Hale said networking and building relation-
ships is key to growing and sustaining a business.  
Spanning four decades, Hale’s list of high level 
government appointments is extensive. His 
major appointments include President Obama’s 
appointment of Hale to the President’s Export 
Council; an appointment from President George 
W. Bush to the President’s Board of Advisors on 
Historical Black Colleges; Los Angeles Mayor 
Eric Garcetti’s appointment of Hale as president 
of the Mayor’s Export Council; and an appoint-
ment from former Los Angeles County Super-
visor Mark Ridley-Thomas to the Los Angeles 
County Small Business Commission. 

In 1991, a decade after opening G & C 
Corporation, Hale and a group of executives, 
including the late Homer Broome, former 
president of Marvid Associates, launched 
GLAAACC to advocate and support African 
American business enterprises.

GLAAACC has four primary areas of focus:  
promoting growth and development; providing 
access to capital and financial products; influ-
encing public policy; and creating networking 
environments.

The chamber is committed to creating 
a pipeline for the next generation of Black 
entrepreneurs.  Two core programs specifically 

targeted at future business leaders are the Busi-
ness Evolution Program and the Ed Fund and 
Foundation Scholarship program. 

The Business Evolution Program (BEP) was 
developed in 2005 by GLAAACC’s Business & 
Economic Development Committee as a means 
to equip entrepreneurs with the tools for success 
and sustainability.  For 15 years, GLAAACC’s 
BEP Committee selected one promising business 
owner to mentor for a year.  When the coro-
navirus pandemic broke out in March 2020, 
GLAAACC made the decision to go virtual and 
expand the mentorship program from one entre-
preneur to a cohort of 13 small business owners.

The rigorous nine month curriculum 
includes modules on contracting, procurement, 
supplier diversity, lending and professional busi-
ness services, technical assistance, technology 
and access to capital. Participants also come 
away with an understanding of the importance 
of leadership in operating a business, developing 
a capability statement, having access to capital 
and learning how to build a robust back-office 
structure.    

The GLAAACC Education Fund & Foun-
dation, a 501(c)(3) nonprofit public benefit 
corporation, was launched in 1999 to provide 
scholarships for high school students seeking a 
degree in business or a related field.  Each year 
the Ed Fund Foundation has awarded scholar-

ships ranging from $3,000 to $6,000 to deserv-
ing college-bound high school seniors from 
Crenshaw, Dorsey, Washington Preparatory and 
Jordan High Schools.  To date, GLAAACC’s 
Ed Fund has presented more than $600,000 to 
over 150 minority students from underserved 
communities.

In addition to BEP and the Ed Fund and 
Foundation scholarship program, GLAAACC 
regularly partners with corporate sponsors to 
present town hall meetings, business and net-
working conferences, technical assistance and 
capacity building workshops and seminars.

To achieve its mission, GLAAACC has 
partnered with several corporate sponsors ded-
icated to supporting diversity inclusion include 
Hensel Phelps, Southern California Edison, 
Southern California Gas, T-Mobile, Wells 
Fargo, Bank of America, Balfour Beatty, Ama-
zon, Acco Engineered Systems, CIT, AT&T, 
American Honda, Cedars Sinai,  Chase, Union 
Bank, MacFarlane Partners, Valero, Perkins & 
Will, Tutor Perini and Clark. 

“The past year was tough for a lot of busi-
nesses, especially black-owned business,” said 
Hale.  “But it also presented a great opportunity 
to regroup, hone your skills and pivot to the 
place you were meant to be.”

Learn more at GLAAAC.org.

Creating a Pipeline for Black Business and Wealth
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thompsoncoburn.com

TOTAL COMMITMENT 
TO THE NEXT BIG STEP
Thompson Coburn provides counsel to growing 
companies from start-up to exit 

Chicago | Dallas | Los Angeles | New York | Southern Illinois | St. Louis | Washington, D.C.

For more than two decades, we’ve worked with Black business owners 
and families. Understanding your life, your wealth and what you want 
to accomplish is at the core of our practice. For some of life’s questions, 
you’re not alone. Together we can find an answer.

Jonathan Hodge, CIMA®, CEPA®

Senior Vice President–Wealth Management

Affinity Wealth Partners 
UBS Financial Services Inc. 
1999 Avenue of the Stars, Suite 3600 
Los Angeles, CA 90067 
310-772-7090

advisors.ubs.com/affinitywealthpartners

As a firm providing wealth management services to clients, UBS Financial Services Inc. offers investment advisory 
services in its capacity as an SEC-registered investment adviser and brokerage services in its capacity as an SEC-
registered broker-dealer. Investment advisory services and brokerage services are separate and distinct, differ 
in material ways and are governed by different laws and separate arrangements. It is important that clients 
understand the ways in which we conduct business, that they carefully read the agreements and disclosures 
that we provide to them about the products or services we offer. For more information, please review the 
PDF document at ubs.com/relationshipsummary. CIMA® is a registered certification mark of the Investments 
& Wealth InstituteTM in the United States of America and worldwide. For designation disclosures, visit  
ubs.com/us/en/designation-disclosures. © UBS 2021. All rights reserved. UBS Financial Services Inc. is a 
subsidiary of UBS AG. Member FINRA/SIPC. BO_07092021-6   IS2104069   Exp.: 07/31/2022

Black wealth.  
Far into the future.
Rising to the challenge of helping to ensure  
Black wealth lasts beyond the third generation

The Black Business Excellence Technical 
Assistance Initiative will be accepting appli-
cations from Black-owned businesses to join 

its free accelerator program through Aug. 6
In an effort to help Black-owned businesses 

recover from the COVID-19 pandemic, a Los 
Angeles nonprofit is accepting applications 
Monday from business owners in the personal 
care industry to join its free accelerator program.

Applications can be submitted for the Black 
Business Excellence Technical Assistance Ini-
tiative through Aug. 6, and accepted business 
owners will begin the 12-week program on Sept. 
20, according to Local Initiatives Support Cor-
poration Los Angeles. The program will include 
10 expert-led learning modules, one-on-one 
business advising, networking opportunities 
within the personal care industry, investor 
pitching opportunities and access to the pro-
gram’s alumni network.

“We are proud to launch the BBET Assis-
tance Initiative to support Black-owned small 
businesses and achieve our broader goals by 
providing economic opportunities for diverse 
communities,” said LISC Los Angeles Executive 
Director Tunua Thrash-Ntuk. “Black-owned 
personal care businesses were some of the hard-

est hit during the COVID-19 crisis — and we 
believe this program will help the most impact-
ed communities to thrive.”

According to LISC, more than half of Black-
owned businesses had their revenue cut in half 
during the pandemic and Black business own-
ership decreased by 41% nationwide, citing a 
Washington Post article from May 2020.

Black business owners can qualify for the 
BBET Assistance Initiative if they have been 
in business for at least two years; are in the 
personal care, health, wellness or beauty sector; 
are located in Los Angeles County and are 
able to commit to five hours per week for the 
12 week program. Small businesses with less 
than $300,000 in revenue are preferred but not 
required.

“Businesses providing personal care services 
were particularly impacted over the last year 
and partnering with LISC on this initiative was 
an easy decision and the right thing to do,” said 
Sherri Scott, senior executive vice president of 
Pacific Premier Bank.

The initiative is part of LISC’s Black 
Economic Development Agenda, which also 
includes:

• ASCEND LA, a program to provide small 

businesses owned by women and people of color 
with capital, market opportunities and execu-
tive management education

• The Elevate B.L.A.C.K. Leaders program 
(which stands for Black Leaders Academy 
Collective Knowledge) to support succession 
planning efforts for Black-led community devel-

opment and racial justice organizations
The application for the BBET Assistance 

Initiative is available at lisc.tfaforms.net/418 

More information about the Black Economic  
Development Agenda can be found at 
lisc.org/los-angeles/BEDA.

Accelerator Program Aims to Support Los Angeles 
Black-Owned Businesses
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