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T he Los Angeles Business Journal was excited to host the 2021 
Economic Forecast & Trends virtual event on Wednesday afternoon, 
January 27th. 

The event featured two lively virtual panel discussions featuring 

leading experts on the hottest topics on the minds of LA area business 

leaders at the start of this year. The panels offered an insightful look back 

on the unprecedented challenges and silver linings of last year while 

providing a deep dive into how the economy will rebound in 2021. 

Our outstanding group of panelists and moderators examined the 

issues as they shared their experiences and predictions for the year to 

come. The panels this year focused on the hot-button topics of “What to 

Expect” and “What’s New,” with expert insights and analysis about the 

forthcoming return to normalcy and the effects that too will have on the 

economic climate. 

The online audience had the opportunity to learn from and engage 

with some of the region’s leading business minds in the following 

discussions:

WHAT TO EXPECT

Moderated by Jim Kruse of DPI Retail, who also shared his own 

insights on the effects the pandemic has had on the businesses of the 

region, this panel made up of Alice Issai of Adventist Health Glendale,  

Laurie Lustig-Bower of CBRE, El Warner of Colliers International 

and Yannis C. Yortsos of USC Viterbi School of Engineering cut to 

the heart of how each of the sectors they work in and are authorities 

on stand to move forward in 2021, along with the risks and challenges 

companies face. Topics explored included everything from technology’s 

changing role and the commercial real estate forecasts to the status of 

the multifamily real estate market, and the effects the COVID vaccine is 

likely to have on our economy here in Los Angeles.  

WHAT’S NEW

Jack Karagulleyan of KPMG LLP, Kandee Lewis of Positive Results 

Center and Deepika Sandhu of Connor Group discussed an array of 

topics pertaining to our rapidly evolving legislative, financial and 

societal landscapes and what they each may hold in store in 2021 for the 

businesses of the region. This included forecasts on the effect of the new 

administration, tax planning shifts, how companies can prepare for IPOs 

in 2021, human resources issues, community relations and social justice 

issues, among other hot topics.

2021 Los Angeles Business 
Journal Economic Forecast 
& Trends
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We don’t 
see vacant 

shopping centers.
We see strong 

long-term value.

As brick-and-mortar 
retailers work hard 
to meet consumers 

where they are, 
Colliers’ Retail Capital 

Markets team is 
committed to helping 

our clients realize 
their long-term 

potential—beyond 
current challenges— 

to truly see what 
could be.

colliers.com 
El Warner
Executive Vice President
Retail Capital Markets Accelerating success.
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The Los Angeles Business Journal was proud to recently host a free virtual event titled ‘Economic Forecast & Trends’ for 2021. 
Many thanks to our sponsors and the esteemed panelists who helped make the event possible and poignant. 

To view highlights from the virtual event, visit labusinessjournal.com/ef2021

“Black Women Leaders must have a seat at the decision-
making table of power and influence to expand, 

build and implement sustainable programs and services to impact our communities 
positively. It’s equally important to have investments and funding from philanthropy, 
public and private sectors to support our work.”

KANDEE LEWIS 
Chief Executive Officer 
Positive Results Center
“What’s New” Panelist

“The new administration and Congress may impact 
businesses as they continue to face economic uncertainty 

and disruption. Companies need to be prepared for potential tax law changes from  
new legislations.”

JACK KARAGULLEYAN 
Managing Director, Tax 
KPMG LLP
“What’s New” Panelist

“Change the way you look at things and the things you 
look at will change. Below the thin layer of perceived 
distress is great opportunity.”

EL WARNER 
Executive Vice President, Capital Markets | Retail 
Colliers International
“What to Expect in 2021” Panelist

“Southern California apartments are projected to see 
continued rent cuts through the second half of 2021 

before beginning a robust recovery. The decline and recovery are forecasted to be 
led by Los Angeles which is projected to have rents bottom-out at 11% below the pre-
pandemic peak. Once the vaccine is widely distributed, absorption should remain 
robust, building on strong employment fundamentals and a systemic regional  
housing shortage.”

LAURIE LUSTIG-BOWER 
Executive Vice President 
CBRE
“What to Expect in 2021” Panelist

“The pandemic has pushed us to innovate and I think 
we’ll see things like telehealth services around for the 

long-term. If we can monitor minor symptoms, whether it’s COVID or something else, 
remotely, that gives us capacity to care for more acute patients in the hospital.”

ALICE ISSAI 
President 
Adventist Health Glendale
“What to Expect in 2021” Panelist

“We all need to learn how to work in the rain, instead of 
waiting for the storm to pass.”

JIM KRUSE 
Chief Executive Officer 
DPI Retail
“What to Expect in 2021” Panelist and Moderator

“There’s a lot of excitement around IPOs and SPACs 
in 2021. However, this enthusiasm needs a balance 

between the actual act of going public and the reality of being a public company. 
Companies must start thinking about getting the right processes, systems, and controls 
to be a well-functioning public company.”

DEEPIKA SANDHU 
Partner, Financial Operations 
Connor Group
“What’s New” Panelist

“2020 has been a historical moment for all humanity. 
It revealed our global interconnectedness, our common 

vulnerability, the power of science and technology to provide solutions, the agility to 
adapt, and the test of our values. The post-COVID world will be immensely shaped by 
these experiences, providing the ground for new mindsets, new opportunities and  
non-trivial challenges.” 

YANNIS C. YORTSOS 
Dean 
USC Viterbi School of Engineering
“What to Expect in 2021” Panelist
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By STEPHEN NEWBOLD, FRANCESCO 
DE CAMILLI, AMANDA ORTIZ  
and MATT NELSON

The U.S. economy was wrought by the glob-
al pandemic and rallied by a subsequent 
rebound. Describing 2020 as a turbulent 

year would be an understatement. Recent key 
indicators and budding trends offer insight into 
what the commercial real estate outlook may 
look like in 2021.

ECONOMIC GROWTH & GDP
The economy entered 2020 on a positive 

note with a prolonged, albeit slowing, period 
of expansion reflected in annualized real GDP 
growth of 2.2% in 2019. A similar level of 
growth was anticipated for 2020.

The global economic and health crisis 
caused by the COVID-19 pandemic drove the 
economy into sharp contraction in the first 
half of 2020. As the potential impact of the 
virus first became apparent, the U.S. economy 
contracted by a 5% annualized rate in Q1 2020. 
The full impact of the pandemic was felt in Q2 
when the combination of stay-in-place orders 
and business closures resulted in an unprece-
dented record 32.9% drop in annualized GDP 
growth – more than three times larger than the 
previous record quarterly contraction.

While there was a record rebound in GDP of 
annualized 33.4% in Q3 2020 – recouping two-
thirds of the COVID output loss – the economy 
remains smaller than at the end of 2019. Putting 
this into context, the pandemic has caused 
a cumulative 10.1% contraction in the U.S. 
economy in 2020 to date. This is lower than 
both the 26.3% cumulative GDP decline that 
occurred in the Great Recession of 1929 and the 
drop of 13.5% in 1946 that followed the end of 
World War II.

Looking ahead, the health crisis should con-
tinue to determine the path for the economy. 
In Q4 2020, GDP growth, as measured by Con-
sensus Forecasts, is projected to slow to 4.2%, 
resulting in a growth of negative 3.6% for 2020 
overall. GDP growth forecasts for 2021 have 
been downgraded in recent weeks to around 4%, 
with the strongest expansion likely occurring in 
the second half of the year.

NON-CBD GROWTH AND  
NON-TRADITIONAL OFFICE SUPPLY

A theme of 2020, and very much tied in to 
the “Work from Anywhere” trend, there will be 
significant growth of flexible workspace outside 
of central business districts.

The depth and quality of flexible workspace 

supply outside of downtown locations is already 
causing a supply pinch in some markets. As 
occupiers continue to seek a range of geographic 
locations to solve for a distributed workforce, 
there is a substantial deficit of supply in subur-
ban areas, secondary cities, commuter towns and 
emerging markets.

2021 will be the year that non-CBD flexible 
workspace supply increases dramatically. This 
supply will come from both existing operators 
and new entrants. Additionally, some of this 
supply may be delivered by repositioned retail 
and hotel assets.

Particularly in the Greater Los Angeles area, 
there are currently 4.4 million square feet of 
new major office projects under construction, 
with 67.5% of this concentrated in West Los 
Angeles. Market conditions with this new 
incoming supply will be determined by the suc-
cess of the mass COVID vaccine rollout, which 
is now within sight.

CONSUMER SPENDING
Following a mid-year rebound, consumer 

confidence has stalled in Q4 2020 to date. 
Retail sales fell by 0.1% in October and 1.1% 
in November. Black Friday sales were somewhat 
subdued this year, and there is the possibility 
that holiday sales may follow with renewed pan-
demic restrictions weighing on the economy.

Barring the first quarter, the outlook for 2021 
is more promising. The combination of vaccine 
rollout, high savings ratios, and another round 
of stimulus checks have the potential to drive up 
consumer spending. The December Consensus 
Forecasts survey of economic forecasts projects 
that personal consumption will grow by 4.6% in 

2021 following a 3.8% contraction in 2020.
There are variations within this overall pic-

ture with only food stores, building supplies and 
online retailing currently showing rising sales 
volumes. Clothing purchases remain strongly 
impacted, dropping by 6.8% in November, 
along with big-ticket items such as cars, fur-
niture and electronics. Spending at bars and 
restaurants fell by a further 4% in November. 
Colder weather and restrictions on indoor din-
ing look set to exacerbate this trend over the 
winter months.

INDUSTRIAL REMAINS SOLID
The U.S. industrial market was the stron-

gest real estate sector in 2020, and that is 
not expected to change in 2021. December 
economic indicators were a mixed bag, which 
should continue to slow the rate of growth in 
the first quarter. In December, the economy lost 
140,000 jobs, breaking a seven-month streak of 
positive job growth since losing 20+ million jobs 
in April that pushed the unemployment rate 
to 14.7%.  The unemployment rate remained 
unchanged from November at 6.7%. Most of 
December’s employment losses occurred in lei-
sure and hospitality, private education, and gov-
ernment, yet the industrial sector employment 
rose in construction (+51,000), transportation 
and warehousing (+47,000) and manufacturing 
(+38,000). While these December gains are 
a positive sign toward recovery, each category 
remains below February levels. 

Particularly, in Greater Los Angeles, e-com-
merce continues to dominate the demand for 
industrial space. Amazon committed to more 
than 9 million square feet throughout the region 

in 2020, bringing its total industrial footprint to 
29 million. The Ports of Los Angeles and Long 
Beach recorded a significant drop in volume 
during the first half of 2020. A second half surge 
due to the economy slowly reopening and holi-
day shopping set new records for container traf-
fic. The Port of Los Angeles reported 94% more 
traffic the week before Christmas than in 2019.

Manufacturing production closed out the 
year on a high note, growing for the seventh 
consecutive month, according to the Institute 
for Supply Chain Management’s Production 
Manufacturing Index (PMI). December PMI 
registered 60.7, which is approximately 3% 
above November’s reading of 57.5. This rep-
resents the highest PMI reading for 2020, and 
December’s PMI is about 8% higher than the 
12-month average of 52.5. ISM also reported 
that 16 of the 18 manufacturing sectors it tracks 
saw growth in December. The only two indus-
tries that contracted were printing and related 
support activities and nonmetallic mineral 
products.

The outlook for 2021 remains optimistic, yet 
the increasing tensions between the U.S. and 
China and domestic political strains pose con-
cerns for 2021. However, sustained industrial 
demand should persist as continued growth in 
e-commerce will fuel the sector in the coming 
year. 

Stephen Newbold (Director of National Office 
Research); Francesco De Camilli (Vice President, 
Flexible Workplace); Amanda Ortiz (Director, 
National Industrial Research); and Matt Nelson 
(Senior Research Director) are all experts at 
Colliers. Learn more at www2.colliers.com.

U.S. & Greater Los Angeles Economy:  
2020 in Review and Outlook for 2021
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HISTORICAL LEASING ACTIVITY
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LAURIE LUSTIG-BOWER & TEAM
Specializing for 33 years in the sale of apartment buildings and land for multifamily development 
in the greater Los Angeles region. 

TEAM LEAD

KADIE PRESLEY 
WILSON
First Vice President

KAMRAN  
PAYDAR
First Vice President

TEAM PARTNERS 

ANDREW 
MORIARTY 
Financial  
Analyst

CONNIE 
LU 
Executive  
Assistant

KRISTINE  
LIM  
Marketing 
Coordinator

GINA  
HERNANDEZ
Transaction 
Coordinator

EILEEN 
STELMARK 
Administrative 
Assistant

TEAM SUPPORT 

With a commercial real estate career spanning 33 years, CBRE Executive Vice President 
Laurie Lustig-Bower heads a group of eight superior professionals specializing in the sales  
of apartment buildings, condominium conversions and reversions, and land for multifamily 
development. Ms. Lustig-Bower – one of the top brokers in the United States for the past 26 
years – and her team have handled more than $10 billion in real estate transactions. How can 
we help unlock the power and potential of your real estate?

LAURIE  
LUSTIG-BOWER 
Executive Vice President
+1 310 550 2556
laurie.lustig-bower@cbre.com 
1840 Century Park East, Suite 900 
Los Angeles, CA 9 0067

www.cbre.us/invlosangelesmultifamily

By MICHELLE WROAN

2020 laid bare many challenges – whether 
decades in the making or the product of 
unforeseen disruption – that the country 

must overcome. A dynamic city with tremen-
dous potential for growth, Los Angeles is no 
different. The pandemic, natural disasters, 
and racial justice protests exposed deep and 
multi-faceted economic challenges and racial 
inequalities in our community. Increasingly, 
these issues are directly connected to outcomes 
for LA businesses, creating momentum for com-
panies, whether multinational corporations or 
regional businesses, to devote more attention to 
their impact beyond the bottom line. 

Known as Environmental, Social, and Gov-
ernance, or ESG, companies are increasingly 
focused on aligning their business strategies to 
drive long-term value for the communities in 
which they operate as well as their employees 
and customers. This concept is not new. It has 
gone by many names, but the urgency and focus 
now is different.

Today, a KPMG survey shows that 80% of 
the top 100 companies by revenue are reporting 
on their operational sustainability. That’s up 
from 40% in 2005. Joining this movement will 

create more resiliency in our economy and ben-
efit this city’s businesses and people. 

LA businesses face the same imperative as 
competitors from across the country and globe. 
The risk today for many companies and firms 
is falling behind on ESG. At stake: access to, 
not cost of, capital. Already, BlackRock, State 
Street, Nasdaq, and other investor groups are 
demanding action by companies. Competition 
for top talent is increasing with 9 out of 10 
workers willing to take less money for more 
meaning in their jobs. Reputational risks can 
also affect the bottom line. Most importantly, 
ESG can help broaden a business’ lens to under-
stand new risks to its strategy

At the same time, LA businesses face unique 
challenges. In particular, if climate change is left 
unaddressed, wildfires, among other problematic 
conditions, will only grow more frequent and 
severe. Further, entertainment, including music 
shows, movies and television, as well as sports 
and theme parks were all impacted by the pan-
demic, in which some racial and ethnic minori-
ty groups were disproportionately affected. 
Given the incredibly diverse population of Los 
Angeles, it’s also important that businesses are 
represented by Los Angeles residents of different 
races and genders. 

As a global city, Los Angeles has an oppor-
tunity to lead this renewed global movement 
on ESG. A rich, diverse economy well beyond 
entertainment, the City of Los Angeles touches a 
host of industry sectors, including aerospace and 
defense, advanced transportation, information 
technology, trade and logistics, creative design, 
food manufacturing, bioscience, and more. We 
can lead across industries, charting a new path for 
our city, region, and the global economy. 

But some continue to view ESG momentum 
skeptically. They don’t just want companies to 
speak to these issues. They want tangible action. 
And they want companies to “prove it.” 

Boards have a unique role to play in answer-
ing the “it.” They must take an active role in 
driving ESG discussions with their management 
teams, aligning on strategy to ensure the actions 
taken have true impact. 

For example, on diversity, Boards should 
consider asking management to conduct a 
diversity risk assessment to better understand 
the strategic, legal, talent, and reputational risks 
posed by the company’s diversity profile to help 
focus and accelerate initiatives to diversify its 
leaders and workforce.

The audit profession, which brings inde-
pendence and that skepticism in serving and 

protecting the capital markets, is uniquely 
positioned to help companies understand what 
qualifies as “proof.” 

Companies can report ESG metrics in a vari-
ety of ways. Standards are evolving and, in some 
ways, beginning to align. In fact, less than a year 
ago, the World Economic Forum’s International 
Business Council (IBC), comprised of 140 CEOs 
and the Big 4 accounting firms, outlined a report-
ing framework for environmental, social and gov-
ernance standards, proposing 21 core metrics and 
34 extended metrics that cover issues ranging 
from emissions to social factors, marking the first 
truly coordinated approach to ESG reporting.

Los Angeles has a significant opportunity to 
set an example for cities around the country on 
how to best prepare for what lies ahead.  
To position the Los Angeles business commu-
nity for a bright future of global connectedness 
and economic growth, it is critical businesses 
seize this opportunity and join a global move-

ment that promises to  
create real economic  
value for the city. 

Michelle Wroan is the 
KPMG Los Angeles office 
managing partner.

ESG: An Opportunity for Los Angeles Businesses  
to Lead a Global Movement
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Strategic Retail.  Community Focused.  

 
 

Proud to support the Los Angeles Business Journal 

                       CONGRATULATIONS 
 

 
Jim Kruse, CEO is proud to announce the promotion of Frederick J. Vitt to President of DPI Retail. 

With almost 20 years in several valuable roles, Vitt will take the lead to further the success of  
DPI Retail, our tenants, and the communities we serve. 

 
 
 

 We are also proud to announce the promotion of Janet Delahoussaye to Vice President of DPI Retail 
and welcome our new Vice President of Property Management, Amy J. Brown. 

445 S. Douglas Street, Ste. 100, El Segundo, California 90245, T (310) 458-9800  

www.DPIretail.com      @DPIretail          DPIretail 

 

The IPO and SPAC market in 2020 shat-
tered records with 480 transactions, a 106% 
increase from 2019. What are experts expect-

ing in 2021 as this race to the public markets 
unfolds? IPOs and SPACs are projected to be at 
record-breaking levels the first half of 2021 and 
optimism for continued momentum into the sec-
ond half of the year. 

Specialized professional services firm, Connor 
Group, has a front-row seat to unfolding trends 
with experience working on over 130 IPOs and 
SPAC transactions. They work with over 1,000 
companies and have never seen such enthusiasm 
from private companies looking to enter into the 
public markets. 

According to Connor Group managing 
partner, Jim Neesen, “We are seeing companies 
that want to file for an IPO one to two months 
after engaging with us, as opposed to the typical 
6-to-12-month time frame of preparation. Many 
of our 40 IPO clients we’re currently working 
with are pushing aggressively to go effective 
before June 2021.”

Another emerging trend is companies that 
wouldn’t traditionally be candidates for going 
public, are striving to go public fast. In today’s 
market, companies are taking an opportunistic 
dual track, willing to go public with either a tradi-
tional IPO or a SPAC. Another trend to watch is 
hybrid auctions, an approach most recently taken 
by AirBnB and DoorDash at the close of 2020. 

With so much momentum 
and a variety of paths to go 
public with, why are some 
experts wary of what is to 
come in later this year? In 
addition to questions about 
the COVID economy once 
government stimulus slows 
down, some companies that 

have gone public via SPAC may not be ready 
for the public markets. Connor Group part-
ner, Deepika Sandhu, stated, “With regards to 
companies rushing to go public, I often use the 
analogy of marriage. If you put all the focus on 
the wedding and fail to adequately prepare for 
the marriage, you are setting yourself up for a 
challenging road ahead.” 

Despite uncertainty as to how these unusual 
circumstances will play out, 2021 is looking to 
be another noteworthy year. With unprecedent-
ed spending of $10 trillion and counting for 
COVID, low interest rates, and a relatively strong 
economy, the outlook is good. Investors, com-
panies, and the overall ecosystem have quickly 
adapted to changes in the market brought about 
by COVID, harnessing a sense of resolve on Wall 
Street that we’ve never seen before.

Information for this article was provided by  
the Connor Group. For more information,  
visit connorgp.com.

The Experts Weigh in on the Future of IPOs

Sandhu
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By NICHOLAS SANCHEZ

Staying abreast of a tax landscape constantly 
in flux may seem like a Sisyphean task for 
businesses already strained by a nearly year-

long pandemic. With a $2.3 trillion omnibus 
spending and stimulus relief package ushering 
in many changes in the waning days of 2020, 
along with others already on the books, change 
remains the theme in 2021.

In December 2020, the Consolidated 
Appropriations Act, 2021, which included the 
Coronavirus Response and Relief Supplemental 
Appropriations Act, 2021 (“CRRSA” or the 
“Act”), was passed and signed into law. The Act 
contains many tax provisions, one of the most 
anticipated being clarification of the Paycheck 
Protection Program (“PPP”) established under 
the Coronavirus Aid, Relief, and Economic 
Security Act (“CARES Act”). PPP loans are 
completely forgivable under certain conditions. 
However, the IRS issued two pronouncements 
in 2020 providing that no deduction would 
be allowed for expenses paid with forgiven 
PPP loans and, further, expenses could not be 
deducted in tax year 2020 if there was a reason-
able expectation of loan forgiveness. The Act, 
however, will allow deductions for expenses paid 
forgiven PPP loans retroactive to the enactment 
of the CARES Act.

“Second Draw” PPP loans for certain small 

businesses and non-profits that suffered a 25% or 
greater reduction in gross receipts in any quarter 
during 2020 when compared to the same quarter 
in 2019, while expanding the types of entities 
eligible for PPP loans. The Act also increased 
the size of PPP loans for small businesses in 
restaurant and hospitality industries, simplified 
the forgiveness application for smaller loans, 
and expanded the list of eligible expenses to 
include software and cloud computing, property 
damage mitigation, supplier costs, and costs 
for personal protective equipment necessary to 
comply with health and safety guidelines.

Under the Act, the Employee Retention 
Credit (“ERC”) was extended through June 30, 
2021, while the amount of the credit increased 
to 70% of “qualified wages,” such eligible wages 
increasing to $10,000 per quarter (from $10,000 
per year). To qualify for the ERC, a business 
must have suffered a complete or partial shut-
down, or 20% reduction in year-over-year gross 
receipts (down from 50%). Employers that 
obtain PPP loans may still qualify for the ERC 
if the ERC qualifying wages are not paid with 
forgiven PPP proceeds.

Similarly, while the paid sick and family 
leave mandate under the Families First Coro-
navirus Response Act (“FFCRA”) has expired, 
the Act extends the tax credit through March 
2021 for employers that voluntarily pay such 
leave. Similarly, the repayment period for the 

Employee Payroll Tax Deferral has been extend-
ed through December 31, 2021.

Many other provisions have been tailored 
to help hard-hit businesses, such as: a 100% 
business meal expense deduction for food or 
beverages provided by a restaurant; extension 
of the increased charitable contribution deduc-
tion limit (as established by the CARES Act) 
through 2021; allowance of a tax credit of 
40% of wages (up to $6,000 per employee) for 
employers in a qualified disaster zone; allow-
ance of qualified disaster relief contributions 
by corporations of up to 100% of 2020 taxable 
income; and numerous “Tax Extender” provi-
sions.

While the CRRSA may be top of mind, 
another – the Protecting Americans from Tax 
Hikes Act of 2015 (“PATH Act”) – set in 
motion changes to reporting nonemployee com-

pensation (“NEC”). NEC includes payments 
made in the course of a trade or business for 
services performed by a payee who is not the 
payer’s employee, such as independent contrac-
tors and vendors.

The PATH Act advanced the due date for 
reporting NEC (previously reported on Form 
1099-MISC) to January 31, while the deadline 
for Forms 1099-MISC reporting other types of 
payments remained February 28 (March 31 for 
returns filed electronically). Effective for pay-
ments made in calendar year 2020, NEC will be 
reported on Form 1099-NEC due February 1, 
2021. Extensions are available but are non-au-
tomatic and will only be granted under five 
enumerated circumstances.

Additionally, Form 1099-NEC will not be 
part of the Combined Federal/State Filing Pro-
gram for 2020; consequently, the forms need to 
filed directly with many states, including the 
California Franchise Tax Board (“FTB”). The 
FTB, for example, has indicated that Forms 
1099-NEC must be filed with respect to NEC 
paid to California residents or for services per-
formed in California. The state deadline is Feb-
ruary 28 for paper submissions or March 31 for 
electronic submissions.

Nicholas Sanchez, J.D., LL.M. Taxation, is a  
partner at Miller Kaplan. Learn more at  
Millerkaplan.com. 

A Look at the Tax Changes for 2021
With a $2.3 trillion omnibus spending 

and stimulus relief package ushering in 
many changes in of 2020, along with 
others already on the books, change 

remains the theme in 2021.
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By KANDEE LEWIS

Racial and economic inequities require 
rebuilding our social infrastructure, securing 
long-term sustainability, and investment 

to address the disparities in health, housing, 
employment, and income.  This is especially 
true for communities of color and women. 

According to the  International Monetary 
Fund (IMF), there are fears women are being 
set back due to the pandemic and may lose eco-
nomic gains.  The additional responsibilities of 
making sure the kids are participating in their 
online classes typically fall on women. As a 
result, women may not return to work. Accord-
ing to the IMF, unemployment among women 
was two percentage points higher than men 
from April to June.

Additional burdens are more overwhelming 
for women of color, often earning less than 
their white counterparts, with less job and 
financial security. 

The digital divide complicates matters, like 
applying for unemployment and leaving stu-
dents without internet service lagging behind. 
The pandemic has exposed the inequalities of 
race, class, and gender, in addition to the lack 
of a livable wage, job security, and economic, 
social safety nets or health care.

Pre-pandemic black and Hispanic commu-
nities disproportionally faced health, food, and 

economic insecurities and suffer high poverty 
and violence rates. The coronavirus has wors-
ened already existing economic disparities 
within a system that often works against them. 
Most are front line workers, unable to work 
from home, lack adequate access to health care, 
and rely on public transit. 

The impact is worse than for their white 
counterparts.  The disparities of health care for 
minorities, especially blacks, have a long history 
of racial injustice.  For example, the Tuskegee 
Experiment of 1932, in which the Public Health 

Service, working with the Tuskegee Institute, 
began a study to record the natural history of 
syphilis on research subjects not fully informed, 
called the “Tuskegee Study of Untreated Syph-
ilis in the Negro Male.”  In 1951, the doctors 
treating Henrietta Lacks for cervical cancer kept 
a sample of cells, without her consent, which 
provided scientific breakthroughs. 

More than that, other disparities exist, 
like the wealth/ income divide. Marginalized 
communities lack the basic necessities, such as 
access to health care, safety, employment, and 

a livable wage. The deficit of housing, income, 
and employment can contribute to poor health. 
Hispanic communities often struggle with lan-
guage barriers, affecting their hiring options. 

Black households have experienced severe 
hardships. They have higher unemployment 
rates, lower wages and less income, resulting in 
fewer savings. 

A wholistic approach is needed to include 
investment in education, wellness, healing, and 
job training programs. There must be invest-
ment from both the public and private sectors.  
Organizations need to be representative of the 
communities they serve. 

Black women must have a seat at the deci-
sion-making table. They should have power, 
and influence, to build and implement sustain-
able programs and services to positively impact 
our communities.

Positive Results Center works to advance 
racial, social, and economic justice for all. We 
build upon best practices to positively empower 
the community, provide needed resources, and 
develop a blueprint for violence prevention and 

poverty elimination for our 
Communities.

Kandee Lewis is the executive 
director of the Positive Results 
Center (PRC). For more 
information, visit prc123.org.

The Need for Rebuilding our Social Infrastructure
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From the moment the first round of Safer 
at Home orders were announced in March 
2020, Los Angeles business, civic, phil-

anthropic and government leaders mobilized 
rapidly to save the county’s hundreds of thou-
sands of small businesses, microenterprises and 
even community serving non-profits and their 
millions of employees from potential financial 
ruin. An initial study highlighting the unprece-
dented response, and noting the importance of 
communication, coordination and collaboration 
amongst these leading Los Angeles institutions 
to manage a crisis of this scale in the nation’s 
most populous county, has been compiled and 
released by Virginia-based Institute for Sustain-
able Development.

TOGETHER FOR LA
First Report on LA’s COVID-19 Small Busi-

ness Response aims to spread best practices on 
what types of support are helping small business-
es the most so that those best practices can be 

replicated and supported with further collabora-
tion from the public and private sector.

 The report finds that Los Angeles County, 
Los Angeles City, and leading economic and 
civic institutions have led the single largest met-
ropolitan response in the country – awarding 
over $204 million in grants and loans to stabilize 
small businesses, micro-enterprises and nonprof-
its across the county. In addition, area respond-
ers have provided valuable technical assistance, 
training, capacity building, trouble-shooting 
and other valuable services to help thousands of 
small enterprises reinvent themselves to remain 
viable in the face of the pandemic.

“Small businesses have been very hard hit 
across the country because of COVID-19,” 
Stephen Jordan, CEO of Institute Sustainable 
Development (ISD) said, “While the chal-
lenges are massive, Los Angeles area economic 
responders have stepped up, and they are con-
tinuing to build important and valuable support 
systems that should help significantly in the 
tough months ahead.”

The report highlights key challenges affect-
ing the response and recovery in the first eight 
months of the pandemic. The unemployment 
high point in L.A. County reached 21.1 percent 
in May and more than 715,000 jobs were lost to 

the pandemic at the peak. As of October, the 
unemployment rate is 12.3%, down an impres-
sive 42% from the peak, but still historically 
high.

Further, the report offers key learnings for 
responding to the needs of small businesses in 
future crises, including:

• It is important to build on positive initia-
tives to strengthen trust-building, information 
sharing, communication, coordination, division 
of labor and resource mobilization among Los 
Angeles area economic recovery and resilience 
providers.

• You cannot talk about recovery, until you 
define stabilization and integrate science and 
technical best practices with emotional and 
social support.

• Capacity-building needs to continue to 
take place at multiple levels, including work-
ing with community organizations working 
with minority business associations, Business 
Improvement Districts, and other neighborhood 
business groups.

• Capital assets and venture capital for 
minority, Black, and women-owned enterprises 
and for Latinx businesses need to continue to be 
developed – not just in terms of helping entre-
preneurs and start-ups, but also helping small 

businesses to acquire technology and scale.
• Small business recovery and resilience 

service providers need to be sensitive about the 
user experience in working with them, especial-
ly for the many small businesses with minimal 
technology/internet skills. Tools that simplify 
and reduce frustration with the process like the 
development of a common application that can 
be used by multiple organizations would be very 
helpful.

“At Wells Fargo, we felt the need to sup-
port a report that would provide insight to key 
learnings to navigate a pandemic, especially for 
those businesses most adversely impacted,” said 
Gregg Sherkin, Senior Vice President Wells 
Fargo Social Impact & Sustainability. “With 
commitments to small businesses through our 
local foundation and the Wells Fargo Open for 
Business Fund, we continue to provide valuable 
funding and other critical resources to support 
LA County business owners as they work to 
keep their doors open, retain employees and 
rebuild.”

Information for this article was provided by the Los 
Angeles Area Chamber of Commerce. Learn more 
at lachamber.com.

Report on LA’s COVID-19 Economic Response  
Notes Unprecedented Efforts and Innovations

It’s more than just numbers.
It’s your business.

We listen, then advise. This is why we are one of the 
top certi�ed public accounting �rms. MILLERKAPLAN.COM

Leading organizations in Los Angeles 
call for additional collaboration to 
address COVID-19 and future pandemics
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California’s Office of the Small Business 
Advocate (CalOSBA), part of the Gov-
ernor’s Office of Business and Economic 

Development (GO-Biz), today announced 
that Round 1 for the Small Business COVID-
19 Relief Grant Program has closed.

With more than 300,000 applications 
successfully completed, application approval 
notifications were sent out Friday, January 
15 through Friday, January 22. Funds started 
being disbursed over a 45-day verification peri-
od beginning Friday, January 22.

A second round of applications will open 
at 8:00 a.m. February 2 and will run through 
6:00 p.m. February 8. Applicants who submit-
ted all necessary documents in the first round 
and met eligibility requirements, but did not 
receive a grant, do not need to reapply; their 
applications will be rolled over for consider-
ation in the second round.

“There is no question that small business 
are hurting, and the reality of this pandemic 
demands urgent relief now to help those who 
need it most,” said Dee Dee Myers, GO-Biz 
Director. “Before COVID-19, the 4.1 million 
small businesses that call this state home cre-

ated two-thirds of California’s net new jobs 
and employed nearly half of all private-sector 
employees. It is crucial that we do everything 
we can to put more money into the hands of 
impacted small business owners.”

On January 5, Governor Newsom pre-
viewed his Equitable Recovery for California’s 
Businesses and Jobs plan – part of his pro-
posed 2021-22 state budget – which called for 
immediate legislative action on $575 million 
in additional grants for the California Relief 
Grant Program. This investment will add to 
the initial $500 million allocation announced 
November 30, bringing the total amount for 
the Small Business COVID-19 Relief Grant 
Program to $1.075 billion.

The Small Business COVID-19 Relief 
Grant Program offers grants up to $25,000 to 
micro and small businesses and nonprofits that 
have been impacted by the pandemic. It is not 
a first-come, first-served program, nor a rolling 
approval process. Grants will be distributed 
across the state, with priority given to regions 
and industries impacted by the COVID-19 
pandemic, disadvantaged communities and 
underserved small business groups. All applica-
tions will be considered and prioritized based 
on impact.

Due to the overwhelming demand, the 
Round 1 application deadline was extend-
ed from January 8 to January 13 to ensure 
interested small businesses and nonprofits had 

the opportunity to apply.
Mission-based lenders and small business 

advisory and technical assistance providers 
will continue to help small businesses with 
the application process in multiple languages 
and formats in the second round. Many of 
the State-supported small business centers, 
which prioritize the expansion of technical 
assistance to underserved business groups, will 
also be also available to help. For more infor-
mation on grant requirements and eligibility, 
visit CAReliefGrant.com.

The Governor’s Office of Business and Economic 
Development (GO-Biz) serves as the State of 
California’s leader for job growth and economic 
development efforts. GO-Biz offers a range of 
services to business owners including: attraction, 
retention and expansion services, site selection, 
permit streamlining, clearing of regulatory hur-
dles, small business assistance, international trade 
development, assistance with state government, 
and much more. For more information visit  
business.ca.gov.

First Application Round Ends for Small Business 
COVID-19 Relief Grant Program

By ZAIB SHAIKH

It’s no secret, Canada and the United 
States face common challenges related 
to the current pandemic and reigniting 

their economies. While dealing with short-
term challenges on all fronts, Canada is also 
working towards its goal of transitioning to a 
low-carbon economy, and clean technology is 
definitely part of the solution. 

As Deputy Prime Minister Chrystia Free-
land has said, “Canadians understand that 
the restart of our economy needs to be green. 
It also needs to be equitable. It needs to be 
inclusive.” 

Canada is number one in the G20 for 
clean technology innovation and 12 Canadian 
companies were selected for the 2020 Global 
Cleantech 100 this year. We know that invest-
ing in clean technologies creates jobs, but 
these green jobs will need to be available to all 
sectors of our diverse Angeleno community. 
Mayor Eric Garcetti also believes this, as it is 
an integral part of LA’s Green New Deal. And 
we agree with LACI CEO Matt Petersen that 
investments in clean technologies, more spe-
cifically clean transportation, not only ensure 
a future of clean air and good health, but will 
also contribute to the economic recovery in 
California.

Several Canadian companies are already 
helping greater Los Angeles meet its climate 
goals and its target of reducing vehicle emis-
sions on the streets and at the ports. 

Lion Electric, a leading manufacturer of 
all-electric heavy-duty vehicles, has deployed 
the nation’s largest fleet of electric school 
buses here in California. Flo has deployed 180 
curbside EV charging stations in Los Angeles, 
its largest project in the U.S. thus far. For its 
part, Effenco, a developer of electric hybrid 
start-stop technology for heavy trucks, is cur-
rently deploying 22 of its systems on trucks at 
the Port of Los Angeles and has plans to con-
vert 1,800 more trucks, significantly reducing 
operational costs and emissions. And all three 
companies are creating direct and indirect 

green jobs in the region, another pillar of the 
City’s Sustainability pLAn. 

CarbonCure, working with local part-
ner Robertson’s (a Mitsubishi company), is 
helping to reduce industrial emissions by 
taking CO₂ captured from large emitters and 
permanently injecting it into fresh concrete. 
To help the City reach its goals of clean and 
healthy buildings, SolarSkyrise develops tools 
to analyze the solar potential of new or exist-
ing structures and has made their software, 
Bimmer, available free of charge to the public 
sector, educational institutions, and design/

architecture firms during the pandemic.
These are just a few examples of the work 

being done but the message is clear: Canada 
has been and will continue to be a key partner 
in LA’s green future. When this pandemic is 
over, going “back to normal” won’t be good 
enough. We can do better with a greener, 
stronger, more equitable economy. And we’ll 
get the results we’re looking for faster by doing 
it together.

Zaib Shaikh is Consul General of Canada, 
Los Angeles.

Canada: A Green Partner in LA’s Economic Recovery

Funding will support small businesses 
that have been struggling due to the 
COVID-19 pandemic

‘Canadians understand that  
the restart of our economy needs  
to be green. It also needs to be 

equitable. It needs to  
be inclusive.’
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