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CORPORATE CITIZENSHIP & GIVING GUIDE

PUBLISHER’S LETTER

In a year like 2020 – with societal and health challenges occurring globally – corporate 
philanthropy plays an even more important role than usual. Studies have repeatedly shown that 
75 percent of employees who volunteer or engage with nonprofit causes through their workplace, 

end up feeling better about their employers.  The overall mental and emotional benefits of 
volunteering are even greater, with 93 percent reporting an improved mood, 79 percent reporting 
lower stress levels and 88 percent reporting increased self-esteem by giving back.

Community involvement can contribute to key business goals, including improved reputation 
and the attraction and retention of employees, as well as the obvious fiscal benefits related to 
taxes. 

There are many important and meaningful organizations right here in Los Angeles County 
doing incredibly important work. We have taken the opportunity to share some of the best of 
them with you in this annual Corporate Citizenship & Giving Guide special supplement.  We 
hope it serves to remind you of the needs that exist while providing you and your business 
with a resource to aid in the quest for partnering with the right philanthropic or community 
organization.

In this section, we also acknowledge some examples of extraordinary businesses that have led 
by example and taken the process of corporate social responsibility to the next level by making 
good on their commitments to their nonprofit partners.

Thanks are due to our section sponsors who make this volume possible and many thanks to 
you, our readers who have taken the time to consider the needs of your community.  
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CHIRLA’s mission is to achieve a just society fully inclusive of immigrants. For 34 
years, CHIRLA has been organizing individuals and coalitions to build power, 
transform public opinion, and change policies to achieve human, civil and labor 
rights.

CHIRLA is a grassroots organization supported by members, volunteers and 
donors.  CHIRLA is the leading immigrant rights organization in California with 
national impact, led by its members, who are the voice of the community.
CHIRLA serves low-income mixed-status immigrant families, including 
low-wage workers and immigrant youth at the high school and college levels. 

CHIRLA’s programs target immigrant communities that face signi�cant obsta-
cles to immigrant integration in the areas of employment, education, housing, 
legal representation and health care. The majority of our clients are monolin-
gual Spanish-speaking Latino immigrant workers.  On an annual basis CHIRLA 
services 450,000 individuals. In addition, CHIRLA also services approximately 
1,000 asylum seekers in Mexico. 

CHIRLA organizes diverse immigrant families who act as agents of social 
change to achieve a world with freedom of mobility, humane rights, and 
true participatory democracy.  Guided by the power and vision of our 
community, CHIRLA embraces and drives progressive social change.  The 
innovative programs in community education, and organizing, legal 
services, civic engagement, policy advocacy, and leadership development 
for youth empowers immigrants.

CHIRLA has been a lifeline for the Latino community hardest hit by the 
pandemic.  Our team continues to �ght for millions of families to be 
included in economic relief regardless of status, to access life saving 
healthcare, and maintain legal protections.  Thousands of families have 
been supported through an assistance hotline and received emergency 
help providing cash, food and rent relief.  Help us continue these e�orts by 
donating today.

Best regards, 

Josh Schimmels
Publisher & CEO
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When it opens on April 30, 2021 the Academy 
Museum of Motion Pictures will welcome visitors 
into the diverse and varied stories of how movies 
are made—and where they are going.

Join the artists who bring movies to the world. 
Become a Charter Member and see it first.

academymuseum.org/membership 

Top image: Stories of Cinema, ©Academy Museum Foundation/Image by wHY architecture. Objects from 
left to right: GRAVITY and all related characters and elements © and ™ Warner Bros. Entertainment 
Inc. (s20); GREMLINS and all related characters and elements © & ™ Warner Bros. Entertainment Inc. 
(s20); Still From ‘ALIEN’ Courtesy of Twentieth Century Fox. All rights reserved.; BLACK PANTHER ©2020 
MARVEL; E.T. the Extra Terrestrial ©1982 Universal City Studios. Inc. All rights reserved.; Courtesy of 
Universal Studios Licensing LLC; STAR WARS © & TM Lucasfilm Ltd. All rights reserved.; BATMAN RETURNS 
and all related characters and elements © & ™ DC Comics and Warner Bros. Entertainment Inc. (s20)

Bottom image: Full-scale model shark (“Bruce”) replica cast from the original mold used for JAWS (USA, 
1975). Academy Museum of Motion Pictures, Los Angeles, gift of the Adlen Family in memory of Sam and 
Dorothy Adlen ©Academy Museum Foundation, photo: Troy Harvey/A.M.P.A.S 

At Wilshire & Fairfax

JO
IN

 U
S! Become 

a Charter 
Member 
Today
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By MARK KAWAUCHI

S taying on a mission — no matter 
what obstacles stand in the way — is 
challenging for any nonprofit. Add in 

a pandemic and things can often get even 
more complicated, especially for healthcare 
organizations. 

COVID-19 is now the leading cause of 
death in the U.S. according to an article in 
Live Science that discusses how the virus 
has beat out previous top contenders: heart 
disease and cancer. For nonprofits seeking 
to serve vulnerable and at-risk populations, 
this represents an unprecedented challenge. 

PROVIDING CONTINUED CARE 
WITHOUT INTERRUPTION

The common theme seen with nonprofits 
who have been able to successfully sustain 
their mission has been their ability to adapt 
to change quickly. 

For healthcare organizations, there 
has been a rapid adaptation from 
in-person appointments to telehealth and 
adjustment to new regulatory requirements 
for monitoring and responding to the 
pandemic. Overall, nonprofit healthcare 
organizations around the world have had to 
pivot to a less-traditional way of delivering 
care. 

Additionally, nonprofits providing 
supplies to at-risk communities have to 
innovate in order to achieve their missions. 
The underlying commonality is being able 
to adapt rapidly to continue client outreach 
and ensure they receive care without 
interruption. 

A similar trend is being felt by children 
and family social service organizations. 
A Harvard Business Review article on 
reimagining nonprofits to survive the crisis 
suggests reimagining the impact that the 
organization wants to have by collaborating 
with team members and defining a strategy. 
The team should then analyze people within 
that organization and ensure leadership is 
genuinely in touch with staff and reflective 
of the people the nonprofit serves. From 
there, organizations can focus on finances 
and community efforts and use their findings 
to take advantage of opportunities the 
pandemic presents. 

MAKING STRATEGIC MOVES AND 
AVOIDING BURNOUT 

Given the uncertainty that COVID-19 
will bring in the next six to 12 months, 
nonprofits need to continue to look ahead. 
Business strategies will need to evolve and 
change. For leadership this can present 
certain challenges — and opportunities. 

One key area is avoiding employee 
and volunteer burnout. Prior to stay-at-
home initiatives, working from home was 
considered a luxury for many employees. 
Now, high-traffic daily commutes have been 
reduced, families have seen cost savings of 
out-of-pocket expenses and people are able 
to spend more time with their families. 

But as the pandemic enters its ninth 
month, burnout is becoming more and more 
apparent — especially for nonprofits trying 
to continue to serve their communities. 
Challenges of a lack of face-to-face human 
interaction are apparent, true collaboration 
with coworkers is missing and networking in 
the industry has become more of a chore as 
people experience Zoom or Microsoft Teams 
meeting fatigue. 

In order to avoid this burnout, leadership 
should make sure to set goals daily on 
what needs to be accomplished and be 

realistic on what tasks can wait. Encourage 
collaboration between coworkers to hold 
each other accountable to meet tasks. It is 
also important for leadership to encourage 
employees to have dedicated home office 
space, set boundaries on their time and take 
breaks during the day or take an occasional 
full day off to re-energize and regroup.

FUNDRAISING DURING A PANDEMIC 
In the nonprofit space, most fundraising 

events have also become virtual. Getting 
donors to attend yet another Zoom meeting 
has proven to be a real challenge — and 
getting them to engage once they attend can 
be harder. The influence or peer pressure of 
seeing other individuals donating at a live 
event is no longer there. Nonprofits should 
continue to reach out to potential donors 
and network, however, because these virtual 
efforts also help to build a solid digital 
engagement strategy and virtual fundraising 
toolkit that can help them grow their impact 
over time — despite a pandemic. 

GUIDING TEAM MEMBERS 
THROUGH CRISIS 

A common concern among C-suite 
executives is “unproductive time” working 
from home. Competing tasks become 
evident for those with children, families 
or parents who require care. A recent 
Forbes article about keeping employees 
engaged during a pandemic states that it 
all comes down to two things: connection 
and recognition. It is critical for leadership 
to guide teams by showing compassion 
and empathy while still communicating 
clearly — and, in turn, this helps nonprofits 
maintain their culture, mission and team 
cohesion. 

Providing opportunities to connect with 

volunteers or employees in meaningful ways 
helps to counter the negative side effects 
of the pandemic and reinforces loyalty to 
a nonprofit’s mission and team members. 
These opportunities could be anything from 
scheduling virtual coffee breaks to check in 
on mental health or home life, to discussing 
workload challenges. 

This empathy, in addition to consistent 
recognition, will have a significant impact 
on morale. In fact, a Harvard Business 
Review article about employee recognition 
noted that a survey found 82 percent of 
employees do not feel recognized enough 
for their contributions, and 40 percent of 
employed Americans say they would put 
more effort into their work if they were 
recognized more often. 

SILVER LININGS FOR THE FUTURE 
There are still innovations that have 

come out of the challenges brought up 
from the pandemic. For community clinics, 
telehealth services may be the future of 
how they deliver care to more patients, 
without rapidly needing to increase the size 
of their facilities. It may also lead to better 

preventive care due to the ease of patients 
attending a telehealth appointment rather 
than going to a clinic. 

Having to pivot during the middle of 
a pandemic is not easy — and so many 
nonprofit healthcare organizations are on 
the front lines of providing essential services 
during this time. The challenges may seem 
overwhelming, but there are opportunities 
for innovation and growth that develop out 
of crisis. And in the midst of the pandemic, 
nonprofits can still be inspired to continue 
their responsibility for helping others. 

Mark Kawauchi, 
managing director of 
Green Hasson Janks, 
is a leader in GHJ’s 
Nonprofit Practice 
and has more than 
30 years of public 
accounting experience. 
Specializing in 

healthcare, Kawauchi is dedicated to the 
nonprofit space as a business advisor to his 
clients and provides them with personalized 
service to help them meet their goals. 

Navigating the Post-Pandemic World as a Nonprofit

Nonprofits providing supplies to at-risk communities have to innovate  
in order to achieve their missions. The underlying commonality is being able  

to adapt rapidly to continue client outreach and ensure they receive care  
without interruption. 
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BRAVE
HEARTS

Leading with integrity.

ASSURANCE  |  TAX  |  CONSULTING

GREENHASSONJANKS.COM

We pride ourselves on living our Core Values each and every day. 
Find out how our Core Values help us and our clients to #BeMore.

BRIGHT MINDS. BRAVE HEARTS. BOLD ACTIONS.

PRESIDENT 
AND CHIEF 
PHILANTHROPY 
OFFICER, 
GHJ FOUNDATION

DONELLA WILSON
Partner and Nonprofit 

Practice Leader, 
Green Hasson Janks

STRATEGIST, 
GHJ 
FOUNDATION

MARI-ANNE KEHLER 
Partner and Chief Marketing 

and Strategy O�cer, 
Green Hasson Janks

LIZBETH NEVAREZ
Managing Director and 
Nonprofit Tax Leader, 
Green Hasson Janks

SECRETARY, 
GHJ 
FOUNDATION

GHJ FOUNDATION: 
A VEHICLE FOR PURPOSEFUL AND PROACTIVE GIVING TO GREEN 

HASSON JANKS’ EXTENDED “FAMILY” — OUR COMMUNITY

GHJ_LABJ_BraveHearts_09222020_V3A.indd   1 9/25/20   5:55 PM
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I t’s no secret: The effects of COVID-19 
have been drastic. Issues already plaguing 
major cities – such as homelessness and food 

insecurity – have grown as a result of jumps 
in unemployment, and systemic health and 
social inequities have increasingly revealed 
themselves as people from racial and ethnic 
minority communities face increased risk. 
Los Angeles is one of these cities, where it 
has been projected that homelessness could 
increase by 16%, that food distribution at the 
Los Angeles Regional Food Bank has increased 
70%, and that the mortality rate for COVID-
19 is almost twice as high for Black residents 
than white residents.

Determined to meet the deep needs of 
its community during this difficult time, 
Greenberg Glusker is proud to announce that 
it has donated a total of $250,000 between 
four organizations that address hunger, 
homelessness, social injustice, and PPE supply. 

A few years ago, the firm created a donor-
advised fund at the California Community 
Foundation, and we’re honored to direct 
these funds to these well-deserving non-profit 
organizations as part of a larger philanthropic 
initiative. After a firm-wide vote, these 
organizations were selected and awarded the 
following amounts: the Los Angeles Regional 
Food Bank received $75,000, PATH received 
$75,000, Equal Justice Initiative received 
$75,000, and Children’s Hospital Los Angeles 
received $25,000.

“Our community needs have never been 
greater, and I am extremely proud of our 
collective efforts to commit these funds to 
organizations that work to improve the lives of 
people in in Los Angeles,” said Bob Baradaran, 
managing partner of Greenberg Glusker. 
“There has been no better time to contribute 
to groups that are supporting people who have 
been directly impacted by COVID-19 and 
social injustice.”

Beyond financial support, Greenberg 
Glusker plans to maintain relationships with 
these organizations through volunteer efforts, 
pro bono work, and firm-wide drives once 
permitted post-COVID.

“As a Los Angeles-based law firm, we 
have an obligation to give back to the 
community that give so much to us. So, we 
are incredibly grateful for the opportunity 
distribute these funds to worthy charities,” 
said Norman Levine, partner and member of 
Greenberg Glusker’s Management Committee 
and Litigation Department. “In addition 
to providing financial support, our firm is 
committed to developing a meaningful 

relationship with each group and volunteering 
our time and energy to support their missions.” 

ABOUT THE CHARITIES
Los Angeles Regional Food Bank:  

The Los Angeles Regional Food Bank has 
been mobilizing resources to fight hunger in 
Los Angeles County since 1973. To support 
the Food Bank’s vision that no one goes 
hungry in Los Angeles County, food and 
grocery products are distributed through a 
network of 600 partner agencies and directly 
to families, seniors and children through 
direct distribution programs. The Food Bank 
has distributed more than 1.5 billion pounds 
of food, the equivalent of 1.2 billion meals 
since 1973. In response to the Coronavirus 
crisis, the Food Bank has more than doubled 
food distribution, and now reaches more than 
900,000 people every month. The Food Bank 
is a 4-star rated charity by Charity Navigator. 
For more information, visit LAFoodBank.org.

PATH: Founded in 1984, PATH is the 
largest homeless nonprofit organization 
working to end homelessness for individuals, 
families, and communities in California. We 
do this by building affordable housing and 
providing supportive services statewide. PATH 

works in over 150 California cities and serves 
20% of the state’s population experiencing 
homelessness. In the last five years, PATH 
has helped more than 10,000 move into 
permanent homes. For more information, visit 
epath.org. 

Children’s Hospital Los Angeles: 
Children’s Hospital is a non-profit institution 
that provides pediatric healthcare and helps 
their patients more than a half a million 
times each year in a setting that is designed 
for their needs. Its COVID-19 Emergency 
Response Fund provides the hospital with 
specialized supplies, medical tests, expert 
care and technology that ultimately enables 
it to respond to the needs of its patients, 
families, and the community at large. For more 
information, please visit chla.org.

Equal Justice Initiative: The Equal 
Justice Initiative is committed to ending mass 
incarceration and excessive punishment in 
the United States, to challenging racial and 
economic injustice and to protecting basic 
human rights for the most vulnerable people 
in American society. For more information, 
please visit eji.org.

The Greenberg Glusker Charitable 
Fund is a component fund of the California 

Community Foundation, a 501c3 public 
charity. Contributions to the California 
Community Foundation represent irrevocable 
gifts subject to the legal and fiduciary control 
of the foundation’s board of directors. 

ABOUT GREENBERG GLUSKER’S 
COMMUNITY INVOLVEMENT

Greenberg Glusker has played a significant 
supporting role within the Los Angeles 
community for over 60 years. Our founding 
partner Arthur Greenberg likes to say that we 
have “done well by doing good.” Philanthropy 
is also a key component that contributes to 
Greenberg Glusker’s familial culture, providing 
team members opportunities to give back to 
the community. Past examples include: the 
firm’s “Starve a Vampire Blood Drive” where 
team members donated blood while at the 
office; Dress for Success clothing drives; a 
Habitat for Humanity volunteer day; annual 
participation in Adopt-A-Family to provide 
gifts during the holidays for families in need; 
and a “Pie a Partner” challenge as part of the 
Food From the Bar initiative benefitting the 
Los Angeles Regional Food Bank. Contact 
Sheenika Gandi, Director of Marketing, 
sgandhi@ggfirm.com for more information. 

Greenberg Glusker Donates $250,000 to Charities 
Addressing Hunger, Homelessness, Social Justice 
and PPE Supply

“Our community needs have never 
been greater, and I am extremely 
proud of our collective efforts to 

commit these funds to organizations 
that work to improve the lives of 

people in in Los Angeles.”

020-30_GG Corporate.indd   24020-30_GG Corporate.indd   24 11/19/20   10:49 AM11/19/20   10:49 AM



NOVEMBER 23, 2020 CUSTOM CONTENT – LOS ANGELES BUSINESS JOURNAL   25   

With a significant presence in Southern California for
over 60 years, Greenberg Glusker enjoys a
longstanding reputation as one of the premier firms
in California and across the country.

ONE CITY.
ONE FIRM.
ONE UNDENIABLE ADVANTAGE.

2049 Century Park East, Suite 2600
Los Angeles, CA 90067 
310-553-3610

Our founding partner Arthur Greenberg likes to say that we have
"done well by doing good." This year we're proud to have donated
$250,000 to meet the deep needs of our community during this
difficult time.

GreenbergGlusker.com
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AT THE TIME THEY ARE NEEDED MOST, 
DONOR-ADVISED FUNDS EMPOWER 
CHARITABLE GIVING 
By Steve Gamer

I  n the realm of trusts-and-estates attorney 
Paul Gordon Hoffman, planned charitable 
giving is every bit as personal as it is 
professional. A founding member of the 
nationally recognized Los Angeles law firm 
Hoffman, Sabban & Watenmaker, APC, Paul 
routinely advises clients on matters related to 
charitable planning and how it fits into the 
scheme of their larger estate plans.

Away from the office, the attorney practices 
what he counsels clients. For Paul and his 
wife, Sue, giving back plays a prominent 
role in their lives, and their donor-advised 
fund (DAF) at the Jewish Community 
Foundation of Los Angeles (The Foundation) 
provides the ideal charitable vehicle for 
doing so.

While the Hoffmans sustain a range of 
causes of shared importance to them through 
the DAF they established in 2012, the 
charitable fund also enables them to respond 
generously and nimbly in times of crisis, 
including support in the aftermath of 
catastrophes such as the Santa Barbara 
wildfires and Louisiana hurricanes. Most 
notably, though, it is their giving during 
the current global pandemic that has taken 

on personal importance, with the couple 
stepping up their giving for COVID-19-
related response and relief efforts.

“What is our DAF for if not to be used in 
a once-in-a-lifetime event like the current 
pandemic?” Paul commented, adding that The 
Foundation’s online COVID-19 Response Hub 
provided a source to help them identify vetted 
causes and programs worthy of support. 

He continued: “Our DAF enables us to
support a wide range of causes more 
efficiently and strategically, provides us 
with a lot of flexibility, and affords us access 
to The Foundation’s helpful guidance with 
our giving when we need it, as it has done 
during the pandemic.” 

Why did the Hoffmans, as well as hundreds 
of others, select Foundation DAFs as the best 
vehicle to conduct their philanthropy?

STREAMLINE YOUR GIVING
DAFs offer many of the advantages of a private 
foundation without the costs and administrative 
complexities of a private foundation.

One of the smartest ways to enhance your 
philanthropy is by establishing a DAF—
essentially a charitable-giving account—at 
The Foundation.  It provides convenience and 
flexibility for your donations, allowing you to 
give more strategically. You can fund a DAF 

with a variety of assets and can recommend 
grants to your favorite charities, Jewish or 
secular, on your own schedule. You may select 
investment options to potentially grow your fund 
as The Foundation streamlines the entire 
process by handling all the administrative 
responsibilities, freeing you to focus on the 
joy of giving. 

The benefits of a donor advised fund at 
The Foundation include: 

• With an initial contribution of at least $5,000 
in cash, you can create your own donor- 
advised fund, receive an immediate fair-market- 
value charitable tax deduction, and have your 
charitable dollars in one convenient account 
where you can maintain total privacy about 
your giving.

• By using appreciated assets such as 
marketable stocks and bonds, real estate, or 
interests in a limited liability company to fund 
your DAF, in addition to the fair-market-value 
tax deduction, you will avoid all capital gains 
tax on your gift. And, through thoughtful 
pre-planning, a DAF can even help maximize 
tax benefits in the event of the sale of 
a business. 

• You can recommend grants of $100 or more
to a nearly limitless range of nonprofit 
organizations, Jewish or secular, locally, 
nationally, or in Israel via 24/7 online 
access to your fund. Plus, you can review 
your fund’s balance and giving history and 
add to your fund anytime with a credit card 
or online check.

• If your fund’s balance is $50,000 or more,
you can access several types of investment 
options providing diversity and potential 
tax-free growth of your fund’s assets.

• Additionally, our Center for Designed 
Philanthropy offers complimentary 
philanthropic consultations and educational 
programs on giving more strategically. For 
example, we can help you determine which 
causes to support based upon your own 
passions and fields of interest.

• Finally, DAFs afford the ability to name your 
children as successor donor advisors, 
effectively creating the closest equivalent to 
a private family foundation without the cost 
and administrative hassles of establishing 
and maintaining one.

MULTIGENERATIONAL 
GIVING
Studies indicate that children whose parents 
actively discuss giving are significantly more 
likely to become charitable adults themselves 

than those with parents who do not. This 
same research shows that charitable families 
volunteer more and consider themselves 
happier and closer-knit. That’s why we 
suggest engaging your family early on to 
communicate your charitable values and 
decision-making process.

To encourage their children’s philanthropic 
values, many Foundation donors have opened 
DAFs for their children and grandchildren as 
well, enabling them to experience firsthand 
the fulfilling power of giving at an early age. 
Upcoming articles in this series include instilling 
meaningful giving in future generations of 
your family, as well as considering 
charitable legacies. 

DAFS, THE TAX-REFORM 
ACT AND ESTATE TAXES
The income-tax reforms in 2018 changed the 
standard deduction and raised numerous 
questions about its impact on charitable giving. 
The need for well-planned strategies to maximize 
the tax benefits of your philanthropy is essential. 
DAFs offer an ideal vehicle for maximizing the 
deductibility of your donations, including 
approaches such as charitable-gift “bunching” 
or via contributions of appreciated assets.

With respect to estate planning, a DAF can be 
the recipient (upon death) of all or a portion of 
the donor advisor’s IRA or other retirement plan 
benefits. The family then controls 100% of those 
funds for charitable-giving purposes from the 
DAF. Comparatively, if the heirs take the 
retirement funds personally, they would be 
subject to tax in some degree irrespective of 
whether estate taxes are applicable. 

FOR THE GOOD 
OF COMMUNITY
The only cost associated with a DAF at The 
Foundation is a modest annual fee which covers 
several important administrative and portfolio 
management functions.  A portion of that fee is 
reinvested in The Foundation’s own grantmaking 
to numerous causes throughout our community—
creating, in effect, philanthropic sustainability.

To explore smart giving strategies—and the 
fulfillment that comes with it—at this time when 
it matters most, as well as ways to amplify 
the impact of your giving, please visit 
www.jewishfoundationla.org or contact 
us at (323) 761-8704, or 
development@jewishfoundationla.org.

About the author: Steve Gamer is vice president of 
advancement for the Jewish Community Foundation 
of Los Angeles, which manages more than 
$1.3 billion in charitable assets and distributed 
$129 million in grants in 2019 to causes locally, 
nationally and around the world. He has 30 years 
of experience working with individuals, families, 
corporations and foundations to help them achieve 
their philanthropic vision.

“What is our donor advised fund (DAF) for 
if not to be used in a once-in-a-lifetime event 

like the current pandemic?”
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Who do you trust to help accomplish this?

Make your best investment of the year by opening 
a charitable Donor Advised Fund by 12/31/20.

Since 1954 • Over $1 billion of assets • 1300+ donor families
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By MICHAEL ORMONDE

W ells Fargo believes we are only as 
strong as the communities we serve. 
When they succeed, so do we. 

Corporate social responsibility is in our 
DNA and remains a top priority, especially 
during these unprecedented times managing 
through the COVID-19 pandemic and 
environmental natural disasters. I am proud 
to be part of Wells Fargo and a team of 
employees committed to improving lives and 
strengthening our community.

As the largest corporate donor in Los 
Angeles, we are proud of our long-standing 
relationships that make a lasting and positive 
impact in our communities. In the midst 
of the global pandemic, the Wells Fargo 
Foundation re-focused its philanthropic 
support to assist county, city and nonprofit 
organizations’ with their COVID-19 relief 
efforts. As a proud founding member of 
the County and City of Los Angeles’ LA 
COVID-19 Regional Recovery Fund, we 
continue to work with Local Initiatives 
Support Corporation Los Angeles (LISC 
LA) to provide loan and grant resources to 
micro-entrepreneurs, as well as relief and 
recovery tools for small businesses, nonprofits 
providing essential services, immigrant-owned 
enterprises and other vulnerable Angelenos. 
Recognizing the growing need, the Wells 
Fargo Foundation allocated $9 million to 
more than 170 nonprofits throughout Los 
Angeles County to address housing needs 
and homelessness, support small businesses 
and provide emergency response aid for the 
region’s most impacted communities.

The economic stress caused by the 
pandemic has been particularly damaging to 
small businesses. Understanding their needs, 
Wells Fargo supported entrepreneurs through 
the Small Business Administration’s (SBA) 
Paycheck Protection Program (PPP), and 
we donated approximately $400 million in 
gross PPP processing fees to support the wider 
small business community via a new Open 
for Business Fund. In addition, The Wells 
Fargo Foundation has donated more than 
$17 million to support small business as part 
of our $175 million commitment in aid in 
response to the COVID-19 pandemic. Wells 
Fargo’s Diverse Community Capital program, 
launched in 2015 to empower diverse small 
business owners, has helped approximately 
150 community development financial 
institutions (CDFIs) finance $1.6 billion 
in lending and deliver 1.8 million hours 

of technical assistance – enabling diverse 
entrepreneurs to sustain more than 195,000 
jobs in rural and urban markets nationwide.

September marked our first company-wide 
Month of Action campaign, which kicked 
off a new year-round approach to employee 
service and giving. Employees participated in 
the Month of Action by taking part in virtual 
volunteer opportunities with select charities, 
making financial gifts to their favorite cause 
or to the WE Care Fund to help colleagues 
in need, or by performing acts of kindness. 
The campaign helped our employees align 
our giving, volunteering and commitment to 
the charities we each individually choose to 
support.

As Thanksgiving approaches, I 
traditionally enjoy taking time out of 
my day with my partner the day before 
Thanksgiving to serve alongside the LA 
Mission during its annual Thanksgiving 
meal event. Wells Fargo has been a part 
of this annual tradition since 2010, and 
I’ve been fortunate to serve our homeless 
Angeleno community these past three years 
since becoming the region bank president 
for Los Angeles. Despite the challenges of 
COVID-19, together with SRO Housing, 
the LA Mission will continue to provide 
meals and hope to families in Los Angeles. 
Now more than ever, the LA Mission needs 
our support as the homelessness in Los 
Angeles continues to rise. According to the 
Los Angeles Mission’s State of Homelessness, 
more than 53,195 people in Los Angeles 
County are experiencing homelessness, and 
of that number, 9,322 people in the past 
year are experiencing homelessness for the 
first time. Additionally three out of four 
people experiencing homelessness remain 
unsheltered. I invite you to join Wells Fargo 
and me in support of organizations like the 
LA Mission and LA LGBT Center and many 
other organizations that are tackling this 
important issue, which is particularly critical 
during the pandemic.

LAST YEAR IN LOS ANGELES COUNTY:
• The Wells Fargo Foundation donated 

more than $20.8 million annually to local 
charities, individuals and families with 484 
grants to support nonprofits, schools and 
community organizations supporting housing 
affordability, small business growth and 
financial health

• Wells Fargo  employees in LA County 
volunteered nearly 38,000 hours locally

• We gave each eligible employee 16 

hours of paid leave to volunteer
• Employees could qualify for and receive 

up to $2,000 in Community Care Grants by 
volunteering and supporting their nonprofit 
organizations of choice

ADDITIONAL WELLS FARGO COVID-
19 RELIEF EFFORTS IN LOS ANGELES 
COUNTY:

• Housing: Funding for critical 
housing needs including financial relief to 
homeowners through foreclosure prevention 
assistance, support to renters, and temporary 
housing for the homeless. 

• Human Services: Financial support 
to frontline healthcare, food and emergency 
service providers, as well as support of vital 
community relief efforts, including Martin 
Luther King Jr. Community Hospital, 
AltaMed, American Red Cross, Charles R. 
Drew University and Project Angel Food.

• Small Business: In partnership with 
Los Angeles County, Wells Fargo invested $1 
million to support the LA County COVID-
19 Relief Fund, which provides funding to 
development corporations like Vermont 
Slauson Economic Development Corporation 
and Pacific Asian Consortium in Employment, 
which support local minority-owned small 
businesses.

• Financial Health: Support efforts ensure 
ongoing financial counseling and coaching to 
families and individuals, as well as grants to 
help those struggling due to loss of income. 
Wells Fargo also supported City of Los Angeles 

Mayor Eric Garcetti’s Angeleno Campaign 
with $250,000 to provide direct relief funds to 
families in need.

It is an honor to lead the Los Angeles 
region, and I look forward to discovering what 
more we all can do together for our City and 
community. To our employees and community 
organizations, thank you for all you do. Together 
we will continue to improve lives and strengthen 

communities 
throughout Los 
Angeles.

Michael Ormonde is 
Wells Fargo Region 
Bank President, Los 
Angeles.

Wells Fargo Continues to Commit Itself 
to the City of Los Angeles

Wells Fargo supported entrepreneurs 
through the SBA’s PPP, and we 

donated approximately $400 million 
in gross PPP processing fees to support 
the wider small business community 
via a new Open for Business Fund.
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Resources to help  
small businesses rebuild

Small business owners are dealing with unprecedented challenges  
because of COVID-19. But they are also tougher than the  
challenges they face. We created the Small Business Resource  
Center to support small business owners as they adapt, rebuild,  
and grow their companies amidst uncertainty.

Action-oriented content to help you rebuild stronger

We want to help you navigate the COVID-19 crisis without losing sight of your 
long-term goals. So we built this program around five themes that are relevant  
to small business owners every day. 

•  Insights provides context for the crisis, including what it means for your customers 
and your business. 

• Business strategy covers the best way to adapt, rebuild and grow as a company.

•  Connections looks at how to build a community that can help you through  
the crisis.

• Marketing explores the best way to promote your company amidst uncertainty.

• Capital considerations looks at everything from cash flow to financing.

Questions? Contact me or visit wellsfargo.com/smallbusinessresources

Additional resources

•  wellsfargo.com/paycheck 
protectionprogram

•  wellsfargo.com/coronavirus

•  wellsfargoworks.com

© 2020 Wells Fargo Bank, N.A. All rights reserved, Equal Housing Lender. (0820)
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MISSION STATEMENT
To combat mass incarceration by disrupting the money bail system – one person at a time.

SERVICE AREA
The Bail Project provides free bail assistance to low-income people in Los Angeles and more than  
20 other cities across the U.S.

FAST FACTS
What percentage of total revenue goes to cause (after operation expenses)?
100% of donations received through our website go directly toward paying bail for our clients.

WHAT WAS YOUR GREATEST  
COMMUNITY IMPACT IN 2020?
During the past year, as our nation has reckoned with the systemic forces that disadvantage Black and 
Brown communities in public health and criminal justice outcomes, ending cash bail has become—and 
must remain—a top priority. From conducting emergency bailouts in jails that were becoming COVID-19 
hotspots to providing bail assistance for people arrested at demonstrations for racial justice, The Bail 
Project rose to the challenge. With a track record of over 14,000 bailouts in less than three years and 
experience in over 20 jurisdictions, The Bail Project will continue playing a leading role in this effort until 
systemic change is a reality and bailouts are no longer necessary.

AREAS OF FUNDING
The Bail Project is a national nonprofit on a mission to combat mass incarceration by transforming the 
pretrial system across the U.S. Our community-based teams work with local partners to pay bail for 
thousands of low-income people each year, reducing the human suffering caused by unaffordable cash 
bail, restoring the presumption of innocence, and building on the work of grassroots movements for 
decarceration. 

In Los Angeles, we partner with the LA County Public Defender and UCLA Law’s Criminal Justice 
Program to provide free bail assistance to low-income residents. In addition to paying bail for our clients, 
we provide them with court date reminders, transportation assistance, and referrals to social service 
partners. We also collect data and stories to support advocacy and systemic reform. Through these 
efforts, we seek to transform pretrial justice for generations of Americans to come, bringing us one step 
closer to ending mass incarceration and racial and economic disparities in the U.S. criminal legal system.

GIVING OPPORTUNITIES
Every dollar invested in The Bail Project’s National Revolving Bail Fund can be recycled: once a 
case is closed and bail funds are returned, we can reuse those funds to post bail for another client, 
approximately two times per year. 

The Bail Project’s work is made possible thanks to the generous support of thousands of individual 
donors across the U.S. and around the world. This holiday season, you can give the gift of freedom –  
visit bailproject.org/losangeles and become a donor today!

LEADERSHIP
EXECUTIVE LEADERSHIP
Robin Steinberg 
CEO and Founder

BOARD OF DIRECTORS

PO Box 750, Venice, CA 90294

(323) 366-0799

giving@bailproject.org

bailproject

bailproject

bailproject

Established in 2018

In 2019, The Bail Project’s staff and board members from across the country convened at its “central support hub” in 
Los Angeles.

Reginald Dwayne Betts 
Million Book Project, Yale Law School

Donna Byrd 
BlueButterfly

Brian Chapman 
Columbia University

Lisa Gersh 
Hasbro

Elizabeth Luckett 
The Social Entrepreneurs’ Fund

Lili Lynton 
The Dinex Group

Michael E. Novogratz 
Galaxy Investment Partners

Vince Southerland 
New York University School of Law

Robin Steinberg 
The Bail Project
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MISSION STATEMENT
The J. Paul Getty Trust is a cultural and philanthropic 
institution dedicated to the presentation, conservation, and 
interpretation of the world’s artistic legacy.

Through the collective and individual work of its constituent 
programs—the Getty Conservation Institute, the Getty 
Foundation, the J. Paul Getty Museum, and the Getty 
Research Institute—the Getty pursues its mission in 
Los Angeles and throughout the world, serving both the 
general interested public and a wide range of professional 
communities in order to promote a vital civil society through 
an understanding of the visual arts.

SERVICE AREA
Through ambitious projects in Los Angeles and around the 
world, the Getty works to make a lasting difference in art 
historical research, conservation and museum practice, and to 
promote knowledge and appreciation of art.

FAST FACTS
What percentage of total revenue goes to cause (after 
operation expenses)?
One hundred percent of donated revenue goes to support 
Getty priorities.

What was your greatest community impact in 2020?
In March, Getty initiated the $10 million LA Arts Recovery Fund 
to help sustain LA-based nonprofit arts organizations. Before 
the shutdown, Getty welcomed over 160,000 Title 1 students 
for fully-funded field trips through our Museum’s Arts Access 
program.

AREAS OF FUNDING
Getty Patron Program 
Individuals who join the Getty Patron Program provide invaluable support to the people and  
programs that make Getty a leader in promoting and protecting the world’s artistic legacy.   
Support goes directly to:

• world-class exhibitions;
• education and outreach programs;
• cultural exchanges and international collaborations with leading and emerging scholars around the world;
• cutting-edge research led by scientists, conservators, and other professionals addressing the challenges  
 of conserving art, architecture, archaeological sites, and monuments; 
• scholarly programs presenting lectures, symposia, and films; and
• cultural heritage field projects in countries around the world, including China, Egypt, Jordan, Malaysia,  
 Peru, and the United States. 

Exhibition Sponsorship and Special Initiatives 
Individuals, corporations, and foundations support our dynamic array of exhibitions, as well as innovative 
projects that strengthen the understanding and preservation of the visual arts in Los Angeles, and 
beyond. Getty’s special initiatives involve collaboration among Getty programs, as well as partner 
organizations around the globe. This broad intellectual exchange results in stellar exhibitions, as well as 
groundbreaking research and conservation efforts.

Getty Fund 
Gifts to the Getty Fund help to support free access for all to experience some of the world’s greatest 
masterpieces in person or online. Getty’s renowned education programs, international conservation 
activities, and research inspire millions of lives each year.

VOLUNTEER OPPORTUNITIES 
Getty Volunteer Program 
The Getty Volunteer Program is made up of dedicated and enthusiastic volunteers who provide excellent 
customer service and program support.

GIVING OPPORTUNITIES
Getty Patron Program  
• Annual giving levels to join the Patron Program range from $1,000 to $50,000.  

• Patrons who join at the Friend, Associate, Fellow, Partner, or Benefactor level enjoy experiences   
 identified for the specific program level. Benefits range from exclusive behind-the-scenes experiences to  
 curated online events, invitations to exhibition openings and selected public programs, and VIP parking.

Corporate and Foundation Partner Program 
• We work collaboratively with corporate partners to create sponsorships that ensure strong brand  
 recognition and high visibility. 

• Corporate partners receive customized benefits designed to meet their philanthropic, marketing,   
 networking, community engagement, and client hosting objectives. 

• Foundations that share our vision help to take our exhibitions and educational initiatives to greater  
 heights with their generous financial support.

LEADERSHIP
EXECUTIVE LEADERSHIP
James Cuno
President and CEO

BOARD OF DIRECTORS 

200 Getty Center Drive, Los Angeles, CA 90049

(310) 440-7700

giving@getty.edu

getty.edu

 GettyMuseum

gettymuseum

gettymuseum

Established in 1953

Mary Schmidt Campbell 
Spelman College

Megan B. Chernin 
The Los Angeles Fund for Public 
Education

James Cuno 
J. Paul Getty Trust

Bruce W. Dunlevie 
Benchmark Capital

Drew G. Faust 
Harvard University

Maria Hummer-Tuttle 
Philanthropist

Pamela J. Joyner 
Avid Partners, LLC

David L. Lee, Chair 
Clarity Partners, LP

Robert W. Lovelace 
Capital Group Companies

Thelma Meléndez de  
Santa Ana 
Inglewood Unified School 
District

Kavita Singh 
Jawaharlal Nehru University

Ronald P. Spogli  
Vice Chair, Freeman Spogli  
& Co.

John Studzinski 
PIMCO

Anne M. Sweeney 
Philanthropist

As a leading corporate sponsor of the J. Paul Getty Museum’s exhibition programs including Michelangelo: Mind of the 
Master, City National Bank has helped Getty bring some of the rarest works of art to its diverse audience.
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Join Our Community of Donors
Getty Patron Program

Be a part of the Getty Patron Program to support exhibitions, education, field 
work and research.  Patrons enjoy special access and exceptional benefits, 
including invitations to exclusive online events, exhibition openings, and 
behind-the-scenes experiences.

Getty Corporate Partners

Our corporate partners support world-class exhibitions and education 
programs with local, national, and international impact.

Getty Fund

Gifts to the Getty Fund support free Museum access for all, and enhance 
Getty’s work in conservation and interpretation of the world’s artistic legacy.

Email 
giving@getty.edu

Call 
310-440-7700

Visit 
getty.edu/supportus

Michelangelo: Mind of the Master
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MISSION STATEMENT
• The mission of the Los Angeles Regional Food Bank is to mobilize resources to fight hunger in  
 our community.

• Source and acquire food and other products and distribute to needy people through charitable  
 agencies or directly through programs;

• Energize the community to get involved and support hunger relief;

• Conduct hunger education and awareness campaigns and advocate for public policies that  
 alleviate hunger.

SERVICE AREA
The Los Angeles Regional Food Bank serves all of Los Angeles County, the most populous county in  
the United States. The Food Bank is now helping feed more than 900,000 each month.

FAST FACTS
What is your Charity Navigator Rating (1 star – 4 stars) OR What is your GuideStar Rating?
Our Charity Navigator Rating is 4 stars.

We are proud to be rated a “4-star” organization by Charity Navigator and a “Platinum Seal of 
Transparency” organization by Guide Star.

What percentage of total revenue goes to cause (after operation expenses)?
97% of revenues, financial and in-kind, go directly to programs.

What was your greatest community impact in 2019? 
In 2019, we acquired and distributed 81.1 million pounds of food and product valued at $107 million.   
In response to the pandemic, food distribution has increased by 145% in 2020 year-to-date.

FUNDRAISING EVENTS (OR AREAS OF FUNDING)
The Los Angeles Regional Food Bank has two flagship events. The “Taste of the Rams,” which is a 
joint venture between the Food Bank, the Los Angeles Rams and the LA Chef community. The Annual 
“Season for Sharing” event is held each year to highlight those friends who have made a significant 
contribution to fighting hunger in our community. 

There are other opportunities for third-party events and co-ventures, such as the “Feed SoCal” campaign 
with Albertsons and ABC7, the “Help for the Hungry” campaign with Ralph’s/Food 4 Less and NBC4 or 
our peer to peer fundraising platform, Team #WeFeedLA.

VOLUNTEER OPPORTUNITIES
Volunteers are critical to the Food Bank. In a typical year, more than 30,000 volunteers donate their time 
to glean, package and provide food for our neighbors in need.

The Food Bank provides volunteer events and opportunities for corporations and organizations. In 
recent years, the Food Bank has hosted special volunteer days with many corporate partners and VIPs, 
including Metallica, Riot Games and Disney. 

Learn more at LAFoodBank.org/volunteer.

GIVING OPPORTUNITIES
The Food Bank’s Program Operating Fund supports essential functions, including the acquisition, 
storage, transportation and distribution of 4 million pounds of food every week. Food is distributed to 
children, seniors, working families and individuals through more than 700 partner agencies.

Generous donors also support the Mobile Food Pantry program, which was converted amid the 
COVID-19 pandemic to the large-scale drive through food distributions that have been regularly featured 
on local and national news.

The Food Bank’s Senior Nutrition Program, one of the largest Senior Nutrition Programs in the United 
States, provides monthly food kits to more than 28,000 seniors through the Commodity Supplemental 
Food Program (CSFP).

One in four children in Los Angeles County may not know where their next meal is coming from. The 
Children’s Nutrition Programs provide healthy breakfasts, after-school meals, summer lunches, weekend 
meals and bags of fresh produce. Amid the pandemic, the LA Regional Food Bank supplemented “Grab 
and Go” meal sites with additional grocery-style food on a rotating basis.

GOAL FOR 2021
Our primary goal for 2021 is to continue our response to the pandemic by keeping food acquisition and 
distribution at record levels in order to provide nutritious food to families and individuals throughout Los 
Angeles County.

1734 E 41st St, Los Angeles, CA 90058

(323) 234-3030

pr@lafoodbank.org

LAFoodBank.org

@LAFoodBank

@LAFoodBank

@LAFoodBank

Established in 1973

LEADERSHIP
EXECUTIVE LEADERSHIP
Michael Flood
President and CEO

BOARD OF DIRECTORS

Whitney Jones Roy 
CHAIR, Sheppard Mullin 
Richter & Hampton LLP

Keith Addis 
Industry Entertainment 
Partners

Tonya Agurto 
Disney

Lena Al-Sarraf, Do 
Asian Pacific Health Care 
Venture, Inc.

James P. Beaubien 
Latham & Watkins LLP

Sergio Bicas-Klein 
YummyEarth

David Bishop 
David Bishop Media

PJ Brice 
Beach House Group

Sandra L. Burns 
Ernst & Young LLP

Christina Carrol 
Stout Risius Ross, Inc.

Stephanie Edens 
Everytable

Jonathan L. Friedman 
Skadden, Arps, Slate, 
Meagher & Flom LLP 
(Retired)

Dean Hallett 
Hallett Leadership

Meredith Hightower 
HBO Entertainment

Katrina Hitz-Tough 
Philanthropist 

Dylan Jadeja 
Riot Games

Gary Kirkpatrick 
G&R Holdings

Robert Kronfli 
Bacari Restaurants

Jordon Kruse 
Oaktree Capital Management

Susan K. Leonard 
PricewaterhouseCoopers LLP 
(Retired)

Dan Lukas 
Emerald Lake Capital 
Management

Silvano Merlo 
Marriott International

Michael Montgomery 
Montgomery Advisory, LLC

Abhilash Patel 
Entrepreneur and Investor

Robert Perille 
Shamrock Capital Advisors 
(Retired)

Felix Recht 
Transom Consulting Group

Cary Rubinstein 
Union Bank

Yves Saada 
Philanthropist 

Amy Jo Smith 
The Digital Entertainment 
Group

Mark Stegemoeller 
Latham & Watkins (Retired)

James A. Thomson 
RAND Corporation (Retired)

Justin Toner 
Capital Group

Lindsay A. Wilcox 
Goldman Sachs

OFFICERS 
Michael Flood 
President and CEO, Los 
Angeles Regional Food Bank

Steven Meisberger 
Chief Financial Officer, Los 
Angeles Regional Food Bank

Weldon Wu 
Corporate Secretary, Los 
Angeles Regional Food Bank

Food distribution in Long 
Beach, serving as an example 
of the roughly 150 drive through 
distributions throughout LA 
County amid the pandemic, 
each reaching between 800 
and 7,500 families.
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MISSION STATEMENT
Miller Children’s & Women’s is dedicated to improving the health of children, families and the community 
through patient care, education and research. 

SERVICE AREA
Because children’s hospitals are unique, they serve larger geographic regions than adult hospitals. 
Miller Children’s & Women’s treats more than 8,000 children each year and provides services for more 
than 65,000 children who require specialized care in the outpatient setting throughout Los Angeles and 
Orange Counties. 

FAST FACTS
• Miller Children’s & Women’s is one of only eight full-service, free-standing children’s hospitals  
 in California, and one of only two in Los Angeles County. 

• Miller Children’s & Women’s is the only hospital in Los Angeles and Orange Counties that keep  
 mom and baby together under one roof, which is especially important in high risk or emergent  
 situations. The “Women’s” in the name represents the more than 5,500 women each year who  
 trust Miller Children’s & Women’s to safely deliver their baby. 

What percentage of total revenue goes to cause (after operation expenses)?
100%

What was your greatest community impact in 2020? 
Thanks to the immense community support, Miller Children’s & Women’s was prepared and able  
to continue providing care to patients in the midst of COVID-19. Many supplies were donated to the 
hospital, as well as staff during the pandemic. 

FUNDRAISING EVENTS (OR AREAS OF FUNDING)
• Due to COVID-19, events benefiting Miller Children’s & Women’s have been postponed  
 until further notice. 

• Fundraising efforts continue into 2021 to support the opening of the Children’s Village, which  
 will allow families to see their specialty physicians, as well as access a variety of health services  
 including a pharmacy, rehabilitation therapies and imaging. 

VOLUNTEER OPPORTUNITIES
Due to COVID-19, all volunteer opportunities at Miller Children’s & Women’s have been suspended  
until further notice. 

GIVING OPPORTUNITIES
• Cherese Mari Laulhere BirthCare Center
• Cherese Mari Laulhere Children’s Village
• Cherese Mari Laulhere Child Life Program
• Jonathan Jaques Children’s Cancer Institute
• Neonatal Intensive Care Unit (NICU)

GOALS FOR 2021
• To substantially reach the fundraising goal to benefit the Cherese Mari Laulhere Children’s Village.
• To increase awareness and community support of the Children’s Village.

2801 Atlantic Ave., Long Beach, CA 90806

(562) 933-GIVE 

MMCF@memorialcare.org

millerchildrens.org

@millerchildrens

@millerchildrens

@millerchildrens

Established in 1970

Miller Children’s & Women’s received an unexpected charitable grant of $50,000 from the Valero Benefit for Children to 
support the Cherese Mari Laulhere Children’s Village, which will open early 2021 at Miller Children’s & Women’s.

LEADERSHIP
EXECUTIVE LEADERSHIP
John Bishop  
CEO, Miller Children’s & Women’s Hospital Long Beach

BOARD OF DIRECTORS

Joel F. Brodsky, DDS, MS 
Brodsky Orthodontics 

Lisa Chapman 
UBS Financial Services 

Joe Cristina 
Retired Executive,  
Mattel, Inc. 

Gary DeLong  
The RTP Group

John Fielder 
Retired President, Southern 
California Edison

Robert Funari 
NxStage Medical

Randy Gordon 
Former President & CEO, 
Long Beach Area  
Chamber of Commerce

Mari Hooper 
Philanthropist

Katherine Keesal 
Sotheby’s International  
Realty

Susan LaPutz  
Windes Tax Services

Walter Larkins 
Sapphire RCMS, LLC

John Mehigan 
Regency Centers

Kevin Peterson 
P2S Engineering

Lynne Pillsbury 
Philanthropist

Gary L. Van Arnam 
Northern Trust

John C. Wang 
PCRS Corporation

James Wells, MD  
Philanthropist

Sandy Wells 
Philanthropist 

Joe Zucchero 
Philanthropist

Randy Gordon  
Philanthropist 
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MISSION STATEMENT
• Vista Del Mar provides a trauma-responsive continuum of services to empower children, youth,  
 and families in Southern California to lead fulfilling lives.

• VDM envisions a community where all children and families are equipped and prepared to live   
 productive, fulfilling lives.

• Vista Del Mar Child and Family Services takes great pride in providing exceptional programs  
 and services for children and families throughout LA County. We serve the most vulnerable in  
 Los Angeles, many of whom have faced multigenerational inequities.

SERVICE AREA  
Los Angeles County

FAST FACTS
What is your Charity Navigator Rating (1 star – 4 stars) OR What is your GuideStar Rating?
4 stars

GIVING OPPORTUNITIES
• Giving Tuesday
• #FeedaVistaFamily
• Holiday Gifts for Residents and Foster Youth

3200 Motor Avenue, Los Angeles, CA 90034

(310) 836-1223, x274

lisabarden@vistadelmar.org

vistadelmar.org

@vistadelmarorg

@vistadelmarorg

@vistadelmarorg

Established in 1908

LEADERSHIP
EXECUTIVE LEADERSHIP
Lena Wilson, J.D. 
CEO/President

BOARD OF DIRECTORS

CHAIR: Laurie Konheim 
Philanthropist

EXECUTIVE VICE CHAIR: 
Marla Kantor 
Philanthropist

TREASURER: Dorian 
Redding 
Partner, Ernst & Young

SECRETARY: Nancy Epstein 
Teacher/Life Coach

Richard Acosta 
CEO, Inception REIT Inc.

Eden Alpert-Anastasio 
Restaurateur / Philanthropist

Dawnette Anderson 
Psychiatric Social Worker

Janis Black-Warner 
Philanthropist / Real Estate 
Developer

Dan Bucatinsky 
Actor, Writer, Producer

Christy Cherniss 
Philanthropist

Matthew Cherniss 
Head of Domestic 
Programming, Apple

Craig Cooper 
Attorney & CEO of Taper 
Family Enterprises

Cami Curtis 
Partner, Curtis Talent 
Management

Jill Friedman 
Advocate

Arthur Jacobson, Jr. 
Small Business Owner/Private 
Investor

David Konheim 
Broker, Hilton & Hyland Real 
Estate

Francesco Luparello 
Designer

Daniel R. Palmer 
Financial Advisor

Daniel A. Rozansky 
Attorney/Partner, Stubbs 
Alderton & Markiles, LLP

Joshua Schechter 
Executive, The Sim Group

Philip M. Stein 
Philanthropist, Business 
Owner

Viranda Tantula 
Executive Creative Director, 
VENN TV

Yelena Vayner 
SVP, Sr. Trust & Fiduciary 
Specialist, Wells Fargo

Douglas Warner 
President, Warner Artist 
Management
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CORPORATE CITIZENSHIP & GIVING GUIDE

MISSION STATEMENT 
LA’s BEST Afterschool Enrichment Program provides 
a safe and supervised afterschool education, 
enrichment and recreation program for children ages 
five to 12 in Los Angeles. 

SERVICE AREA 
Elementary school students who come from 
neighborhoods with the fewest resources yet the 
greatest needs across Los Angeles.

FAST FACTS
Earned the highest transparency rating of Platinum 
from Guidestar. 

What percentage of total revenue goes to cause 
(after operation expenses)?
93.1%

What was your greatest community impact  
in 2020?
When schools closed in March, we continued to 
meet the needs of children and families living in 
economically distressed neighborhoods by safely 
providing basic human needs, like food and connection. 

GIVING OPPORTUNITIES
You can help students develop and maintain a 
 social and emotional connection that will help them 
and their families - now and for generations. A $250 
donation can help staff develop virtual, age- and 
culturally-appropriate social and emotional activities 
to engage students. Your donation of $500 can help 
train four staff in social emotional learning to reach 
forty students. With generous support of $1,000, you 
can help grow our online community that provides 
parents with useful resources. Together, we can heal 
Los Angeles by supporting social and emotional 
connections with children that will have a  
sustained impact.

LEADERSHIP
EXECUTIVE LEADERSHIP
Eric Gurna  
President & CEO

BOARD OF DIRECTORS

Office of the Mayor 
200 North Spring Street, M-120

Los Angeles, CA 90012
lasbest.org

lasbest
LAsBEST

lasbestafterschool
Established in 1988

Number of regional employees: 2000+

LA’s BEST Afterschool Enrichment Program 
plays a vital  role in the lives of unique and 

talented elementary school students and their 
families who come from neighborhoods with 
the fewest resources yet the greatest needs. 

Fighting isolation by virtually connecting trained staff with young students to 
nurture their resilience and strength. Now and as they lead lives full of choices.

Donate today!
www.LAsBEST.org 

lasbest@lacity.org  | 213.978.0801  |  #LAsBESTafterschool

Social & Emotional Connections

Supporting Students

CHAIR: Christopher D. 
Dusseault,  
Partner, Gibson, Dunn & 
Crutcher LLP

VICE CHAIR: Mary Odell 
Chair, The Riordan Foundation

CFO: Robert L. Wicke  
Managing Director, 

Technology Practice,  
Deloitte Consulting

Adam Deromedi  
Chief of Staff to the COO, 
AECOM

Alberto Diaz  
Managing Director, LAX, 
United Airlines

MISSION STATEMENT 
LA’s BEST Afterschool Enrichment Program provides a safe and supervised afterschool education, 
enrichment and recreation program for children ages five to 12 in Los Angeles. 

SERVICE AREA 
Elementary school students who come from neighborhoods with the fewest resources yet the greatest 
needs across Los Angeles.

FAST FACTS
Earned the highest transparency rating of Platinum from Guidestar. 

What percentage of total revenue goes to cause (after operation expenses)?
93.1%

What was your greatest community impact in 2020?
When schools closed in March, we continued to meet the needs of children and families living in 
economically distressed neighborhoods by safely providing basic human needs, like food and connection. 

FUNDRAISING EVENTS 
Please visit our website events page (lasbest.org/events) for engaging virtual events and safely-distanced 
events when it’s safe to do so. 

GIVING OPPORTUNITIES
You can help students develop and maintain a social and emotional connection that will help them 
and their families - now and for generations. A $250 donation can help staff develop virtual, age- and 
culturally-appropriate social and emotional activities to engage students. Your donation of $500 can help 
train four staff in social emotional learning to reach forty students. With generous support of $1,000, you 
can help grow our online community that provides parents with useful resources. Together, we can heal 
Los Angeles by supporting social and emotional connections with children that will have a sustained 
impact.

GOALS FOR 2021
• Become the nation’s first large scale trauma-resilient informed afterschool enrichment program by  
 investing in our staff’s ongoing development and increase our capacity to connect children and families  
 with mental health resources. 
• Enhance the program staff training and development systems to equip program staff with vital,   
 transferable 21st Century skills.
• Be prepared to adequately welcome students back to school and afterschool when it’s safe to do so. 

Trudi Ferguson  
Advisory Board Chair, 
Professor, USC, 
Marshall School of 
Business

Neal Fraser  
Chef/Owner, Redbird, 
Vibiana

Ruben Gonzalez 
President, Gonzalez 
Strategic Affairs 

Eric Gurna 
President & CEO, LA’s 
BEST Afterschool 
Enrichment Program

Peter Hidalgo 
Director, Government 
Affairs, Spectrum

Gerald L. Katell 
Board Chair Emeritus 
& President, Katell 
Productions, LLC and 
Katell Properties, LLC

Lyndal Larkin 
Executive Coach & 
Leadership Consultant, 
Larkin Leadership

Heather Lord 
Senior Vice President, 
Strategy & Innovation, 
Capital Group 

Jawaad Malik 
Vice President,  
Gas Acquisition, 
Southern California Gas 
Company 

Damián Mazzotta 
Senior Advisor, Zero 
Gravity 

Kelechi Ogbunamiri 
Chief Investment 
Officer, The Hankey 
Group

Dakota Ortiz 
Director of Social 
Impact, Endeavor 

Samira Poulos 
Philanthropist 

The Honorable 
Richard J. Riordan 
Founder, The Riordan 
Foundation

Juan Rodriguez 
Partner, SCRB 
Strategies 

June Sale 
Advisory Board Chair 
Emeritus and Child 
Care Consultant

Teresa Samaniego, 
Vice President of 
Diversity & Community 
Relations, ABC7 

Cameron Strang 
Philanthropist 

David Travers 
CFO, ZipRecruiter

Efren Vasquez 
Director, Advisory, PwC
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LEADER IN ADVANCING BEHAVIORAL HEALTHCARE

WELLNESS SERVICESOUTPATIENT CARE

Since 1926, Pacific Clinics has been a leading nonprofit 
behavioral healthcare agency in Southern California. 

Our essential services are available to individuals of all 
ages in person at our clinics and in virtual settings. 

Services address a range of needs from mental health 
to substance use disorder, education, job counseling 
and housing. /pacificclinics | @pacificclinics

DONATE: www.pacificclinics.org/give

MISSION STATEMENT 
Building on people’s strengths, we deliver quality behavioral and mental healthcare services. 

SERVICE AREA 
Pacific Clinics is dedicated to unlocking the full potential of individuals and families through behavioral 
health services, support services, and early and continuing education. With 50+ locations and serving 325 
schools throughout Southern California, we offer hope to address trauma and life challenges. 

Our highly trained and dedicated team speaks over 20 languages and provides a continuum of linguistically 
and culturally appropriate care, including prevention and early intervention and the treatment of severe and 
chronic mental illness, such as depression, anxiety, bipolar and co-occurring substance use disorder.

As one of the longest operating behavioral health service providers in the area, we use evidence-based 
practices and focus on providing whole-person care to address the complex needs of more than 22,000 
people each year.

 FUNDRAISING EVENTS (OR AREAS OF FUNDING)
• Champions of Mental Health Celebration: Taking place May 15, 2021 at the Annandale Golf Club   
 and concurrently streamed online, this annual event recognizes individuals and organizations who have   
 positively impacted the community in support of mental health.
• Lunch and Learns: Offered quarterly, virtual Lunch and Learns are a special opportunity to meet Chief   
 Executive Officer Jim Balla and Pacific Clinics’ mental health experts to learn about mental health,   
 research, trends and services. Topics vary each quarter and focus on the unique needs of the community.
• Safety and Telehealth: We continue to retrofit sites and make investments in telehealth services to   
 ensure that individuals and families remain healthy and safe during the pandemic and beyond. 
• Early Education: We believe that every child has an opportunity to succeed in kindergarten and beyond.   
 Through Head Start, 750 families with children ages birth to 5 receive quality education, health, socio-  
 emotional support and meals. 
• Holiday Gift Drive: Between now and December 31, 2020, donors can participate in a gift drive    
 benefiting the over 8,000 children we serve each year.

GIVING OPPORTUNITIES
Pacific Clinics regularly aligns donors’ philanthropic priorities with the needs of those we serve. Support is 
greatly appreciated in the following areas:

LEADERSHIP
EXECUTIVE LEADERSHIP
James J. Balla 
MBA, Chief Executive Officer 

BOARD OF DIRECTORS, EXECUTIVE COMMITTEE

800 South Santa Anita Avenue, Arcadia, CA 91006
(626) 254-5000

development@pacificclinics.org
www.pacificclinics.org  

@PacificClinics
Established in 1926

Richard M. Dominguez 
Richard Dominguez & 
Associates

Jessica Mack 
Okapi Architecture Inc.

Zaven Kazazian, JD, CBC 
Philanthropist

Gregory A. Bowman, EdD 
Philanthropist

John Brekkle, PhD 
USC Suzanne Dworak-Peck 
School of Social Work

Russell W. Chung 
Russ Chung Consulting

• Monthly, one-time and annual gifts
• Planned gifts including bequests beneficiary  
   designations, IRA charitable rollover, gift annuities
• Appreciated stock

• Naming opportunities at sites
• Company matching gifts
• Employee giving
• Event sponsorships
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DDOONNAATTII OONNSS  AAPPPPRR EE CCIIAATTEEDD   
OOnnll ii nnee   aatt   SS ppee ccii aall CChhii ll ddUUSSAA.. oorrgg   

OOrr   PP hhoonnee  332233.. 9966 55..7755 3366   xx   1144   
  

TTaa xx   IIDD::             9955 --44 7744 --88 4444 77  

SSppeecciiaallCChhiillddUUSSAA..oorrgg  

Online Education, Recreation, and Counseling  
for Children with Special Needs  

& their Families 
HHeellpp  uuss   mmaakkee  aa   ddii ff ffeerreennccee!!   

SS uupp pp oorr tt   SS ppeecc iiaa ll   CChhii ll dd  UUSSAA’’ss   NNaatt ii oonnaall   AArr tt   CCoonnttee sstt   
NN oovveemmbb eerr   11 —— DDeecc eemmbb eerr   33 11,,   2200 2200   

MISSION STATEMENT 
Special Child U.S.A. is committed to serving all children with special needs and their families through its 
therapeutic education and recreational programs.

Special Child U.S.A. helps both the child and the family successfully meet the challenges posed by 
developmental disabilities, autism, multiple handicaps, poverty, abuse, abandonment, and neglect 
through high quality programming and support services. 

The mission of Special Child U.S.A. is to make life more productive and happier for these children and 
their families. Our philosophy is that disabled persons, properly and sensitively nurtured, can improve 
learning skills no matter how limited they may be; can modify their behaviors and learn socialization 
skills; can develop self-reliance; can learn to enjoy recreation and education programs; and can achieve 
dignity and self-esteem despite physical and mental limitations. 

SERVICE AREA 
Currently, the Greater Los Angeles area and surrounding communities. Building nationwide branches in 
all 50 states for the future. 

FAST FACTS 
What percentage of total revenue goes to cause (after operation expenses)? 85% 

What was your greatest community impact in 2020?
Being able to expand our programs to the children and families who need our help the most. Our motto 
is, “greater fulfillment for children with special needs & their families.” 

FUNDRAISING EVENTS (OR AREAS OF FUNDING) 
“Circle of Love” National Art Contest being currently held November 1 – December 31, 2020 with 
contest winners to be announced on February 15, 2021. 

GIVING OPPORTUNITIES 
Here are some great opportunities to make a difference: 
• Matching Gifts – For those whose employer will match your charitable donations. 
• Legacy Gifts – Include Special Child USA in your bequest 
• Tributes – Donate in honor or in memory of a loved one. 
• Volunteer – Register to help with fundraisers 
• Organize a Fundraiser – In your community or with your service club or company. 
• Give In-Kind Donations – Your time, talent, goods, or gift certificates. 
• Join our Business/Advisory Council or become an Active Board Member. 
• Become a Member of our “Circle of Love” Annual Membership is $200. 

LEADERSHIP
EXECUTIVE LEADERSHIP
Alyce Morris Winston 
CEO and Founder 

BOARD OF DIRECTORS

5470 W. Washington Blvd., Los Angeles, CA 90016  
(323) 965-7536 x14 

specialchildusa@gmail.com 
specialchildusa.org 
SpecialChildUSA 
SpecialChildUSA 

Established in 1999

Alyce Morris Winston  
The Jeffrey Foundation 

Marcia Brickley  
MDB Health Choices 

Tonia M. Agron  
Philanthropist 

Paula McFarren  
Philanthropist 
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GIVE TODAY
 for Our Tomorrow

���������� is a premier 
social services agency in 
Los Angeles County providing 
supportive housing, early childhood 
education, mental health and wrap around 
services for families — designed to alleviate 
barriers and promote opportunities for thriving 
families and brighter futures.

Please consider making a tax deductible  
gi� in support of our community 
 www.stannes.org /donate

    /stannestoday

MISSION STATEMENT
Working together to build safe, nurturing and resilient families – from pregnancy to parenthood and childhood 
to adulthood – for generations to come. 

SERVICE AREA
Los Angeles County – SPA 4, SPA 6

FAST FACTS
What is your Charity Navigator Rating (1 star – 4 stars) OR What is your GuideStar Rating? 
4-Star Charity Navigator Rating

What percentage of total revenue goes to cause (after operation expenses)? 94%

What was your greatest community impact in 2020?
We have pivoted and sustained all of our programming, staff and even increased our capacity to provide food 
and essential supplies to others in need in our community. 

GIVING OPPORTUNITIES
• Host a virtual diaper and wipe drive*
• Host a food drive (non-perishable food items such as beans, rice, pasta, canned sauce)
• Host an infant and toddler book drive*
*Register with your favorite delivery service and share with your network and have diapers, wipes, and infant & toddler books delivered directly to St. Anne’s

GOALS FOR 2021
• To sustain our mission to work with families and children in the community.
• To continue to provide an inspiring, uplifting work environment for all staff members.
• To complete the expansion of our early childhood education services in the Lynwood community.

LEADERSHIP
EXECUTIVE LEADERSHIP
Lorna Little, MSW 
President and CEO

BOARD OF DIRECTORS

155 N. Occidental Blvd., Los Angeles, CA 90026
(213) 381-2931

development@stannes.org
stannes.org

@stannestoday
@stannestoday

Established in 1908

Vito Costanzo  
Holland & Knight, LLP 

Debbie Pattillo 
DP Consulting 

Maureen Stockton 
Formé 

Brian W. Matthews 
Payden & Rygel 

Andrew E. Bogen (Retired) 
Gibson, Dunn & Crutcher, LLP 

Dolores Bononi  
St. Anne’s Guild 

 
Patrick Conn 
Charles Dunn Real Estate 
Services 

Craig C. Darian  
Occidental Entertainment 
Group Holdings, Inc. 

Rocky Delgadillo  
DLA Piper LLP (US) 

Joyce K. Dinel  
R.H. Dinel Investment 
Counsel Inc. 

Terri Holoman  
Faith by Terri Lynn 

Robert D. Kerslake  
Marshall & Stevens, Inc. 

Shamir Moorer 
Mir Beauty 

Ana G. O’Brien 
Latham & Watkins, LLP 

Terry Ogawa  
Ogawa and Associates 

Patrick Pascal  
Chelsea Management Company 

Dale Pelch 
Hahn & Hahn, LLP

Sister Genevieve Raupp, OSF 
Franciscan Sisters of the Sacred Heart 

Franco Seif  
Clark, Seif, Clark, Inc. 

Ani Shabazian, EdM, PhD  
Loyola Marymount University 

Sister Joyce Shanabarger, OSF  
Franciscan Sisters of the Sacred Heart 

Ryan Trent  
Marsh & McLennan Insurance 
Agency, Inc. 

Bradford P. Weirick  
Gibson, Dunn & Crutcher, LLP
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