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LONG BEACH
o n  t h e  r i s e

A fabulous place to work, live, “evening out” or staycation, long beach is truly one of california’s 
most diversely sparkling jewels. Settled along five-and-a-half miles of sandy coastline, Long Beach boasts both 
the ambiance of a sophisticated urban center and the charm of a seaside community. Located 20 miles south    
 of Los Angeles, California’s seventh largest city offers a dynamic range of oceanfront hotels, attractions, 

shopping, recreational activities, art and culture, restaurants and nightly entertainment that make it an ideal home 
or destination for any time of the year. And it keeps getting better! This section takes a closer look at why Long 
Beach is great for business and great for pleasure.

033-38_LBontheRise_SUPP.indd   33033-38_LBontheRise_SUPP.indd   33 9/9/21   1:16 PM9/9/21   1:16 PM



LONG BEACH ON THE RISE

34   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT       SEPTEMBER 13, 2021

A n ideal bridge between coastal Los Angeles 
County and Orange County, Long Beach 
is centrally located in the heart of South-

ern California. Here are some fun facts about 
the city.

THE SIZE OF THE CITY
Long Beach is 50 square miles in area and is 

home to more than 460,000 people, making it 
the 7th largest city in the state of California.

PUTTING THE BEACH IN LONG BEACH
Long Beach was originally named  

“Wilmore City,” but because of its long, wide 
beaches it was renamed “Long Beach” in 1888. 
Long Beach is bordered by 5 1/2 miles of clean, 
sandy beaches. Walk, run, bike or blade on the 
smooth, fully paved bike path that spans the 
length of the beach from Downtown to Bel-
mont Shore. Or enjoy an array of watersports 
such as swimming, sailing, kayaking or jet ski-
ing. You can access the beach in the Belmont 
Shore / Alamitos Bay area of Long Beach, or 
from Downtown’s marina green park or bluff 
park.

LONG BEACH ON THE SILVER SCREEN
With its sparkling waterfront, diverse archi-

tecture and film-friendly weather, Long Beach 
has been a popular location for filming televi-
sion and movies, including features such as Iron 
Man, Knight and Day, Transformers 2 and 3 
and the latest Star Trek movie.

Located less than 30 miles from Hollywood 
production studios, Long Beach is the backdrop 
for several TV shows, including Miami for Dex-
ter and CSI Miami. NCIS: Los Angeles, True 
Blood and Criminal Minds are also filmed in 
the city. It’s not uncommon to see camera crews 
in Belmont Shore, Alamitos Bay Marina and 
on Shoreline Drive for coastal stand-in loca-
tions and downtown Long Beach’s East Village 
Arts District or Third, Cedar and Pine Avenues 
for urban settings.

LONG LIVE THE QUEEN
The Queen Mary has been docked as the 

historic centerpiece of Long Beach Harbor 
since 1967. Although it is still afloat and even 
moves up and down with the tides, it no longer 
functions as a passenger ship.

PERFECT WEATHER 
The temperature averages 74 degrees Fahr-

enheit year round with about 345 average days 
of sunshine.

NOT JUST FISH AT THE AQUARIUM
The Long Beach Aquarium of the Pacific 

is actually home to two whales... full-scale rep-
licas of the world’s largest mammal, the Blue 
Whale, which hang in the Aquarium’s main 
hall. Although the Aquarium is currently not 
home to live whales or dolphins, over 12,000 
other marine animals do call it home. Its resi-
dents include seals, sea lions, bat rays, sharks, 
bass, sea dragons, and much, much more. Don’t 
miss the “Lorikeets” which will feed right out of 
your hand!

PUBLIC TRANSPORTATION
Catch the convenient red Passport shut-

tle, which runs approximately every 5-10 
minutes. It’s free in the Downtown area and 
can transport you to all of the must-see Long 
Beach attractions, including the Queen Mary, 
Aquarium of the Pacific, Shoreline Village 
and Pine Avenue. For only $1.25, Long Beach 

Transit continues your journey to the attrac-
tions of Belmont Shore, Alamitos Bay and Cal 
State Long Beach. During summer months, 
the AquaBus is also available to transport you 
between selected sites in Rainbow Harbor. Also 
during the summer, you can hop aboard the 
new AquaLink catamaran for a swift journey to 
Alamitos Bay. If you have additional questions, 
friendly transit advisors are available by phone 
at (562) 591-2301. Or visit the Transit Infor-
mation Center on First Street and Promenade.

IS THE QUEEN MARY HAUNTED?
It’s true that several people have claimed to 

encounter strange and unusual sites while on 
the Queen Mary. With almost seventy years of 
history as a luxury liner, WWII troop-ship, and 
now hotel and attraction, the Queen Mary has 
several stories within her steel walls. It has been 
told that wet footprints are commonly found 
near what was once used as the first class swim-

ming pool. Odd because that pool has been dry 
for decades. There is also the occasional sight-
ing of a long-ago worker who was crushed in 
one of the Queen Mary’s watertight doors. Fact 
or fable? Explore the Queen Mary and decide 
for yourself.

ABOUT THE LARGE WHITE DOME…
The large white dome next to the Queen 

Mary, at 115 feet high and 400 feet wide, is 
definitely an eyecatcher. It is the world’s largest, 
free-span aluminum geodesic structure and was 
specifically designed to house Howard Hughes’ 
giant flying boat, the Spruce Goose. The Spruce 
Goose is no longer located within the dome, 
which now serves as the Long Beach Cruise Ter-
minal at the Queen Mary. Carnival Cruise Lines 
has 2 cruise ships home-ported in Long Beach.

To plan your Long Beach experience, log onto 
visitlongbeach.com.

Fun Facts About Beautiful Long Beach

T he Downtown Long Beach Alliance 
(DLBA) last month released its second 
quarter (Q2) 2021 Snapshot Report, an 

analysis of office market trends in Downtown 
Long Beach. 

The Q2 Snapshot Report indicates the 
commercial market in Downtown had mixed 
performance due to the continued health and 
economic impact from the pandemic. The 
report leverages a combination of real estate 
market data from CoStar, a DLBA COVID-19 
Economic Impact Survey, the California State 
University, Long Beach Small Business Mon-
itor, and Downtown parking and pedestrian 
data. 

“Based on the Q2 Snapshot analysis, occu-
pancy rates appear to have stabilized in Down-
town and while rents have increased slightly, 

DTLB remains more cost-effective compared 
to other markets in Southern California,” said 
Morris Mills, DLBA Research and Public Policy 
Analyst. 

Office space accounts for about 70 percent 
of all commercial properties in Downtown 
Long Beach. To help with the economic 
recovery, the report noted four adaptive reuse 
projects in DTLB including the renovation of 
the former Verizon building at 200 W Ocean 
Blvd. and the Ocean Center Building at 
110 W Ocean. According to research by the 
Brookings Institute, adaptive reuse of exist-
ing properties is an excellent way to recover 
Downtown areas. Across the country, aging 
and underutilized office buildings are being 
renovated to meet current needs for housing 
and retail space. 

Key report findings include the following: 
• Vacancy rates in Downtown were about 

19 percent, up 3 percent compared to Q1 
2020, a pre-pandemic baseline 

• In Q2 2021, Downtown experienced 
its first positive net absorption (35,619 SF) 
since the beginning of 2020. 

• 33% of employers indicated a return to 
full in-person work when they can. 

• Over the past nine months, monthly 
total pedestrian counts in Downtown have 
steadily increased from 1.1 million to 1.4 
million. 

• While street parking activity lagged 
from previous years, the average duration in 
paid parking spots has more than tripled to 
125 minutes. (Note: on-street metered park-
ing is limited to two hours or 120 minutes). 

DLBA’s Snapshot Report focuses on a 
different sector of the Downtown real estate 
market each quarter. The Q3 Snapshot 
Report, expected in October, will cover 
Downtown’s retail market. 

DLBA is a non-profit, community-based 
organization whose mission is to cultivate, 
preserve and promote a healthy, safe, and 
prosperous Downtown. 

By balancing the interests of the residents, 
as well as businesses, the DLBA creates tan-
gible progress by way of vested interest and 
solidified partnerships across local, municipal, 
and commercial lines. 

For more information, visit downtownlongbeach.org, 
or follow on Facebook @downtownlongbeach, and 
on Twitter and Instagram @DLBA. 

Downtown Long Beach Remains Resilient
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T hey said it couldn’t be done.
“They were wrong,” said Steven Neal, 

president of the Long Beach Board of Har-
bor Commissioners.

Long Beach Container Terminal and the 
Port held a grand opening Aug. 20 to celebrate 
the completion of the Middle Harbor Redevel-
opment Project. The modernization project has 
transformed two aging terminals into one of the 
world’s most technologically advanced contain-
er terminals.

Long Beach Container Terminal at Middle 
Harbor is a 300-acre facility powered almost 
entirely by electricity that can handle up to 3.3 
million TEUs (twenty-foot equivalent units) 
annually. On its own, it would rank as America’s 
sixth-busiest container port.

“This engineering marvel sets a new standard 
for international shipping, goods movement 
and many other industries,” said Port executive 
director Mario Cordero. “It is a global model of 
efficiency and sustainability.”

From concept to construc-
tion, LBCT and the Port part-
nered to develop this state-of-
the-art terminal. The process 
has taken about the same 
number of years it takes a 
student to get from preschool 
to college, with LBCT func-
tioning as a working terminal 
the whole time. “We chose to 
do the right thing the right 
way. We can proudly and 
confidently state we are the 
cleanest container terminal in 
North America,” said LBCT 
CEO Anthony Otto.

EFFICIENCY
Built in three phases, Long 

Beach Container Terminal 
at Middle Harbor represents 
an investment of nearly $1.5 
billion in infrastructure by the 
Port and another $700 million 
in cargo handling equipment, 
highly sophisticated computer 
and software systems, and 
workforce training by LBCT. 
Now that the final phase is 
opening, LBCT has more 
than double the capacity of 
the two terminals it replaced.  

“Efficiency is everything,” 
said Otto. “We designed the yard so that we can 
move more TEUs per acre.” While a traditional 
container terminal typically handles 6,000 to 
8,000 TEUs per acre, the ultramodern LBCT 
facility can process 12,000 to 15,000 TEUs per 
acre. “It makes us, the Port of Long Beach and 
every link in our supply chain more competitive.”

Highlights include a 4,200-foot long wharf 
where up to three 14,000-TEU ships can plug 
into shore power and be worked simultaneously; 
14 of the world’s first tandem-lift dual-hoist 
ship-to-shore cranes, each of which can dis-
charge or load four TEUs at the same time and 
handle up to 35 container moves per hour; 102 
electrified automated guided vehicles that trans-
port containers between the docks and the yard; 
and 72 electric automatic stacking cranes that 
manage container staging, priorities and move-
ments. Next-generation technology streamlines 
container moves by allowing the terminal to 

stage and stack inbound, outbound and empty 
containers together; and advanced computer 
systems optimize every move each piece of 
equipment makes in coordination with every 
other piece of equipment.

Long Beach Container Terminal at Middle 
Harbor also has the on-dock rail yard capacity 
to move more than one million TEUs annually. 
Consisting of eight working tracks and four stor-
age tracks operated by five rail mounted electric 
gantry cranes, the rail yard is one of the world’s 
largest, where over one-mile-long trains can be 
built on-site, allowing up to 35% of containers 
to be transported by rail. On the trucking side, 
the terminal has two gates, 37 dedicated truck 
lanes with kiosk connectivity to the terminal’s 
service system, and space for additional staging 
to avoid traffic congestion and bottlenecks.

“It’s awesome,” said Fred Johring, president 
of Golden State Logistics and chairman of the 

Harbor Trucking Association. LBCT’s appli-
cation programming interfaces – software that 
lets different systems talk to each other – make 
booking appointments for imports significantly 
easier. The terminal’s APIs have also reduced 
turn times, which typically average 35 minutes. 
Faster turns mean higher productivity and more 
income for drivers, he said. “The drivers love to 
fly through the gate.”  

Cargo owners also love to have their goods 
fly through the supply chain and reach their 
customers swiftly and safely. LBCT incorporates 
precisely the kind of smart technology and inno-
vation that address the critical needs of port 
retail customers relying on the supply chain to 
get their finished goods to market and compo-
nents to manufacturers.

“The Long Beach Container Terminal at 
Middle Harbor is a great example of the kind 
of modernization that is needed at our nation’s 

ports,” said Jess Dankert, vice pres-
ident of supply chain for the Retail 
Industry Leaders Association. 
Based in Washington, D.C., RILA 
represents more than 200 retailers, 
product manufacturers, and service 
suppliers with more than $1.5 
trillion in annual sales that support 
millions of American jobs and 
more than 100,000 stores, manu-
facturing facilities, and distribution 
centers in the U.S. and abroad. 
“The efficiencies created here 
will have positive ripple effects 
throughout supply chains.”

The key to improving the flow 
of cargo is adding capacity, which 
the Port of Long Beach and LBCT 
have succeeded in doing using 
groundbreaking technology, said 
global trade economist Dr. Walter 
Kemmsies of The Kemmsies Group. 
“New technologies had to be 
invented to make LBCT work. This 
terminal is a serious achievement 
for the economy, international 
trade and the environment.”

Although LBCT has not been 
immune from the delays during the post-pan-
demic cargo surge, modernization has positioned 
it to weather the storm better than most, Otto 
said. “The new technology has already proven 
itself many times over.”

OPPORTUNITY
Middle Harbor is also driving economic 

growth beyond the Port. The additional cargo 
moving through the terminal is generating an 
estimated 14,000 new jobs across the nation. 
The new terminal is proof that the port indus-
try can increase efficiency, reduce pollution 
and boost the economy. “We’ve shown it can 
be done,” said Otto. “We are almost a decade 
ahead of where the Port of Long Beach and 
California want all marine container terminals 
to be in 2030.” 

 
Learn more at polb.com.

The Making of a State-of-the-Art Terminal
Long Beach container terminal, the 
nation’s greenest container cargo 
facility, is complete after a decade 
of construction

One of the Port of Long Beach’s fireboats puts on a celebratory display. Long Beach Container 
Terminal Completion Celebration on Friday, Aug. 20, 2021, held at LBCT at Middle Harbor.

Ship-to-shore cranes dominate the wharf at 
LBCT. Long Beach Container Terminal Completion 
Celebration on Friday, Aug. 20, 2021, held at 
LBCT at Middle Harbor.
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LONG BEACH ON THE RISE

L ate last month, The Downtown Long Beach 
Alliance (DLBA) announced that grant 
applications for its popular Woman-Owned 

Business Accelerator (WOBA) program will 
open on September 15. 

In its fourth year, the DLBA grant program 
enables up to five women-owned businesses 
to share $10,000 of funding provided by Long 
Beach-based Farmers & Merchants Bank 
(F&M). Grant winners receive technical assis-
tance and coaching from the Institute for Inno-
vation & Entrepreneurship at California State 
University, Long Beach. For the second con-
secutive year, DTLB-based Fuller Management 
Corporation will also offer full-service, custom-
ized, comprehensive business development and 
coaching to program participants. 

“DLBA is excited to once again work with 
our long-time program partners to invest and 
grow women-owned businesses in Downtown 
Long Beach,” said Austin Metoyer, DLBA 
economic and development policy manager. 
“We encourage all Downtown businesses that 
are majority-owned by women, including those 
in the start-up phase, to apply for the WOBA 
grant program. Especially during this recovery 
period, it’s a great opportunity for smaller com-
panies to access funding and support.” 

The WOBA program application details 
can be found on the DLBA website (down-
townlongbeach.org). The main grant criteria 
include: 

•  Located within the DLBA’s Downtown 
Business & Parking Improvement Area 
(DPBIA) 

•  Active DTLB business license or 
willingness to relocate within DPBIA 
boundaries 

•  For-profit or non-profit business 
•  Fewer than 24 employees 

“The objective is to provide both a direct 
economic boost and valuable coaching and 
technical support to women entrepreneurs that 
leads to growth and stability,” said Dr. Wade 
Martin, director of the Institute for Innovation 
and Entrepreneurship at California State Uni-
versity, Long Beach. “It is important to tailor 
support to the specific needs of each business or 
entrepreneur. The support is not only the finan-
cial award, but also the mentoring and coaching 
needed to leverage the monetary award most 
effectively. The Institute is proud to partner with 
DLBA to support the businesses and owners.” 

The deadline to submit an application is 
October 6 and the grants are expected to be 
awarded in November. 

“Farmers & Merchants Bank supports the 
entrepreneurs of Downtown Long Beach and 
recognizes the importance of continuing to 
invest in women-owned businesses, which is 
an investment in our future,” said F&M Bank 
president Henry Walker. “We are pleased to 
continue our ongoing partnership with DLBA 

and its partners though this grant program as 
well as other initiatives to stimulate our Down-
town economy.” 

Last year’s WOBA grant winners included 

Orsa Modica, Modica’s Deli, Maggie Stoll, sole 
proprietor of clothing and gift shop Burke Mer-
cantile, and co-owners Crystal Early and Natalie 
Mumford of the fashion shop 3 Women. 

New Round of Grant Funds to Drive  
Growth of Women-Owned Businesses
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