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O
ver the last year, we’ve seen the impact Covid-19 
has had on our communities, but few areas were 
impacted like the nonprofit sector. Organizations 
faced limited fundraising options as donors cut 

back on their contributions. To spread word about 
their missions, achieve their goals and serve their 
communities, nonprofits had to get creative. Their 
overwhelming success was evident at last week’s digital 
Nonprofit & Corporate Citizenship Awards.    

While our honorees showed us that the spirit of 
giving, the spirit of doing and the spirit of helping others 

is alive and well, they also reminded us there is still work to be done — there is still 
more we can all do. As I watched press coverage of the trial in Minnesota this week, 
one line stood out to me because it translates into so many areas: Nobody can do 
everything, but everybody can do something.

With this letter, I’d like to create a call to action to our leaders. Whether it’s 
helping the homeless, working with those who are sick, supporting the arts and 
education, or helping those in need of life changes, follow your passion. Get involved.

Like many others, I didn’t find my passion, it found me.  As a stage 4 blood cancer 
survivor (I’ll celebrate four years of survivorship this summer), I’m driven to work 
with newly diagnosed patients, survivors and families that have been, and continue 
to be, impacted by cancer. 

I was recently asked by the Leukemia & Lymphoma Society Los Angeles 
to serve as this year’s Mission Speaker at their May 13th Executive Launch event 
supporting their annual Light the Night fundraiser in November. This important 
digital event will inform, educate and inspire business leaders to get involved and 
help raise money for cancer research and support. I have the pleasure of serving on 
their Executive Leadership Committee, and as a survivor, I’m humbled and honored 
to get more involved to make an impact. 

If you’d like to join me, learn more, or tune in next month, please email me directly. 
I’d love to share how you or your company can join in this effort.

This is my passion. If yours hasn’t found you yet, perhaps reading through the 
remarkable stories on the following pages will help guide and inspire.  There are 
thousands of nonprofits throughout the region that need our help. I encourage 
our Community of Business™ to reach out to them; they depend on volunteers to 
accomplish their important missions.

Respectfully and with appreciation,

Letter from the Publisher

Josh Schimmels
Publisher & CEO, Los Angeles Business Journal 
jschimmels@labusinessjournal.com
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#1 rated employment marketplace by G2*

ZipRecruiter makes hiring faster and easier. When you post a job through 
our platform, our smart matching technology fi nds people with the right 
experience for your job and invites them to apply. So you get qualifi ed 
candidates fast.

*Based on G2 satisfaction ratings as set forth in G2, Best Job Boards Software, as of January 25, 2021.

Try posting jobs for free at Ziprecruiter.com

The smartest way to hire.
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As part of our Nonprofit & Corporate Citizenship Awards this year, we featured a powerful 30-minute panel conversation bringing together some of Los 
Angeles’ most insightful nonprofit decision-makers. 

Experts from Exceptional Children’s Foundation; Girl Scouts of Greater Los Angeles; Habitat for Humanity of Greater Los Angeles; Los Angeles Regional 
Food Bank; and United Way of Greater Los Angeles shared their thoughts on the critical role the nonprofit community plays in enhancing the community we live, 
work and play in. 

These leading lights of the nonprofit space discussed the impact that COVID-19 has had on charitable organizations and the way they and others responded to 
the community and those in need during the pandemic. Additionally, the philanthropy thought-leaders provided actionable takeaways on how corporate citizens, 
leaders and organizations can get involved with local nonprofits in our Los Angeles community.  

To view highlights from the virtual event, visit 
labusinessjournal.com/CitizenshipAwards

 “UWGLA brings together leaders across sectors, builds 
community and forges coalitions to end poverty in LA. 
We acknowledge structural racism is a root cause of 
poverty and we are working to center racial equity as a 
key component of our work.”

Oscar Cruz
Chief Operations Of�cer
United Way of Greater Los Angeles

“Across a lifespan of programs and services, ECF 
empowers children and adults challenged with 
developmental, learning and emotional barriers to  
reach their greatest potential. Their success is the 
measurement of ours, and the foundation of our 
successful 75 years of service.”

Scott D. Bowling, Psy.D
CEO & President
Exceptional Children’s Foundation

“As the largest girl-serving non-profit in Southern 
California, we’re committed to preparing girls for 
a lifetime of leadership and success through STEM, 
outdoor experiences, life skills and entrepreneurship 
programming.” 

Theresa Edy-Kiene
Chief Executive Of�cer
Girl Scouts of Greater Los Angeles

“Thanks to our partners, volunteers and donors, we 
continue to mobilize an unprecedented response to the 
increased need for food assistance amid the pandemic. 
As a nonprofit organization, the community’s support 
makes our work possible.”

Michael Flood
Chief Executive Of�cer
Los Angeles Regional Food Bank

“Nonprofits are vital to our community’s well-being. 
They have a dual role in supporting the economic engine 
of our region while also solving some of the greatest 
societal issues we face.”

Erin Rank
President & CEO
Habitat for Humanity of Greater Los Angeles 
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NONPROFIT EXECUTIVE OF THE YEAR HONOREE

JULIE FLESHMAN
President and CEO

Pancreatic Cancer Action Network (PanCAN)

J ulie Fleshman, JD, MBA is president & CEO of Pancreatic Cancer Action Network 
(PanCAN), the leading patient advocacy organization committed to fighting the 
world’s deadliest cancer. Fleshman, who lost her father to pancreatic cancer in 1999, 
has made it her mission to change the course of the disease and improve patient 

outcomes. She oversees PanCAN’s fundraising for medical research and vital resources in 
support of patients and their families. 

Fleshman started with PanCAN in 2000 as the first full-time staff member and 
executive director. In the past 20 years under her leadership, PanCAN has grown from 
an organization of one with $228,000 in revenue to an annual budget of more than $40 
million with 150 employees. Her journey, which began to honor her father, has evolved 
into a passionate and rewarding career allowing her to help pancreatic cancer patients 
live longer and healthier lives.

PanCAN drives progress through awareness, research funding, and access to 
significant resources and information. Broader disease awareness results in earlier 
detection and better patient outcomes. Last November marked PanCAN’s most successful 
annual Pancreatic Cancer Awareness Month campaign to date as spokesperson Mindy 
Kaling helped deliver record page views and donations. Clinical research funding is 
another essential element. Innovative drug development is our best hope for extending 
survival and potentially curing those diagnosed at a later stage of disease. Since 2003, 
under Fleshman’s stewardship, PanCAN has provided approximately $126 million in 
pancreatic cancer research grants, including $23 million of funding last year alone. 

TOM BAGAMANE
FINALIST 

Founder and Chairman
The Giving Spirit

Currently the managing director of Prof-
itable Good Group, Tom Bagamane 
also founded The Giving Spirit in 1999 

and has led the organization as chairman 
and CEO during its 21 years of continued 
growth and service to the homeless in 
Greater Los Angeles.  He has over 25 years 
of experience as an entrepreneur and in 
senior management in the consumer prod-
ucts/retail field. Under his stewardship, The 
Giving Spirit’s dual mission is to provide 
direct survival assistance to the poorest of 
the poor by assembling and distributing 
robust survival kits – full of up to 75 essen-
tial items to allow someone or a family to 
survive “where they stand.”  An equally 
important second mandate is to educate vol-
unteers, the LA community and the public 
by leading the narrative to drive long-term 
change and community awareness of the 
tragic effects of poverty on the most vulner-
able through powerful live and produced 
curated educational content.

RANDY BARTH
FINALIST 

CEO and Founder
Think Together

Randy Barth is CEO and founder of 
Think Together, a nationally recognized 
nonprofit organization and California’s 

largest provider of afterschool education and 
expanded learning programs serving 400 
schools and 200,000 students from across 
the state. An education equity warrior, 
Barth is committed to changing the odds for 
kids in Los Angeles County and beyond by 
partnering with school districts and educa-
tion leaders to ensure that all students have 
access to a quality education and afterschool 
support programs to succeed in their journey 
to college and career readiness. He founded 
Think Together in 1997 following a gang 
shooting in the Shalimar neighborhood of 
Costa Mesa. Since inception, Barth has led 
the scale-up of the organization to $85 mil-
lion in revenue and nearly 3,000 employees. 
In Los Angeles County, the organization’s 
largest region, the nonprofit serves 14 
school districts and 23 charter schools total-
ing 71,883 students across the area.

MANJUSHA KULKARNI
FINALIST 

Executive Director
Asian Pacific Policy and Planning Council 

Manjusha Kulkarni is executive director 
of Asian Pacific Policy and Planning 
Council (A3PCON), a coalition of 

over forty community-based organizations 
that serves and represents the 1.5 million 
Asian Pacific Islanders in Los Angeles 
County.  In March 2020, A3PCON, under 
Kulkarni’s leadership, launched the STOP 
AAPI HATE portal to document incidents of 
hate and racism against the Asian American 
community in the wake of the COVID-19 
pandemic. The Stop AAPI Hate portal has 
since tracked 2,800 reports of bias since 
March using an online reporting system that 
found that members of the AAPI community 
were spat on while out walking, called names, 
told to leave establishments, and assaulted. 
Kulkarni has also participated in efforts to 
educate the community about the rise of 
anti-Asian discrimination, hosting webinars 
for the public at large, and she has worked 
directly with the Biden transition team on 
how to combat anti-Asian racism. 

BETTY LAMARR
FINALIST 

Founder
EmpowHer Institute

Betty LaMarr founded the EmpowHer 
Institute, in 2004, based on her own 
personal journey as a single, teen mom 

on public assistance who grew up to succeed 
as a technology executive. EmpowHer has 
helped over 4,000 Black and Latinx teen 
girls in marginalized communities through-
out Los Angeles County, with the support 
and resources they need to navigate middle 
school and high school to be college- and 
career-ready. The program has achieved 
such great success that every participate 
has graduated high school and 100% of the 
program’s high school seniors are accepted 
to college. Under LaMarr’s leadership and 
inspiration, more than 4,000 girls have 
gone through EmpowHer Institute and 
been given skills, resources, experiences and 
opportunities that have helped them thrive 
to become college- and career-ready. Just a 
few of the success stories for EmpowHer girls 
can be found here.

2021 HONOREES & FINALISTS : INDIVIDUALS
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OUTSTANDING PHILANTHROPIST HONOREE

CHRIS LAULHERE
President
Cherese Mari Laulhere Foundation

O n February 22nd of this year, Miller Children’s & Women’s Hospital Long Beach 
opened the Cherese Mari Laulhere Children’s Village. This was only possible 
through the support of Chris Laulhere, president of the Cherese Mari Laulhere 
Foundation who made a transformational gift to name and provide program 

support for the Children’s Village in honor of her late daughter, Cherese. Now, more 
than 30 different types of specialty physicians and a variety of medical services, such as a 
pharmacy, laboratory and imaging services, are all centralized in the Children’s Village.

Born at Miller Children’s & Women’s in 1974, the late Cherese Mari Laulhere spent 
her life giving back to her community. Her life was tragically taken in a bus accident at 
21-years-old. Her legacy and loving heart lives on through the Cherese Mari Laulhere 
Foundation.

The Cherese Mari Laulhere Foundation has been a decades-long supporter of Miller 
Children’s & Women’s, previously making donations to support the Cherese Mari 
Laulhere Pediatric Intensive Care Unit, Cherese Mari Laulhere BirthCare Center and the 
Cherese Mari Laulhere Imaging Center, among others.

And the family’s reach extends beyond Miller Children’s & Women’s with previous 
gifts supporting Ronald McDonald house, the Guidance Center, Boys and Girls Club of 
America, Women’s Shelter of Long Beach, American Red Cross, UCLA and more. 

The legacy of Cherese lives on through her mother’s love and dedication to honoring 
her memory. The impact that Chris Laulhere has made in honor of Cherese has been 
profound. It will help the thousands of children across the region who need access to 
specialized care this year and for future generations to come.

EDNA R.S. ALVAREZ 
FINALIST

“Team Edna” Lead;  
Kitchen Cabinet Committee Member

Food Forward

Edna R.S. Alvarez came to Food Forward in 
2017 believing in the nonprofit’s mission 
to reduce food insecurity and wanting 

to support that work in any way she could. 
Since she joined the organization, she has 
cultivated a growing group of donors called 
“Team Edna” who donate money to fund 
Food Forward’s produce recovery efforts. 
She stewards “Team Edna” over six weeks in 
November and December, writing individ-
ual emails to each of her potential donors, 
thank you e-notes, and e-updates to rally 
her supporters to give to Food Forward. This 
past year, there were 99 individual donors 
as part of “Team Edna,” and the donations 
ranged from $10.55 - $6000. Since she began 
raising money for Food Forward in 2017, 
she has raised over $100,000, helping the 
organization provide over one million pounds 
of fresh, healthy fruits and vegetables for 
people in our community experiencing food 
insecurity.

JODIE EVANS 
FINALIST

Board President
826LA

Jodie Evans is the co-founder of CODE-
PINK and the after-school writing pro-
gram 826LA.  She is primarily focused on 

sharing a global vision for peace and social 
justice. In 1999, she co-created the Peace 
Conference in Dubrovnik centered on “Imag-
ining Peace in the 21st Century” and she 
continues to produce the multi-event World 
Festival of Sacred Music that takes place in 
Los Angeles every three years. She has been 
a visionary advocate for peace for several 
decades. An inspired motivator, Evans invig-
orates nascent activists and re-invigorates 
seasoned activists through her ever-evolving, 
always exciting methods to promote peace. 
As founding board member and current presi-
dent of 826LA’s board, Evans brought 826LA 
to Los Angeles and started the program in 
her home. Her leadership and dedication to 
helping under-resourced youth receive care 
and writing support has propelled 826LA to 
be a leading organization in LA serving over 
90,000 youth since its inception.

ART LEWIN 
FINALIST

CEO
Art Lewin Bespoke 

Art Lewin is a second-generation clothier 
with over 25 years of experience and 
serves as owner, CEO & creative director 

of Art Lewin Bespoke Clothiers, the leading 
custom clothier in the country. Lewin and 
his team plan, coordinate and maintain 
clients’ wardrobes for them so they are per-
fectly attired for any occasion. For over two 
decades, Art Lewin Bespoke has catered to 
corporate stars and to some of Hollywood’s 
leading celebrities and many other industry 
titans. As a second-generation clothier, 
Lewin has explained that his clients tell him 
and his team that their workmanship, knowl-
edge, attention to detail and service make 
it readily apparent why they have been able 
to establish such a loyal following – with an 
impressive 94% retention rate, no less. Mean-
while, Lewin has donated for the past ten 
years more than $1 million to the Salvation 
Army and other nonprofits in the LA area.

ALEX MERUELO 
FINALIST

Founder
Meruelo Group

Meruelo Group was established in 1986 
by Alex Meruelo, the son of two 
Cuban immigrants, beginning with a 

single, concept-driven pizza shop and going 
on to build a business empire of more than 
15 diversified companies. Along that path, 
Meruelo was always looking to “pave the way 
forward” for others. An entrepreneur and 
business leader, he also embraced a commit-
ment to champion diversity and inclusion 
within his Downey -based company, as 
well as a strong sense of equity that steadily 
broadened into local community support.  
Since 2002, Meruelo and his wife, Liset, have 
donated over $15 million to a raft of local 
beneficiaries. As their businesses grew over 
the years, so did their vision for corporate 
giving. They created a “doing good” corpo-
rate culture which inspired their organiza-
tions and employees to raise an additional 
$5 million through local partnerships, events 
and donations.

2021 HONOREES & FINALISTS : INDIVIDUALS
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Partnership

People

“Community Build’s strength is in our partnerships and our people.  We are a voice for 
the community and seek like-minded partners that are dedicated to building and 
strengthening underserved communities from the inside out.” 
 
 Robert Sausedo, 
President and CEO 

CBI’s latest partnership is with transportation leader Lyft to provide discounted or free codes for residents of 
South Los Angeles to get to and from their COVID-19 vaccine appointment.  For more information visit 
vacrydes.com or call 877- VAC-RYDE. 
 
Established in response to the conditions that led to the 1992 Los Angeles Civil unrest, Community Build, Inc. 
(CBI) is dedicated to the revitalization of South Los Angeles communities through investment in youth and 
commercial economic development.   

Creating a culture of care since 1992  
communitybuild.org 

323.290.6560 

Promise

Creating a culture of care since 1992

CBI-10.35"X13.8"- 2nd Ad.qxp_Layout 1  4/18/21  7:10 PM  Page 1
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BUSINESS ANGEL OF THE YEAR HONOREE

REBECCA ROTHSTEIN
Chairman of the Board & Founder, Teen Cancer America 
Managing Director Wealth Management, Merrill Lynch

D espite running an extremely successful Beverly Hills financial advisor business 
working with high net worth individuals and institutions, helping them advance 
their wealth management goals, Rothstein always finds time to devote 30 volunteer 
hours a week to guiding Teen Cancer America as chairman of the board. She was 

approached by Roger Daltrey of The Who to spearhead an initiative that would bring 
specialized care, facilities, and resources to teens and young adults with cancer. Despite 
her unrelenting schedule, she formed a group to launch this innovative concept. 

Since 2012, TCA has raised over 20 million dollars, most of which was raised by 
Rothstein working with Daltrey to host premiere music events in Los Angeles homes. 
TCA has established 42 hospital partners across 19 states, and served over 70,000 young 
people and their families. Rothstein’s dedication to this project has transformed a mere 
idea into the preeminent adolescent and young adult cancer nonprofit in the United 
States. She also served on the UCLA Health Board. She is also a board member of the 
Early Childhood Partial Hospitalization Program at UCLA, which helps children who 
have been diagnosed with autism, developmental disabilities, and behavior disorders. 

Rothstein is a change agent who has dedicated her volunteer work to serving teens 
and young people in Los Angeles and beyond. She supports Teen Cancer America 
with a significant contribution of her time, connections and with financial donations. 
TCA would not exist without her. She has positively enriched the lives of thousands of 
Angeleno teenagers with her tireless work. 

ELIZABETH FARAUT 
FINALIST

Creative Director and CEO
LA LOOP

E lizabeth Faraut is the creative director and 
CEO of LA LOOP, a global eyewear acces-
sory brand headquartered in Los Angeles. 

As someone who is deeply committed to 
service and philanthropy, she consistently 
gives back in her personal and professional 
capacities. In 2019, she brought her passion 
for giving back to her business and launched 
LOOPin, the social impact platform of LA 
LOOP, to connect LA LOOP’s community of 
LOOPERS with meaningful opportunities to 
give back and “LOOPin” together. When the 
COVID-19 pandemic hit, she pivoted LOO-
Pin to empower LOOPERS to do service 
virtually. She created LOOPin initiatives in 
collaboration with nonprofits working on 
the ground, ranging from collecting technol-
ogy donations to help underserved students 
attend classes virtually with Para Los Niños, 
feeding families in need through A Sense of 
Home, and sending DIY kids mask kits to 
Boys & Girls Clubs. 

KFIR GAVRIELI 
FINALIST

Founder & CEO
Tieks by Gavrieli

K fir Gavrieli is an entrepreneur, philan-
thropist and the CEO and Founder of 
Tieks. When COVID-19 hit last March, 

he heard about the critical shortages of PPE 
facing healthcare and essential workers. 
Overnight, his company Tieks reoriented 
their manufacturing facility into a mask-mak-
ing assembly line, producing masks that we 
donated to support local front line health 
workers. He quickly realized that Tieks could 
make an exponentially larger impact by 
engaging its social media followers and cus-
tomers in the work of mask making. Within 
weeks, he conceived Operation #SewTogeth-
er, which provided a $50 gift card for every 
25 masks sewn and delivered, and a $100 gift 
card for every 50 masks sewn and delivered. 
Through this initiative, Gavrieli was able 
to donate over one million masks across the 
country. Meanwhile, his Gavrieli Foundation 
has become the largest individual lender in 
the world on Kiva, sending over $10,000,000 
to women entrepreneurs.

WENDY SPINNER 
FINALIST

Private Wealth Advisor,  
Endowment & Foundation Consultant
UBS Private Wealth Management

Wendy Spinner is an LA-based UBS pri-
vate wealth advisor and endowment & 
foundation consultant who – along with 

her team at The Spinner Group – partners 
with family foundations and philanthropic 
organizations to help them fulfill their mis-
sions. Combining her analytical and strategic 
planning skills with her passion for altruism, 
Spinner brings deep problem-solving exper-
tise to families, foundations, and endowments 
in Los Angeles and beyond. Her team sup-
ports nonprofit organizations and corporations 
that are seeking to impact important social 
and environmental problems.  She brings 
the experience of having chaired boards and 
investment, governance and development 
committees for a variety of nonprofit orga-
nizations. She is also dedicated to making 
meaningful change in providing educational 
opportunities to first-generation students 
in Los Angeles, most notably through her 
involvement with the Fulfillment Fund.

DONELLA WILSON 
FINALIST

Partner and Nonprofit Practice Leader, GHJ
President and Chief Philanthropy Officer,  

GHJ Foundation

Donella Wilson has been a vehicle of 
change at GHJ and in the Los Ange-
les community. She has dedicated her 

20-year career, time and expertise to the 
nonprofit industry. She is dedicated to the 
nonprofit community through her leadership 
in GHJ’s Nonprofit Practice and active vol-
unteer efforts. Additionally, as a nonprofit 
thought leader, Wilson publishes thought-
ware to push the industry forward relating to 
issues about board governance, diversity and 
women’s leadership. Her work has been rec-
ognized by her peers and revered by the non-
profit community and others. She has more 
than 20 years of public accounting experi-
ence providing audit, accounting and special 
project services and works exclusively in the 
nonprofit sector. In addition to providing dis-
counted services to nonprofit clients, Wilson 
also encourages her team to become involved 
in community projects to which they donate 
their own time and expertise.
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ECF congratulates all of our esteemed fellow nominees 
recognized by the Los Angeles Business Journal 
NonProfi t and Corporate Citizenship Awards.

Across a lifespan of programs and services, Exceptional Children’s 
Foundation (ECF) empowers children and adults challenged with developmental, 
learning and emotional barriers to reach their greatest potential. 

Since our founding in 1946, ECF’s transformative impact on the lives of children 
and adults with developmental disabilities has relied upon the commitment, 
compassion, innovation and investment of our exceptional partners—who share 
our vision, support our mission, and drive us forward to the future.

Together, we enable abilities, expand opportunities and elevate the lives of 
thousands who rely upon us each year.

TOGETHER, WE TRANSFORM LIVES. TOGETHER, WE ARE EXCEPTIONAL.

To learn more, visit ECF.net.

Exceptional Children’s Foundation
Celebrating 75 Years of Exceptional Service
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VOLUNTEER OF THE YEAR HONOREE

TIM POYDENIS
Partner
Goodwin Procter LLP

D uring a year of remarkable challenges, Goodwin partner Tim Poydenis has 
repeatedly stepped in to provide leadership and assistance to those in need. 
Throughout the pandemic, Poydenis has worked with pro bono law firm Public 
Counsel to spearhead Goodwin’s LA legal clinic focused on helping LA County 

childcare service providers struggling due to the COVID-19 pandemic. In this role, 
Poydenis advised dozens of childcare providers on the complex legal issues regarding 
reopening and reentry, as well as providing guidance on language in their enrollment 
agreements related to potential COVID-19 liability issues. Due to his efforts, several area 
childcare providers have been able to smoothly reopen without incurring legal costs or 
worrying about unknown legal risks. 

In November 2020, the Early Care & Education Law Unit of Public Counsel’s 
Community Development Project honored Poydenis and Goodwin as the most 
distinguished volunteers of the year. In regards to Poydenis’ contributions, Public Counsel 
stated, “Due to your assistance, so many child care programs have been able to keep their 
doors open to care for young children of working families. You’ve provided invaluable 
support to these small businesses by helping ease their concerns regarding liability and 
operating in the COVID-19 era.”

Another recent pro bono matter for Poydenis involves representing a military veteran 
applying to upgrade his discharge status as it relates to increased military benefits. 
Poydenis also recently worked with the non-profit Olas Foundation, an organization 
dedicated to improving the quality of life for communities around the world through 
various ocean inspired programs led by youth involvement and education. 

Poydenis embodies a rare combination of pro bono and professional excellence.

LORRAINE ALDERETTE 
FINALIST

President
RNY Construction & Specialties Inc.

Lorraine Alderette has been a committed, 
passionate volunteer of “The Rescue 
Train” for ten years.  Her dedication and 

love for all animals has made an enormous 
impact to the success of the organization to 
help save homeless dogs, cats, horses and 
farm animals. She oversees the fundraising, 
development, and promotion of its signature 
annual fundraiser “Race for the Rescues” 
which has helped over 50 non-profit animal 
rescue organizations.  She was implemental 
in the success of Rescue Train’s first virtual 
race last year after 15 years due to the pan-
demic. Alderette is instrumental in securing 
pet food donations for the monthly COVID-
19 Mobile Pet Assistance Program. She also 
delivers pet food and supplies to homebound 
seniors. Alderette was also on the HomeAid 
LA/Ventura Board of Directors for over seven 
years and a volunteer for over 15 years and 
helped renovate many “safe-houses,” home-
less shelters and a facility for foster children.  

MARTIN (MARTY) COOPER 
FINALIST

President
Cooper Communications

Marty Cooper is a marketing professional 
with extensive experience in strategic 
planning, crisis management, public 

relations, community outreach, organization-
al development, promotion, and cause-relat-
ed marketing. His firm, Cooper Communi-
cations, Inc., was founded in 1982, and has 
represented a broad range of corporate, gov-
ernmental, healthcare, and nonprofit clients, 
from entrepreneurial firms to Fortune 500 
corporations. Cooper has used his experience 
as a business leader and non-profit board 
member to energize the West Valley Boys’ 
and Girls’ Club.  As a member of the Execu-
tive Committee he tirelessly participates in 5 
board committees.   He has developed board 
members’ training materials and is always 
ready to Zoom to help with advice and coun-
sel when needed.  He dedicates over 12 hours 
per week and will take on any assignment 
that assures the kids of the West Valley have 
a Club they can count on.

BECKY MANCUSO-WINDING 
FINALIST

Executive Director, Strategic Community  
and Business Relations

UCLA Health

Becky Mancuso-Winding was relentless 
in her volunteerism for The Leukemia 
and Lymphoma Society (LLS) this year. 

When all signs pointed to stepping down 
from her lead volunteer position under the 
wake of COVID-19, she doubled down and 
raised $82,275 towards the mission of LLS. 
This fundraising result placed her in the Top 
10 Nationally of all Light The Night fund-
raisers.  As an executive director at UCLA 
Health, Mancuso-Winding found her job 
shifting dramatically throughout 2020. From 
PPE distribution to vaccine organization, 
she took every new challenge in stride, and 
remained steadfast in her efforts to support 
her team at UCLA Health while honoring 
her commitment to LLS. She served on the 
2020 Light The Night Executive Leadership 
Committee and also helped propel Team 
UCLA Health to raise more than $148,000 
through Light The Night. 

KAMEALE TERRY 
FINALIST

Los Angeles Chapter Chair
Women in CleanTech and Sustainability

Kameale Terry has established a local Los 
Angeles chapter to drive the mission of 
Women in Cleantech, creating equita-

ble pathways for LA’s women into the tech 
industry and the industry’s nearly impenetra-
ble professional networks. Today, Women in 
Cleantech & Sustainability is home to over 
5,000 community members internationally, 
with local chapters in the San Francisco Bay 
Area and Los Angeles. Members consist of 
all genders and range from the students and 
entry level professionals, to founders, C-Suite 
executives and investors. She is using her 
platform to give women (and particularly 
women in underserved communities and 
women of color) free access to the training, 
professional support and networking they 
need to gain steady employment with equita-
ble pay and benefits. In addition, Terry is the 
co-founder and CEO of ChargerHelp, Inc. an 
app that enables on-demand repair of electric 
vehicle charging stations. 
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Join us in supporting the

Getty’s community of donors is invited to special events and activities throughout the year, 
including exhibition openings, curator-led gallery talks, and special gatherings at Getty’s two 
locations, and via digital platforms.

Getty Patron Program
By joining the Patron Program, you provide invaluable support to the people and programs that 
make Getty a leader in promoting and protecting the world’s artistic legacy. As a Patron, you 
will join a lively, vibrant, and thoughtful community that appreciates special access to Getty’s 
world of art.

Getty Fund
Gifts to the Getty Fund support the extraordinary collection, programs, conservation, and 
research that drive art history and museum practice for the world. 

This year, Patron Program and Getty Fund contributions will directly support 
the LA Arts Recovery Fund, supporting local arts nonprofits across LA County 
impacted by the COVID-19 pandemic. 

The Getty Villa will reopen to visitors on April 21, 2021, and the Getty Center will reopen 
on May 25, 2021. To learn more and confirm a reservation, go to getty.edu/visit.

Email 
giving@getty.edu

Call 
310-440-7700

Visit 
getty.edu/supportus

LA ARTS
RECOVERY

FUND

005-114_labj20210426_fullpages.indd   51 4/19/21   3:49 PM



52   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT       APRIL 26, 2021

NONPROFIT OF THE YEAR HONOREE

NATIONAL HEALTH FOUNDATION

N ational Health Foundation (NHF) is a leading community-based non-profit 
dedicated to improving the health of under-resourced communities by assisting 
and supporting residents in tackling the social determinants of health that act as 
systemic barriers to wellness. 

NHF has been a proud partner in the State of California’s crucial Project Roomkey 
initiative, which sought to secure up to 15,000 hotel and motel rooms in a coordinated 
effort to provide safe, temporary housing for Californians experiencing homelessness and 
help slow the spread of the virus in the midst of the COVID-19 pandemic. 

NHF successfully oversaw the development of a 92-bed Project Roomkey site that 
offered recuperative care for individuals needing medical support at a critical time in 
the pandemic. Through this work, NHF provided 62,761 safe shelter nights in 2020 
alone and has already transitioned 42% of its Project Roomkey guests to permanent or 
permanent supportive housing. 

NHF’s recuperative care facilities are designed through a health equity lens to 
prioritize not just the health and wellness of its guests, but the larger interconnected 
community: in 2020, NHF saved the healthcare system over $10.3 million in cost savings 
through recuperative care and transitioned 44% of its recuperative care facility guests to 
stable housing options after an 18-day average length of stay.

As a powerful advocate for policies and programs that remove entrenched barriers 
faced by communities of color in accessing quality outdoor spaces, NHF played a vital 
role in ensuring $22 million per year in funding will be made available to eliminate park 
inequities in park-poor, low-income neighborhoods through its work with Park Equity 
Alliance. 

100 BLACK MEN  
OF LOS ANGELES, INC. 

FINALIST

The 100 Black Men of Los Angeles, Inc.  
is a nonprofit, 501(c)3 civic and com-
munity based organization that serves as 

a catalyst for the disadvantaged and under-
represented segments of the community.  Its 
mission is to improve the quality of life for 
African Americans and other minorities 
through the enhancement of educational 
and economic opportunities within the 
community. This year marks the organiza-
tion’s 40th anniversary, and it that time it 
has served over 23,000 students in the Los 
Angeles community. No less than 90% of 
the students it serves attend college. This 
year also marks the 34th year of the orga-
nization’s Young Black Scholars Program, 
which enables students to take ownership of 
their academic future by developing leader-
ship skills in establishing and maintaining 
a successful club. The organization’s entre-
preneurship students came in first place in 
this year’s Union Bank Entrepreneurship 
Competition.

THE CHILDREN’S COLLECTIVE 
FINALIST

Jackie Kimbrough, Ph.D. founded The 
Children’s Collective, Inc. (TCCI) while 
still a graduate student at UCLA.  She 

was interested in how children in other soci-
eties, including China and Israel, learned 
to respect themselves and others, to support 
their own communities. She then designed 
a program for preschoolers in the Watts 
community of Los Angeles to improve life 
outcomes for low income African American 
and Latino children. That organization has 
grown from a one room office in Watts to 
15 locations in South Los Angeles; from a 
staff of 6 part-time graduate students to 140 
full time employees who reflect the language 
and culture of the community; from a client 
base of 300 children to more than 8,000 
children, youth and families; and from a 
$25,000 grant from ACYF to more than $13 
million in annual revenue from diverse con-
tracts, grants and contributions.

HUMAN-I-T 
FINALIST

Human-I-T works with people that are 
the most underserved in terms of dig-
ital access. human-I-T uses household 

income levels and enrollment in certain 
government assistance programs (including 
Supplemental Nutrition Assistance Pro-
gram, Supplemental Security Income, and 
Medicare) as indicators of low-income status. 
Individuals that make 250% of the federal 
poverty level threshold qualify for donations. 
The organization provides technology to 
a number of populations and institutions: 
veterans, persons with disabilities, homeless 
shelters, LGBTQ+ community centers, and 
other certified nonprofits. Because cost is the 
biggest barrier to owning technology, 100% 
of our recipients are low-income. A majority 
of its recipients are families with school-aged 
children who live in federally subsidized 
housing. In 2020, human-I-T distributed over 
51,000 computers to low-income individuals. 
In addition, over 38,000 recipients were con-
nected to low-cost high-speed internet and 
almost 500 recipients have participated in 
our digital literacy training program. 

MENTAL HEALTH AMERICA  
OF LOS ANGELES 

FINALIST

It is a testament to the endurance and com-
mitment of Mental Health America of Los 
Angeles that in one of the most difficult 

years in recent history, it launched new pro-
grams, expanded services and increased the 
number of individuals we helped throughout 
LA County. Last year, despite the COVID-19 
pandemic, MHALA served 10,484 individ-
uals with mental health needs, surpassing its 
2019 outcomes. This was due in great part 
to our ability to quickly reinvent our service 
delivery in the face of the unforeseen chal-
lenge of the pandemic. Under the leadership 
of Dr. Christina Miller, the organization 
continued to offer its integrated services with 
appropriate distance and safety precautions 
while partnering with local organizations to 
open food pantries and provide those it serves 
– people with mental health needs, including 
Veterans, transition-age youth, and those 
experiencing homelessness – with hygiene 
kits, masks, and information about the pre-
vention of COVID-19. 
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Grit, problem-solving, 
and empathy. That’s 
leadership, the Girl 
Scout way.
At the largest leadership development organization for girls 
in Southern California,  more than 40,000 Girl Scouts are in 
the pipeline to develop the skills to lead in business, STEM, 
government – and beyond. Join us at girlscoutsla.org.
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BUSINESS ANGEL OF THE YEAR HONOREE

GOOGLE

G oogle has been central in supporting Los Angeles City’s Civil + Human Rights 
and Equity Department through $50,000 funding and support as the organization 
was just getting started, making possible some of its most critical functions to 
support underserved communities in LA.  The Department’s mission is to maintain 

and strengthen LA’s diversity, equity, and accountability. It is focused on reducing bias 
and injustices while leveling the playing field through community engagement, equity 
initiatives, and upward mobility programming.

Google’s work in LA goes far beyond the Civil + Human Rights and Equity 
Department, including impactful philanthropic generosity during teacher appreciation 
week. Google announced a $2 million national grant to support Donors Choose with 
$250,000 going directly to 250 teachers serving 11,500 students in Los Angeles. Google 
also provided $120,000 to GiveDirectly to assist with SNAP Families.

A powerful partnership has also formed between Google Arts and Culture and the 
J. Paul Getty Museum in which 16 artworks from the Getty’s collection are now in the 
Art Projector in the Google Arts & Culture App, and anyone can now learn more about 
them directly from Anne Woollett, Getty curator of paintings. 

Among other business angel acts of generosity last year, Google donated:
• $25,000 to Advancement Project to assist with a more equitable distribution of 

supplies and services to communities of color for COVID;
• $150,000 [$75,000 apiece] to assist with underserved communities at Bridge 

Housing near Google’s Venice office to both nonprofits charged with running the effort,  
SPY and PATH;

• $40,000 in Pride funds to SPY, LA LGBT Center, Latino Equality Alliance and 
Equality California; among many other varied donations.

FARMERS & MERCHANTS  
BANK OF LONG BEACH 

FINALIST

Farmers & Merchants Bank of Long Beach 
is a 114-year-old family managed bank 
with locations throughout Southern 

California. C.J. Walker founded F&M based 
on the principles of honesty, integrity, the 
home, the church, and service above self. 
These values are lived out today through the 
fourth generation leadership and through 
the employees. During the unprecedented 
year of 2020, filled with trials and uncertain-
ty, F&M was proud to continue the Walker 
tradition of giving back to and supporting 
the non-profits, houses of worship, schools 
and businesses who are the foundation of 
our communities. F&M led the Long Beach 
area with the highest volume of processed 
loan applications for the first round of Pay-
check Protection Program (PPP) loans. 179 
F&M employees worked long nights and 
weekends to ensure the needs of the com-
munity would be met.  

GREENBERG GLUSKER LLP 
FINALIST

Greenberg Glusker has played a signif-
icant supporting role within the Los 
Angeles community for over 60 years. 

Its founding partner Arthur Greenberg likes 
to say that the firm has “done well by doing 
good.” Indeed, philanthropy is a foundation-
al value and key component that contrib-
utes to Greenberg Glusker’s familial culture.  
The firm supports its attorneys in advocat-
ing on behalf of the diverse members of the 
community in which they work. Providing 
free legal assistance to those who need it 
the most is both a moral obligation and an 
honor. In 2020, the firm completed 2,019 
hours of pro bono service. As an example 
and recent success story, Keith Patrick 
Banner, an attorney in Greenberg Glusk-
er’s Bankruptcy, Reorganization & Capital 
Recovery practice, worked in conjunction 
with Public Counsel on a pro bono matter 
that resulted in over $320,000 in student 
debt being discharged for one individual.

RALPHS & FOOD 4 LESS 
FINALIST

Ralph’s & Food 4 Less has been an 
integral partner in working with the 
Los Angeles Mission to provide fresh, 

healthy meals to the poor of our communi-
ty. Through Ralph’s & Food 4 Less’s Zero 
Hunger campaign, they’ve provided nearly 
100,000 nutritious meals to our local com-
munity in the last two years. Plus, Ralph’s & 
Food 4 Less has partnered with the Mission 
in sharing the impact of their partnership 
with Ralphs and Food 4 Less employees 
across the country and their social media 
followings through video storytelling and 
testimonies. Through this, the Los Angeles 
Mission has increased its brand awareness 
and mission impact in the community and 
brought our organization’s mission to more 
people in more places. Finally, they’ve pro-
vided Mission front-line outreach workers a 
holiday bonus to thank them for their work 
serving the homeless through COVID. 

ZIPRECRUITER 
FINALIST

Z ipRecruiter – the #1 job site in the US 
– has partnered with LA’s BEST After-
school Enrichment Program over the 

last six years, supporting the organization 
to address its mission and provide free, safe 
afterschool enrichment for 25,000 children 
at 200 Los Angeles Unified School District 
elementary schools located within neigh-
borhoods plagued by poverty and crime. 
By donating its  expertise and services, 
ZipRecruiter has allowed LA’s BEST to 
identify, recruit, and employ the most qual-
ified and talented individuals to tackle the 
hard work done by LA’s BEST every day. 
And, since 2016, ZipRecruiter has gener-
ously donated annually to help LA’s BEST 
continue its important work in benefit of 
the most vulnerable children and families 
in Los Angeles. In addition, employees from 
ZipRecruiter have volunteered their time 
with LA’s BEST over the years. For example, 
ZipRecruiter employees volunteered with 
LA’s BEST STEM programs at Westminster 
Avenue Elementary.
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OUTSTANDING COLLABORATION BETWEEN A BUSINESS & A NONPROFIT 
HONOREE

LA RAMS / LA REGIONAL FOOD BANK /  
ABC7 / UNITED WAY

T he Los Angeles Rams community engagement has been outstanding since the team 
returned to Los Angeles. One impactful recent example is how over the past year, 
the Rams increased the team’s partnership with the Los Angeles Regional Food Bank 
by working with ABC7 to sponsor a pandemic relief telethon that raised $2.2 million 

for the Food Bank and United Way in March 2020 at the beginning of the pandemic.
This effective partnership also ensured one of the first events held at the new 

SoFi Stadium was a food distribution for Inglewood residents and people from nearby 
communities which occurred the week before the first Rams home game in the stadium. 
The Rams also sponsored two additional food distributions with the Food Bank to help 
families before Thanksgiving and the December holiday season.  In total, 7,500 families 
received nutritious food items to meet their food needs. Even the team’s “Taste of the 
Rams” virtual event featuring Los Angeles chefs provided all proceeds to benefit the Food 
Bank.

In addition, Rams players and personnel volunteer their time for all of these 
events which demonstrates the team’s commitment to serving the greater Los Angeles 
Community.  The team is also a consistent financial supporter of the Food Bank and 
many other charities in Los Angeles.

BEAUTY BUS FOUNDATION /  
PROVIDENCE SAINT JOHN’S  

HEALTH CENTER 
FINALIST

Thanks to the generosity of Saint John’s 
and its value on providing compassion-
ate care, Beauty Bus has provided over 

1,000 free beauty services to patients, family 
members and hospital staff – and even more 
Bags of Beauty.  To support the patient 
experience, Saint John’s Irene Dunne Guild 
funded Beauty Bus’ first weekly in-patient 
Beauty Series where a beauty professional 
goes room to room within the hospital 
every Wednesday to offer free hair, nail and 
facial services to patients and their families.  
Over the last five years, Beauty Bus has also 
provided Pop-Up Salons, where hospital 
staff or patients could come to a conference 
room-turned salon to get free hair, makeup, 
nail and facial treatments.  Beauty Bus is 
also honored to pamper the whole hospital 
staff - from ER doctors to cafeteria workers - 
from oncology nurses to clergy to sanitation 
workers.  

DBS BANK LTD / CHILD CARE 
RESOURCE CENTER (CCRC) / 

 A PLACE CALLED HOME (APCH) 
FINALIST

DBS Bank Ltd. has been partnered with 
two non-profit organizations in Los 
Angeles county since 2017 that serve 

infants, pre-school aged children, youth and 
families in underserved areas throughout 
the San Fernando Valley and South Central 
Los Angeles. DBS has donated, time, food, 
money, resources and internship programs 
at the height of the pandemic. The bank’s 
hard work and dedication displayed during 
its partnership with Child Care Resource 
Center (CCRC) and A Place Called Home 
(APCH) and the direct impact to these 
diverse communities. CCRC manages pro-
grams to assist with issues such as finding and 
selecting child-care and child-care financial 
assistance to families. APCH is a transforma-
tive youth community center that has been 
serving South Central Los Angeles for nearly 
30 years. Both organizations have benefited 
from the time, donation generosity and joint 
fundraising efforts with DBS Bank. 

LOS ANGELES TEAM MENTORING / 
AEROSPACE CORP 

FINALIST

Los Angeles Team Mentoring (LATM) and 
The Aerospace Corporation (Aerospace) 
are inspiring the next generation of lead-

ers through mentorship. LATM is a 29-year 
old nonprofit serving at-risk youth who 
are considered low-income and are at high 
risk of academic failure, absenteeism, and/
or delinquent behavior. After completing 
LATM’s middle school program, high school 
graduation rates improve by 22%, GPAs are 
0.41 higher, and self-esteem and resiliency 
improve by 75%. Aerospace is a 60-year-old 
California nonprofit which operates the only 
federally funded research and develop center 
committed exclusively to the space enter-
prise. Aerospace is committed to sharing its 
passion for the science, technology, engineer-
ing, and math (STEM) disciplines to inspire 
the next generation. Collaborating, LATM 
and Aerospace were better able to serve 
low-income and underserved communities 
through piloting of a virtual mentoring 
program. 

SANTA MONICA COLLEGE  
FOUNDATION / EVERYTABLE 

FINALIST

In February last year, Santa Monica College 
Foundation celebrated the grand opening 
of the first-ever Everytable Lounge at one 

of Santa Monica College’s satellite campuses. 
Everytable partnered with the SMC Foun-
dation to provide healthy, affordable meals 
accessible to students. In lieu of rent, the 
agreement between Everytable and SMC 
Foundation would provide 300-500 meals 
per week to SMC’s centralized food pantry, 
where food insecure students can receive 
meals free of cost. When COVID-19 struck, 
SMC Foundation and Everytable devised a 
strategy to address food insecurity and pro-
vide meals to vulnerable students. Within 
72 hours, SMC Foundation launched Meal 
Project, delivering healthy Everytable meals 
to students previously identified as food inse-
cure as well as students affected by the fallout 
of COVID-19 free of charge. Ranging from 
500 to 1,000 students per week, to date over 
19,000 deliveries totaling 150,000+ meals to 
food insecure students. 
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OUTSTANDING SOCIAL RESPONSIBILITY HONOREE

KIRKLAND & ELLIS

K irkland believes that by building and maintaining a culture that values and gathers 
strength from difference it is better able to represent its clients and constituents. One 
of the cornerstones of Kirkland’s commitment to diversity is its long-standing pro 
bono pledge. For over 30 years the office has partnered with local legal aid providers 

to support Los Angeles’ diverse and underserved communities. These pro bono partners 
include the Los Angeles Legal Aid Foundation, Public Counsel, Neighborhood Legal 
Services, Western Center on Law and Poverty and the Inner City Law Center, among 
others. These representations cut across critical areas where diverse populations are 
disproportionately impacted such as education, homelessness and immigration rights, to 
name a few. In 2020, our attorneys committed nearly 20,000 pro bono hours to these local 
organizations.  

Notable representations impacting diverse populations in Los Angeles include efforts 
in education; homelessness and domestic violence support; and immigration and asylum.

Taking education as an example, in a groundbreaking case addressing the COVID-19 
disruption to Los Angeles’ youth and education, Kirkland is representing a group of 
diverse parents in Los Angeles, in a proposed class action alleging that the Los Angeles 
Unified School District’s plans for distance learning deprives its students – especially 
Black and Latino students, English learners, special education and other vulnerable 
populations – basic educational equality guaranteed to them by the California Education 
Code and the California Constitution. The lawsuit states that the problems with remote 
instruction is exacerbated by the already poor educational opportunities offered to 
LAUSD children from disadvantaged backgrounds. 

KEENAN INSURANCE 
FINALIST

For decades, Keenan Insurance has worked 
diligently to improve communities in 
California, strengthening the places 

where its employees live and work for the 
benefit of all. Its corporate social responsi-
bility (CSR) efforts are significant. Keenan’s 
CSR Committee includes representatives 
from every one of its offices and all levels 
of employees and management. Under its 
CEO’s leadership, Keenan’s CSR Commit-
tee has developed and continually updates 
a robust CSR action plan. Among its 
many initiatives, Keenan focus on helping 
underserved communities, making all of 
its volunteer efforts inclusive, creating an 
inclusive internal environment, and cham-
pioning CSR principles whenever it can, 
for example, at employee orientations and 
trade shows. Keenan also makes a concerted 
effort to bring CSR ideas to its clients. In 
fact, its clients often ask for help in sharing 
CSR principles in their own workshops and 
conferences, and Keenan is always proud to 
assist. 

MGA ENTERTAINMENT 
FINALIST

MGA Cares is a worldwide effort that 
was launched by MGA Entertainment 
in April 2020 in order to provide 

personal protective equipment to health-
care workers and hospitals who faced an 
unprecedented shortage of supplies as they 
fought to stop the spread of COVID-19. 
Within a few weeks of the launch of MGA 
Cares, MGA Entertainment donated $5 
million to the initiative and distributed over 
750,000 PPE devices to over 350 hospitals 
across the country. In coordination with top 
doctors at UCLA, MGA Entertainment also 
developed and donated advanced care pro-
vider masks for doctors as well as ventilator 
masks for patients, which  To date, MGA 
Cares has procured and donated millions 
of PPE supplies to the most economically 
challenged and diversely populated regions 
in the country. MGA Entertainment also 
supported families impacted by the pandem-
ic during the holidays, sending gifts and toys 
to those that made a positive impact during 
these challenging times.

PANDA CARES FOUNDATION 
FINALIST

Established in 1999, Panda Cares, the 
philanthropic arm of Panda Restaurant 
Group, is committed to serving the com-

munities in which it operates by providing 
food, funding and volunteer services to 
underserved youth, and disaster relief efforts. 
Powered by Panda associates and guests, 
Panda Cares Foundation is funded through 
the in-store donation box program and 
associates nationwide. When the COVID-
19 pandemic first escalated in the U.S. 
in early March 2020, Panda immediately 
acted.  Panda Cares created a COVID-19 
Community Care Fund to provide personal 
protective equipment (PPE) to hospitals in 
need and donated over 413,000 pieces of 
PPE to LA county hospitals and fed over 
3,807 LA health care workers. Panda also 
provided books to LA area Boys & Girls 
Clubs that focus on Diversity & Inclusion 
in 2020. Panda also provided hot meals for 
over 5,000 youth in the LA area through 
the Panda Cares Food Donation program.

UNIBAIL RODAMCO WESTFIELD 
FINALIST

URW’s ambitious Corporate Social 
Responsibility rests on three pillars: 
Better Spaces, Better Communities and 

Better Together. In 2020, Westfield centers 
across the US launched #WestfieldCares, a 
campaign intended to help drive awareness 
and marshal resources for communities 
particularly vulnerable to the effects of the 
COVID-19 pandemic, including those expe-
riencing homelessness, economically disad-
vantaged families, seniors, and children.  The 
campaign conducted more than 40 thank you 
initiatives for first responders and medical 
professionals; engaged with 85+ charitable 
organizations that support vulnerable popula-
tions; and provided a location for 15 different 
COVID-19 testing centers and blood drives. 
This objective further established Westfield 
centers as cornerstones of local communities 
and built brand equity by showcasing all of 
the community work executed by corporate, 
center, and individual employee level in a 
humanistic and relatable way. 
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FUNDRAISING EVENT OF THE YEAR HONOREE

RWQUARANTUNES

R ichard Weitz, a partner with WME, held a virtual event in honor of his daughter 
Demi’s birthday near the very beginning of the pandemic, in an attempt to provide 
something fun and engaging for Demi’s 17th. Weitz, a lifelong music fan, called a 
piano player friend from Chicago to serenade Demi and a group of her friends via a 

Zoom call. This sparked the idea to do a series of online concert and performance events. 
Weitz quickly realized that these “Quarantunes” events, featuring numerous musicians, 
could easily go viral, become popular among music fans of all ages and be a great way to 
raise funds for a variety of causes and nonprofit organizations. 

Fast forward to February 2021. The LA Dodgers Foundation partnered with the Food 
Bank for a special Quarantunes event that raised more than $1 million on a single Friday 
evening. With Manager Dave Roberts, current and former Dodger players and Dodger 
owners such as Magic Johnson in attendance, the event featured a tribute to former 
manager Tommy Lasorda who had recently passed away.  World Series Championship 
rings were auction items for the event and the it was likely the most successful virtual 
event in Los Angeles since the onset of the pandemic.

To date, Richard and Demi have hosted 42 Quarantunes events, raising $20 million 
for charities during the past 11 months.  Musicians who are also donating their time 
range from stars from the 1960s to some of the hottest up and coming musical stars.  Each 
Quarantunes event is an evening of great music that has a huge benefit for its designated 
charity partner.

ALZHEIMER’S ASSOCIATION 
CALIFORNIA SOUTHLAND CHAPTER 

FINALIST

The Alzheimer’s Association California 
Southland Chapter, headquartered in Los 
Angeles County, spans a vast, seven-coun-

ty geography comprised of more than 16 mil-
lion people.  More than 4,200 participants in 
the Chapter’s 2020 Walk to End Alzheimer’s 
California Southland series, which culminat-
ed in the Walk to End Alzheimer’s Los Ange-
les this past November, raised more than $1.3 
million. Thanks to pivoting this signature 
event, The Walk to End Alzheimer’s Califor-
nia Southland series, to a new format within 
weeks of LA’s initial safer-at-home order, the 
chapter was able to increase its services and 
reach throughout the pandemic, enabling 
4,700 people to attend the Chapter’s free, 
virtual support groups and education classes; 
and over 3,700 people to connect with the 
Chapter’s free care consultations, services and 
referrals. The event also supports the Chapter 
in its efforts to provide care in more than 200 
languages via its 24/7 Helpline as well as its 
efforts to invest in dementia research.

HABITAT FOR HUMANITY OF 
GREATER LOS ANGELES 

FINALIST

Founded in 1990, Habitat for Humanity 
of Greater Los Angeles (Habitat LA) 
strives to eliminate substandard housing 

by making decent, sustainable and affordable 
housing a reality for low income Los Angeles 
area individuals and families.  Habitat LA 
has established its annual Los Angeles Build-
ers Ball as a premiere event to bring together 
top builders and developers, as well as exec-
utives from the corporate and entertainment 
industries to celebrate innovative housing 
solutions, community accomplishments and 
champions in transforming the Los Angeles 
landscape. The event helps raise awareness 
and funds to help Habitat LA empower 
families and build strength and stability in 
our communities. With the COVID-19 pan-
demic, it was impossible to hold the event in 
its traditional form, so the team pivoted the 
event to be held virtually.  Despite the chal-
lenges of having a gala virtually, our team was 
able to incorporate special touches that made 
the evening a big success.  

INTERNATIONAL MEDICAL CORPS 
FINALIST

Headquartered in Los Angeles, Inter-
national Medical Corps is a global 
humanitarian organization that delivers 

emergency medical care and training to 
those affected by conflict, disaster and dis-
ease, no matter where they are, no matter 
what the conditions. And in 2020, that 
meant deploying medical equipment and 
supplies, staff, and training and vaccination 
services across the United States, starting in 
our hometown of Los Angeles. For the first 
time, International Medical Corps’ staff and 
volunteers were personally affected by the 
crisis they were responding to. The orga-
nization extended the reach of its Annual 
Awards Celebration (AAC) – normally 
a gala event held at the Beverly Wilshire 
Hotel typically attended by several hundred 
people – to a larger audience by holding it 
virtually and free of charge. The 45-minute 
online event raised a total of $1,089,430 
(increasing its net revenue by more than 
60%  over 2019).

THE LEUKEMIA & LYMPHOMA  
SOCIETY 
FINALIST

L ight The Night is a fall campaign that 
takes places in 125 markets across the 
United States. Light the Night raises 

awareness and supports the mission of The 
Leukemia & Lymphoma Society (LLS) to 
fund cutting-edge research and provide 
patient services and advocacy.  Light The 
Night culminates with an inspirational eve-
ning filled with hope that brings together 
the LLS community to honor, remember 
and support blood cancer patients and 
their families. In the Greater Los Angeles 
Region, Light The Night 2020 in the year of 
the pandemic meant pivoting to an online 
event with all fundraising, sponsorship, vol-
unteer leadership and team meetings taking 
place virtually.  The Light The Night team 
was hugely inspired by its community whose 
support did not waiver! The overall impact 
of Light The Night 2020 was a community 
that came together for our patients and 
relentlessly fundraised over $1.3 million  
dollars, which was 80% over budget!
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www.unitedwayla.org 

@LAUnitedWayIndividuals listed have recently given $10,000+ and foundations have recently given $25,000+ toward  
United Way of Greater Los Angeles’ initiatives, and/or United Way’s Pandemic Relief Fund or HomeWalk 2020.

Bryan A. Ackermann
Nick & Mary Alexander
Anonymous
Gwen & Guilford C. Babcock
Ambassador Frank  
& Kathrine Baxter
June & Robert Berliner
Ramesh and Kalpana  
Bhatia Family Foundation
Randall & Meghan Bishop
Yvette & Kyle Bowser
David & Elise Buik
Thomas Burke  
& Mackenzie Harkins
Mitch Butier
Christopher & Sara Carey
Dominique Mielle & Juan Carrillo
Kim & Brendan Cherry
Scott Clemmer
Andrea & Brian Cullinan
Drew Cymatics  
& Steven Cymatics
Robert & Suzanne Davidow
Elisabeth Lind Dick

Roy and Patricia Disney Foundation
Joseph Drown Foundation
Helgard & Irwin S. Field
Arnie & Judy Fishman
Terry & Todd Gilman
Danielle Goodman
Jana & Randall Greer
Adam Gunther
Lisa & Mark R. Hutchins
Lt. Gen. (Ret) Larry D. James
Daniel & Susan Kane
Michelle Kerrick
Kevin S. Kim
Thomas Klingler
Robert P. Koch
Joseph & Diana Kotzin
John Kulich
Anthony LaFetra
Leslie A. Lassiter
Jason Delane Lee  
& Yvonne Huff Lee
Nancy Lewis
Cathy & Mark Louchheim

Matthew Louchheim
Joel Lubin
Laurie MacDonald
Michael Maekawa
Mr. & Mrs. Jeffrey R. Marrs
James & Truett Marshall
Sean McBurney
Rudy B. Medina
Mr. Alex Meruelo
John P. Middleton
Susan C. Miller
Caroline & Richard Nahas
Jerry Neuman
Ellen & Dominic Ng
Fabian Nunez
Irene Oh
Helen Pekny
Kathleen & Mark Darren Phair
The J. Herman and R. Rasiej Fund
Todd Refnes
Don Rhee
Susan F. & Donald B. Rice
Jeffrey A. Rosen

Thomas Safran
Lee Anne & David Sanderson
Karen & Geoff Saunders
Congressman Adam Schiff
Sermoonjoy Fund
Shirley & Ralph J. Shapiro
Alan B. Slifka Foundation
Karl & Laura Slovin
Lon V. Smith Foundation
Steve Souza
Harold Stanley
Nancy & David Strack
Ron Wheeler & Etienne Taenaka
Marge & Sherm Telleen
Douglas & Katherine Thompson
Julia Meltzer & David Thorne
Emily Wang
Joe Waz & Cynthia Telles
Paul Weiss
Andy Yen
David Zuckerman
Charles F. Zukoski  
& Barbara J. Morgan

THANK YOU

United Way of Greater Los Angeles proudly recognizes the following individuals and foundations 
who responded to meet the critical needs of individuals and families across L.A. County.

To contribute towards a more stable, inclusive, and just LA county, please contact Elicia Lopez, at elopez@unitedwayla.org

Together we can end and prevent homelessness, achieve educational equity, and 
ensure economic mobility for our most vulnerable neighbors and communities.

ANONYMOUS (2) • THE BUTTERFLY FOUNDATION/YVETTE & KYLE BOWSER • SUSANNAH BLINKOFF & JORDAN CORNGOLD   
SALLYANN & EUGENE F. FAMA • KAREN & RUSSELL GOLDSMITH • PATTY & JOHN F. NICKOLL • RICHARD & DEMI WEITZ, QUARANTUNES

J O H N  A N D  M A R I L Y N

F A M I L Y  F O U N D A T I O N

W E L L S
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MOST INNOVATIVE AWARENESS CAMPAIGN HONOREE

PLAY EQUITY FUND

T his innovative program brought together businesses, professional sports teams, 
multiple school districts, pro athletes and foundations to drive healthful activity and 
wellness for children across Los Angeles. 

With schools and after school programs being closed due to COVID-19, 
the Play Equity Fund and LA84 Foundation collectively gave away 120,000 play 
equipment products to families and children at 60 sites across Los Angeles through the 
#StayActiveStayStrong program. 

The goal of the program was to reach and support communities that lacked access to 
play equipment and organized activity – particularly during the isolation and economic 
hardships of the COVID-19 pandemic.  

The play equipment (which included balls, racquet sets, jump ropes and other gear 
families and children could use to play at home) was purchased or donated through 
partnerships the Play Equity Fund and LA84 Foundation developed, including with 
Dick’s Sporting Goods, Jack Nadel International, Kole Imports, Nike, Score Sports and 
WSS. Also, the Los Angeles Lakers and Los Angeles Rams contributed to on-site play 
equipment distributions.

To distribute the equipment, the Play Equity Fund and LA84 Foundation forged 
partnerships with school districts feeding thousands of families in this time of need – 
including LAUSD, Compton, Pasadena and the schools of the L.A. Archdiocese – as well 
as community centers, family centers and recreation centers. 

To inspire healthy activity, the Play Equity Fund produced a series of instructional 
videos by Olympians and sports figures. These videos are available on PlayEquityFund.
org and were posted on social media. Children posted exercise videos responding to the 
athletes and were awarded prizes as the #PlayEquityMVP.

ALTAMED HEALTH SERVICES 
FINALIST

Latinx residents make up 30.5 percent 
or 7.9 million, of the eligible voters in 
California. Many of these individuals are 

low propensity voters. In response, AltaMed 
Health Services has spent several years 
increasing civic participation among the 
Latinx community and millennials in under-
served areas of Los Angeles and Orange 
counties by transforming its health centers 
into voter engagements hubs. AltaMed’s 
civic engagement team developed the My 
Vote, My Health toolkit to help community 
health centers across the nation replicate 
the program. The campaign’s community 
outreach for the March 3, 2020 presidential 
primary election, in partnership with addi-
tional community health centers, contacted 
42,480 low-propensity voters in Southern 
California and called and visited a total 
of 546,141 households across California. 
There was a 12.75 percent increase in voter 
turnout among low propensity voters in this 
year’s presidential primary. For the Novem-
ber general election, AltaMed reached 
957,986 people statewide.

UNION STATION 
HOMELESS SERVICES 

FINALIST

Union Station Homeless Services engages 
in an open dialogue about the complex 
issues surrounding homelessness through 

its Changing the Narrative Series, which 
holds quarterly webinars to explore the root 
societal causes of homelessness and debunk 
myths.  In each session, subject matter 
experts along with those who have lived 
experience address a macro topic and encour-
age the community to delve deep into the 
issues.  To extend the impact of the sessions, 
our Resource Action Guides are posted on 
our website as additional resources to contin-
ue learning and advocacy. The Changing the 
Narrative Series has created an opportunity 
for the community to connect with people 
who have formerly experienced homelessness 
as well as engage with community leaders, 
subject matter experts and front-line work-
ers.  By debunking myths and proposing 
solutions, the Changing the Narrative series 
has inspired partnerships with other agencies 
inside and outside our region to integrate best 
practices into their operations.  

VISTA DEL MAR / LEADERSHIP 
ADVISORY BOARD 

FINALIST

V ista’s multi-platform 2020 Jackie’s Story 
campaign is an evocative mental health 
focused, 3.39-minute video-driven 

fund and awareness-raising project. It was 
innovated with passion and purpose to 
renew and ignite the public’s commitment 
to ensuring that L.A.’s most underserved 
trauma-affected children of all circumstance 
and ability, will continue to find help, 
home, and healing on campus at Vista Del 
Mar. Vista is a 113-year-old social service 
agency and home to L.A. youth, many of 
whom have been abused, abandoned, are 
in adoptive and foster care, some living 
with Autism. The campaign’s emotional 
impact and strategic import has exceeded all 
expectations due to the filmmaker’s choice 
to simply let the message flow without sty-
listic interruption, combined with the grace, 
honesty and authenticity of its evocative 
young storyteller-Jackie. Her raw candor 
and conviction leaves the viewer breath-
less, engaged and wanting to take positive 
action.

VOTEASIF.ORG  
FINALIST

VoteAsIf.org is a non-partisan 501-C3 
organization launched in the Summer 
of 2020 by a group of Los Angeles based 

marketing, design and publicity experts 
who were singularly focused on the critical 
importance of having everyone’s voice heard 
in the 2020 election. The “we all register” 
and “we all vote” message was spread virally 
and nationally using a number of tactics 
including Out of Home public service 
advertising, custom merchandising promo-
tions and New Media platforms focused on 
younger new voters.  The OOH visibility, 
in particular, included billboards, bulletins, 
spectaculars, free standing kiosks and cab 
toppers. Over the course of the four-month 
initiative, VoteAsIf.org OOH programs 
alone generated over $2 million dollars in 
pro-bono media space which delivered over 
100 million 18+ demographic impressions. 
VAI also partnered with high profile, estab-
lished non-partisan organizations to insure a 
wide exposure to a variety of socio-econom-
ic and ethnic voters. 
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Community Response System of South Los Angeles (CRSSLA) was launched in March 2020 in response 
to the COVID-19 pandemic to create a resource hub for underserved communities. Over 30 South LA 
community-based organizations, churches and stakeholders formed a coalition to ensure that the 
residents of South LA have vital provisions to maintain sustenance and stability during an emergency.

A PROJECT OF

COMMUNITY
B U I L D

“Seeking the welfare of the city”

www.crssla.org

Community Response System of South Los Angeles (CRSSLA) was launched in March 2020 in response
to the COVID-19 pandemic to create a resource hub for underserved communities. Over 30 South LA
community-based organizations, churches and stakeholders formed a coalition to ensure that the
residents of South LA have vital provisions to maintain sustenance and stability during an emergency.

“Seeking the welfare of the city”

 
“The Community Response System of South Los 
Angeles is a bridge for collaboration among agencies 
in a crisis situation. No one agency could do it all, but 
together we provided a safety net for the community.”   

Robert Sausedo 
Co-founder 
Community Response System of South Los Angeles 

CRSSLA Ad-10.35"X13.8"-B.qxp_Layout 1  4/18/21  7:16 PM  Page 1
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“All it takes is one person to care, to act, and to be present, and now I have my life.” 
said former residential youth, Jackie, when describing the life-saving support she 
received at Vista Del Mar Child and Family Services. Among the many innovative 
and critical programs and services Vista provides for children and families with 
mental health disorders, The Leadership Advisory Board (LAB) at Vista has 
proven to be a place where many ‘one persons’ have come together to continually 
make a difference for the Vista community. Real, life changing differences in the 
lives of some of the most vulnerable children in LA County. “LAB is a place that 
enables young professionals to make a real impact. The program has given me a 
place to step outside of my world and really help some amazing kids who’ve been 
through horrible situations.” – LAB Chair, Marcus Sikors. 

What is LAB exactly? In a nutshell, LAB is a program that empowers  
people to change the world…one need at a time. LAB is an executive  
level advisory board for diverse, high – achieving professionals that begins 
with a comprehensive 10- month program designed to engage and build future 
philanthropists and game changers. From there, they have unique opportunities 
to engage with Vista youth as well as utilize their leadership skills in various 
capacities to include fundraising, advocacy and outreach. “LAB is for doers,  
from corporate executives, entrepreneurs, doctors, lawyers…you name it... 
we all have two main things in common which is we are passionate about  
helping Vista in whatever they need and we get things done.” – LAB Vice Chair, 
Emily Hakim “It’s extremely rewarding to know hard work is making  
a difference.”

When the pandemic hit, LAB members stepped up and immediately brainstormed 
new, creative ways to carry on their involvement to help the Vista community. 
From sponsoring lunches and sending gifts to leading virtual mindfulness and 
career day workshops to stopping by outside with a wave. They did not miss a 
beat. LAB Member, Dr. Tamika Burrus, said “You see the hope in these kids’ eyes 
when you just show up and be present, despite the harshest of circumstances they 
are coming from. Kindness pays forward.”

When it came time to determine LAB’s annual fundraising event, Fundraising 
Chair, Matt Kornberg led the group to ultimately having their most successful 
campaign to date. “We had to think outside of the box and we all needed to be 
accountable, because I know we all care so much and these kids need our help.”  
Because they couldn’t have their annual event, they came up with a unique 
campaign to share with the world how Vista truly saves lives. 

Former residential youth, Jackie, who was a resident when LAB launched in 
2014, was eager to help and wanted to give back. She bravely shared her story on 
camera for LAB to use for their campaign and she captured the hearts of so many. 
Each LAB member created a personal fundraising page to amplify the Jackie’s 
Story campaign potential, surpassing the initial goal. One hundred percent of 
funds were dedicated to Vista’s residential youth therapy, education, and aligned 
life-affirming activities. The opportunity to shine the light on Vista’s Values 
(equal opportunity, equitable access, mutual respect, collaboration and teamwork) 
and Mission (to provide a trauma-responsive continuum of services to empower 
children, youth and families to lead fulling lives) was priceless. 

As a result, the 50 plus LAB Members who participated exceeded their fundraising 
goal three times over by vigorously sharing with their networks with heart and 
passion. “Fundraising can be challenging but when you hear stories like Jackie’s, 
you accept that challenge because it’s our collective responsibility to spread the 
word about the great work Vista is doing.” said LAB Member Steven Taylor. 
Collectively, LAB not only blew past their goal, they also exposed Vista to so many 
new supporters who did not know who Vista was before. 

The results: https://app.mobilecause.com/vf/HelpRKids

“The total amount raised will help tremendously and in addition, LAB Members 
secured an impressive number of new donors, which is vital to our future,” said 
Chief Development and Marketing Officer at Vista, Craig Prizant. “These kids 
need help now more than ever and having this campaign has been crucial. We’ve 
now embarked a new template moving forward.”

Vista Del Mar has been around for over 113 years and has seen a tremendous 
change in what vulnerable children and family need the most. Having strong lay 
leaders who not only show up and deliver, but create life-long friendships within 
LAB has been wonderful to see. 

We invite those who’d like to get involved and be that ‘one person’  
towards making a huge impact. Please contact Naomi Salamon at 
naomisalamon@vistadelmar.org to learn about our LAB Recruitment in June 
2021 and other ways for you or your company to become a part  
of our mission.  https://www.vistadelmar.org/get-involved/ 

The Power of Purpose – Jackie’s Story
Nominated for Los Angeles Business Journal’s 2021 Most Innovative NFP Awareness Campaign

By Naomi Salamon
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By GREGG SHERKIN

More than a year into the pandemic and 
as we look to the future, I am grateful 
to all of the nonprofits that have cared 

for our community in the face of incredible 
challenges. As an essential industry, it was vital 
for Wells Fargo to continue to provide financial 
services across Los Angeles, and to support 
critical relief for our county’s most vulnerable 
communities. From providing families with 
rental assistance, to helping our small businesses 
continue their operations, to offering meals for 
our communities, our nonprofits have been at 
the heart of Los Angeles’s pandemic relief and 
recovery efforts. 

I remember in March of 2020 when local 
hospitals and medical workers were coming to 
grips with the daunting complexities of treating 
the novel coronavirus, and our homeless service 
providers were working tirelessly to provide 
shelter for our most vulnerable neighbors 
experiencing homelessness.  It was inspiring 
to see institutions such as the Charles Drew 
Medical University and Martin Luther King 
Jr. Community Hospital using their ingenuity 

and compassion to provide critical testing and 
other vital services to our South Los Angeles 
community at a time when resources were so 
scarce. 

Collaboration has been critical in helping 

navigate through this crisis, and organizations 
joined forces with a shared deep commitment 
to our communities. There are so many 
incredible examples of this commitment, 
including the County and City of Los Angeles 

launching the LA COVID-19 Relief Fund and 
providing more than 7,500 individual grants 
to small businesses in need. In addition, the 
LA Chamber of Commerce and Los Angeles 
Economic Development Corporation teamed 
up with LISC Los Angeles and other local 
Community Development Financial Institutions 
(CDFIs) to provide technical assistance to small 
businesses desperately looking for guidance and 
information on how to apply for grants and 
other emergency capital including Paycheck 
Protection Program (PPP) loans. One such 
organization was Pacific Coast Regional (PCR), 
which helps provide assistance and capital to 
small businesses like family-owned and operated 
restaurant Dulan’s Soul Food Kitchen; a culinary 
and culturally essential business in its own right. 
Through PCR’s support they have not only been 
able to retain all their employees, they have 
grown their business, adding six jobs and a new 
location to bolster their revenues.

Throughout the pandemic, the United 
Way of Greater Los Angeles and the Mayor’s 
Fund for Los Angeles have stayed in close 
communication to ensure people most adversely 
impacted received the financial assistance they 

Reflecting on the Pandemic and Thanking Our 
Nonprofit Community
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needed through their respective Pandemic 
Relief Fund and Angeleno Campaign. Thanks 
to their efforts, more than 100,000 Angelenos 
received financial help to weather the economic 
impacts of the pandemic. The California 
Community Foundation worked with housing 
organizations like the Housing Rights Center 
to create the Flexible Rent Recovery Program 
to assist 1,000 households at risk of losing their 
housing.

I am truly grateful to all the nonprofit 
organizations who have come to the aid of 
individuals, families and small businesses during 
these incredibly challenging times. 

On behalf of everyone at Wells Fargo, 
we thank you for your courage and your 
commitment. We are proud to support your 
efforts by donating more than $9 million 
through the Wells Fargo Foundation to bolster 
COVID-19 relief efforts in Los Angeles 
County in 2020. In addition, Wells Fargo 
launched the Open for Business Fund in July 
2020 by donating all fees generated through 
our participation in the first round of the PPP. 
Through March 31, 2021, the Open for Business 

Fund has deployed roughly $125 million in 
philanthropic capital to CDFIs estimated to 
help 22,000 small businesses keep a projected 
66,000 jobs across the country.

As we look to the future and begin focusing 
on an inclusive recovery, we remain committed 
to working with the region’s incredible 
nonprofits to continue supporting those most 
disproportionately impacted by the pandemic. 
We will work together to overcome systemic 
barriers to inclusion and opportunity so that our 

community can develop resiliency to withstand 
future shocks and lay the foundation for wealth 
creation.  Together, we will strive to build a 
more equitable, sustainable Los Angeles.   

News, insights and perspectives from Wells Fargo 
are also available at stories.wf.com. 
Gregg Sherkin is Senior Vice 
President, Southern California 
Social Impact and Sustainability  
with Wells Fargo Bank. 

www.esrbc.org

‘Pay It Forward’ Service to 
Strenthen The Community

Character Strength Workshops

Education on Bike Maintenance

Helmets and Bikes Provided 

B.E.A.S.T. - Bike Education
And Safety Training

Safe Access for Bike Rides

EAST SIDE RIDERS BIKE CLUB

Cycle Community Change
ESRBC

Ride with John
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By RENATA SIMRIL

I t is gratifying that the Los Angeles Business 
Journal has recognized the significance of 
Play Equity and the commitment of the 

wide range of partners who contributed their 
time, effort and financial support to our Stay 
Active Stay Strong campaign. The campaign 
demonstrated the strength of the Play Equity 
Movement to harness the power of sport 
by bringing people together to ensure that 
our most vulnerable kids, from communities 
with longstanding inequities, received the 
equipment and support they needed to play 
and be healthy while at home during the most 
perilous moments of the pandemic. 

Our corporate partners – Nike, Kole 
Imports, Dick’s Sporting Goods, Score Sports 
and WSS – as well as the steadfast leadership 
of our board, the legion of volunteers giving 
out equipment, especially LAUSD’s Beyond 
the Bell unit, and the logistics teams delivering 
gear across the region to the schools, were all 
united in this effort.  

Through this generosity and collaboration, 
the Play Equity Fund distributed 120,000 
pieces of sports equipment, including balls, 
racquets, jump ropes and other gear, to the 
families of school kids enrolled in LAUSD, 
Compton, Pasadena and LA Archdiocese 

Play Equity: We’ve Only Scratched the Surface

LA84 Foundation board chair Debra Duncan thanks volunteers at an LA Archdiocese school before handing out sports equipment during the #StayActiveStayStrong campaign.
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To learn more and donate, visit:
www.InternationalMedicalCorps.org

On the front lines of humanitarian crises since 
1984, International Medical Corps saves lives and 
helps communities around the world recover from 

conflict, disaster and disease by providing 
healthcare services and training, moving people 

from relief to self-reliance.

 Now, we’re fighting COVID-19 globally—including 
in our hometown of Los Angeles, where we’re 
supporting dozens of hospitals and long-term 

care facilities with medical equipment, supplies, 
sta�, training and vaccination services.

 We’re in this battle together. And that’s how    
we’ll beat it—together.

WE’RE HERE TO 

HELP
JOIN US

schools, at 60 sites across Los Angeles County. 
The campaign involved more than putting 

this equipment in the hands of kids and 
families. Olympians, as well as athletes and 
coaches from the Chargers, Dodgers, Lakers 
and Rams, contributed a series of instructional 
videos showing kids how to stay active while 
at home. These videos were broadcast by 
LAUSD’s television network, posted online 
and drew responses from scores of children 
joining the workouts at home.  

Equally important was the supportive 
fundraising generated by the campaign. 
Individuals, foundations and other institutions 
contributed nearly $750,000 that helped us 
turn an inspired moment into extraordinary 
impact. 

Any honor uniting schools, corporations, 
pro athletes, charitable organizations and 
people who want to help support underserved 
communities is rewarding. The truth, though, 
is that the Stay Active Stay Strong campaign 
was just one small step toward our larger goal 
of closing the Play Equity gap. As we move 
out of the pandemic with tentative first steps, 
we must redouble our efforts to ensure that 
all kids have the opportunity to experience 
the benefits of sport and play regardless of 
family income, race, gender or ability. A 
child’s opportunity to play should never be 
determined by where his or her family lives. 

COVID-19 provided the impetus for 
the Stay Active Stay Strong campaign, but 
inequality in youth sports was a problem long 
before the pandemic. It will be worse now. 
We know that young people from low-income 
households are less likely to exercise and play 
sports. That inequality is reflected in the many 
public-school districts that have defunded 
enrichment programs, including sports and/
or mandated PE for only one or two days per 
week, and by the pay-to-play youth sports 
culture and a lack of low-cost opportunities to 
play.

These problems will be worsened 
by this year of tragedies – of family 
deaths, confinement, isolation, parental 
unemployment and more than a year of online 
school. We have all heard stories about the toll 
of COVID, especially on poorer communities 
of color. A colleague recently told me about a 
young man, Jose, who prior to the pandemic 
thrived while playing soccer. After a year of 
living with six other family members in a two-
bedroom apartment and no sports, his 13-year-

old face is devoid of life. “He literally looks like 
another person,” he said.

The effects of remote learning will be 
long term. For some it may be permanent. 
McKinsey & Co. researchers predict Black 
and brown students will be the most adversely 
affected academically. Several reports indicate 
young people of all ages have increased stress 
and anxiety, and are struggling with mental 
health issues. 

We have only scratched the surface. We 
must do more. A year after Stay Active Stay 
Strong, as schools reopen, we recognize after-
school and summer enrichment such as sports 
are needed to rebuild childhood bonds of 
friendship, and promote mental and physical 
well-being. To succeed in school, kids need 
a place to feel happy and secure. We hope 
you are inspired to join our new endeavor 
by making a gift to the Spring Into Play 
campaign, launching on April 27th. With your 
support, this will be a collaborative effort to 
rebuild that environment. 

While we are grateful for the willingness 
of dedicated friends in philanthropy, the 
private sector and school districts to work 
toward solutions, however these efforts must 
combine with a recognition by policymakers 
of the essential role that sport plays in the 
lives of young people. That awareness must be 
translated into legislation, policy, and funding 
for in-school, after-school and community-
based programs. 

Properly conceived and administered 
sports programs can provide physical and 
mental health benefits, foster teamwork and 
leadership, drive connections with adults 
and academics, and help young people build 
pathways to success. This is not empty rhetoric. 
It reflects a half century of research. 

Play is a fundamental human right all kids 
deserve. It will not happen without public 
involvement and continued work toward 
closing the Play Equity gap.

Please join the movement to ensure 
all children have the same access and 
opportunities. Support Spring Into Play, the 
Play Equity Fund, the LA84 Foundation and 
countless other organizations who believe 
in the transformative value of youth sports. 
Healthy kids mean healthier communities – 
and a richer life for all of us.

Renata Simril is President of Play Equity Fund. 
To learn more, visit playequityfund.org.

Soccer balls are delivered at an LAUSD school prior to a #StayActiveStayStrong equipment distribution, one of 60 during the campaign to 
help kids play at home during the pandemic.
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S itting at a traffic stop on his way to work, 
Community Build, Inc. (CBI) president 
Robert Sausedo, saw a long line of 

panic-stricken people wrapped around the 
local grocery store.  The date was March 13, 
2020.  Two days earlier, the World Health 
Organization had declared the Coronavirus a 
pandemic.

As the head of a legacy nonprofit in South 
Los Angeles, Sausedo knew that it wouldn’t be 
long before shortages of daily essentials would 
impact all areas, but underserved communities 
of color, where families were already living on 
the economic margins, would be especially hard 
hit.  Sausedo, who is also an associate pastor, 
said a silent prayer and asked for guidance.

By the time he arrived at his office, he 
had begun to formulate a strategy for the 
Community Response System of South Los 
Angeles (CRSSLA). 

The next day, Sausedo convened a 
conference call with forty community-based 
organizations, churches and stakeholders to 
discuss the idea of forming a coalition to pool 
assets and resources and provide supportive 
services based on three main pillars:  food 

distribution centers, emergency operation 
centers, medical triage and a central command 
center.

He reached out to Cheryl Branch, 
executive director of the nonprofit Los Angeles 
Metropolitan Church and a longtime colleague, 
to coordinate CRSSLA’s collaborative structure 
and the back office administration.  One of the 
first community partners to come aboard was 
Steve Wesson, from the University of Southern 
California’s Department of Community 
Engagement and Sam Garrison, vice president 
of Community Engagement.

USC provided a dozen student volunteers 
who assisted with categorizing each partner 
agency’s contributions and assets. “It was a true 
collaboration from the very beginning,” said 
Branch.  Knowing what and where resources 
were available was a key driver to CRSSLA’s 
early success.  Partner agencies were used to 
locate the need for resources as well as to be 
distribution centers.

“What was really important was our ability 
to get the call, mobilize, become distribution 
centers, become command centers and deploy 
emergency response and community health 

workers to places where it’s hard to reach 
people most in need,” said Branch.  

Since March of 2020, CRSSLA has 
distributed over 20 million pounds of food at 
dozens of locations through its partner agencies.  
Mental health services, housing assistance, 
telehealth services are also part of CRSSLA’s 
network of assistance programs.

Since joining CRSSLA and starting the 
education committee, Naomi McSwain, 
executive director at the Al Wooten Jr 
Youth Center, has found an enthusiastic and 
dedicated group committed to student learning 
during and beyond the pandemic.  A training 
curriculum to assist education case managers 
to track and monitor student engagement 
while learning at home was developed and 
implemented.   Over 100 attendees from 45 
agencies, including the Los Angeles Unified 
School District, participated in the 90-minute 
training sessions.

Sausedo is proud of that CRSSLA has 
become a true disaster response system initiated 
without the assistance of any government 
agency.  

“This was about tapping into networks and 

leveraging assets and resources.  It’s the epitome 
of a grassroots effort,” said Sausedo.  “We were 
able to get organizations that had never worked 
together before to break through the barriers 
of individual organizations and work as a team 
to create something that is sustainable and 
scalable.”

CRSSLA’s reach expands across several 
council districts in South Los Angeles and 
there is now a San Diego chapter.  Sausedo 
said he has received calls from other parts of 
Los Angeles regarding setting up a community 
response system.

In a recent town hall meeting, Los Angeles 
Mayor Eric Garcetti thanked Sausedo and 
Branch for their leadership and acknowledged 
CRSSLA’s impact.  “This is a model that is not 
only saving lives in Los Angeles, this is a model 
that will go statewide and national because 
what happens in L.A., doesn’t just affect L.A., 
it affects the country and it affects the world.”

CRSSLA leaders are currently in talks with 
the Red Cross to continue to leverage the 
model across Los Angeles.  

For more information on CRSSLA visit crssla.org.  

Divine Inspiration Leads to a Game-Changing  
Emergency Response System for the Community 
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WE ALL WANT TO SEE AN END TO CANCER. 
The goal of The Leukemia & Lymphoma Society® 

is to create a world without blood cancer(s). 

Hosted by

DAN BELLDEGRUN 
2021 Light The Night Corporate Walk Chair 

Co-Founder and CEO 
Breakthrough Properties 

A Zoom Experience

THURSDAY, MAY 13, 2021 
5:30 p.m. - 6 p.m. PST 

Followed by  
Optional Networking 

RSVP to Holly.Lowzik@lls.org

Learn more: LightTheNight.org

Join us and community leaders to learn 
 how you can bring light to the darkness of cancer.  

GREATER LOS ANGELES 
 LIGHT THE NIGHT’S EXECUTIVE LAUNCH

NATIONAL PRESENTING SPONSOR OF SURVIVORSHIP & HOPE REGIONAL PRESENTING SPONSOR

The Boys & Girls Club of Los Angeles 
Harbor (BGCLAH) provides a vital service 
to the community with a mission to enable 

all young people, especially those in need, to 
reach their full potential as productive, caring, 
responsible citizens.  BGCLAH achieves this 
through a commitment to quality programs 
and services in an environment that is safe, 
nurturing, and inspiring.  

The Los Angeles Harbor Club first opened 
in 1937 and is one of the oldest Boys & Girls 
Clubs in California, originally established as 
the Boys Club of San Pedro. The name was 
changed to the Boys & Girls Club of San Pedro 
in 1994 to reflect the hundreds of girls who 
joined as members. In 2002, the Port of L.A. 
Boys & Girls Club was opened, and in 2004, it 
was merged with the Wilmington Boys & Girls 
Club to create the Boys & Girls Clubs of the 
Los Angeles Harbor.

 In response to the increasing demand 
and the needs of the youth served, the club 
greatly enhanced the academic, arts and 
athletics enrichment programming for all 
members, grades K-12. Today, this club is the 
largest private nonprofit, daily service provider 

to at-risk youth in the Los Angeles Harbor 
area, operating programs at three Clubhouses 
year-round and providing after-school 
programming on ten public school campuses.

Juanita’s Foods, located in Wilmington, was 
established in 1946, originally as a canning 
company.  In 1950 Juanita’s introduced the 
first canned Menudo made from a De La Torre 
family recipe which has now been passed down 
through three generations.  The recipe for 
Menudo is one that Mexicans and Mexican-
Americans celebrate for its homemade taste 
and convenience.

Today, Juanita’s Foods is a 75-year-old, 
family-owned, minority certified, CPG 
company that remains dedicated to producing 
authentic, high-quality Mexican food through 
its two flagship brands: Juanita’s and Pico Pica. 
Through the years, the company has become 
the leader of authentic Menudo, Hominy, 
Pozole and is the fastest growing Nacho Cheese 
Sauce in the US. Across three generations of 
its history, Juanita’s Foods has created a strong 
culture and history that resonates throughout 
the business today.

Juanita’s is a close neighbor and supporter 

of the tremendous service provided by the 
BGCLAH.  Juanita’s knows the importance 
of being a vital part of the community and 
contributing to local non-profit organizations.  
Beyond his incredible success as a businessman, 
George De La Torres Jr. never forgot where 
he came from and always made it a point to 
support his local community by contributing to 
several non-profit organizations and charitable 
causes, especially those supporting youth and 
educational programs like the Boys & Girls 
Club of Los Angeles Harbor.

During the pandemic, Juanita’s Foods 
donated over 6,000 cans of product to the 
Boys & Girls Club of LA Harbor to assist 
in their food outreach program, Weekend 
Wellness, to feed local families throughout this 
difficult time. BGCLAH alone provides 1,200 
individual families food every Friday at their 
distributions thanks to the generous donations 
of many companies like Juanita’s Foods.

“We’re all members of the same community 
and food security is real, and especially over 
weekends we want to make sure that kids and 
families have enough meals to get through,” 
said Jen Prindle, Board of Directors at 

BGCLAH. “Thanks to Juanita’s Foods, we’ve 
been able to provide hundreds of hot meals 
every week.” 

Juanita’s continues to support BGCLAH 
and during last year’s Thanksgiving food drive 
collected and donated baskets of canned goods.  
In addition, Juanita’s employees, inspired by 
the company culture of contribution as well 
as being members of this community, gathered 
and donated toys and other gifts for the Boys & 
Girls Club of LA Harbor Holiday Toy drive this 
past December.  

Juanita’s Foods and the Boys & Girls Club 
of Los Angeles Harbor are long time partners 
and will continue to collaborate to assist the 
community.  Juanita’s Foods hopes to inspire 
other corporations and their employees to 
partner with a community non-profit to assist 
them with the critical services they provide. As 
the Boys & Girls Club maintains, “We would 
not be able to do what we do without the 
support from our corporate partners.”

Learn more about Boys & Girls Club of  
LA Harbor at bgclaharbir.org.
Learn more about Juanita’s Foods at juanitas.com.

Boys & Girls Club of LA Harbor and Juanita’s Foods:
Working Together to Serve the Community
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Inspire a Student,
Invest in our Future Workforce

Los Angeles Team Mentoring is 
empowering youth and helping them 

develop critical skills through 
mentorship. Join our amazing volunteers 

and corporate partners who make it all 
possible! For more information on how 

to be involved, visit www.latm.org

By KAREN MIESSNER

Many Nonprofits rely on annual special 
events as a significant source of annual 
revenue to help supplement their 

fundraising efforts.  However, accounting for 
these events can often be challenging.

Events may include gala dinners, golf 
tournaments, marathons, concerts, carnivals, 
sports events, auctions, casino nights, and 
similar events.  The participants of these 
events are offered something of value (a meal, 
theater ticket, entertainment) for a sum that 
exceeds the costs of the benefits provided to 
the participants. The difference between the 
amount paid by the donor and the fair value of 
the benefit received by the donor is considered 
a contribution. The items of value given to the 
donor in this situation are referred to as “Direct 
Benefits to Donors.” These are the actual 
costs of the items and services furnished to the 
attendees as inducements to attend the special 
event (dinner, ballroom, decorations, meals, and 
refreshments, etc.)   

When nonprofits have special events that 
are in part fund-raising activities and in part 

exchange transactions, such as fund-raising 
dinners, the ticket revenue from such events 
are divided between contributions and revenue 
from exchange transactions for financial 
reporting purposes. The exchange transaction 
is measured at fair value of the direct donor 
benefits, and the excess of the ticket price over 
the fair value of the direct donor benefits is the 
contribution portion. 

In order to properly report on the activities 
of these events, a number of transactions need 
to be considered:

• Revenues:  Number of tickets sold at 
the price paid by the donor.  For example: The 
nonprofit holds a gala and patrons pay $300 to 
attend the dinner and 300 tickets have been 
sold.   If nothing is given to the donor in return, 
you would simply record revenue at $90,000 
(300 tickets x $300.)  However, the dinner costs 
the nonprofit $75 per person and has a fair value 
of $100 per person. Therefore, the contribution 
portion of the special event is $60,000 [300 
tickets * ($300 - $100)] and the exchange 
portion is $30,000 (300 * $100). 

• Expenses:  Using the example above, the 
Costs of Direct Benefits to Donors would be 

$22,500 ($75 * 300 attendees).  It is important 
to keep in mind, for most events, calculating the 
Costs of Direct Benefits to Donors will include 
more than just the cost of the meal. The costs 
will also include the catering, entertainment, 
ballroom, decorations, meals and refreshments, 
etc. Thus, expenses for printing tickets and 
posters, mailings, public relations, consultants, 
allocated costs for employees’ time, and other 
expenses incurred by the organization are 
reported as fund-raising expenses.

• In-kind Contributions: These are the 
common in-kind contributions made for special 
events and are frequently not recorded.

• Auctioned Items:  If an item is donated 
to the nonprofit and auctioned off, there will be 
two separate transactions. The nonprofit must 
first determine the fair value of the donated item 
and then record it as an asset and contribution 
revenue.  Once the auction is over, an increase 
or decrease in the value of the contribution will 
be made depending on how much is received 
from the auctioned item.  

• Donated services or facilities: services 
or facilities donated to an organization such 
as catering, event venue, entertainment or 

others which provide a direct benefit to the 
donor should be included as a contribution and 
expensed as Costs of Direct Benefits to Donors.

•Items provided to the donor: items 
donated to the nonprofit and provided to the 
various attendees of the event such as gift bags, 
raffle prizes or table goodies should be recorded 
as contribution revenue and then expensed as 
Costs of Direct Benefits to Donors.

Karen Miessner is SingerLewak LLP’s Lead 
Nonprofit Assurance and Advisory partner and 
can be reached at (424)325-7272 or via email at  
kmiessner@singerlewak.com.  

Special Events are the Lifeline for Many Nonprofits  
and Reporting all Activity is Key

When nonprofits have special events 
that are in part fund-raising activities 
and in part exchange transactions.
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#1 rated employment marketplace by G2*

At ZipRecruiter, we make meaningful connections between job seekers 
and employers. We’re also proud to support the nonprofi t community 
and honored to be a part of this year’s LABJ Nonprofi t and Corporate 
Citizenship Awards. 

Congratulations to all of the 2021 winners!

*Based on G2 satisfaction ratings as set forth in G2, Best Job Boards Software, as of January 25, 2021.

ZipRecruiter.com

We connect people to 
their next great opportunity.

#11 rated employment marketplace by G2*

At ZipRecruiter, we make meaningful connections between job seekers 
and employers. We’re also proud to support the nonprofi t community 
and honored to be a part of this year’s LABJ Nonprofi t and Corporate 
Citizenship Awards. 

Congratulations to all of the 2021 winners!

*Based on G2 satisfaction ratings as set forth in G2, Best Job Boards Software, as of January 25, 2021.

ZipRecruiter.com

We connect people to 
their next great opportunity.
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HERE'S TO THE RELENTLESS ONES WHOSE DAILY MISSION IS TO BETTER OUR WORLD.

WE ARE PROUD OF YOUR DEDICATION AND COMMEND YOUR RECOGNITION.

Nanaz Benyamini
NBenyamini@SingerLewak.com

KarenMiessner
KMiessner@SingerLewak.com

Lior Temkin
LTemkin@SingerLewak.com

Betty LaMarr was pregnant when she crossed 
the stage to receive her high school diploma 
and received public assistance to help 

her as she attended college as a young single 
mother. She graduated with her BA in business 
administration from Cal State University LA 
and later received an MBA from Pepperdine. 
She fought barriers as she built her career as a 
Black woman in the technology industry and 
became Director of Worldwide Sales Operations 
for HP and DEC and then served as SVP of 
Sales and Marketing for a major medical device 
manufacturer. 

When a friend started a company in South 
Africa to help build up Black-owned businesses, 
create jobs and help Black South Africans 
develop entrepreneurial skills, Betty left her 
successful tech career to relocate there and 
run that company. This work inspired her--she 
saw women there moving out of poverty as a 
result of the business skills they acquired and 
wondered what a similar concept would look 
like in the United States. 

When she returned to the U.S., she brought 
together her own network of friends, colleagues 
and connections to start a EmpowHer Institute 

(a 501c3) in 2003.
The primary focus of EmpowHer Institute 

is to end generational cycles of poverty by 
providing the skills and resources that disrupt 
the systemic barriers that challenge girls and 
women of color from reaching their fullest 
potential. Since its beginning, EmpowHer 
has trained 1000+ volunteers to help the 
organization in supporting over 4,000 Black 
and Brown girls, ages 11-18 years old, from 
marginalized communities, access the support 
and resources they need to navigate middle 
school and high school and become college- and 
career-ready. 

The program has achieved great success. 
Every middle school participate successfully 
matriculates into high school and 100% of 
its high school participants graduate and are 
accepted to college. As she retires from her role 
as CEO of EmpowHer Institute, after 17 years of 
leadership, the organization is excited to honor 
Betty and her contributions to the lives of so 
many young women.

For the girls who EmpowHer Institute serves, 
96% live at or below the poverty line and 100% 
are people of color who live in marginalized 

communities, including Gardena, South LA, 
Inglewood and Watts. EmpowHer Institute is 
the only nonprofit in LA County that partners 
with Title I schools to offer a social-emotional 
class during the school day and one weekends. 
The program includes weekly trauma-informed, 
culturally inclusive, social- emotional learning 
curriculum in a safe, gender-responsive space, 
that includes group and individual mentoring, 
and an annual Girls to Greatness Teen Summit 
that inspires girls to boldly break ceilings by 
exposing them to college and careers where 
they have historically been underrepresented. 
Its STEAM (Science, Technology, Engineering, 
Arts, and Math) initiative aims to expose girls 
of color to STEAM careers and integrates social 
justice and STEAM to solve local community 

challenges. EmpowHer Institute delivers its 
services through a social justice framework aimed 
to support girls in developing the necessary skills 
each individual girl uniquely needs to embrace 
the power of their voice, make informed 
decisions about their bodies and futures, break 
generational cycles of poverty and contribute to 
the creation of an equitable society. 

The impact of COVID-19, EmpowHer 
quickly adjusted, providing its curriculum, 
programs and mentoring virtually. At the 
height of the pandemic, more than 100 parents 
reported they had lost jobs due to the global 
pandemic. In response, EmpowHer developed 
an emergency relief fund which is used to help 
families pay for food, PPE, health and hygiene 
needs—ranging from fresh vegetables to sanitary 
napkins, and pay bills. The organization is 
poised to grow and expand its services to meet 
the ever-changing needs of its girls in this new 
environment. None of this could be possible 
without Betty’s vision and leadership. 

To learn more about EmpowHer Institute  
visit its website at EmpowHer.org or email  
info@EmpowHer.org.

EmpowHer Institute: Harnessing Education to  
End Generational Cycles of Poverty

For the girls who EmpowHer Institute 
serves, 96% live at or below  

the poverty line.
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Skadden, Arps, Slate, Meagher & Flom LLP and Affiliates

1,700 attorneys
22 offices
50+ practices

Skadden congratulates all the 2021 Nonprofit & 
Corporate Citizenship Award recipients and is 
proud to have been nominated for our support 
of the Los Angeles Regional Food Bank.

The Leukemia & Lymphoma Society’s 
(LLS’) mission is to cure leukemia, 
lymphoma, Hodgkin’s disease and 

myeloma, and improve the quality of life of 
patients and their families.

LLS is at the forefront of the fight to cure 
cancer. It is the largest nonprofit dedicated to 
creating a world without blood cancers. Since 
1949, LLS has invested more than $1.3 billion 
in groundbreaking research, pioneering many 
of today’s most innovative approaches.

The three pillars of LLS’ mission include:
• Research - In 2020, LLS helped 

advance 14 of the 17 blood cancer treatment 
options approved by the U.S. Food and Drug 
Administration (FDA).

• Patient Support - We provided free 
information, support services and financial 
assistance to over 30,000 people last year, 
totaling over $142 million and provided 
almost $5 million in Covid relief for 19,000 
patients. 

• Policy & Advocacy - Our nationwide 
grassroots network of more than 100,000 
volunteers advocates for state and federal 
policies that benefit patients.

IMPACT IN THE GREATER LA REGION
 Since 1957, LLS has invested over $180 

million at leading California institutions like 
UCLA Health, USC, City of Hope, CalTech, 
Cedars Sinai, and Children’s Hospital of Los 
Angeles. Currently, there are $8 million in 
active research grants in the Greater Los 
Angeles Region.

In 2020, LLS provided $1.7 million in 
direct financial support to patients in Los 
Angeles, Ventura and Santa Barbara Counties, 
and served 1700 patients and caregivers 
through its education and support programs.

LLS’ most important impact? Building 
community. The organization is grateful to the 
thousands of volunteers, fundraisers and donors 
who inspire it daily with their passion for the 
LLS mission. 

 
HELP US BEAT CANCER

LLS needs your help in the fight against 
cancer. Volunteer. Donate. Participate. 
Advocate. Contact Executive Director 
Shannon Sullivan to learn how you can 
make an impact by calling (310) 846-4738 or 
shannon.sullivan@lls.org or visit lls.org/gla.

Cancer May be Tough, but LLS is Tougher
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Shemight not be 
thinking about 
college yet,
But we are.

Think Together partners with 
schools to change the odds 
for kids by providing academic 
support, enrichment and equitable 
conditions to prepare them for 
college. . . whether they are thinking 
about it now or not

Learn more at:
thinktogether.org

.

Chief Executives for Corporate 
Purpose (CECP), in collaboration 
with Credit Suisse, New York Cares, New 

York Life, Philanthropy New York, USAA, 
Vanguard, and ViacomCBS, has released a 
new report, Value Volunteering, designed 
to uncover the true dynamics of corporate 
volunteering, pinpointing where and in 
what order the impact takes place. This 
research will allow companies to better 
utilize volunteering to address societal needs 
first, unleashing the power of people within 
corporations and sending benefits back to the 
company.

“Workplace volunteering has been a 
staple of corporate community engagement 
for decades but is often designed first as 
an employee engagement tool,” said Kari 

Niedfeldt-Thomas, Managing Director, 
CECP. “Value Volunteering flips that notion 
on its head, saying to companies, ‘Root 
your programs in the community, first. The 
business benefits will follow, and they will be 
significant.’”

Key findings from the report include:
• The most successful workplace 

volunteering programs are intentional, 
thoughtfully designed, and authentic. 
Volunteer program design must be rooted 
in the needs of nonprofit organizations and 
community stakeholders.

• Social impact and meeting community 
needs are the main results and value produced 
through workplace volunteering program, but 
successful programs can have ripple effects on 
business results.

• Value Volunteering has proven 
that people reward companies for high-
quality workplace volunteering in terms of 
reputation, trust, and customer loyalty. Even 
more, the effect on trust and customer loyalty 
approximately double when people believe 
that workplace volunteering truly makes a 
difference.  

• Workplace volunteering has “built-in” 
and “built-for” results, both of which are key 
for success:

a) Built-in results include positive 
contributions to employee engagement, 
reputation, trust, and team building.

b) Built-for results include positive 
contributions to recruitment, leadership skills, 
customer insights, employee retention, and 
client relationships.

• Corporate community service serves 
community first, but also builds the company: 
78% of the time, volunteers say that 
understanding the impact they are making 
motivates them to stay engaged.

• Over half (55%) of nonprofits surveyed 
say that including corporate volunteers 
in an organization’s strategy and program 
management helps deliver on mission 
achievement and builds relationships at the 
same time.

• Workplace volunteering has 
greatly expanded over the last 10 years: 
40% growth in both aggregate and average 
corporate volunteer hours is driven by 
efficiencies from technology/software, 

employee interest and demand, and the 
expansion of skills-based opportunities.

The report is the product of the Service 
for Impact working group, led by CECP and 
Philanthropy New York. Service for Impact 
was founded in 2009 to help corporate 
philanthropic leaders support their nonprofit 
partners in implementing the principles 
of Reimagining Service The group consists of 
corporate grantmakers and corporate volunteer 
leaders, fostering a peer network to share 
successes and challenges, brainstorm solutions, 
and explore new opportunities to make a 
difference in society while supporting business 
objectives through volunteerism. Talmetrix, 
an employee feedback and analytics company, 
executed the survey in the Variations in Value 
section, and served as an important thought 
partner on research design and interpretation 
of insights.

“Credit Suisse is pleased to co-sponsor this 
research which digs deeper into the social 
and business value of corporate volunteering. 
We expect it will spark further dialogue 
among nonprofits and corporate practitioners, 

Volunteering is an Engine of Social and  
Business Value Creation
When focused on community needs 
first, new research finds workplace 
volunteering can also double a 
customer’s loyalty to a company
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resulting in programming that has an even 
greater impact in the community,” said Lalita 
Badinehal, Vice President, Credit Suisse.

“Addressing pressing community needs 
requires a multi-faceted approach – both in 
partnership and programming. When Covid-
19 shut down our city, New York Cares stayed 
open thanks to the versatility of resources 
provided by our corporate partners,” said Gary 
Bagley, Executive Director, New York Cares. 
“From volunteer relief programming focused 
on emergency food assistance for families to 
virtual education for students and wellness 
checks for isolated individuals, our corporate 
stakeholders partnered with us to ensure 
an immediate and innovative response to 
community needs.” 

“The findings from The Value 
Volunteering research shows how volunteering 
is an imperative for business, while driving 
social impact,” said Matthew Nelson, 
Corporate Vice President, New York Life.

“The Value Volunteering research affirms 
that focusing volunteer engagement on true 
community needs is critical to the design and 
implementation of workplace volunteering 
programs,” said Kathryn O’Neal-Dunham, 
Chief Executive Officer, Philanthropy New 
York. “Deep partnership with nonprofit 
organizations and community stakeholders 
creates opportunities for companies to support 
meaningful social change.” 

“USAA employees are passionate about 
serving the military and local communities 

through volunteerism,” said Harriet 
Dominique, Chief Diversity, Inclusion, and 
Corporate Responsibility Officer, USAA. 
“Throughout the pandemic, they’ve continued 
to serve through many virtual volunteer 
events such as reading to military children and 
mentoring at-risk students, demonstrating that 
volunteering makes a significant impact for 
those in need in our community.” 

“Vanguard has long been dedicated to 
supporting inclusive, resilient communities 
in which our crew live and work by donating 
our time, talent, and treasure,” said Carra 
Cote-Ackah, President, Vanguard Group 
Foundation and Executive Director of 
Community Stewardship, Vanguard. “This 
research emphasizes the power of effective 
partnerships and the potential of having a 
shared purpose.” 

“Rooting workplace volunteer programs in 
the community can have ripple effects on both 
ends of the engagement spectrum – not only 
driving community impact, but business results 
that prove the importance of these programs,” 
said Adam Robinson, Vice President, Social 
Responsibility, ViacomCBS. “As a content 
company with global reach and influence, 
this is essential to our mission of positively 
and powerfully impacting the audiences and 
communities we serve.” 

Value Volunteering engaged both nonprofit 
and corporate partners. A landscape analysis 
of the research was done to assure that this 
work would be additive for nonprofits and 

companies. Focus groups and surveys helped 
fill in gaps in existing research, all with 
intention of understanding nonprofit and 
corporate perspectives toward greater impact.

CECP is a CEO-led coalition that believes that 
a company’s social strategy — how it engages 
with key stakeholders including employees, 
communities, investors, and customers —
determines company success. Founded in 1999 by 
actor and philanthropist Paul Newman and other 

business leaders to create a better world through 
business, CECP has grown to a movement of more 
than 200 of the world’s largest companies that 
represent $11.2 trillion in revenues, $23 billion 
in societal investment, 14 million employees, and 
$21 trillion in assets under management. CECP 
helps companies transform their social strategy by 
providing customized connections and networking, 
counsel and support, benchmarking and trends, 
and awareness building and recognition. For more 
information, visit cecp.co.
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The Blackbaud Institute, a research 
division of Blackbaud, the world’s leading 
cloud software company powering 

social good, today released its ninth-
annual Charitable Giving Report. Tracking 
over $40 billion in US-based charitable 
giving from the Blackbaud Institute Index, 
the report is one of the most credible 
resources on fundraising performance in the 
social good community.

The 2020 Charitable Giving Report 
explores giving trends in one of the most 
transformational years the social good sector 
has seen. The report leverages the largest 
data set of giving and donor trends to help 
social good organizations understand the 
past and prepare for the future with resources 
to create informed strategies. Findings are 
based on giving data from 8,833 nonprofit 
organizations totaling $40.7 billion in 
fundraising revenue, plus online data from 
4,964 nonprofit organizations totaling $3.2 
billion in online fundraising revenue.

KEY GIVING TRENDS IN THE 
2020 CHARITABLE GIVING REPORT:

• US charitable giving grew 2% year-over-
year, representing an increase of more than 
5% over the last three years.

• Online giving grew by nearly 21%, 
representing more than a 32% increase over 
the last three years.

• A record 13% of fundraising came from 
online donations in 2020, mirroring similar 
online retail sales trends.

• Nearly 30% of all online gifts were made 
from a mobile device.

• Growth in online and mobile giving 
represented a dramatic shift to digital in 2020.

• Donation amounts 
increased, with overall donations 
averaging $737 (a $120 increase year-
over-year) and online donations 
averaging $177 (a $29 increase year-over-
year).

• Though nonprofits of all sizes 
experienced a significant drop in charitable 
giving in April, May and June, giving made 
a remarkable recovery in the second half of 
2020.

“Each year, we produce the Charitable 
Giving Report to give social good 
organizations a comprehensive look at how 

giving performed and to provide best practices 
that will help organizations boost their 
fundraising,” said Steve MacLaughlin, vice 
president, product management, Blackbaud, 
and senior advisor to the Blackbaud Institute. 

“While 2020 presented a multitude of 
hardships, we saw significant resiliency in the 
social good sector and growth in giving. It was 
truly a year of digital transformation as online 
giving growth proved to be an integral part of 
the modern nonprofit’s strategy.” 

NEW FEATURES OF THE 2020 
CHARITABLE GIVING REPORT INCLUDE:

• An expanded online report that readers 
can more easily navigate

• Video content that explains how readers 
can use the report findings to benchmark 

themselves and cultivate solid fundraising 
strategies

• New international insights from 
Blackbaud’s online giving platform, 
JustGiving

The full 2020 Charitable Giving Report 
can be accessed on the Blackbaud Institute 
site here, and past reports from the series can 
be found at blackbaudinstitute.com

The Blackbaud Institute drives research and 
insight to accelerate the impact of the social good 
community. It convenes expert partners from 
across the philanthropic sector to foster diverse 
perspectives, collective thinking, and collaborative 
solutions to the world’s greatest challenges.  

Learn more at blackbaudinstitute.com.  

Online Giving Grew 21% Amid Global Pandemic
Ninth-annual charitable giving  
report shows charitable giving 
increased 2% last year with a surge 
in online and mobile giving

'It was truly a year of digital transformation as online giving growth  
proved to be an integral part of the modern nonprofit’s strategy.'
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Research released this month by the 
Indiana University Lilly Family School 
of Philanthropy at IUPUI provides new 

insights into the use of crowdfunding for 
charitable giving, focusing on donors who give 
via crowdfunding and how they differ from 
traditional charitable donors.

The new study, Charitable Crowdfunding: 
Who Gives, to What, and Why? examines who 
crowdfunding donors are, their motivations 
for giving this way, how they are different than 
more traditional charitable donors, and the 
activities they support. The report looks at how 
crowdfunding fits into the larger philanthropic 
landscape and perceptions of crowdfunding 
by both crowdfunding donors and non-
crowdfunding donors. It also provides a glimpse 
into Americans’ charitable behavior during the 
COVID-19 pandemic and their giving for social 
justice.

Crowdfunding – the raising of capital from 
a large and diverse pool of donors via online 
platforms – plays a significant role in giving 
and fundraising, and, like other forms of online 
giving, has been on the rise in recent years. 
During 2020-2021, the COVID-19 pandemic, 

the racial justice reckoning and a recession 
accelerated use of crowdfunding by individuals 
to address health and economic hardships and 
to raise funds for a variety of racial and social 
justice causes.

The report uses data from a survey of U.S. 
households conducted in September 2020. The 
sample for this study is 1,535 adults. The sample 
was weighted to ensure results are representative 
of the general U.S. population. The study was 
conducted with support from Facebook.

“Crowdfunding has the potential to extend 
opportunities for generosity to a wider audience 
because of its digital presence, the apparent 
ease of using such platforms, and the ability to 
connect donors to both causes and individuals 
they wish to support,” said Amir Pasic, Ph.D., 
the Eugene R. Tempel Dean of the school. 
Moreover, as the study finds that a majority 
of donors to crowdfunding platforms in 2019 
contributed to help a family member, close 
friend, or a stranger, crowdfunding amplifies 
traditional charitable giving beyond giving 
to institutions to include direct giving to 
individuals.”

Key findings of the study include:

• People are generally aware of 
crowdfunding (91.5%), but less than one-third 
(31.7%) typically contribute to crowdfunding 
projects.

• Crowdfunding donors tend to be more 
diverse, younger, less religious and more likely 
to be single, compared to traditional charitable 
giving donors.

• Four out of five crowdfunding/social media 
donors are primarily motivated to give because 
they believe in the organization’s mission or 
they believe their gift can make a difference. 
These motivations are similar to those of 
traditional charitable donors.

• Donors to crowdfunding campaigns gave 
an average of $189 in 2019, and most often 
contributed to a family member or close friend 
(52.5%) and to support charitable organizations 
(47.1%).

• Both crowdfunding donors and those who 
do not donate via crowdfunding have positive 
perceptions of crowdfunding.

• Nearly 20% of donors typically give to 
social justice causes. A higher percentage of 
those who give through crowdfunding (27.7%) 
or social media (28.6%) support social justice 

causes, compared to traditional charitable 
donors.

The study finds that while a majority of 
crowdfunding/social media donors contribute to 
a family member or close friend (52.5%), nearly 
one-third (29.3%) contribute to a stranger. 
However, the dollar amounts given differ; the 
average total donation to a family member or 
friend is $79, compared to a $10 average total 
donation to a stranger. 

When asked specifically about giving 
generally during the COVID-19 pandemic, 
38.5% of all donors said they gave to strangers 
and 47.2% of donors who typically contribute to 
crowdfunding campaigns gave to strangers.

More than half of both donors to 
crowdfunding campaigns and non-crowdfunding 
donors believe crowdfunding makes it easy 
for contributors to give and is a good way to 
highlight projects and organizations, according 
to the survey. 

The Indiana University Lilly Family School of 
Philanthropy at IUPUI is dedicated to improving 
philanthropy to improve the world.

New Study Explores Differences Between 
Crowdfunding Donors and Traditional Giving
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Anew report published by the Indiana 
University Lilly Family School of 
Philanthropy at IUPUI and funded by 

a grant from Schwab Charitable examines 
nonprofit organizations’ perceptions of donor-
advised funds (DAFs) and how nonprofits 
solicit, manage and steward DAF gifts. The 
report includes recommendations for both 
nonprofits and DAF sponsoring organizations 
to improve their collaboration in order to 
enhance and expand charitable giving.

Nonprofits and Donor-Advised Funds: 
Perceptions and Potential Impacts examines 
DAFs from the perspective of nonprofit 
organizations, based on results of a national 
survey of nonprofits’ experiences over the past 
three years and in-depth nonprofit case study 
interviews. The report also features a spotlight 
on nonprofits’ experiences during the COVID-
19 crisis and how DAF donors respond during 
times of crisis.

A large majority of nonprofits have received 
gifts from DAFs in the past three years. While 
many nonprofits have processes in place for 
receiving these gifts and are encouraged about 
their potential, the study also suggests that 

there are gaps in nonprofits’ understanding of 
this form of charitable giving. Additionally, 
nonprofits have concerns about DAFs’ impact 
on their interactions with donors.

“This new study expands understanding 
of a rapidly growing form of charitable giving 
and provides valuable suggestions for both 
nonprofits and DAF sponsoring organizations, 
based on the latest research,” said Amir Pasic, 
Ph.D., the Eugene R. Tempel Dean of the Lilly 
Family School of Philanthropy. “This report 
can help strengthen the relationship between 
DAFs and nonprofits to benefit the people and 
communities served by the philanthropic sector.”

Among the key findings:
• 70% of nonprofits surveyed received one 

or more gifts from a DAF in the past three 
years.

• Many nonprofits—especially those with 
revenue of less than $100,000—lack basic 
knowledge about what DAFs are and how they 
work.

• Nonprofits that received at least one DAF 
gift have more positive perceptions of DAFs 
and expressed fewer concerns about them than 
nonprofits that had not received DAF gifts.

• 60% of all respondents, whether they 
received a DAF gift or not, indicated some level 

of concern about their ability to communicate 
with donors who give through a DAF.

• Nonprofits that explicitly solicited for 
DAF gifts—for example, by talking to donors 
about DAFs, talking to DAF sponsoring 
organizations, or including information 
about giving through a DAF in fundraising 
communications—received DAF gifts at a 
higher rate (87%) than nonprofits in the survey 
that had not solicited for them.

• However, 42% of organizations that 
did not solicit DAF gifts also received 
them, suggesting that nonprofits may need 
to understand gifts made via DAFs and be 
prepared to accept and process them, whether 
or not they solicit such gifts.

“Nonprofit organizations have some 
concerns about donor-advised funds, including 
that they may impact communication with the 
donor and disrupt the nonprofit relationship 
with the donor. However, nonprofits are 
encouraged about the possibility that they can 
engage donors with the nonprofit’s mission 
through DAFs, and nonprofits perceive that use 
of DAFs has led to larger gift sizes,” said Una 

Most Nonprofits Receive Grants from  
Donor-Advised Funds

Legal experts. Trusted advisors. 
Cerritos | Fresno | Irvine | Marin | Pasadena | Pleasanton | Riverside | Sacramento | San Diego

www.aalrr.com

AALRR proudly salutes each of 
our co-nominees for doing their 

part to enrich our communities.

THANK YOU! 
VOLUNTEERS & STAFF 

FOR SERVING MEALS TO OLDER ADULTS DURING THE PANDEMIC
120 MEALS ON WHEELS DRIVERS

OVER 800,000 MEALS SERVED IN ONE YEAR
OVER 50,000 PHONE CALLS TO OLDER ADULTS

WHEN YOU GIVE HELP…. YOU GIVE HOPE
MORE THAN JUST A MEAL!

THANK YOU!!

FOR MORE INFORMATION:  
SCV SENIOR CENTER 661-259-9444

SCV – Senior Center
Meals on Wheels – Santa Clarita Valley

Meals on Wheels – Antelope Valley

'This research offers relevant, actionable insights on how donor-advised funds  
and nonprofits can improve communication and collaboration to promote  

greater donor engagement that would be additive to fundraising and  
development efforts.'
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Osili, Ph.D., associate dean for research and 
international programs at the school.

The report includes recommendations for 
DAF sponsoring organizations and nonprofit 
organizations. For example, DAF sponsoring 
organizations could offer educational 
opportunities such as webinars for donors 
and nonprofit organizations to help them 
better understand the benefits and limitations 
of DAFs. Similarly, nonprofits might have 
opportunities to increase their receipt of DAF 
donations by communicating with their donors 
about giving from their DAFs.

“This research offers relevant, actionable 
insights on how donor-advised funds and 
nonprofits can improve communication 
and collaboration to promote greater donor 
engagement that would be additive to 
fundraising and development efforts,” said Kim 
Laughton, president of Schwab Charitable.       

In addition to the national survey, six 
nonprofit organizations were interviewed 
as case studies to provide a more detailed 
understanding of how nonprofits perceive 
and work with DAFs. The interview findings 
supported the survey results. Anecdotal 
evidence from the interviews suggests that some 
nonprofits may be seeing increases in revenue 
from individual giving that can be tied to 
receiving more and larger DAF gifts in recent 
years. Interviewees also highlighted concerns 
about their ability to communicate with their 
donors who give through DAFs.

The report includes a spotlight on how 

nonprofits are addressing the COVID-19 
pandemic and how DAFs respond in times 
of crisis. Various national DAF sponsoring 
organizations and community foundations have 
released data showing significant increases 
in the number and amount of donations to 
nonprofits from DAFs in the first part of 2020. 
Still, over half of nonprofits surveyed reported 
that they had either already experienced 

or expected to experience a decrease in 
fundraising dollars or revenue due to COVID-
19. This is in line with reports that traditional 
funding streams for nonprofits have decreased. 
Given this, gifts from DAFs might offer an 
opportunity to lessen the negative effects of 
the pandemic on the philanthropic sector 
and society overall by infusing dollars without 
negatively affecting individual donors’ budgets, 

since the contributions have already been made 
to a DAF account.

The Indiana University Lilly Family School of 
Philanthropy at IUPUI is dedicated to improving 
philanthropy to improve the world by training 
and empowering students and professionals to be 
innovators and leaders who create positive and 
lasting change. 
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OUR MISSION
We serve Empower girls and young women in marginalized 
communities by helping them gain the skills necessary through 
education, training and mentorship to become confident, college 
and career ready.

OUR VISION
We envision a world where every girl is provided the opportunities 
and resources she uniquely needs to: embrace the power of her 
voice; make informed decision about her body and future; break 
generational cycles of poverty; contribute to the creation of an 
equitable society.

www.empowher.org

Congratulations
BETTY LAMARR 

Founder, EmpowHer Institute
2021 LA Business Journal Nonprofit Executive of 

the Year Finalist!

We celebrate and honor your unrelenting 
dedication to serve teen girls in Los Angeles 

County.

In a CAF America survey released last year, 
424 global and local charitable organizations 
provide insight on the challenges and 

innovation needed to survive and in some 
cases thrive during the ongoing pandemic. The 
latest report details the findings and highlights 
10 compelling stories of nonprofits worldwide 
navigating strikingly similar challenges with 
diverse, contextually- appropriate strategic 
solutions. These creative efforts have helped 
ensure most of the responding organizations 
(97.16%) continue to operate. The findings and 
in-depth stories appear in the fifth of a series of 
reports conducted by CAF America to highlight 
the needs and resilience of the philanthropic 
sector during the global pandemic. 

“This report unveils some of the most 
powerful narratives of survival during 
uncertain times,” said Ted Hart, CAF America 
president and CEO. “The resilience of these 
organizations and their commitment to serving 
their communities is impressive. While many 
continue to be deeply affected by the pandemic, 
and some have had to shut their doors, others 
are finding creative ways to continue their 
fundraising to provide much-needed services.” 

Though COVID-19 continues to negatively 
impact 91% of the respondents, almost all 
managed to maintain full or some level of 
operations by adjusting their strategies, by 

increasing their social media presence, holding 
virtual fundraisers, and hosting webinars 
and other digital events to draw new donors. 
While nearly half believe they can continue 
operating under the current conditions as long 
as necessary, 28% are not sure, 11% predict they 
wouldn’t make it another year, and 10% expect 
they won’t last another six months. 

Big Brothers Big Sisters of Essex, Hudson, 
& Union Counties saw the suspension of their 
in-person youth programming coincide with 
the rising challenge of emerging youth mental 
health issues. They responded by moving to 
virtual programming, implementing austerity 
measures, and targeted donor outreach. 

“When the chaos swept over, we saw the 
power of our mentoring relationships emerge,” 
said Carlos Lejnieks, President of Big Brothers 
Big Sisters of Essex, Hudson, & Union 
Counties. 

Most organizations have enhanced their 
fundraising strategy in the past three months, 
creating new digital donation opportunities 
for donors (49.4%), offering new products or 
services (36.04%), and focusing on new donor 
segments (34.6%). More than a third (35.32%) 
have applied for public support through relief 
programs, subsidies, and other government 
assistance. 

Habitat for Humanity Brazil faced an urgent 

need for sanitation and food relief. An initial 
fundraising decline was counterbalanced by a 
successful crowdfunding campaign that enabled 
them to provide emergency food and hygiene 
kits, handwashing stations, and allowed them to 
reimagine their long-term building strategy. 

“We are now working through our partners,” 
said Carla Nobrega, Resource Development 
Officer for Habitat for Humanity Brazil. 

Additional highlights from the September 
survey include: 
1. More than two-thirds (64.51%) said they are 
exploring partnering opportunities with other 
organizations to address the challenges faced 
during the pandemic. Their reasoning included: 

• 60.66% say partnering with other 
organizations can help unlock new funding 
opportunities

• 58.46% said other organizations are 
interested in partnering with them to develop 
new services that better serve their communities 

• 48.53% believe partnering with other 
organizations can help the organization sustain 
itself through the pandemic 

• 29.78% said their funders have indicated 
their interest in funding collaborative 
projects developed in partnership with other 
organizations 

2. When asked to rate skills that were most 

useful to the organization during the months 
impacted by the pandemic from 1 (most 
important) to 5 (least important), organizations 
rated the following as most important: 

• 50.50% communications (telling their 
story and connecting with stakeholders) 

• 41.61% finance (effective fiscal 
management, strategy, contingency, planning)

• 41.65% fundraising/donor relationship 
management 

• 30.04% technology (creating virtual 
networks, developing apps) 

• 26.37% executive management/board of 
directors 

3. Six in 10 organizations (59.67%) are 
providing direct services to those affected by the 
coronavirus pandemic, including: 

• 54.1% are providing essential services 
such as foodbanks, shelter, nursing homes, and 
animal shelters

• 45.06% are providing other services, such 
as technology for online work and education, 
psychological support, and financial assistance

• 37.94% are providing frontline relief 
services, such as healthcare, personal protective 
equipment (PPE), etc. 

For more information about CAF America visit 
cafamerica.org. 

Charities Remain Resilient in the Face of COVID-19 
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