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When there are no 
ceilings, the sky’s the limit.
Women should be able to go as far as their talent, drive and 
imagination take them. KPMG is committed to supporting 
women in the workplace, at home, and in life.

kpmg.com

© 2021 KPMG LLP, a Delaware limited liability partnership and a member firm of the KPMG global organization of independent 
member firms affiliated with KPMG International Limited, a private English company limited by guarantee. NDP198358-1A

F
or this special edition of the Los Angeles Business Journal – our final installment in our “Women’s Leadership 
Series & Awards” – we get to the “awards” part.  

This year’s event – staged virtually – was a tremendous success. Taking place on June 23rd, it was truly a 
privilege to honor and celebrate the terrific women leaders within the Los Angeles business community and unveil 

our finalists and honorees for this year’s awards.
With 391 incredible nominees, there are clearly many accomplished and impactful leaders to draw inspiration 

from.  This year, we named honorees in the following categories: Women’s Leadership Legacy Award; CEO of the Year; 
Executive of the Year; Innovator of the Year; Emerging Woman-Owned Business Leader Award; Champion of Women 
Award; Mentor of the Year; Community Impact Advocate Award; Woman to Watch Award; and NextGen Woman of 
the Year.

We honored achievements by a number of powerful women who have made a difference throughout Los Angeles. 
Each of these remarkable honorees and finalists are described in these pages. 

Many thanks to our sponsors, who help to make this event possible, and once again, congratulations to the honorees 
– Los Angeles based women who “lead by example,” successfully blending effective business vision with a passionate 
commitment to positively making a difference, both in the world of business and in the communities they serve.  

Best regards, 

Josh Schimmels

Publisher & CEO

Letter from the Publisher
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When a group of people comes along who have the courage and vision to turn dreams 
into reality, they make the future bright for everyone.

LABJ Women Leadership Award Recipients, we celebrate your achievements.

wellsfargo.com 
© 2021 Wells Fargo Bank, N.A. All rights reserved. IHA-7010411

Achieving great things for our community
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WOMEN’S LEADERSHIP LEGACY AWARD WINNER

WALLIS ANNENBERG
Chairman of the Board, President and CEO
The Annenberg Foundation

T
he Annenberg Foundation is built on a 30-year family legacy that, at its core, is about 
innovation and impactful grantmaking. This spirit of innovation and impactful grantmaking 
of the Foundation has thrived – and been expanded – under the leadership of chairman, 
president and CEO Wallis Annenberg for the past twelve years. She has made more than 

2,800 grants to nonprofits and community organizations (a total of more than $2 billion). 
Annenberg’s innovation and dedication to her beloved community of Los Angeles can be seen 

on many fronts. Just a few impactful examples include her idea to save a historical landmark in 
Santa Monica and turn it into the area’s only free, open-to-the-public beach house, now called 
the Annenberg Community Beach House. She also founded the first universally-accessible 
treehouse in a public space in California. The treehouse, a 2,500 square foot wooden structure, 
was designed to give children and adults of all ages and physical abilities an awe-inspiring 
experience. The landmark post office building in Beverly Hills was on the verge of being 
torn down when Annenberg stepped in to save the historic landmark and create The Wallis 
Annenberg Center for the Performing Arts. A life-long animal lover, Annenberg founded the 
Wallis Annenberg PetSpace in Playa Vista as well.

These and many other resonant philanthropic activities – including her leadership in the very 
challenging years of 2020-21 to address gaps in health care, food insecurity, and racial equity in 
Los Angeles that were exacerbated by the COVID pandemic – are examples that truly set her 
apart as a tremendous asset to the community and deserving recipient of this year’s Women’s 
Leadership Legacy Award.

(from left to right)

GenSpace - The vision of Wallis Annenberg, GenSpace is an innovative community space for older adults in Koreatown that emphasizes wellness, 
connection, and lifelong learning through innovative programs, partnerships, and a new national dialogue. Located on Wilshire Blvd. in the Audrey Irmas 
Pavilion, a state-of-the-art building designed by Rem Koolhaas, GenSpace will open in Fall 2021.

Carol Folt - Wallis’ unparalleled and long-time support of the University of Southern California earned her the USC Medallion in 2017. Presented to Wallis 
by USC President Dr. Carol Folt, this honor has only been conferred twice before.

Petspace - The Wallis Annenberg PetSpace in Playa Vista reflects Wallis' lifelong concern and care for animals. Opened in 2017, PetSpace is a unique 
community space for pet adoptions and scientific research into the mutually beneficial and dynamic bond between people and their pets.

029-51_WLS_Winners.indd   32029-51_WLS_Winners.indd   32 6/24/21   8:51 AM6/24/21   8:51 AM



JUNE 28, 2021 CUSTOM CONTENT – LOS ANGELES BUSINESS JOURNAL   33   

ANDERSON.UCLA.EDU

At UCLA Anderson, we encourage tomorrow’s leaders  

to look beyond the horizon and create a better future.
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CEO OF THE YEAR FINALIST

JULEE BROOKS
CEO
Woodcraft Rangers

Julee Brooks is a true leader, endowed with 
a palpable charisma that is fueled by a 
deep sense of purpose and unwavering 

integrity. Her commitment to creating 
positive impact in the lives of those she 
serves infallibly guides her decisions at the 
helm of the institutions she has served, which 
include the Zimmer Children’s Museum, Los 
Angeles Ronald McDonald House, and most 
recently Woodcraft Rangers. 

At each institution she leads, Brooks 
builds organizational strength by uplifting 
staff – inspiring them to deploy their best 
selves for the highest good. This authenticity 
translates to a deep sense of personal 
responsibility and organizational pride among 
staff, which currently numbers over 500 
at Woodcraft Rangers. Now she is guiding 
Woodcraft Rangers through the process of 
school re-openings as the organization more 
than doubles its frontline staff in order to 
meet the needs of school district partners 
and families for enrichment programs and 
supervision for up to eight hours a day.

CEO OF THE YEAR WINNER

LYNSI SNYDER-ELLINGSON
President & CEO
In-N-Out Burgers, Inc.

H
eir to the family business begun by her grandparents in 1948, Lynsi Snyder-Ellingson was just 
17 when her father died and just 24 when her grandmother, the last family member involved 
in the business, passed away. With the ownership of In-N-Out Burgers then held in a trust, 
Snyder-Ellingson worked in various roles in the company, taking the helm as President at 

just 28 in 2010. She gained control of the company at 30.
 Snyder-Ellingson’s can-do, roll-up-her-sleeves, humble approach to life is inspiring to so many. 

As president, Snyder-Ellingson is dedicated to maintaining the legacy of her family’s vision, and a 
family environment throughout the company, over growth. Under her leadership, she has added 
locations in Oregon and Colorado.  In-N-Out Burgers’ store revenues are the highest in the quick 
service industry, has one of the greatest organizational values, and is completely debt-free. She has 
turned down many lucrative offers to purchase the company. 

 Offering its 29,000 employees, from the stores to the corporate office, good pay and career 
development, Snyder-Ellingson enjoys a 99% approval rating on Glassdoor.com.  In-N-Out 
employees enjoy one of the best benefits packages in the industry, including paid vacation, 
401k contributions, health, dental, vision and life insurance plans. The average In-N-Out store 
manager has been with the company for 17 years, and makes well over $150,000 annually and 
shares in profits.

 Snyder-Ellingson, alongside her husband Sean, created the Slave 2 Nothing Foundation in 
2016 with the goal to break the chains of Substance Abuse and to end Human Trafficking. She 
continues to support the In-N-Out Burger Foundation, assisting children who have been victims 
of child abuse, and to prevent others from suffering a similar fate.

CEO OF THE YEAR FINALIST

CHRISTINA MILLER, Ph.D.
President & CEO
Mental Health America of Los Angeles

Since becoming president and CEO of 
Mental Health America of Los Angeles 
in 2017, Christina Miller, Ph.D. has led a 

strategic and cultural change process that has 
resulted in the integration of agency staff and 
services, a 47% increase in agency funding, 
a five-fold increase in private revenues, 
the development of critically needed new 
functions, and an expanded reach and 
partnerships with the larger community. 

Even in this past pandemic year, 
MHALA thrived and grew in its ability to 
serve more people and expanded its programs 
and services, largely due to Dr. Miller’s 
leadership in reinventing MHALA’s service 
delivery in the face of the unpredictable and 
unforeseen challenges of the COVID-19 
pandemic. This past year, MHALA served 
10,484 individuals with mental health 
needs, surpassing 2019 outcomes. Plus, Dr. 
Miller has created a highly inclusive and 
collaborative culture, which engages staff, 
supports them and motivates them to grow in 
their roles and take on new challenges. 

CEO OF THE YEAR FINALIST

ANNE MISKEY
CEO
Union Station Homeless Services

Anne Miskey is a nationally recognized 
expert on strategic, innovative, 
and effective solutions to ending 

homelessness. She is a passionate proponent 
of the most vulnerable in society and 
of creating long term, positive change 
and effective systems that support those 
experiencing poverty, violence, racism and 
homelessness.

Miskey oversees Union Station 
Homelessness Services, which has been 
serving the community for almost 50 
years. As the lead agency coordinating 
homeless services in the San Gabriel Valley, 
the organization serves a region with a 
combined population of over 1.5 million 
across more than 36 cities and communities. 
With a mission to help individuals and 
families end homelessness and rebuild 
their lives, Miskey has been at the helm of 
helping more than 4,100 people find shelter, 
housing and services as well as 887 people 
moving from homelessness to housing with 
a 97% retention rate.

CEO OF THE YEAR FINALIST

RENATA SIMRIL
President & CEO; President 
LA84 Foundation; Play Equity Fund

Renata Simril’s career is defined by her 
dedication to public service, her love 
of sports, and her talent for leadership. 

Simril is the president and CEO of the 
LA84 Foundation, an organization that is 
committed to closing the play equity gap. 
As CEO, Simril oversees an endowment of 
$165 million, provides strategic direction, 
and manages all operational aspects of the 
foundation. 

Simril has a visionary plan for 
developing a new national youth sports 
system. This model will ensure that all kids 
can participate in sports by prioritizing 
funding school-based and community-
based programs. Simril has also achieved 
amazing results over the past five years with 
the LA84 Foundation. To date, 3,900,900 
kids have participated in sports programs 
funded by LA84. This means nearly four 
million children have reaped the benefits 
of playing sports, including lower BMIs and 
lower stress, plus higher GPAs and higher 
graduation rates. 
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Congratulations to 
the honorees of the 
Los Angeles Business 
Journal’s 2021 Women’s 
Leadership Awards. 

Your achievement 
inspires us all.

rsm us.com

RSM US LLP is the U.S. member firm of RSM International, a global network of independent audit, tax and consulting firms. Visit rsmus.com/aboutus for more information regarding RSM US LLP and RSM International.
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EXECUTIVE OF THE YEAR FINALIST

TONJA BOYKIN
Chief Operating Officer
Weingart Center Association

Tonja Boykin is chief operating officer of 
Weingart Center Association, a non-
profit homeless services agency serving 

Los Angeles since 1984. With over 30 years’ 
experience in high-performing nonprofit 
management, Boykin is a solutions-oriented 
leader that works tirelessly to support efforts 
to end homelessness for thousands of Ange-
lenos every year. 

In her career, Boykin has contributed 
to the creation of over 180 affordable 
housing developments for youth, families, 
seniors, and special needs individuals. Prior 
to joining Weingart Center Association, 
she served as the COO for Skid Row 
Housing Trust and the regional director of 
Philanthropy for Mercy Housing California. 
Since joining Weingart Center Association 
in 2016, Boykin has led efforts to scale 
and diversify the organization’s network of 
programs and services in order to help some 
of Los Angeles’ most vulnerable homeless 
individuals access housing and stabilize their 
lives.

EXECUTIVE OF THE YEAR WINNER

JENEFER BROWN
Executive Vice President & Head of Global Live, Interactive & Location Based Entertainment
Lionsgate

J
en Brown is one of the fastest-rising executive talents in Hollywood. In a few short years she 
has established Lionsgate as a major force in branded entertainment with an extraordinarily 
rapidly growing location-based entertainment business that encompasses attractions in the 
U.S., Europe, the Middle East and Asia. Additionally, in 2021 she assumed leadership of the 

dynamic entertainment interactive games business that continues to dramatically expand the 
reach of Lionsgate’s iconic film and television properties.

Under her visionary guidance, the company in the past 24 months has opened Lionsgate 
Entertainment World in Hengqin, China, a vertically designed indoor theme park. The bold 
initiative adds to a portfolio of Lionsgate-branded attractions and events that includes the 
Lionsgate Zone of Motiongate theme park in Dubai; the Official Saw Escape Room in Las Vegas; 
The Hunger Games: The Exhibition, the Now You See Me Live state show; and La La Land, 
Hunger Games and Twilight live-to-film concert tours. 

Under Brown’s leadership, Lionsgate is also adapting several of its most acclaimed intellectual 
properties to the Broadway stage in collaboration with an award-winning producer, including the 
long-running television series “Nashville” and the film sensation, “Wonder.”

Also, since Brown assumed leadership of Lionsgate’s interactive games business, the division 
has garnered critical acclaim and won several major awards at E3. Recent highlights include the 
groundbreaking Fortnite X John Wick crossover, John Wick Hex; psychological horror game 
Blair Witch; and top-selling Five Nights at Freddy’s VR: Help Wanted. Other releases include the 
addition of Hellboy to Ubisoft’s top-ranked fighting game Brawlhalla and Power Rangers: Battle 
for the Grid.

EXECUTIVE OF THE YEAR FINALIST

ANN MARIE MORTIMER
Managing Partner, Los Angeles; Co-Head, 
Commercial Litigation Practice
Hunton Andrews Kurth

As one of only a handful of female man-
aging partners in California, Ann Marie 
Mortimer has served as a member of 

her 1,000+ lawyer firm’s executive commit-
tee, and co-heads its commercial litigation 
practice. Mortimer leverages her leadership 
roles to better the legal profession and those 
around her. She makes it a priority to mentor 
young female lawyers and serves as a counsel-
or to the firm’s new associates, taking them 
under her wing to help them grow as lawyers. 

Leading clients in navigating the novel 
challenges posed by cybersecurity and 
privacy regulation, Mortimer speaks regularly 
on timely issues, preemptively guiding 
companies to avoid costly financial and 
reputational damage, including California’s 
recently enacted Consumer Privacy Act of 
2018 (CCPA). At the cutting edge of class 
action litigation and data security matters, 
she is advising companies that having a 
compliance program in place is critical, 
including preparing for the inevitable 
onslaught of class action litigation. 

EXECUTIVE OF THE YEAR FINALIST

MYRA NOURMAND
Principal and Luxury Real Estate Agent
Nourmand & Associates

As one of the owners and principals of 
Nourmand & Associates, Myra Nour-
mand is an industry leader and a key 

figure in the Los Angeles community. She 
began her tenure at Nourmand & Associ-
ates during a time in which males dominat-
ed the industry. Despite this, she made a 
name for herself and is now fondly known 
as Los Angeles’ “First Lady of Real Estate.” 
With over 30 years of unrivaled experience, 
she has commanded over a billion dollars 
in sales.

As principal, Nourmand plays a key role 
in Nourmand & Associates’ growth, which 
started with a small number of agents in one 
office in 1976 and now includes over 175 
agents across three offices in the key LA 
markets of Beverly Hills, Brentwood, and 
Hollywood. Her wide-ranging expertise in 
selling luxury properties across the region’s 
most covetable neighborhoods make her 
one of the industry’s most sought-after 
agents.

EXECUTIVE OF THE YEAR FINALIST

DAYLE M. SMITH, Ph.D.
Dean, College of Business Administration
Loyola Marymount University

Dayle M. Smith, Ph.D., the dean of the 
College of Business Administration at 
Loyola Marymount University, holds her 

Ph.D. in Organizational Communication 
from the Annenberg School at the Universi-
ty of Southern California. She was named to 
the international collaborative of deans and 
directors of the Globally Responsible Leader-
ship Institute to engage in dialogue and joint 
initiatives focused on developing responsible 
leadership and business practice worldwide.   

At LMU, Dr. Smith’s vision and mission 
are premised on “advancing knowledge 
and developing business leaders with moral 
courage and creative confidence to be a 
force for good in the global community.”  
Her new strategic plan prioritizes three 
key business goals: embracing business as a 
force for good; ensuring an entrepreneurial 
and agile perspective; and, shaping global, 
transdisciplinary leaders. She has authored 
more than 25 books in her discipline, and her 
research has focused primarily on leadership, 
communication and organizational behavior. 
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President Carol L. Folt, Dean Willow Bay
and the USC Annenberg community

congratulate

Wallis Annenberg  
USC Life Trustee and Chair of the Board,  

President & CEO of the Annenberg Foundation,  
on receiving the Los Angeles Business Journal’s  

2021 Women Legacy Award.
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INNOVATOR OF THE YEAR FINALIST

NATASHA CASE
Co-Founder & CEO
Coolhaus

Natasha Case, co-founder and CEO 
of Coolhaus, is deeply committed 
to investing in the next generation 

of diverse women to feel empowered to 
be entrepreneurs or creators and using 
Coolhaus ice cream as a platform for 
change. 

Some specific examples of Case’s 
commitment to harnessing innovative 
practices for positive change include 
creating a flavor for Black Girl Ventures 
where all proceeds will fund one of 
the organization’s grants for a Black or 
Brown female founder; the “Enjoymint 
for All” SKU for Pride that raises funds 
for Okra Project; the “Queens Coffee” 
SKU sourced from a women-owned farm 
in Africa; raising funds for developing 
nation female entrepreneurs; mentoring 
and public speaking with Girl Scouts of 
America; parterships with Girls Inc to help 
with STEM resources; partnership with 
Goldieblox, Teen Vogue, No Kid Hungry; 
and many more.

INNOVATOR OF THE YEAR WINNER

AUDREY McLOGHLIN
Founder & CEO
Frank & Eileen / Grayson

F
ormer engineer and single mother Audrey McLoghlin is the founder and CEO of two clothing 
companies: Frank & Eileen (named after her grandparents) and Grayson (named after her 
daughter). Both companies are focus on making women feel empowered in the clothing they 
wear through innovative designs that re-think the way women’s clothing is made.  

Frank & Eileen was founded in 2009 on a singular goal – to reinvent the button-up shirt for 
women using high-quality Italian fabrics traditionally reserved for men. Now a globally recognized 
collection, Frank & Eileen is a certified woman-owned, women-led business that has retained 
100% ownership while working with the same ethical, sustainable manufacturers for over a 
decade. 

Within the company, McLoghlin had built a life-sized, two-story doll house in the 
headquarters as a place for new mothers to breastfeed, pump, and spend time with their babies. 
Her clothing models are real-sized women. Ten years later in 2019, McLoghlin founded the 
Grayson brand to bring a perfect-fitting, more accessible shirt to everyday women. She used the 
measurements of 30 diverse women to create The Hero Button-Up, Grayson’s signature line.

During 2020, McLoghlin turned once again to inventiveness, perseverance and problem-
solving. When the pandemic began, not only were $11 million in orders swiftly cancelled but 
the Italian town where her textiles are manufactured was hit especially hard by the initial 
international outbreak. She quickly switched her business’ focus from wholesale to direct-to-
consumer by overhauling the digital marketing strategy, including hosting virtual trunk shows 
and live-streaming on social media. By year-end 2020, the growth in direct-to-consumer revenue 
allowed the company to stay profitable and on target.

INNOVATOR OF THE YEAR FINALIST

RENEE FRASER, Ph.D.
Founder & CEO
Fraser Communications

In everything she does, Renee Fraser’s 
aspiration of “doing well by doing good” 
follows her closely – and in innovative 

ways. It’s unusual for a PhD psychologist 
to run an ad agency, but Fraser was 
convinced that advertising communications 
could be a powerful force for positive 
behavioral change, so she started Fraser 
Communications in 1998. She brings a 
unique perspective to marketing by studying 
neuroscience, tapping into deeper brand 
values, finding insights about consumers’ 
wants and subconscious expectations, and 
thereby developing unusually creative ways 
to engage and persuade consumers.

One of the largest independent 
agencies and one of the fastest growing 
woman-owned companies in LA, Fraser 
Communications is known for smart 
strategic thinking, insightful branding, 
research, successful social media, traditional 
media, and website content creation.

INNOVATOR OF THE YEAR FINALIST

JACKIE KELLER
Founder, NutriFit LLC, SimpliHealth 
LLC, TxokoUSA
Board of Directors, Foundation of Women 
Presidents’ Organization

Jackie Keller is the founding director of 
NutriFit, LLC and is a national board-
certified health & wellness coach. She 

holds a bachelor of science degree from 
the University of Southern California and 
received culinary training from Le Cordon 
Bleu in Paris, France. Her father passed 
away from a heart attack when she was just 
a teenager. She has made it her mission to 
help people live longer and healthier lives. 
She has said, “I have a personal commitment 
to help people circumvent heart disease 
and other chronic ailments. It drives almost 
everything I do. It is my passion.”

NutriFit, Keller’s and her husband’s 
healthy meal delivery business, began in 
1987. It provides custom meal solutions that 
help clients achieve optimal health and well-
being and live longer and healthier lives. 
NutriFit also offers full-service nutritional 
support, biometric testing, wellness coaching, 
and health-related products. 

INNOVATOR OF THE YEAR FINALIST

DEBORAH J. LA FRANCHI
President & CEO
SDS Capital Group

Deborah La Franchi is the founder and 
CEO of SDS Capital Group, a national 
leader in impact investing with over $1 

billion in assets under management. Each 
impact fund on SDS’ platform employs 
a unique investment strategy developed 
by SDS to generate positive impacts for 
low-income communities, families and 
individuals. 

La Franchi recently launched SDS’ 
new Supportive Housing Fund, a first 
of-its-kind private equity fund financing 
permanent supportive housing with a 
focus on the homeless population in Los 
Angeles. The Fund uses market-rate equity 
and zero taxpayer dollars to finance 100% 
of acquisition and construction costs for 
homeless housing developments. These 
units cost less than half the typical homeless 
housing unit costs in California, creating a 
new paradigm for housing the homeless. The 
SDS Supportive Housing Fund will finance 
a minimum of 1,800 units of permanent 
supportive housing in California.
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Cheryl S. Chang
Partner & Co-Vice Chair 

Financial Services Litigation  
& Compliance Practice 

Blank Rome LLP

Woman to Watch

Lynsi Snyder-Ellingson
President 

 In-N-Out Burgers, Inc.

CEO of the Year

Audrey McLoghlin
Founder & CEO, 

Frank & Eileen, Grayson 

Innovator of the Year

Renee Fraser
Ph.D., Founder & CEO 

Fraser Communications

Innovator of the Year  
Finalist

Jackie Keller
Founder, NutriFit LLC 

SimpliHealth LLC, TxokoUSA

Innovator of the Year  
Finalist

Blank Rome LLP congratulates the extraordinary 
women selected as honorees and finalists of the  

Los Angeles Business Journal Women’s Leadership 
Awards 2021, including our colleague and clients:

Attorney advertising. © 2021 Blank Rome LLP. All rights reserved.

Chicago • Cincinna� • Fort Lauderdale • Houston • Los Angeles • New York • Philadelphia • Pi�sburgh • Princeton • San Francisco • Shanghai • Tampa • Washington • Wilmington
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EMERGING WOMAN-OWNED 
BUSINESS LEADER FINALIST

AHYOUNG KIM
CEO
ARQ Tex

Five years ago, after some success as an 
executive and entrepreneur in retail, 
Ahyoung Kim was recruited by an 

investor in China to launch a textile business 
in Los Angeles.  The investor privately 
owned one of the largest garment dye-houses 
in China was seeking to diversity his business 
globally and vertically within textiles.

Kim’s knowledge in the manufacturing of 
garments, her rich comprehension of apparel 
retail, and ultimately her perseverance, 
grit, and integrity presented a spark for the 
business to grow. Being a Korean-American 
without knowing how to speak Mandarin, 
Kim would spend days ideating business plans 
and then evenings presenting the business 
plans through a translator. Working two 
shifts and two time zones, she earned trust 
and ARQ Tex was launched. She has since 
bridged two nations in textile importing with 
a start-up that has grown from zero revenue in 
2018 to now more than $15 million in sales.

EMERGING WOMAN-OWNED BUSINESS LEADER OF THE YEAR WINNER

DR. JESSICA NOUHAVANDI
Co-Founder, Co-CEO, and Lead Pharmacist
Honeybee Health

A
longside her partner Peter Wang, Dr. Jessica Nouhavandi founded Honeybee Health, 
an accredited online pharmacy focused on providing the millions of uninsured and 
underinsured patients in America with high-quality, convenient, affordable access to 
prescription medications without the need for insurance or coupons. 

Starting a revolutionary new pharmacy like Honeybee Health – one that was going up against 
pharmaceutical giants that had been raising drug prices for years – has been full of challenges. For 
example, Dr. Nouhavandi has obtained a pharmacist license for Honeybee Health in 44 states and 
counting (20+ of those are personal licenses). It’s challenging for most pharmacists to get a license 
in one state alone. But to operate an online pharmacy like Honeybee Health, Dr. Nouhavandi 
had to get licensed in every state Honeybee shipped prescriptions to. Many said such a task was 
impossible, and it is one of the main reasons a company like Honeybee Health hasn’t existed 
sooner. 

Dr. Nouhavandi is also the first in her family to have gone to college. The only daughter of 
two working-class, Jewish, Iranian immigrants, she believed in not only building a better life for 
her family but for every generation that came after. Beyond the overarching social mission of 
Honeybee Health to provide American patients with better healthcare access, Dr. Nouhavandi 
has dedicated herself to encouraging other young, female pharmacists – especially women of 
color like herself – to widen their career horizons. She recognizes firsthand how difficult it is 
to be a female pharmacist and entrepreneur in a male-dominated field and has created a robust 
mentorship program within Honeybee Health. 

EMERGING WOMAN-OWNED 
BUSINESS LEADER FINALIST

YANGHEE PAIK
CEO & Co-Founder
Rael

Yanghee Paik is an immigrant who left 
Korea to come to the US and found a 
company in a challenging, competitive 

space (feminine care) and out of a less than 
sexy VC market (Orange County) to become 
the leading brand and #1 best seller on 
Amazon, D2C, and wholesale retail channels 
both domestically and globally. 

Today, Paik runs an all-female team 
that is authentic to the brand that they 
are building. At Rael, her mission is to 
empower women with healthier and more 
effective solutions for their needs around 
their hormonal cycle. To that end, she and 
her team have been working diligently to 
deliver on promises with product innovation, 
exceptional customer service, and 
philanthropic efforts. Plus, for her employees, 
she actively looks for opportunities for them 
to grow, develop their skills, and have a clear 
career path at the company.

EMERGING WOMAN-OWNED 
BUSINESS LEADER FINALIST

ALIX PEABODY
Founder & CEO
Bev

Alix Peabody, founder and CEO of Bev, 
decided to create a company that would 
center around women (and men) having 

fun together, that would address issues in 
drinking culture head-on, and that would – 
of course – be the most consumer-friendly 
product in the market.

Since Bev’s inception in 2017, 
Peabody has been working to change the 
way individuals see the male-dominated 
alcohol industry, making it a space that’s 
more welcoming to women. Through an 
online platform, products, and mission, Bev 
has created a community that promotes 
empowerment and togetherness and appeals 
to both the male and female consumer for 
its approachability and joyful perspective. 
Bev’s mission to “Do it Different, Do it 
Better, Break the Glass” is embodied not only 
in Peabody’s approach to fostering better 
drinking culture, but in a groundbreaking 
digital agility and consumer-centric approach. 

EMERGING WOMAN-OWNED 
BUSINESS LEADER FINALIST

DENISE PINES
CEO, Founder
Tea Botanics, Wisepause

A longtime community health advocate 
and media pioneer, Denise Pines is 
a trusted resource for women as they 

pursue midlife wellness. She’s the founder of 
Tea Botanics and WisePause, a pro-ageing 
health and education platform. Her project 
The FemAging Project provides health and 
tech industry leaders and investors with 
research and education that helps drive 
global innovation focused on the health and 
wellness needs of women ages 40+. 

Pines is also the co-founder of Women 
in the Room, an award-winning filmmaker 
producing 11 documentaries including the 
award-winning film “PUSHOUT: The 
Criminalization of Black Girls in Schools.” 
Her next documentary, “Anthony Face” 
will air on PBS Winter 2022. She is also the 
immediate past president of the Medical 
Board of California and serves on the 
Martin Luther King Community Hospital 
Foundation board. 
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ANNENBERG .ORG

The Annenberg Foundation congratulates 

the Los Angeles Business Journal’s  

2021 Women’s Leadership Honorees. 

We commend their outstanding contributions  

to the Los Angeles community.
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CHAMPION OF WOMEN AWARD 
FINALIST

CYNDIE CHANG
Managing Partner, Los Angeles
Duane Morris LLP

Cyndie Chang is a dynamic and 
inspirational leader in her law firm and 
the legal industry. She currently serves 

as a current commissioner on the ABA 
Commission on Women in the Profession 
and as a board member of the National 
Association of Women Lawyers.  She is a 
past president of the National Asian Pacific 
American Bar Association, which serves 
as the national voice of the APA legal 
community.  

Chang is also a member of Duane Morris 
LLP’s governing Partners Board and the 
firm’s Los Angeles managing partner, the 
youngest and first Asian American female 
to serve in that role and one of the few 
Asian American women that serve in upper 
law firm management at AmLaw 100 firms. 
She received Duane Morris’ Women’s 
Impact Network for Success Award and 
the Margery Reed Professional Excellence 
Award, for mentoring and advancing 
women in the legal profession in 2019.

CHAMPION OF WOMEN AWARD WINNER

EMILIANA GUERECA
Founder
Women’s March Foundation; Cali Event Productions

E
miliana Guereca is an activist, feminist, entrepreneur and President of the Women’s March 
Foundation, which she founded in 2016. She was the organizer of the Women’s March in Los 
Angeles where 750,000 people came together in 2017. The event was built around women’s 
rights – a cause she passionately works for on a daily basis. She was also the driving force 

behind the 2018, 2019 and 2020 official Women’s Marches in Los Angeles. 
Guereca continues to devote much of her time to advocacy programs for women’s rights, 

Latino education, and gender equality and has served as a bridge between community 
organizations and coalition building that spans national levels. 

Guereca’s most recent endeavor includes launching Women’s March Action, the 501(c)4 
political arm of Women’s March Foundation.  No stranger to receiving awards, Guereca has been 
presented the National Women’s Political Caucus: Women of Courage Award 2019; the State 
of California: Pioneer Women of 2017 Award; the HOPE: Latina of the Year Award 2017; LA 
County: Pioneer Women of 2018; and the Pat Brown Institute: Civic Engagement Award 2018.

She is currently working on funding a Women’s Building in the heart of Los Angeles as a 
women-led community space that advocates self-determination, gender equality and social justice.

In addition to all the work she does for women, she has launched a youth program to inspire 
Gen-Z. She has also been a successful entrepreneur, owning restaurants and a successful events 
company for many years.

CHAMPION OF WOMEN AWARD 
FINALIST

DIANNE GUBIN and  
BETH HILBING
Co-CEOs
C-Sweet

Dianne Gubin and Beth Hilbing are 
co-CEOs of C-Sweet, a premier national 
networking association for female 

executives across industries.  C-Sweet fosters 
executive level relationships for business 
development, collaboration and expanded 
career paths, as well as expanded professional 
networks of female colleagues in leadership 
positions to foster innovation. 

Gubin and Hilbing created C-Sweet 
to generate opportunities for trusted and 
confidential exchange and business / career 
development, as well as to connect women 
to freely brainstorm and discuss challenges 
in business. C-Sweet facilitates the exchange 
of ideas, strategies, and tactics for success. 
C-Sweet produces live and virtual events, as 
well as CEO and peer executive roundtables.  
The organization recently launched a 
Women on Boards initiative for women to 
gain access to corporate and government 
board positions. 

CHAMPION OF WOMEN AWARD 
FINALIST

GENIE HARRISON
President and Lead Trial Lawyer
Genie Harrison Law Firm, APC

Genie Harrison is a leader among 
lawyers and a top women’s rights and 
employment lawyer who handles 

among the most high-profile sex abuse, sex 
harassment and equal pay cases each year and 
devotes hundreds of hours annually giving 
back to the legal community. 

Harrison represents women against 
Harvey Weinstein as a core member of 
the plaintiffs’ lawyer team to achieve a 
precedential settlement of $17 million 
on behalf of Weinstein’s victims, despite 
Weinstein’s financial ruin. Harrison worked 
closely with Pulitzer Prize winning New York 
Times journalists Jodi Kantor and Megan 
Twohey in their explosive expos about 
Weinstein and The Weinstein Company 
bankruptcy proceedings. In another example 
of her many high profile cases, when the 
women employees of Riot Games were 
dissatisfied with the proposed settlement 
of their equal pay class action, they chose 
Harrison to take over the case. 

CHAMPION OF WOMEN AWARD 
FINALIST

NINA MARINO
Partner
Kaplan Marino, PC

Nina Marino has championed women’s 
issues for more than two decades. 
She has helped change the gender 

composition of the ABA’s educational 
programming and spoken at the Los Angeles 
Business Journal’s Women’s Summit and 
the Los Angeles Daily Journal’s Women 
Leadership in the Law series.

Marino is the founder of the Criminal 
Defense Law Section of the Women Lawyers 
Association of Los Angeles and of the Los 
Angeles Chapter of the Women’s White 
Collar Defense Association. In addition, she 
serves on the board of directors’ executive 
committee of C5LA, a non-profit focused 
on creating a path to college for underserved 
youth. A prominent member of the criminal 
defense bar, Marino was recognized for more 
than 25 years of professional excellence 
as the recipient of the American Bar 
Association’s 2017 Charles English Award, 
the highest national award for work in the 
field of criminal justice.
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Julie Gerchik
Litigation Partner & Chair 

of the Diversity & Inclusion 
Committee

PROUDLY CONGRATULATES
Los Angeles Business Journal’s 
Women’s Leadership Nominees

Elisa Paster
Partner & Co-Chair of the 
Government & Regulatory 

Department

www.GlaserWeil.com
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MENTOR OF THE YEAR WINNER

BING JIANG
CEO
Rolling Robots, Inc.

B
ing Jiang is a founder and CEO of Rolling Robots, a STEM-oriented education company 
based in Los Angeles.  A former engineer at Boeing as part of their space and satellite 
program, she left them to follow her dream of bringing a STEM and robotics education to 
children across the globe. 

As both a woman and an immigrant, Jiang faced numerous challenges trying to make her 
way into professional engineering, a field that was less than inclusive. As a victor in her personal 
struggle against stereotypes in the workplace, she has a unique perspective about how to help 
young people overcome similar challenges in their own education and professional aspirations. 
Her small company, against all odds and with limited resources, has survived two recessions and a 
pandemic, largely due to the strength of Jiang’s leadership and the bonds of trust and kinship she 
has formed with the families that make up her clientele. 

One of Jiang’s chief goals in founding Rolling Robots was to be a champion for young women 
in STEM. As a woman who faced many challenges being accepted into the predominantly male 
engineering industry, she has unique knowledge of how to help mentor science-minded women 
so they can better navigate their chosen profession. As part of the #GirlPowered initiative, Jiang 
offers special “girls-only” workshops and competition programs to help give young women looking 
to participate in robotics a place to network and create together. This strategy has been very 
successful, as now her younger competition teams are composed of nearly 50% women.

MENTOR OF THE YEAR WINNER

ADRIENNE TYMON KENTOR
College Mentor

Boys & Girls Club of the West Valley

N
ot many Phi Beta Kappa and UCLA Anderson School lawyers give up their careers to 
mentor young people – most of them from disadvantaged circumstances – to prepare for and 
have the tools (including financial support) to attend college. That is what Adrienne Kentor 
has done for the past 13 years. 

Kentor is a full-time volunteer College Mentor at the Boys & Girls Club of the West Valley. 
She began volunteering at the Boys & Girls Club thirteen years ago as a homework helper and 
tutor for elementary school students. She loved it so much that eight years ago, when her own 
children were in college, she decided that her next step would be to use her academic skills to 
work with high school students in the Club’s new College Bound program. 

For the last six years, Kentor has been volunteering five days per week as a college mentor with 
high school students through the Future Ready program at the Boys & Girls Club of the West 
Valley. She works every afternoon with students from three high school sites: Canoga Park High 
School, Cleveland High School, and Chatsworth Charter High School. The vast majority of the 
Club’s young women are first-generation students from low-income families, and many also come 
from homes where English is not regularly spoken. Her goal as a college mentor is to help the 
Club’s students realize their post-high school hopes and dreams, which includes preparing them to 
apply for college, working with them through the arduous college application process, and, finally, 
helping them find ways to finance their higher education.  
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With the complexity of today’s markets and uncertainty about tomorrow’s economy, good financial advice is more important than ever. At UBS, there’s an experienced woman 
financial advisor located near you who can help you meet challenges and seize opportunities.

Let’s talk. Contact us at womenandinvesting@ubs.com.

Proud to sponsor the Women’s Leadership Series and Awards 2021

Let’s move forward. Together. 

Certified Financial Planner Board of Standards, Inc. owns the certification marks CFP® and CERTIFIED FINANCIAL PLANNERTM in the US. For designation disclosures, visit ubs.com/us/en/designation-disclosures. As a firm providing wealth management services 
to clients, UBS Financial Services Inc. offers investment advisory services in its capacity as an SEC-registered investment adviser and brokerage services in its capacity as an SEC-registered broker-dealer. Investment advisory services and brokerage services are 
separate and distinct, differ in material ways and are governed by different laws and separate arrangements. It is important that clients understand the ways in which we conduct business, that they carefully read the agreements and disclosures that we 
provide to them about the products or services we offer. For more information, please review the PDF document at ubs.com/relationshipsummary. © UBS 2021. All rights reserved. UBS Financial Services Inc. is a subsidiary of UBS AG. Member FINRA/
SIPC. CJ-UBS-818737161    Exp.: 06/30/2022

ubs.com/women

Madeleine Antekelian
Senior Vice President– 
Wealth Management
310-281-3812

Lisa A. Chapman, CFP®, 
CIMA®, CRPS®

Managing Director– 
Wealth Management
Private Wealth Advisor
562-343-9216

Brandi L. Schnathorst, 
CFP®

Vice President– 
Wealth Management
805-367-3681

UBS Financial Services Inc.
515 South Flower Street, Suite 50
Los Angeles, CA 90071
213-972-1561

Lynne Sebastian, CRPC®

Senior Vice President– 
Wealth Management
Private Wealth Advisor 
949-467-6150

Renee Fourcade,  
CIMA®, CRPS®

Senior Vice President– 
Wealth Management
Senior Institutional Consultant  
310-772-7058

Aida Babayan, CRPC®

Senior Vice President– 
Wealth Management
626-405-8275

Lori A. Daffron, CFP®

Senior Vice President–
Wealth Management
Senior Portfolio Manager
805-730-3415

Lindsay K. Mais, CFP®, 
CDFA®, CEPA®

First Vice President–
Wealth Management
Wealth Advisor
562-343-9226

Melinda Carmichael, CIMA®

Senior Vice President–
Wealth Management
Wealth Advisor
626-405-8248

Patricia A. Johnson
Senior Vice President– 
Wealth Management
Private Wealth Advisor
310-734-3850

MENTOR OF THE YEAR FINALIST

MAJA J. MATARIC
Chan Soon-Shiong Distinguished Professor of Computer Science, 
Neuroscience and Pediatrics, Interim Vice President of Research, 
Founding Director, USC Robotics and Autonomous Systems 
Center
University of Southern California

Dr. Maja Matarić is a stellar mentor and advocate who has 
mentored early students at every stage of their careers 
and has and helped to place large numbers of women 

and members of other underrepresented groups in graduate 
programs and faculty positions. More than 60% of Matarić’s 
former PhD students are in tenure-track research positions at 
major universities, while the rest are in high-level leadership 
roles in major robotics and computing companies.  

Matarić has trained over 100 undergraduate researchers, 
and has one of the highest rates of women and underrep-
resented minority students in her group across ranks, from 
undergraduate to PhD. Matarić also designed and oversees 
USC’s engineering K-12 STEM outreach program. 

MENTOR OF THE YEAR FINALIST

HEATHER NIELSEN
Project Manager, Concrete
Webcor

It’s safe to say that Heather Nielsen, who currently balances 
her time between Webcor’s general contractor (Webcor 
Builders) and concrete (Webcor Concrete) divisions, has 

had a busy year. As project manager of 960 W 7th Street in 
Los Angeles (Webcor Builders), she’s been managing project 
costs and owner relations while closing out Four Seasons Pri-
vate Residences Los Angeles (Webcor Concrete) and manag-
ing John Wayne Airport’s concrete scope (Webcor Concrete). 

Despite a heavy workload, Nielsen regularly speaks to Cal 
Poly Pomona (CPP) student organizations about her vast 
industry experience in hopes of inspiring the next generation 
of young architecture/engineering/construction leaders and 
disruptors. As a CPP Civil Engineering alumnus who has built 
an admirable career in the construction industry, she’s found 
these opportunities to share her professional experiences in 
the field and to outline the plethora of options available to 
civil engineering majors extremely rewarding. 

MENTOR OF THE YEAR FINALIST

JESSE-JUSTIN CUEVAS
Associate
Susman Godfrey LLP

Jesse-Justin Cuevas has emerged as a leader at national lit-
igation trial boutique Susman Godfrey. Not only because 
of her innate legal skills and litigation savvy but also for 

the significant role she has played as a mentor for so many 
at the firm and for creating a sustainable, impactful firmwide 
mentor program. Cuevas has served as an incredible mentor 
and guide to diverse, young lawyers and students for years and 
has translated that into a broader reach through her work at 
the firm and groups that advance in the interests of women in 
the profession.  

Cuevas played a central role in reinventing the firm’s 
existing mentoring efforts into a new, formal mentoring pro-
gram, improving the associate experience overall while also 
ensuring that new and diverse lawyers receive the support 
needed to thrive at the firm. Thus far, the new Mentoring 
Program has received overwhelmingly positive feedback. 

'
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COMMUNITY IMPACT ADVOCATE 
FINALIST

CHRISTINA GAGNIER
Shareholder
Carlton Fields

Carlton Fields shareholder Christina 
Gagnier grew up in a household where 
the importance of quality education 

was front and center. After working her 
way through school, Gagnier opened her 
first business. From there, she went on to 
found her own law firm – a tech-focused 
firm comprising mostly women – and after 
exiting that firm, she still remains one of the 
few female partners in a male-dominated 
industry.

Gagnier seeks to encourage women and 
girls to pursue careers in technical fields and 
ensure that all young women are empowered 
to make choices about their futures. Outside 
her practice, she is an adjunct professor at 
the UC Irvine School of Law and teaches 
the only privacy law class offered there. She 
has also served as a policy adviser, helping 
draft legislation and testifying before the 
California State Senate on issues relating to 
consumer privacy.

COMMUNITY IMPACT ADVOCATE OF THE YEAR WINNER

GWENDOLYN GIVENS-JONES
Senior Vice President, Business Banking
Bank of America 

G
wendolyn (Gwen) Givens-Jones is a senior vice president and senior relationship manager 
in Commercial Business Banking at Bank of America for the Los Angeles Metro market. 
Her clients are mid-size companies with annual revenues between $5 million to $50 million 
specializing in nonprofit industries.  

Givens-Jones’ humble passion for helping to empower community groups and being a 
high impact “connector” has its roots in having been raised by a single mother and struggling 
financially throughout her youth. Living through this experience enabled Givens-Jones to realize 
later in life just how helpful and impactful the nonprofit sector can be for struggling families. 

To help create a more sustainable future for the companies and communities she serves, she 
volunteers with several not-for-profit organizations focused on financial literacy and ending 
hunger and homelessness, most recently with providing care packages for the U.S. Veterans. This 
is in addition to finding the time to help Ability First and other groups.

To help drive financial empowerment across Los Angeles, Givens-Jones has volunteered 
her time to help shape and launch the strategy for Bank of America’s free financial education 
platform “Better Money Habits” where she has personally helped to train and coordinate 
hundreds of local bank leaders in providing nearly 100 free financial education workshops to more 
than 50 community groups with 5,200 individual participants ranging from Homeboy Industries 
and the Anti-Recidivism Coalition to schools, community centers and even at the annual Taste 
of Soul. Thanks to these efforts, Bank of America now also provides these free workshops inside 
its financial centers across Los Angeles and beyond.

COMMUNITY IMPACT ADVOCATE 
FINALIST

TEENA HOSTOVICH
Vice Chair
Lockton Insurance Brokers, LLC

Since joining Lockton in 2001, Teena 
Hostovich has been a valued partner 
who has demonstrated strong leadership 

within the company as well as in the 
community. She is vice chair, a member of 
the company’s Executive Committee and a 
leading producer who manages a significant 
book of business for Lockton. Her expertise 
in complex risk, higher education, law firms 
and other professional services spans more 
than 30 years.

Hostovich has carved a path and has served 
as a positive role model for many more women 
who are pushing forward in their careers and 
climbing the ladder today. She has been pas-
sionate about mentoring women in leadership 
and currently is the executive sponsor for the 
Lockton Women’s Leadership Committee. As 
vice chair, she has advanced women’s leader-
ship initiatives and cultural growth in diversity 
and inclusion for Lockton and is championing 
the company culture and community impact 
through strategic philanthropy. 

COMMUNITY IMPACT ADVOCATE 
FINALIST

LIZBETH NEVAREZ
Managing Director and  
Nonprofit Tax Practice Leader
GHJ

Lizbeth Nevarez, CPA, is a dedicated and 
committed volunteer and trailblazer in 
the Los Angeles nonprofit community. 

She is also a champion of women in the 
workplace and a nonprofit business leader.  
She currently sits on multiple boards of 
organizations where she provides her 
expertise to help propel their growth and act 
as a champion for their causes.

Nevarez is also a thought leader and fre-
quent guest speaker on nonprofit tax issues, 
board governance and more. She is also 
dedicated to providing one-on-one mentor-
ship time to individuals to help them grow 
in their own careers, especially in regards to 
serving the nonprofit community and active-
ly encourages mentee involvement in the 
community and promotes the benefits of giv-
ing back and volunteering. As the Women’s 
Empowerment Initiative Committe co-chair, 
she focuses on helping women achieve suc-
cess by providing leadership training.

COMMUNITY IMPACT ADVOCATE 
FINALIST

ANGELA REDDOCK-WRIGHT
Employment Mediator & Arbitrator 
Reddock Law / Judicate West

A 
practicing attorney for nearly 25 years, 
Angela Reddock-Wright is a leading 
employment mediator, arbitrator, 

workplace, and Title IX investigator.  After 
working as an employment litigator for the 
first 15 years of her career, ten years ago, 
Reddock-Wright opened the Reddock Law 
Group and transitioned to being a full-time 
neutral.  

In the course of her legal career, she has 
served as the lead investigator for some of the 
most sensitive and high profile investigations 
involving private, public, and non-profit 
sector employers.  This past year, she was 
the lead investigator in several high profile 
investigations in the gaming industry and 
stemming from claims of race discrimination 
and other claims stemming from the death of 
George Floyd and the enhanced engagement 
of the Black Lives Matter movement.  Her 
life’s work and mission are to help employers 
and employees create great, healthy and 
thriving workplaces.
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&

bschool.pepperdine.edu

BERNICE LEDBETTER, ED.D

CHAMPION 
OF WOMEN AWARD

Dean  of Students and Alumni Affairs
director  of the center for women in leadership
practitioner faculty  of Organizational Theory  
and Practice

an official nominee for the 
Women’s Leadership  
Series & Awards:

The Pepperdine Graziadio 
Business School is proud 
to celebrate our very own 
Bernice Ledbetter and 
recognize her dedication to the 
empowerment of women and 
our mission of developing 
Best for the World Leaders. 
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WOMAN TO WATCH OF THE YEAR 
FINALIST

PERICA BELL
Managing Director, Division Manager for 
Community Development Finance - Originations
Union Bank

Perica Bell’s career has focused on financing 
and building successful real estate projects, 
providing value to external shareholders 

and creating attainable, affordable housing 
for low/moderate income residents. Today, 
within the Real Estate Industries Group at 
Union Bank, she leads the administration of 
Community Development Finance (CDF) 
originations activities throughout the bank’s 
footprint. Bell was promoted to this role 
earlier in 2021, a reflection of her being an 
instrumental leader and contributor to the 
success of the CDF team within Union Bank 
over the past 11 years. 

Bell and her team originate debt and 
low-income housing tax credit equity for 
the bank’s affordable housing developer 
relationships throughout California, and 
lead community development investment 
activities in wholesale markets outside of 
California. 

WOMAN TO WATCH OF THE YEAR WINNER

CHERYL S. CHANG
Partner and Co-Vice Chair, Financial Services Litigation & Compliance Practice
Blank Rome LLP

A
s Blank Rome’s first female Asian-American partner and co-vice chair of the firm’s 
Consumer Finance Litigation practice group, Cheryl Chang is a formidable litigator who 
consistently strives to achieve favorable outcomes for her clients in complex corporate 
matters using her creative, pragmatic approach to conflicts and solutions in litigation, trial, 

and settlement negotiations. 
Chang litigates for corporate and entertainment clients before state and local courts in matters 

including intellectual property, antitrust, and consumer class action defense. She is recognized by 
co-counsel and opponents alike for her keen ability to see legal issues and business decisions from 
her clients’ point of view. Fluent in spoken Mandarin Chinese, Taiwanese, and French, she often 
communicates with her clients, and negotiates with adversaries, in multiple languages.

An early champion of diversity, equity and inclusion, she has served as co-chair of BR United 
since 2012, a firm-wide affinity group that provides a forum for diverse attorneys and professionals 
to network and exchange ideas. In the past year, she has led the BR United group and Blank 
Rome in firm wide and small group discussions to explore difficult issues and propose strategies 
on how to improve firm culture in light of the many gut wrenching examples of social injustice 
and racial violence that came to the forefront of American culture in 2020-2021. That work has 
led to the firm forming subcommittees on improving diversity and retention within the firm that 
have already developed into concrete changes, including hiring its first Director of Diversity and 
Inclusion, and propelled the planning of Blank Rome’s first Diversity Summit.

WOMAN TO WATCH OF THE YEAR 
FINALIST

KRYSTLE HOGAN
Vice President, Sales and Service
LA Clippers

Krystle Hogan is the LA Clippers’ vice 
president of ticket sales and service, 
and she oversees the day-to-day sales 

and service efforts for Clippers events held 
at STAPLES Center. Hogan has been 
leading the Clippers’ sales and service 
team through the uncertainties and ever-
changing landscape of the pandemic and 
working from home, while still meeting 
sales goals and maintaining relationships 
with Clippers season ticket members and 
fans. Since joining the Clippers as director 
of membership services in 2018, Hogan has 
built a dedicated service model for season 
ticket members and increased renewals. 
Following the 2018-19 season, the Clippers 
renewed more than 90% of full-season 
equivalents. 

Hogan has taken on leadership roles 
for the Clippers outside of her everyday 
responsibilities. She serves as co-chair of 
the LACED UP committee, focused on 
promoting a culture of diversity and inclusion.

WOMAN TO WATCH OF THE YEAR 
FINALIST

JASMIN LARIAN
Founder and Creative Director
Cult Gaia

Jasmin Larian, a Los Angeles native, is 
the founder and CEO of popular fashion 
brand, Cult Gaia. After graduating from 

The Fashion Institute of Technology, Larian 
used a $7,000 investment and built a brand 
that is now projected to do over $30 million 
in sales this year. She derives her inspiration 
from her hometown of Los Angeles, nature 
and women and always focuses on designing 
pieces that are “objet d’art.” The brand 
is known for creating top-selling, show 
stopping pieces which began with Flower 
Crowns, then the coveted Ark Bag which 
amassed a waitlist of thousands, followed by 
the iconic Serita dress that stole the summer 
of 2020.

She has built a brand that celebrates 
women and the beauty and culture of 
Los Angeles, while simultaneously giving 
back and supporting philanthropic causes. 
Recently hitting the milestone of one 
million followers on Instagram, her brand 
has no plans of slowing down.

WOMAN TO WATCH OF THE YEAR 
FINALIST

HEBA NOWYHED, Ph.D.
Scientific Advisor; Vice President; Board Member
Vida Ventures; Translational Research, 
IconOVir Bio; Kyverna Therapeutics

A 
scientist whose work as part of the 
Translational Sciences team at Kite 
Pharma contributed to the historic 

approval of the first CAR-T therapy for 
adult patients with non-Hodgkin lymphoma, 
Heba Nowyhed, PhD has dedicated her 
career to the development of transformative 
technologies to benefit patients in areas 
of significant unmet need.  Dr. Nowyhed’s 
extensive training and over 14 years of 
experience have equipped her to make an 
immediate impact and to address challenges 
faced in the field of immunobiology across 
various disease settings including oncology, 
autoimmunity, chronic inflammation, and 
metabolic disorders. 

After Kite, Dr. Nowyhed transitioned 
to Vida Ventures, a venture capital firm 
with a mission to expand life sciences in LA 
and beyond by advancing transformative 
biomedical innovations. 
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Initiated by Getty and administered by the California 
Community Foundation, the LA Arts Recovery Fund is the 
largest-ever pooled private investment for the arts across 
LA County. On May 20, 2021, the fund granted a total of 
$36.1 million to 90 nonprofits across the entire arts sector 
for post-pandemic rebuilding. 
 
Getty extends its thanks to Getty Patrons and donors to 
the Getty Fund, whose contributions directly supported 
the fund, helping local arts nonprofits impacted by the 
Covid-19 pandemic.

To learn more, to become a Getty Patron, or to make a gift to the Getty Fund, 
go to getty.edu/supportus

Thank you!

Major contributors to the fund include J. Paul Getty Trust, The Andrew W. Mellon Foundation, 
Ford Foundation, Jerry and Terri Kohl, The Ahmanson Foundation, Perenchio Foundation, 
The Ralph M. Parsons Foundation, California Community Foundation, The Music Man Foundation, 
Robert Lovelace and Alicia Miñana, Snap Foundation, Sony Pictures Entertainment & Sony Global 
Relief Fund, Ford Theatre Foundation and the LA County Department of Arts and Culture, and 
The Weingart Foundation.
 
Additional funding is provided by Getty Patron Program & Getty Fund, The California Wellness 
Foundation, The James Irvine Foundation, Rita Wilson and Tom Hanks, Netflix, and Vladimir and 
Araxia Buckhantz Foundation.

006-94_labj20210628_fullpages.indd   49006-94_labj20210628_fullpages.indd   49 6/23/21   9:39 AM6/23/21   9:39 AM



50   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT    JUNE 28, 2021

NEXTGEN WOMAN OF THE YEAR WINNER

DARA ELIACIN
Vice President of Operations
Impact

A
s the first executive hire, Dara Eliacin has been instrumental in launching Impact, while 
building its systems and tools from scratch. Impact, the ground-breaking accelerator and 
online marketplace startup, brings a Silicon Valley approach to democratizing access to the 
entertainment industry, accelerating the development of original content, and innovating 

the way that studios, producers, writers, directors, talent and crew connect.
Hollywood is a $177 billion per year industry that supports 2.6 million people whose dreams, 

livelihood, and income are all dependent on an antiquated and fragmented system marked with 
artificial barriers and often controlled by Hollywood players. As studios and streamers scramble 
for the next great IP and A-list creators, it’s nearly impossible for fresh, new voices with stories 
that can change the world to break into the industry – that’s where Eliacin comes in.

In May 2018, Impact was a theoretical business idea with a mission that not many people 
understood or believed in. While the founders had announced the idea, there was barely a plan 
and it was a very long way from being built.  Eliacin immediately understood the vision and took 
the initiative to communicate how she could execute the founders’ vision, and was immediately 
brought on as the first executive – integrally involved in every aspect of building the company. 
She now oversees the day-to-day operations of the entire Impact ecosystem, straddling content, 
product, and business development to oversee creative programs domestically and abroad, 
marketing and partnerships with companies such as Netflix and Skydance, and product research 
and launches.
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DEVELOPING SUCCESSFUL 
WOMEN LEADERS

Learn more at thechicagoschool.edu

ANAHEIM  |  CHICAGO  |  DALLAS  |  LOS ANGELES  |  NEW ORLEANS  |  SAN DIEGO  |  WASHINGTON, D.C.  |  ONLINE

The Chicago School of Professional Psychology is dedicated to developing diverse professionals who are 
fundamentally improving the health and well-being for a generation of Angelinos. 

Two women at The Chicago School are different yet powerful examples of female leadership.

Maritza Flores M.A., is a corporate HR 
professional and doctoral student at The 
Chicago School. She grew up in an abusive 
home and learned to show courage in the face 
of adversity from a young age. Finding 
inspiration in her experiences, Maritza’s 
research explores the need for resiliency 
among women of color in leadership positions.

Michele Nealon, Psy.D., the first woman 
president of The Chicago School, guided 
the university's expansion from one 
campus to seven across the country. This 
Irish immigrant is also a fierce advocate of 
multicultural education and training for 
mental health professionals.

NEXTGEN WOMAN OF THE YEAR 
FINALIST

JENNIFER CARAVELLO
Senior Operations Analyst/Intern Manager
Halbert Hargrove

Jen Caravello’s story and rise at Halbert 
Hargrove is nothing short of inspiring.  In 
2015, she was on the heels of graduating 

from California State University, Long 
Beach, and was starting a position with 
Halbert Hargrove as an intern. Fast forward 
six years, she is now running the internship 
program herself, serves as a senior operations 
analyst with the firm, and is positioning 
herself within our next generation of 
leadership for the firm as she continues to 
contribute, mentor and guide her cohorts as 
well as the firm.

Since 2018, Caravello has been solely 
responsible for shaping and developing the 
company’s next generation of talent.  

NEXTGEN WOMAN OF THE YEAR 
FINALIST

LYNDEE FLETCHER
Chief Operating Officer
Vcheck Global

Vcheck Global’s COO, Lyndee Fletcher 
joined Vcheck Global as a marketing 
associate in 2016 when she was just 22 

and was employee #7 at the company. At that 
time, the business was still operating with 
manual processes and completely on paper. 

As the company grew, Fletcher 
pioneered an entirely new, tech-driven, 
and transformative operating infrastructure 
that fully digitized the company’s case 
management system and facilitated the 
virtual onboarding and training of an 
increasing number of remote hires. In 2019, 
at the age of 25, Fletcher took this a step 
further by conceiving of and building an 
artificial intelligence-driven platform. 

NEXTGEN WOMAN OF THE YEAR 
FINALIST

ERIN KHAN
Construction Solutions Director
Suffolk

Erin Khan is the construction solutions 
director at Suffolk Construction in Los 
Angeles. She is responsible for driving 

construction operational excellence through 
data analytics, process innovation and 
technology in the Southern California region.

In her current role at Suffolk, Khan 
is testing and evaluating groundbreaking 
technology to improve overall operational 
excellence across construction projects. 
A recent example of this is her efforts to 
experiment with startups that provide 
enhanced site communication through 
augmented and virtual reality application 
integrations. Her goal is to solve construction 
team’s operational pain-points.

NEXTGEN WOMAN OF THE YEAR 
FINALIST

MARISSA LEPOR
Vice President
The Sage Group

Marissa Lepor is a vice president at The 
Sage Group, specializing in corporate 
financial advisory for fashion, beauty 

and other branded consumer businesses.  She 
plays an instrumental role in prospecting new 
brands, managing investor relationships, and 
executing mergers, acquisitions, and capital 
raises.  

Since joining the firm upon graduating 
from Columbia University in 2016, Lepor 
has stretched beyond the responsibilities 
typically associated with her title in business 
development, financial analysis, legal 
negotiation, deal strategy, and problem 
solving.  
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Jolene Abbott
Lauren Acosta

Sameen Ahmad
Mitra Ahouraian

Susie Albin-Najera
Imee Albornoz

Carolina Alvarez
Charisse Anderson

Lori Anderson
Natalie Anderson
Kimberly Andrews
Wallis Annenberg

Bita Ardalan
Rainy Hake Austin
Keri Curtis Axel
Arminé Babayan

Dominique E. Banos
Sheeva Banton
Lilian Barker

Monica Baumann
Burcin Becerik-Gerber

Perica Bell
Betsy Berkhemer-Credaire

Robin Bertolucci
Regina Birdsell
Karen L. Bizzini
Diana M. Black

Jana Bobosikova
Kara Boccella
Martha Bonner

Ann Borusiewich-Woirhaye
Karie Boyd

Tonja Boykin
Giovanna Brasfield

Elizabeth M. Brockman
Julee Brooks

Vanessa Brotherns
Jenefer Brown

Kimberly Brown
Margaret Brown
Megan Brown

Kelly Bruno
Gina Butler

Megan Byrne
Shannon Cain

Mary Craig Calkins
Kathleen Campos
Jennifer Caravello
Jacqueline Carroll

Cedar Carter
Diana R. Carter
Natasha Case
Laurel Casey

Sarah Friedman Casparian
Karinna Cassidy
Ellen Cervantes
Cheryl S. Chang
Cyndie Chang
Leslie H. Chang 

DeAnn Flores Chase
Priscilla Chaves

Eileen Szymanski Chen
Hunvey Chen
Karen Choi
Yujin Chun

Lynda Chung
Nancy Sher Cohen

Sheerly Cohen

Keely Colcleugh
Valerie Colin
Claire Collins

Kathryne Cooper
Megan Creecy-Herman

Gabriela Cuero
Jesse-Justin Cuevas
Shawna Cullinan
Mary Cummins

Ashley Dai
Lilit Davtyan

Vanessa De La Torre
Kristi Dean

Gina DeGaetano
Penelope Deihl

Maria del Pilar De La Cadena
Alejandra Delgado

Amanda Delzer
Christine Deschaine

Lauren DeVillier
Natalie Do

Stacey Dolden
Anna Donlon

Candice Driscoll
Nancy Duitch
Erin Edwards
Dara Eliacin

Katherine Ellena
Christine E. Ellice
Frances Ellington

Amanda Fain
Laura Farber

Rachel Feinberg
Erica Finck

Anne Fletcher
Lyndee Fletcher
Ayjia Flowers
Allyson Forster
Sherri Francois

Renee Fraser, Ph.D.
Jean Freeman
Elaine Fresch
Susan Fries
Ariane Fund

Cassia Furman
Haley Fuselier, LCSW

Christina Gagnier
Luana Galbeno

Samantha Garcia
Eden Garcia-Balis

Julie Gerchik
Sarah Geske
Joanne Giang
Jessica Ginther

Gwendolyn Givens-Jones
Ellen Goldsmith-Vein
Christine J. Gonong

Christina N. Goodrich
Courtney Nichols Gould

Tatondra Grant
Quanda Graves

Demetria L. Graves
Natalie Greenberg
Sapana S. Grossi
Jamie Grossman
Dianne Gubin

Emiliana Guereca
Monique Barraza Gutierrez

Terri A. Haack
Heather Habes

Jaroenporn Hacker
Glory Dolphin Hammes

Jeri Harman
Cooper Harris
Genie Harrison
Michele Havens
Trina Hazzah
Erin Heiden
Beth Hilbing
Bonnie Hill

Krystle Hogan
Stacy Horth-Neubert

Kristen Hoskins
Teena Hostovich
Stacy Hubbard
Erica Huggins
Teresa Huggins

Sonnet Hui
Kaitlyn Hull

Ashley Hutchens
Sidney Ingelson

Robbin Itkin
La Tanya Jackson

Kiaundra Jackson, LMFT
Ruby Jadwet

Monica Jaramillo
Leanne Jenkins

Shannon Jenkins
Christine Jerian

Bing Jiang
Lynn Jochim

Ashley Jordan

Mary Jreisat
Jaelyn Edwards Judelson

Nicole Kamish
Karine Karadjian
Christi Karandikar
Anna Karapetyan

Cam Kashani
Michelle Katzen

Sibyl Kavak
T. Katuri Kaye

Mari-Anne Kehler
Jackie Keller
Skye Kelly

Sarah Kelly-Kilgore
Adrienne Tymon Kentor

Christianne Kerns
Erin Khan

Madeeha Khursheed
Kelli Kiemle

Ahyoung Kim
Carey D. Kim
Helen B. Kim
Linda D. Kim

Natalie Kitchen
Julianne Knox

Vera Koch
Tessa Kohl

Lori S. Kozak
Janet Kwuon

Deborah J. La Franchi
Anne L. Laguzza

Jasmin Larian
Regina F. Lark, Ph.D.

Wendy M. Lau

“The greater Los Angeles area demands 
professionals who understand the region’s 
intricate workings and can strategically 
position clients within its various submarkets. 
Our 160+ brokerage specialists, 40+ property 
managers and world-class marketers and 
researchers do just that.” 

Jodie Poirier
Executive Manager Director, 
Greater Los Angeles

colliers.com  

Accelerating success.

CONGRATULATIONS 2021 NOMINEES!
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Made in California, for California.

Congratulations to our Chief Operating Of�  cer Lynn Jochim

and all nominees of the Los Angeles Business Journal’s 2021 Women’s 

Leadership Series & Awards.

We appreciate the many ways you are improving our communities, 

inspiring future generations of female leaders, and creating a more 

equitable future within Los Angeles and beyond.

Dream beyond

Strada Advertising | 303.407.1976 LA Business Journal 21-FPH-1040
Women’s Leadership Nomination Ad 6/9/21 10.35 x 6.75   4C

Dr. Bernice Ledbetter
Dianne Lee

Jennifer J. Lee
Danielle R. Leneck

Marissa Lepor
Lola Levoy
Kelsey Lew
Jamie Lewin
Sarah Lewis

Jennifer Lieser
Karin Liljegren

Christina Lincoln
Wendy Liu

Omoné O. Livingston 
Miriam Long
Emma Loos
Dana Lowy

Sarah Lucenti
Nicole Dania Lueddeke

Karla Chavez Luna
Karla MacCary
Helen Macfie

Rochelle Atlas Maize
Lana J. Manganiello

Nina Marino
Amber Martinez
Maja J. Mataric
Precious Mayes

Janet Maza
Joanna McFarland
Suellen McFarling

Denise McGee

Carly McGinnis
Laura McHolm

Audrey McLoghlin
Mauria McPoland
Trina McWilliams

Jodi V. Meade
Damaris Medina
Tanya Menton

Mary Meusborn
Leighann Miko
Janice L. Miller

Christina Miller, Ph.D.
Anne Miskey

Kayla Montgomery
Alina Moran

Ann Marie Mortimer
Laurie Murphy
Natalie Mussi

Sabrina C. Narain
Dr. Sharona R. Nazarian
Michele Nealon, Psy.D.

Lizbeth Nevarez
Shandreka Niblett
Heather Nielsen

Kimani Norrington-Sands, Ph.D.
Dr. Jessica Nouhavandi

Myra Nourmand
Heba Nowyhed, Ph.D.

Pamela Jane Nye
Tunisia Offray
Doreen Olson

Mirna Orihuela

Oriana Ortega
Alicia Loh Ortiz

Anita Ortiz
Lavinia Osilesi

Anoosheh Oskouian
Pandora Ovanessian

Shideh Ovaysikia
Yanghee Paik
Sharon Pak

Tara Pak
Annette Palazuelos
Pamela S. Palmer

Elisa Paster
Robin Kandell Paulino

Alix Peabody
Julie Peck

Jeicel Perez
Erin Perez-Coleman

Audrey Peterson
Javette Adams Pettaway

Denise Pines
Jodie Poirier

Breanne Harrison Pollock
Jill Potts

Naama O. Pozniak
Starlett Quarles

Fawn Radmanich
Christa Haggai Ramey

Elsa Ramo
Avivah Rapoport
September Rea

Angela Reddock-Wright

Lisa Reddy
Saman Rejali

Toni Ricci
Ashley Richardson

Karina Rico
Kim Rocco-Shields
Joni Rogers-Kante
Vanessa Roman
Leslie Rosado

Carol Rosenstein
Whitney Jones Roy

Melissa Russo
Monica Safapour
Juana San Martin

Carol Schary
Reena Scoblionko

Kathy Scott
Brianna L. Seabron
Andrea Servadio

Dana Settle
Sapana Shah

Rasha Gerges Shields
Stacey Shin
Miwa Shoda

Mercedes Sierra
Tina Simmons

Ashley Simonsen
Danone Simpson

Renata Simril
Laura Small

Dayle M. Smith, Ph.D.
Lynsi Snyder-Ellingson

Margaret Sohagi
Julie Song

Ana Soulriver
Kirsten Spira
Nicole Stan

Jessica Starman
Jennifer Levin Stearns

Mercy Tolentino Steenwyk
Melanie Stricklan

Wylie Strout
Danielle Takata-Herring

Tina Tayag
Dynasty Taylor

Dr. Sara L. Terheggen
Ruta K. Thomas

Tunua Thrash-Ntuk
Leanne Tomar

Frances Townsend
Tiffany Travillion
Natalie Tronkina
Heather Turner

Kim Turner
Jade Turner-Bond
Minoti Vaishnav
Angelica Vale
Lori Valencia

AnnaMarie Van Hoesen
Nancy Hoffman Vanyek

Heidy Vaquerano
Joan Velazquez

Emily Burkhardt Vicente
Saytina Vielot

Srividhya Viswanathan

Clare Vivier

Bianca Vobecky

Monique Vobecky

Jenny Walker

Kitty Wallace

Val Watkins

Ellen Way

Pamela Kohlman Webster

Alysen Weiland

Alyssa Weinberger

Tiffany Whipple

Jennifer White

Christina Wickers

Rayni Romito Williams

Shelley Williams

Tara Wilson

Marla Wooton

Lisa Worden

Jordynn Wynn

Liat Yamini

Lidia Yan

Rebecca Louve Yao

Lara Yeretsian

Phoebe Yu

Caitlin Zirpolo

Rachel Zoe

2021 NOMINEES!
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 By JULEE BROOKS

“Hey, come take our employees!” You prob-
ably never thought you’d hear that from 
a CEO, right? But at Woodcraft Rangers, 

I want exactly that – to develop our employees 
so well that you take them from us! In our Life-
craft program, we support our most promising 
employees on their climb up the first rungs of 
their career ladders in a concerted effort to have 
them swept away into careers of their choice. 

Woodcraft Rangers is a youth development 
agency that’s been serving young Angelenos 
since 1922. Every year we recruit and develop 
hundreds of young employees to deliver on our 
mission of guiding young people as they pursue 
pathways to purposeful lives.  

As an employer, we, of course, want our 
employees to thrive so they can deliver excel-
lence, because the youth who participate in our 
afterschool and summer programs deserve it. But 
since youth development continues until about 
age 24 when the formation of the pre-frontal 
cortex is complete, we approach the develop-
ment of our young staff as part of our mission, 
too. Just as we ask them to support our youth 
participants, we believe our staff also deserve to 
be guided and supported as their paths are also 
still being paved. 

But our commitment to our staff is rooted in 

something bigger than that. We feel a responsi-
bility to help launch these young employees into 
careers of their choice as a commitment to a 
principle that has defined our work for a century 
– that every young person should be an active 
participant in defining their own path. 

Woodcraft Rangers staff are 95% BIPOC, 
majority female, and from the same low-in-
come communities where our students reside. 
We know that historically, many Angelenos 
like them haven’t always been able to define 
their own paths – because those paths have 
often been obstructed by enduring systemic 
racism and gender bias – resulting in a lack of 
representation in many sectors and generations 
of untapped talent. This has been a huge loss 
for businesses. But access to better careers and 
leadership positions for women, BIPOC and 
residents of low-income communities isn’t just 
about representation – it’s critical to rectifying 
long-standing economic inequities. 

Companies are seeking diverse talent but 
often complain that pipelines for women and 
BIPOC aren’t full. Cue Lifecraft. Great employ-
ees are out there. Companies just need to know 
where to look, and to provide the right supports 
to ready those candidates.  

Take for example, Zoe, a community college 
student that took on the challenge of coaching 
an elementary school robotics team even though 

she did not have a STEM background and had 
to learn a brand new curriculum. After this 
experience (and some tournament wins with her 
kids), she changed her major to computer sci-
ence with a goal of being an environmental engi-
neer. How many Zoes are out there that never 
got the chance to experiment in an unknown 
field or develop an identity in that field because 
the success stories may not look like them? And 
how many businesses lost out on their talent? 

In Lifecraft, we work individually with young 
staff to provide them with support to expedite 
their degrees cost-effectively both through 
college counseling and as a proactive employer 
so that our employees don’t have to choose 
between work and school, a common barrier to 
degree completion for higher education students 
in low-income communities, thus perpetuating 
systemic inequality. And we do this so you can 

hire them sooner! 
Lifecraft also depends on pathways programs 

with corporate partners in select industries to 
give our employees the social capital – networks, 
mentors, introductions – critical to career 
launch but often available only to those who 
share a zip code or alma mater with successful 
people in their careers of choice. 

All of this work is so you call me to tell me 
you’ve hired one of my best employees. 

When that happens, I will know we all have 
won.  

 
Julee Brooks is the CEO of Woodcraft Rangers and 
a finalist for CEO of the Year in the LABJ Women’s 
Leadership Awards. To support Lifecraft as a part-
ner or as a sponsor, contact her directly at jbrooks@
woodcraftrangers.org. Learn more about Woodcraft 
Rangers at woodcraftrangers.org. 

Developing Future Leaders via Lifecraft
We feel a responsibility to help launch these young employees into careers  
of their choice as a commitment to a principle that has defined our work  
for a century – that every young person should be an active participant  

in defining their own path.
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Women are more likely to quit jobs in 
manufacturing than women in other 
industries, reflecting a history of sexual 

harassment, unequal pay and opportunity 
denied. They are also more likely than men to 
leave manufacturing jobs, according to a new 
study by the American Association of Univer-
sity Women (AAUW).

The findings provide insight into the chal-
lenges faced by women in male-dominated 
industries. They make clear that manufacturers 
can help themselves and build a more compet-
itive workforce by addressing these longstand-
ing issues.

“Not only will women and their families 
gain from having access to these well-paying 
jobs, but industry will benefit richly from the 
skills, talents and diversity that more women 
can bring,” said Kim Churches, AAUW’s chief 
executive officer. “Our findings are a call to 
action for employers to increase the presence 
– and power – of women in the manufacturing 
world.”

Blue-collar women have been hard hit by a 
retrenchment in factory jobs since the 1970s, 
and those with less education have suffered the 

most, according to the report, entitled Factory 
Flaw: The Attrition and Retention of Women 
in Manufacturing. The AAUW findings were 
based on a survey of 214 women who work 
in manufacturing, along with an analysis of 
employment and wage trends over the past two 
decades.

U.S. manufacturing shed 4.4 million jobs 
between 2000 and 2020, mostly in the earlier 
years. But women, who hold about one in three 
manufacturing jobs, have been hit harder than 
men, losing 31 percent of their jobs in the first 
decades of this century. Men lost 23 percent of 
their jobs during the same period. Manufactur-
ing tends to offer above-average pay and bene-
fits, making these losses especially painful.

Women’s share of manufacturing jobs has 
remained stagnant, even as the sector start-
ed to come back before the pandemic. This 
is unfortunate, not only for women but for 
manufacturing employers who have difficulty 
finding the skilled workers they need to stay 
competitive.

In the AAUW survey, blue-collar women 
cited several reasons they find it difficult to 
thrive in the male-dominated sector. These 

included workplace cultures that too often tol-
erate sexual harassment; gender-based gaps in 
pay and opportunities to advance; and lack of 
support when they must juggle work and fam-
ily responsibilities. Women of color said they 
often felt isolated due both to race and gender.

To address these serious obstacles AAUW 
recommends that manufacturers:

• Take firm steps to prohibit sexual harass-
ment. Creating clearly defined sexual-harass-
ment policies, instituting complaint proce-
dures, making harassment training in-person 
and interactive, and conducting bystander 
awareness training are all needed.

• Ensure equality in pay and promo-
tions. Pay audits, greater transparency and set-
ting current wages without regard to past salary 
history will help.

• Improve family-friendly policies. Benefits 
such as paid family and medical leave, flextime 
help workers balance their tasks at work with 
those at home and reduce women’s likelihood 
of leaving their jobs.

• Support training and re-skilling. Increas-
ingly, well-paying manufacturing jobs require 
a college degree, at a minimum. Companies 

should create apprenticeship programs for col-
lege students and offer tuition reimbursement 
for employees.

The American Association of University 
Women (AAUW) advances gender equity for 
women and girls through research, education and 
advocacy. Its nonpartisan, nonprofit organization 
has more than 170,000 members and supporters 
across the United States, as well as 1,000 local 
branches and more than 800 college and university 
members. Learn more at aauw.org.

New Report Cites Barriers to  
Women’s Success in Manufacturing  

Women, who hold about one in three 
manufacturing jobs, have been hit 
harder than men, losing 31 percent  
of their jobs in the first decades of  

this century.

052-68_WLS_adverts.indd   55052-68_WLS_adverts.indd   55 6/24/21   9:03 AM6/24/21   9:03 AM



56   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT       JUNE 28, 2021

Over half of supply chain organizations 
have improving diversity, equity and 
inclusion (DEI) as an objective or goal, 

but only a quarter have formal targets accord-
ing to the Supply Chain Diversity, Equity 
and Inclusion Survey by Gartner, Inc. and 
the Association for Supply Chain Manage-
ment (ASCM).

In a survey of 298 supply chain profession-
als from November through December 2020, 
59% of surveyed supply chain organizations 
reported having some form of objective to 
improve any dimension of DEI - race/ethnic-
ity, gender, LGBTQ+, physical and cognitive 
ability, veteran status or age - and 23% of 
those organizations have formal target or goals 
included in management scorecards.

Consumer and retail organizations are 
more likely than other industry sectors to 
either have a general objective for DEI or 
formal targets or goals. Company size plays a 
role when it comes to the dedication of senior 
leadership to improve DEI. The largest supply 
chain organizations are far more likely to have 
DEI objectives - particularly formal targets or 
goals - than their smaller peers. Only 24% of 
small business supply chains have improved 

DEI as an objective.
“This makes sense when you look at the 

social justice movements of 2020. The largest 
global companies have globally recognizable 
brands, so they were under a lot of pressure to 
take action,” said Dana Stiffler, vice president 
analyst with the Gartner Supply Chain Prac-
tice. “In a global organization, it’s more likely 
they’ll have a DEI officer or an HR leader that 
owns and cascades the DEI strategy. Where 
this is not happening fast enough, some chief 
supply chain officers (CSCOs) have designed 
and launched their own initiatives.”

“Building a diverse workforce is essential, 

not aspirational,” said ASCM CEO Abe 
Eshkenazi, CSCP, CPA, CAE. “Diversity of 
thought, influence and input — particularly 
from women and people of color — is crucial 
to today’s global supply chains.”

REPRESENTATION OF PEOPLE OF COLOR 
DECLINES WITH EACH STEP UP THE 
CORPORATE LADDER

 While people of color (POCs) make up 
30% of the overall supply chain workforce, 
their representation declines dramatically on 
the upper parts of the corporate ladder. Only 
9% of vice presidents in supply chain organi-

zations in the U.S., Canada, and Europe are 
people of color.

“POC representation already starts to drop 
at the very first level of leadership,” Stiffler 
said. “Compared to the overall representation 
in the workforce, there’s nearly a 50% drop 
once at the manager and supervisor positions. 
This trend then continues in the upper parts 
of the career ladder.”

“This is a systemic issue that goes back to 
the 1970s, ’80s and ’90s that unfortunately 
isn’t unique to supply chain. As supply chain 
emerged as a function, many of its manage-
ment and employees migrated from other 
functions such as finance and engineering, 
which due to their own narrow talent pipe-
lines were primarily staffed with white males,” 
said Eshkenazi. “As in many fields, more 
progress is needed. Supply chain organizations 
can lead the way by creating an environment 
where diverse talent is valued, included and 
developed.”

The biggest differences in POC represen-
tation are not between industries, but again 
between organization sizes. Large supply 
chains with an annual revenue of $5 billion 
or more show greater representation of people 
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Survey Finds Over Half of Supply Chain Organizations 
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‘Compared to the overall representation in the workforce, there’s nearly a 50% 
drop once at the manager and supervisor positions. This trend then continues in 

the upper parts of the career ladder.’
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of color than any of their smaller peers at all 
levels of the organization.

“In the largest global supply chain orga-
nizations, 13% of vice president positions 
are occupied by people of color, compared to 
6% in small businesses,” Stiffler said. “While 
large, global organizations clearly benefit from 
better access to diverse talent, they’re also 
putting in the work to practice inclusion in 
leadership development and succession plan-
ning.”

However, the coronavirus pandemic has 
prompted a change in workplace culture 
which might provide smaller businesses with 
the opportunity to catch up. “Due to the rise 
of remote and hybrid work, even smaller sup-
ply chain organizations will have the oppor-
tunity to hire diverse talent, simply because 
the available talent pool is bigger and more 
diverse,” Stiffler added.

CONCRETE ACTIONS LEAD TO PROGRESS
Once supply chain organizations have 

goals and objectives, those should translate 
into specific projects and initiatives. DEI 
is particularly vulnerable to statements 
and goals that are not always backed up by 
actions. Thirty-six percent of respondents said 
that the supply chain organization is leading 
initiatives, while 20% said their company has 
enterprise-wide initiatives. This leaves 44% 
who don’t have any kind of initiative or are 
still considering starting one.

“The most successful initiatives are those 
that are integrated in the recruiting and 

pipeline planning process. In recruiting, 
that means diverse interview panels, diver-
sity referral programs, summer internship 
programs for diverse students, blind resumé 
reviews and diverse campus recruiting. In 
integrated pipeline planning, it means re-de-
signing recruiting, development, performance 
management, and succession planning to 
reduce bias,” Stiffler concluded.

“Prior to the pandemic, demand for supply 
chain professionals exceeded supply by a ratio 

of six to one,” added Eshkenazi. “This need 
will only continue to grow, which is why it’s 
critical that teens have access to education 
and mentorship about career opportunities 
in supply chain regardless of their gender or 
color.”   

The Supply Chain Diversity, Equity and 
Inclusion Survey was conducted online from 
November 11 through December 14, 2020 
among 298 respondents primarily in the U.S., 
Canada, and Europe. The Association for 

Supply Chain Management (ASCM) part-
nered with Gartner to develop the survey and 
recruit participants. The survey posed broad 
questions about different DEI dimensions – 
race/ethnicity, gender, LGBTQ+, physical 
and cognitive ability, veteran status, age – and 
specific questions about representation and 
DEI practices specific to race and ethnicity.

For more information, visit ascm.org  
and gartner.com.
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Women across the world have been dispro-
portionally impacted by the COVID-19 
pandemic – a staggering 87% of women 

business owners say they have been adversely 
affected. Over representation in sectors hard-
est hit by the economic downturn, the pro-
nounced digital gender gap in an increasingly 
virtual world, and the mounting pressures of 
childcare responsibilities are only a few factors 
that have left women particularly vulnerable.

In tackling this stark disparity and unlock-
ing the fullest potential of women in business, 
the Mastercard Index of Women Entrepreneurs 
(MIWE) 2020 report findings make a compel-
ling case for building on targeted gender-specif-
ic policy best practices internationally.

GENDER-TARGETED POLICIES DRIVE 
FORWARD WOMEN’S ENTREPRENEURIAL 
SUCCESS

Now in its fourth year, the MIWE high-
lights the vast socio-economic contributions 
of women entrepreneurs across the world, as 
well as providing insight on the factors driving 
and inhibiting their advancement. Through 
a unique methodology – drawing on publicly 
available data from leading international orga-

nizations, such as the OECD and International 
Labor Organization – MIWE 2020 includes a 
global ranking on the advancement of women 
in business in pre-pandemic conditions across 
58 economies, representing almost 80% of the 
female labor force.

MIWE 2020’s top performing economy is 
a prime example of gender-specific support 
mechanisms having swift and significant 

results. For the first time in the MIWE’s histo-
ry, Israel tops the charts as the best economy 
for women entrepreneurs worldwide, advanc-
ing from 4th place in 2019. With an ambition 
to double the number of female entrepreneurs 
within two years, Israel’s success has been driv-
en by a focussed institutional backing for SMEs 
– its ‘Support for SMEs’ ranking catapulted 
from 42nd place in 2019, to 1st in 2020. Simi-

larly, Switzerland has advanced from 11th posi-
tion in 2019, to 3rd overall in 2020, spurred 
on by sharp improvement in government-led 
support for SMEs (up 37% from 2019) and 
a resulting uptick in cultural perceptions of 
entrepreneurialism (up 45% from 2019).

COVID-19 HAS POSED SET-BACKS,  
BUT ALSO OPPORTUNITY

MIWE 2020 also provides initial analysis on 
the ramifications of COVID-19 on women at 
work, and draws out effective support policies. 
Although differing from economy to economy, 
those proving most effective include expansive 
relief measures for SMEs – from wage subsidies 
to furlough schemes and fiscal bailouts – as well 
as state childcare support.

Report Reveals How the COVID Crisis has Posed 
Particular Challenges for Women in Business

A staggering 87% of women  
business owners say they have been 

adversely affected.

052-68_WLS_adverts.indd   58052-68_WLS_adverts.indd   58 6/24/21   9:04 AM6/24/21   9:04 AM



JUNE 28, 2021   CUSTOM CONTENT – LOS ANGELES BUSINESS JOURNAL   59   

CONGRATULATIONS TO
ANGELA REDDOCK-WRIGHT 

EMPLOYMENT ATTORNEY, MEDIATOR & ARBITRATOR

FINALIST  
COMMUNITY IMPACT  

ADVOCATE OF THE YEAR AWARD

www.reddocklaw.com  •  www.judicatewest.com

THE LOS ANGELES BUSINESS JOURNAL’S 
WOMEN’S LEADERSHIP SERIES & AWARDS

Angela Reddock-Wright, Esq., AWI-CH
Employment Attorney, Mediator & Arbitrator

Crucially, the report presents an optimistic 
outlook for the future of women entrepreneurs. 
It indicates that the pandemic could prove a 
catalyst for exponential progress for women in 
business and an opportunity to course-correct 
inherent gender bias. It draws on a number of 
points to illustrate this, notably:

• The COVID-19 era presents an empower-
ing narrative for women in leadership, provid-
ing inspiration at a time when cultural barriers 
and fear of failure still impede some women 
from business ventures. COVID-19 has high-
lighted women’s ability to lead under extraor-
dinary circumstances. Female world leaders 
such as Prime Minister Jacinda Ardern of New 
Zealand, Chancellor Angela Merkel of Germa-
ny and Prime Minister Sanna Marin of Finland 
have presided over some of the most successful 
efforts in containing COVID-19 while instill-
ing order, assurance, trust and calm. With 
almost half (47.8%) of female entrepreneurs 
report being driven by a desire to contribute 
to the greater societal good, the impact these 
leaders have cannot be underestimated.

• Women in business are already demon-
strating marked adaptability, despite extensive 
barriers to success. On the frontline, women 
business owners are adapting to the new world 
of work with renewed confidence. 42% have 
shifted to a digital business model and 34% 
have identified new business opportunities 
since the pandemic.

• The ‘next normal’ presents a once in a 
lifetime opportunity to remove existing bar-
riers, driving greater gender participation and 

parity for women in business. As well as mag-
nifying severalfold the many disparities women 
in business face – from the digital gender gap 
to financial inclusion – COVID-19 has been 
an intense stimulus for structural progress. For 
example, prior to the pandemic, the financial 
global gender disparity had remained static for 
almost a decade. However, COVID-19 has pro-
pelled progress in this area – with the UK gov-
ernment setting up bank accounts for over 1.2 
million people in just two days at the height 
of the pandemic, and over 11 million informal 
workers in Brazil applied for saving accounts in 
order to receive emergency government funds.

The report notes that implications of 
these observations are profound. It further 
demonstrates the untapped value of women as 
leaders and, critically, highlights the role of the 
pandemic in expediating progressive solutions. 
Leveraging this momentum and championing 
gender-specific initiatives will be critical to 
realising women’s potential and winding down 
the $172 trillion lost globally (World Bank) 
due to the differences in lifetime earnings 
between women and men.

MASTERCARD’S COMMITMENT TO 
DRIVING FORWARD INCLUSION

Sue Kelsey, executive vice president, global 
consumer products and financial inclusion, 
Mastercard said: “A crisis will always reveal 
vulnerabilities in the system, and COVID-19 
has done that in spades. We have seen the 
staggering extent of the disparity women in 

business face. But unlike any other economic 
downturn, COVID-19 has also paved the way 
for considerable progress and we have seen 
what we can be achieved when priority is 
given. However, are we brave enough to seize 
the opportunity, to listen to the data outlined 
in MIWE 2020 and act accordingly? Or will we 
cling on to a failed system, and allow the pan-
demic to shave off progress to date?

“These are critical questions decisions 
makers need to have at the fore as they plan 
their road to economic recovery. Collectively, 
governments, financial services and business 
organizations need to ensure they are offer-
ing the right support programs, solutions and 
innovation to enable female entrepreneurs 
the opportunity to thrive in the world’s new 
normal.”

The MIWE report is just one component in 
Mastercard’s broader mission to drive forward 
the advancement of the disconnected and dis-
advantaged, with a particular commitment to 
support and help advance female entrepreneurs 
and small businesses through initiatives such as 
its Start Path and Path to Priceless programs. 
In 2020, Mastercard expanded its worldwide 
financial inclusion commitment, pledging to 
bring a total of one billion people and 50 mil-
lion micro and small businesses into the digital 
economy by 2025. As part of this effort, there 
will be a direct focus on providing 25 million 
women entrepreneurs with solutions that can 
help them grow their businesses, through a 
range of initiatives crossing funding, mentoring 
and the development of inclusive technologies.

MIWE METHODOLOGY
The Mastercard Index of Women Entre-

preneurs provides world-leading analysis on 
how women in business are progressing across 
58 global economies. Representing almost 80 
percent of the international female labor force, 
the MIWE provides deep-dive analysis on the 
socioeconomic factors propelling and inhibiting 
their success.

Through a unique methodology – involv-
ing detailed analysis across 12 indicators and 
25 sub-indicators spanning Advancement 
Outcomes, Knowledge Assets & Financial 
Access, and Supporting Entrepreneurial Condi-
tions – the index ranks 58 individual economies 
according to performance over the past year. 
Aggregating these scores, the index is able to 
provide an overall grading of how successful 
individual economies are in advancing female 
entrepreneurialism in comparison to peers in 
pre-COVID conditions.

This year’s report also provides additional 
analysis on the early ramifications of emergency 
measures implemented by governments and 
business for women entrepreneurs in response 
to the COVID-19 pandemic across 40 global 
economies.

The Mastercard Index of Women Entrepre-
neurs findings provide clarity and understanding 
for governments, policymakers, stakeholders, 
businesses and individuals alike wishing to 
understand the crucial role of women in busi-
ness and apply learnings from global economies.

Info for this article was provided by Mastercard.
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The American Association of University 
Women recently announced a pilot program 
designed to encourage high school girls to 

pursue education in science, technology, engi-
neering, and mathematics (STEM). With a par-
ticular focus on girls of color, AAUW STEMEd 
for Girls seeks to raise awareness, bolster confi-
dence and expose students to the enormous and 
fulfilling career potential in these fields.

Supported by a grant from Arconic Founda-
tion, AAUW STEMEd for Girls will pilot this 
summer as a series of free virtual interactive 
workshops that aims to debunk myths about 
pursuing and working in STEM fields. Girls 
will participate in collaborative learning and 
STEM-based problem solving and will develop 
personalized pathways to potentially pursue 
STEM majors and STEM careers. STEM 
Ambassadors, accomplished AAUW fellow-
ships and grants alumnae and STEM experts, 
will facilitate discussions, offer guidance and 
mentorship and encourage parents and caregiv-
ers to support their daughters’ education and 

career journeys.
“There are still so few women of color in 

many STEM fields, both at the college level 
and in the professional world,” said Leshell 
Hatley, Ph.D., AAUW’s director of STEM 
programs. “We believe that by reaching out 
to girls in high school and showing them how 
exciting, interesting and lucrative these fields 

can be, they may be inspired to major in STEM 
in college and ultimately to join the STEM 
workforce.”

“Industry needs the talents and skills these 
young women can bring,” said Ryan Kish, 
Arconic Foundation vice president and trea-
surer. “Many of tomorrow’s careers will be in 
STEM fields and we need programs that prepare 

today’s students for those opportunities. To 
maximize its potential and continue to grow, 
the future manufacturing workforce needs to be 
more diverse and inclusive, and we believe that 
programs like AAUW STEMEd for Girls are 
key to getting us there.”

AAUW STEMEd for Girls is the latest 
in a long line of AAUW initiatives aimed at 
advancing women and girls in science, technol-
ogy, engineering and math. Since its founding 
140 years ago, AAUW has worked to open 
doors to education, careers and leadership roles, 
most notably in the STEM fields. It has done 
groundbreaking research on systemic barriers 
to women in STEM and has provided support 
to STEM researchers, scholars and community 
organizations through its world-renowned Fel-
lowship and Grants program.

“When we look at fields where women, espe-
cially women of color, still encounter barriers, 
the STEM careers are at the top of the list,” Dr. 
Hatley said. “Our goal with this program is to 
break down those barriers and open more doors 
to more women—to the benefit of all of us.”

Visit AAUW.org to register for the program or 
learn more. 

Congratulations
ELLEN WAY

 

Women’s Leadership Nominee
Los Angeles Business Journal

Shangri-La Construction is inspired by 
your integrity, expertise, and commitment 
every day. Your work has opened doors 

of opportunity for countless women in the 
construction industry.

1133 Hope Street. A project led by Ellen Way.

shangrilaconstruction.com  |  CA  926436, B 

Program Aims to Encourage High School Girls  
to Study STEM
Goal is to increase gender and racial 
diversity in these lucrative fields
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SurveyMonkey, a leader in agile software 
solutions for customer experience, mar-
ket research, and survey feedback, today 

announced a partnership with the Eva Longoria 
Foundation (ELF) to provide Latina entrepre-
neurs free resources to help their businesses suc-
ceed. Part of the SurveyMonkey for Good pro-
gram, the partnership with ELF will provide 
Latina entrepreneurs access to SurveyMonkey 
products, and training modules focused on three 
key topics: survey basics and best practices, mar-
ket research, and customer loyalty.

“Our goal is to provide access to technology 
and resources to a community of entrepreneurs 
that are severely underserved and under-re-
sourced at a time when they need it most,” said 
Antoine Andrews, chief diversity and social 
impact officer at SurveyMonkey. “We’re excited 
to get this off the ground. This announcement 
is just the first step of a broader program focused 

on providing training, mentorship, resources, 
and access to investment for underserved entre-
preneurs.”

During this initial pilot program, a group 
of 60 Latina entrepreneurs will have access to 
SurveyMonkey licenses, with live virtual train-
ing offered in both English and Spanish. The 
entrepreneurs identified these resources as most 
helpful to their businesses in a survey conducted 
with the group. The engagement will last one 
year, ensuring ongoing support as the entrepre-
neurs continue to adjust to pandemic-induced 
challenges. The Eva Longoria Foundation and 
SurveyMonkey will evaluate feedback from 
participants and improve upon the partnership 
and future related offerings from SurveyMonkey 
for Good.

In 2012, the Eva Longoria Foundation was 
created to help Latina women and girls build 
better lives for themselves through education 
and entrepreneurship. ELF focuses on these 
areas because both have the power to transform 
lives, and Latinas have distinctly unique chal-
lenges accessing both. ELF believes that by pro-
viding Latinas with the resources to succeed in 
school and business, we can help empower the 
broader Latinx community.

“Latina entrepreneurs—who start businesses 
at six times the national rate—need access: 
access to capital and inclusive financial services, 
access to expanded networks, and access to 
flexible training and capacity-building services,” 
said Eva Longoria. “Before the pandemic, 89% 
of new women-owned businesses were started 
by women of color—there’s a huge opportunity 
to help these entrepreneurs collect the data and 
access the resources they need to build and grow 
their businesses, and we’re proud to help make 
that possible.”

Recent data from the Q1 2021 CNBC|Sur-
veyMonkey Small Business Survey shows that 
fewer than four in 10 Hispanic small business 
owners (37%) say their business will survive 
less than a year under the current business con-
ditions. In addition, a total of 69% of Hispanic 
small business owners describe current condi-
tions for their business as either bad or middling. 
74% of Hispanic small business owners refer-
enced that they did not receive a loan as part of 
the federal Paycheck Protection Program (PPP), 
compared to 64% of whites.

To learn more about how you can support 
entrepreneurs contact SurveyMonkey for Good 
at forgood@surveymonkey.com.

In 2012, actress and activist Eva Longoria 
Bastón started the Eva Longoria Foundation to 
help Latinas build better futures for themselves 
and their families through education and entrepre-
neurship. To date, the Eva Longoria Foundation 
has impacted more than 30,000 Latinas in the 
United States and Mexico through programs in 
STEM education, college scholarships, mentor-
ship, parent engagement, microloans and business 
training. Visit evalongoriafoundation.org for more 
information.

SurveyMonkey Partners with the Eva Longoria 
Foundation to Empower Latina Entrepreneurs 

‘Our goal is to provide access to 
technology and resources to a 

community of entrepreneurs that 
are severely underserved and under-

resourced at a time when they  
need it most.’

Organizations will provide free 
resources to underserved Latina 
entrepreneurs to help their  
businesses thrive
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California small business owners went to 
great lengths to stay afloat through the 
pandemic, investing an average of $28,000 

to operate within government guidelines and 
remain open during COVID-19, according to 
new research from Union Bank.

According to the Union Bank California 
Small Business Mid-Year Mindshift 2021 
Survey, the top four COVID-19-related areas 
small business owners invested in were person-
al protective equipment (58 percent), cleaning 
and sanitization services (54 percent), market-
ing and advertising (45 percent) and e-com-
merce (41 percent).

Small businesses in the restaurant and 
hospitality sectors spent substantially more, 
investing an average of $74,000, focusing on 
cleaning and sanitization services (94 per-
cent), delivery services (87 percent), personal 
protective equipment (85 percent), and updat-
ed signage (82 percent).

“California small business owners were 
hit especially hard and adapted to complex 
restrictions for longer periods of time than 

those in other states,” said Todd Hollander, 
head of Business Banking and Small Business 
Banking at Union Bank.  “But despite the 
challenges, many small businesses remained 
resilient and optimistic for the future.  At 
Union Bank, we’ve been working with small 
businesses for more than 150 years and we 
remain committed to helping them recover 
and thrive for years to come.”

CALIFORNIA SMALL BUSINESS OWNERS 
REMAIN OPTIMISTIC, ABOVE ALL.

Many small business owners in Califor-
nia said the pandemic had its silver linings, 
including improved business efficiencies (39 
percent), the rewarding feeling of overcoming 
a challenge (37 percent) and solidifying their 
passion for what they do (31 percent).

They are moving forward with positivity 
and resilience. Six in 10 said they are cur-
rently optimistic, and 56 percent said they 
are more optimistic than they were in 2020. 
This positivity is particularly prevalent among 
younger business owners:

• 66 percent of business owners aged 18 to 
34 said they feel positive

• 65 percent of those aged 35 to 54 said 
they feel positive

• 45 percent of business owners aged 55 
and older said they feel positive

The most widely cited source of optimism 
among California small business owners was 
continued COVID-19 vaccine distribution, as 
68 percent of respondents said they believe it 
will help their businesses. Among those in the 
restaurant and hospitality space, the federal 
stimulus package led the way (70 percent) as 
the biggest cause for optimism.

THE PANDEMIC HAD A 
DISPROPORTIONATE IMPACT ON 
WOMEN-OWNED SMALL BUSINESSES.  

Women small business owners said their 
businesses were hit harder and felt particularly 

unsupported during the COVID-19 pandemic, 
which aligns with the overall disproportionate 
impact that women say the pandemic has had 
on them.

More women business owners said they 
felt powerless during the pandemic, with 64 
percent saying they felt they had no control 
over the situation (versus 54 percent for 
men). They also reported higher median 
revenue losses: 50 percent revenue loss for 
women-owned businesses versus 35 percent 
for men.

Above all, compared to men, women who 
own small businesses said they invested far 
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We’re proud of our CEO for being 
selected as a finalist for CEO of 
the Year in the LABJ’s Women’s 
Leadership Awards 2021!

Learn more about how Woodcraft Rangers 

is helping prepare tomorrow’s workforce at 

woodcraftrangers.org/lifecraft.

Congratulations Julee B. Brooks!

California Small Business Owners Feel Optimistic 
COVID-19 and gender gap issues pose 
challenges, but outlook for the future 
is positive RESTAURANT/HOSPITALITY

BUSINESS OWNERS

• 64% from the government

• 34% from banks

• 28 % from personal finances

OTHER SMALL  
BUSINESS OWNERS

• 36% from the government

• 17% from banks

• 14 % from personal finances

ACCORDING TO THE SURVEY, SMALL BUSINESS OWNERS IN CALIFORNIA 
RECEIVED FINANCIAL SUPPORT FROM THE FOLLOWING SOURCES:
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less in critical changes and adjustments to 
help their business remain open during the 
pandemic. On average, they invested only 
$17,000, compared to $38,000 invested by 
men. In fact, while 20 percent of men said 
they spent at least $50,000 on their businesses, 
only 7 percent of women did.

“We know from economic data that women 
were disproportionately impacted by the pan-
demic overall, and small business owners were 
no exception,” said Devon Barrack, Small 
Business Program director for Union Bank. 
“This year presented many unprecedented 
challenges for women as they simultaneously 
navigated complex personal, family and pro-
fessional circumstances – and to top it off, 
underwhelming societal support. At Union 
Bank, we believe diverse small businesses are 
the economic center of their communities and 

we remain committed to helping them recover 
from this pandemic.”

Despite the clear gender gaps, women 
respondents said they remain optimistic  
and positive. Optimism levels among men 
and women who own small businesses are 
comparable, with 63 percent of men and 58 
percent of women saying their current outlook 
is positive.

THROUGH THE PANDEMIC, SMALL 
BUSINESS OWNERS HAVE REMAINED 
RESILIENT AND CLOSELY TIED TO THEIR 
LOCAL COMMUNITIES.

In the last six months alone, optimism 
among small business owners has risen signifi-
cantly. Last October, the Union Bank Small 
Business Mindshift 2020 Survey showed that 
only 23 percent of business owners nationally 

– and only 13 percent in California – could 
see a path to survival for their businesses, but 
now 61 percent have a positive outlook.

This aligns with COVID vaccine distribu-
tion being well underway. In October, before 
the vaccine was available, 31 percent of Cal-
ifornia business owners cited the vaccine as 
the most important factor to business success. 
And now, with half of American adults having 
received at least one dose of the vaccine, 68 
percent of business owners said the ongoing 
distribution will help their small business sur-
vive.

A relationship with the local community 
is also key to small business survival post-pan-
demic. The survey found that more small 
business owners (41 percent) felt supported by 
their local communities, which was more than 
the percentage who said they felt supported 
by the federal government (31 percent), their 
state government (30 percent), their local 
county government (28 percent) or their local 
city government (28 percent).

The relationship is also getting stronger; 41 
percent demonstrates an improvement since 
last October, when 33 percent of the earlier 
Mindshift Survey’s respondents reported feel-
ing supported by their local community.

Additionally, in November, the Union 
Bank Small Business Holiday Spending 2020 
Survey showed the importance of the rela-
tionship between small businesses and their 
communities. Forty-three percent of U.S. 
consumers said they were willing to spend $20 
more on an item in order to support a small 
or local business, and 56 percent said they 
increased how much they shop and spend at 
small businesses to keep them afloat during the 
pandemic.

“Our research continues to demonstrate 
the critical value of the relationship between 
small business owners and their local commu-
nities,” Hollander said. “It’s our collective duty 
as community members to continue to uplift 
our local business owners as they navigate the 
long road to recovery.”

‘This year presented many unprecedented challenges for women as they 
simultaneously navigated complex personal, family and professional 
circumstances – and to top it off, underwhelming societal support.’

FELT SUPPORTED BY...

Federal Government

California Government

Local County 

Local City

WOMEN

21%

22%

18%

18%

MEN

41%

38%

38%

37%

OVERALL, WOMEN BUSINESS OWNERS SAID THEY FELT LESS SUPPORTED  
BY THE GOVERNMENT AT ALL LEVELS, COMPARED TO MEN:
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Women entrepreneurs are a rising force in 
business, bringing new ideas and innova-
tive products and services to every sector 

of the U.S. economy. As part of its long-stand-
ing commitment to supporting women’s empow-
erment and entrepreneurship, Qurate Retail 
Group conducted a survey of more than 1,000 
women small business owners on the factors that 
fuel entrepreneurial success. The survey con-
cluded, among other findings, that choosing the 
right partnerships and people is the single most 
important factor in an entrepreneur’s growth as 
a leader, especially among companies with more 
than 10 employees.

“Entrepreneurs bring incredible passion and 
drive to their businesses, which is why they are 
such a force in innovation,” said Leslie Ferraro, 
president of QxH, Qurate Retail Group’s largest 
business unit, comprising its QVC and HSN 
brands in the U.S. “As a business moves out of 
its start-up phase and into new realms of growth, 
it becomes even more critical to shift focus to 
assembling the right team and selecting the 
right partners and distribution platforms to grow 
the brand for the long term. Launching and 
fostering the growth of up-and-coming brands 
is part of our DNA as a retail company and 
remains a core tenant of our brand experience.”

This finding reflects a broader pivot that 
women entrepreneurs make as their businesses 

grow: from executing against goals (which 
is critical at launch) to building a team that 
can sustain long-term growth. When asked to 
select a quote that best captures their business 
experience, respondents from smaller compa-
nies focused on the idea of getting things done, 
while respondents from larger small businesses 
saw alignment with concepts of inclusivity and 
teamwork:

• 37% of respondents with 1-10 employ-
ees selected this quote from Amelia Earhart: 
“The most difficult thing is the decision to act.”

• 38% of respondents with 51-100 employ-
ees selected a quote from Helen Keller: “Alone 
we can do so little, together we can do so much.”

The way entrepreneurs define a “leader” 
evolves as well. Among respondents with 1-10 
employees, 30% believe they first became a 
leader when they made their first sale or signed 
their first customer. However, as a leader man-
ages a larger workforce, the goalposts for what 
makes her feel like a boss change:

• 26% said they became a leader when 
they grew their team (11-50 employees)

• 31% said they became a leader when 
they made their first deal (secured funding, 
established a partnership) (51-100 employees)

Women entrepreneurs also evolve their 

leadership style as their business passes 
growth milestones.

At launch, the most popular leadership style 
is visionary (based on inspiration and trust). 
Once they gain experience, entrepreneurs also 
begin to adopt a coaching leadership style (char-
acterized by partnership and collaboration). For 
respondents with 51-100 employees, the most 
popular leadership style flipped from visionary 
when they launched their business (38%) to 
coaching today (42%). Visionary leaders have a 
powerful ability to drive progress, while a coach-
ing leader can elevate performance by quickly 
recognizing their team members’ strengths, 
weaknesses, and motivations and helping each 
individual improve.

Regardless of company size, 67% of women 
entrepreneurs feel it’s vital for customers to 
understand the origins of their brand and 
what their brand stands for.

Across the board, the CEO/Founder is 
viewed as the most effective spokesperson for 
telling the company’s brand story, with 43% 
of entrepreneurs surveyed ranking it number 
one among options that included employees, 
industry experts and the news media. It is no 
surprise, then, that a strong majority of women 
entrepreneurs (82%) said they believe it is very 
important to talk directly with customers and 

get their feedback when launching a business, or 
that most respondents overall (58%) act as an 
influencer on behalf of their company.

“Interacting directly with customers and 
owning the brand narrative allows entrepreneurs 
to showcase the person and, importantly, the 
vision and story behind the brand,” said Mary 
Campbell, chief merchandising officer, Qurate 
Retail Group, and chief commerce officer, QVC 
US. “Not only can this be a powerful differen-
tiator for many customers, but this transparent 
and accessible communication helps create a 
customer experience that builds trust, loyalty, 
and advocacy among customers.” 

For most women entrepreneurs (62%), 
corporate responsibility is a core element of 
their brand

Corporate responsibility is important to 
entrepreneurs because it builds confidence and 
trust with customers and strengthens the com-
pany culture.

• Nearly 80% of women entrepreneurs 
believe corporate responsibility is important to 
their customers.

• Nearly half of women entrepreneurs seek 
to build purpose-driven (45%) cultures and 32% 
said they want to build empowering cultures.

For more information, visit qurateretailgroup.com.

WWW.MHALA.ORG

The Pivot From ‘Doing’ to ‘Leading’ is Critical
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Congratulations to 
Heba Nowyhed, PhD

on being selected as a  

Woman to Watch finalist in 

the Los Angeles Business 

Journal 2021 Women’s  

Leadership Awards.

Congratulations to 
Maja Matarić
Finalist for the Los 
Angeles Business 
Journal Women’s 
Leadership Award for
Mentor of the Year

Maja Matarić
Matarić is the Chan Soon-Shiong 
Distinguished Professor of 
Computer Science, Neuroscience, 
and Pediatrics and Interim Vice 
President of Research at the 
University of Southern California. 
A pioneer in the innovative 
new field of “socially assistive 
robotics,” Matarić has focused 
on creating robots capable 
of providing personalized 
therapy and care through social 
interaction. She is the recipient 
of a number of prestigious 
awards, including the 2009 
Presidential Award for Excellence 
in Science, Mathematics & 
Engineering Mentoring.

California First partner Jennifer Siebel New-
som and the California Commission on 
the Status of Women and Girls (CCSWG) 

recently announced that Adobe, Mattel, and 
Twitter were among the eight new companies to 
sign the California Equal Pay Pledge, bringing 
the total number of companies who have signed 
to 65. The announcement comes as women 
bear the brunt of the economic fallout from the 
COVID-19 crisis, which could also widen the 
pay gap.

“All women have a right to be valued, seen 
as equals, and paid equally,” said California First 
partner Jennifer Siebel Newsom. “As the pan-
demic threatens to undo nearly three decades of 
progress for women, now is the perfect time for 
companies to support women workers and build 
equity in the workplace. I applaud the compa-
nies who have signed the pledge to help Califor-
nia transform the strongest equal pay laws in the 
nation into the smallest pay gap in the nation.”

“Women across industries, including the 
tech world, continue to experience vast gaps 
in pay – a reality worsened by the coronavirus 
pandemic,” said Dalana Brand, VP, people 
experience and head of inclusion and diversity 
at Twitter. “We believe that pay equity is critical 

to building diverse and inclusive workplaces, 
and a better, more equitable world. Signing on 
to this pledge is an extension of our commit-
ment to pay equity across the board at Twitter.”

California has some of the strongest equal 
pay laws in the country but women in the state 
still earn 88 cents for every dollar a man earns. 
That number plummets to 62 cents for Black 
women, 55 cents for Latina women, 90 cents for 
Asian women, and 50 cents for Native Ameri-
can women. These gaps create staggering finan-
cial losses: California women lose a combined 
total of $78.6 billion each year because of the 
wage gap — dollars that could help pay for basic 
necessities at a time when women have lost 5.4 
million jobs nationwide.

“At Adobe, we believe everyone deserves 
respect and equal treatment and one of the 
most important ways to demonstrate that is by 
ensuring we pay our employees fairly, regardless 
of gender,” said Katie Juran, Adobe’s senior 
director of diversity and inclusion. “We’re proud 
of the progress we’ve made on pay parity, and 
on Equal Pay Day, we’re reinforcing our com-
mitment by joining the Equal Pay Pledge in our 
headquarters state of California.”

Launched in 2019 as part of the First Partner 

and CCSWG’s #EqualPayCA initiative, the 
Equal Pay Pledge invites California employers 
to conduct an annual company-wide gender pay 
analysis; review hiring promotion processes and 
procedures to reduce bias and structural barriers; 
and promote best practices that will close the 
pay gap to ensure equity for all workers.

“The economic crisis brought on by the 
pandemic may have triggered significant new 
economic instability, but many women in Cal-
ifornia were already struggling to pay the bills 
prior to this crisis,” said CCSWG chair, Dr. 
Alisha Wilkins. “Women in our state faced a 
significant wage gap, and lack of economic secu-
rity was particularly acute for women of color, 
making it even more difficult to weather the 
current crisis. We are honored to work with the 
First Partner to champion real change for the 
women of our state as we rebuild, reframe, and 
reimagine what life can look like for the women 
of California going forward.”

In addition to the Equal Pay Pledge, the 
First Partner and CCSWG have partnered with 
the California Labor Commissioner’s Office to 
promote the Workplace Rights Ambassador 
Program (WRAP) and have developed a series 
of #EqualPayCA training to ensure California 

workers understand their rights under Cali-
fornia’s equal pay laws. These trainings give 
women tools and resources to ensure they 
can advocate for themselves in the workplace 
and know how to take action if they believe 
their rights are being violated and streamlines 
women’s ability to enroll in key benefits and 
take advantage of legal protections designed to 
support them.

The First Partner is also embarking on a lis-
tening tour in collaboration with the California 
Partners Project (CPP), a nonprofit the First 
Partner co-founded, to hear about the challeng-
es California families are experiencing during 
the pandemic. On Monday, the First Partner, 
CCSWG, and CPP joined five working moms 
for a wide-ranging conversation focused on the 
impacts the pandemic has had on them and 
their families. Following this series of conver-
sations, CPP will use the insights gathered to 
expand their toolkit of strategies to help families 
cope.

For more information about #EqualPayCA  
visit gov.ca.gov/equal-pay.
For more information about CPP  
visit calpartnersproject.org.

Adobe, Mattel, Twitter Among Companies  
to Sign California Equal Pay Pledge
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Arecent survey commissioned by global 
nonprofit Catalyst, which works to accel-
erate progress for women through work-

place inclusion, reveals that 7 in 10 working 
people believe workplaces will accelerate 
gender equity in the wake of COVID-19. 
Half of respondents expect better economic 
prospects in the future. Furthermore, 8 in 10 
business leaders think the disruption caused by 
COVID-19 presents an opportunity to create a 
more inclusive workplace for people of color.

While survey respondents expressed opti-
mism for the future, fewer than half (41%) 
of working people think their company is 
fully committed to—and already taking steps 
to create—an inclusive workplace in which 
employees can thrive during this time of 
remote working, physical building closures, 
and other changes as a result of the pandemic.

“With the disruption of COVID-19, we 
see a clear tension between optimism for a 
more inclusive and equitable workplace and 
skepticism that companies and business lead-
ers will actually take the necessary steps to 
address disparities at the organizational level,” 
said Lorraine Hariton, president & CEO of 
Catalyst.

Conducted between June 1 and 5, 2020, 
Catalyst’s survey of 1,100 US business leaders 
and employees examines perceptions of gender 
equity initiatives tied to pandemic-driven 
workplace conditions (e.g., working remotely, 
combining parenting and homeschooling, and 
elevated levels of stress).

THE OPTIMISM DIVIDE
Business leaders are more likely than 

employees to believe that COVID-19 provides 
companies with an opportunity to create more 
inclusive workplaces for women (75% vs. 
60%). Business leaders are also more likely 

to believe that working remotely has facili-
tated a more inclusive environment (56% vs. 
28%). There is also a division in perception of 
company action—business leaders (56%) are 
more likely to believe that their company is 
taking steps to enhance gender equity during 
this pandemic, as compared with employees 
(34%).

“To narrow the optimism divide between 
business leaders and employees, there needs 
to be clear communication on company goals, 
actions, and commitments from all levels, but 
especially from those in leadership positions,” 
said Hariton. “This communication and inten-

tional action are essential to inclusive leader-
ship and are critical to advancing gender and 
racial equity in the workplace.”

Women and men at senior leadership lev-
els are themselves divided, as are employees 
and business leaders:

• More women business leaders than men 
business leaders believe that for senior leaders, 
taking action on gender equity is more import-
ant now than it had been before the emer-
gence of the coronavirus (80% vs. 66%).

• At the same time, more women business 
leaders than men business leaders trust their 
company to create a more inclusive work 
environment in the future (80% vs. 75%).

• More employees than business leaders 
fear that COVID-19 has negatively impact-
ed their prospects for a promotion (60% vs. 
28%).

DESIRE FOR GREATER FLEXIBILITY AND 
WORK-LIFE BALANCE 

A majority of respondents—62% of those 
surveyed—think the new working environ-
ment will impact their future by providing a 
better work-life balance. Additionally, 68% of 
those surveyed think they have better control 

Your service at Boys & Girls Club of the West Valley
in our FUTURE READY PROGRAM has impacted
hundreds of lives.

The mission of the Boys & Girls Club of West Valley is 
to inspire and enable all young people, especially 
those who need us most, to reach their full potential 
as productive, caring, responsible adults.

CONGRATULATIONS ADRIENNE KENTOR!

JOIN THE MOVEMENT!
LEARN MORE AT WVBGC.COM

FUTURE READY is made possible at Canoga Park High School
through Beyond the Bell.

Funded by 21st Century Grant

New Research Reveals Differences  
in Perspectives on Workplace Culture

'With the disruption of COVID-19, we see a clear tension between optimism  
for a more inclusive and equitable workplace and skepticism that companies  

and business leaders will actually take the necessary steps to address  
disparities at the organizational level.'
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over their work schedule.
Flexible working, and a focus on inclusion 

in hiring and promotions, are the top ways 
people believe companies will enhance gender 
equity during this pandemic. Employees want 
to know their company is taking these steps 
to enhance gender equity post-COVID-19; 
however, at this moment in time, only 34% 
believe their company will take these steps.

“We have long known that flexible work 
environments lead to greater gender equity 
in the workplace. The ability to give workers 
the flexible working opportunities that they 
are looking for is no longer an option; it’s an 
imperative for companies that want to attract 
and retain top talent,” said Hariton.

THE SHIFTING DYNAMICS OF WORK 
DURING COVID-19

The research also looked at many of the 
different dynamics and ways of working during 
COVID-19:

Domestic gender roles at home (This gen-
der difference reported is based on men and 
women living with an opposite-sex partner. 
Among same-sex couples, 3 in 10 working 
men say they are doing more household chores 
since the work-from-home orders were put in 
place. Among women in same-sex partner-
ships, the balance is more equal, with 1 in 4 
working women doing more at home, yet 1 in 
4 saying their female partner is doing more): 

• 1 in 3 men claims to have taken on more 
of the household chores, suggesting a leveling 
of roles and responsibilities, but only 13% of 

women say that their male partner has taken 
more of the household chores.

• Women are twice as likely as men to be 
primarily responsible for homeschooling their 
children.

VIRTUAL MEETINGS:
• 45% of women business leaders say it’s 

difficult for women to speak up in virtual 
meetings. (42% of men business leaders agree 
with this observation.)

• 1 in 5 women has recently felt ignored 
and overlooked by coworkers during video 

calls, and 1 in 5 working people have wit-
nessed more discrimination at work since the 
outbreak of COVID-19.

The survey was conducted by Edelman 
Intelligence, a specialist applied research firm 
based in New York. The study surveyed 1,100 
US adults (business leaders and employees) in 
full-time employment positions, and all data 
in this press release is representative of the US 
working population in terms of age, gender, 
region, race, and ethnicity. All field work was 
conducted between June 1 and 5, 2020.

Catalyst is a global nonprofit working with some of 
the world’s most powerful CEOs and leading com-
panies to build workplaces that work for women. 
Founded in 1962, Catalyst helps organizations 
accelerate progress for women at work with pioneer-
ing research, practical tools, and proven solutions to 
remove barriers and drive change. We achieve our 
mission by partnering with 800+ Supporter organiza-
tions to help them make positive change in their orga-
nizations. We give companies and CEOs the trusted 
advice and expertise they need to drive workplace 
talent transformations in complex, global businesses. 
Learn more or read the full report at catalyst.org.

Congratulations to
Burçin Becerik-Gerber 
Nominated for the 
Los Angeles Business 
Journal Women’s 
Leadership Award for 
Women to Watch

Burçin 
Becerik-Gerber
Becerik-Gerber is a Dean’s 
Professor and the Chair of the 
Sonny Astani Department of Civil 
and Environmental Engineering. 
She is the founding director of 
the Innovation in Integrated 
Informatics Lab and the Center 
for Intelligent Environments 
(CENTIENTS). Her research and 
innovations in human-built 
environment interactions have 
garnered her international 
acclaim. She has innovated 
engineering pedagogy leading 
engineering student teams to 
develop social innovations in 
response to global crises.
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thompsoncoburn.com

Los Angeles  |   Chicago  |  Dallas  |  St. Louis  |  Southern Illinois  |  Washington, D.C.

TOTAL COMMITMENT 
TO THE NEXT BIG STEP
Thompson Coburn provides counsel to growing companies 
from start-up to exit 

The Number of Woman-Owned  
Small Businesses is Increasing

Recent data reveals that 32% of small 
business owners are women, a 13% 
increase from last year’s 27%, according to 

findings from the latest Small Business Trends 
report released by Guidant Financial.

The report’s findings are based on 
the annual Small Business Trends survey 
conducted by the Small Business Trends 
Alliance (SBTA); a group of companies 
dedicated to supporting small business with 
data insights. The SBTA teamed up to 
conduct a joint survey of over 2,400 current 
and aspiring small business owners across the 
nation.

“We’ve seen an annual increase in the 
number of women who own small businesses,” 
said David Nilssen, Guidant’s CEO. “This 
excellent growth shows how women are 

increasingly able to access funding and take 
control of their entrepreneurial journey.”

More Small Business Trends report 
findings:

• 51% of women small business owners  
are Gen X

 - 31% are Boomers
 - 17% are Millennials
 - 1% are Gen Z
• 29% of women started their own 

business to be their own boss
 - 20% wanted to pursue their  

own passion 
 - 13% were dissatisfied with 

corporate America

TOP 4 INDUSTRIES FOR WOMAN-
OWNED SMALL BUSINESSES

1. Healthy, Beauty, and Fitness
2. Food and Restaurant
3. Retail
4. Business Services

THE TOP 5 NON-COVID CHALLENGES 
FACED BY WOMEN SMALL BUSINESS 
OWNERS

1. Marketing / Advertising

2. Lack of Capital / Cashflow
3. Recruiting / Retention of Employees
4. Managing / Providing Benefits
5. Administrative Work

POLITICAL PARTY AFFILIATION FOR 
WOMEN SMALL BUSINESS OWNERS

• 36% said they didn’t belong to or feel 
represented by any political party

• 33% Democrat
• 24% Republican
• 7% Libertarian, Green, or other
 - 55% of female small business 

owners surveyed voted for Biden
 - 27% voted for Trump
 - 18% didn’t vote or voted for 

another candidate

44% OF WOMEN SMALL BUSINESS 
OWNERS FEEL SOMEWHAT OR VERY 
CONFIDENT ABOUT SMALL BUSINESS 
POST-COVID

•  40% feel somewhat to very unconfident
• 16% are neutral
• 21% of women-owned small businesses 

lost revenue due to COVID-19
• 77% percent of respondents expect their 

small business to survive the pandemic

The Small Business Trends Alliance, 
an organization comprised of Deluxe, 
Guidant Financial, MyCorporation, Flippa, 
FRANdata, and AP Intego, conducted a 
joint email survey from December 1, 2020 
to December 18, 2020 of more than 2,400 
current and aspiring small business owners 
nationwide.

Founded in 2019, the Small Business 
Trends Alliance (SBTA) is a group dedicated 
to supporting small businesses with data 
trends and insights. These data-backed 
insights are intended to help small business 
owners confidently make key decisions, and 
to bring transparency to small business for 
prospective entrepreneurs to learn more about 
their options. 

Guidant Financial helps business owners secure 
financing to start, buy, or grow a business. 
An industry leader in business and franchise 
financing, Guidant works with new and existing 
entrepreneurs to identify, evaluate, and deploy 
customized financing solutions.Visit Guidant at 
guidantfinancial.com.

32% of small business owners are 
women, a 13% increase from last 
year’s 27%, according to findings 
from the latest Small Business Trends 
report released by Guidant Financial.
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