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O
ne of the topics on many of our readers’ minds is education. they want to explore the benefits 
of an advanced degree for themselves or their employees. They want to know about the latest trends in 
MBAs and what is being studied. And they want to know what higher education institutions are doing to 
stand apart from the competition. 

This special supplement to the San Fernando Valley Business Journal takes a look at some of the top  
executive education programs in the region who are taking local professionals to the next level of excellence, 
while we also take dig into some of the trends affecting the education landscape and how schools are preparing 
professionals to withstand and overcome challenges and unforeseen circumstances such as the global pandemic 
and economic hurdles.  

s p o t l i g h t  o n 

EXECUTIVE 
EDUCATION
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The Executive MBA from California Luther-
an University’s School of Management is 
designed for mid-career professionals who 

have already experienced some success and want 
to achieve bigger 
goals in their 
careers. The 
program presents 
issues faced in 
today’s business 

environment, making the studies relevant and 
impactful to each student’s current role.

 “The idea is to focus experienced profession-
als toward bringing their peak potential to their 
career path,” explained School of Management 
Dean, Gerhard Apfelthaler. “Beyond the func-
tional skills you might expect from any business 
school program, our students also learn how to 
lead through change.” 

FORMAT 
Designed with busy lifestyles in mind, the 
Executive MBA begins each Fall and Spring 
and is completed in 18 months. The program 
features 16 courses, three units each, delivered 
in a hybrid model: seven online courses, eight 
on-campus courses in a compressed weekend 
format, and one international travel course.

Cohorts are made up of professionals from 
diverse backgrounds who have a minimum of 
5-7 years of relevant managerial/progressive 
business experience. With more than a decade 
of online teaching and the school’s new full 
accreditation from ACBSP, the Accreditation 
Council for Business Schools and Programs, the 
School of Management is ready to elevate pro-
fessionals in any capacity.

CURRICULUM 
The Ointerdisciplinary, experience-driven 

curriculum is organized around five key areas: 
• Leading Operations
• Managing Process
• Leading Strategy
• Leading People
• Professional Advancement

Each includes relevant course topics, includ-
ing: Innovation and Organizational Entrepre-
neurship, Global Economics for Executives, 
Strategic Decision Making for High Perfor-
mance, Organizational Design, and Global 
Operations.

KEY BENEFITS 
The Executive MBA program prepares pro-

fessionals for top leadership positions in public 

or private organizations and new ventures by 
providing opportunities to: 

Focus on what matters most. 
• Develop an excellent portfolio of business  
knowledge and competencies. 
• Focus on personal development, 
especially communication, teamwork, and 
interpersonal skills. 
• Develop and apply analytical abilities to 
business issues. 
• Gain strategic leadership expertise to 
influence the direction of organizations. 

Put what you learn into practice 
immediately. 

• Work on issues faced in your professional 
environment as part of your coursework, 
making your studies immediately relevant 
and impactful. 
• Prepare for a lifetime of learning and 
continuous personal development. 

Develop a network of professional peers. 
• Learn exclusively within a cohort of 
experienced professionals with diverse 
backgrounds. 
• Build a network of colleagues, including 
Cal Lutheran alumni, faculty members, 
and business leaders. 

“Enrolling in Cal Lutheran’s Executive 

MBA Program was the best investment I 
could have made for my professional career,” 
said Kathy White (Class of  ’19), associate 
VP of corporate communications, real estate 
and travel at Teledyne.  “Especially during 
these unprecedented and difficult times in 
most industries, improving and developing my 
skill set has provided me with tools that have 
helped me become a more valuable asset to my 
employer. Joining the cohort program was an 
enriching experience all around and I would 
highly recommend it to anyone who is consid-
ering Cal Lutheran for an advanced degree.” 

To learn more,visit 
CalLutheran.edu/management.

Every Program Prepares You for Success –  
Here is One that Prepares You for Immediate Impact
Reach your peak potential

'Especially during these unprecedented 
and difficult times in most industries, 
improving and developing my skill set 
has provided me with tools that have 
helped me become a more valuable 

asset to my employer.'

EXECUTIVE EDUCATION
SPOTLIGHT
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Carla Berrios ’20
School of Management

If you’re ready to reach your peak potential, 
the Executive MBA from California 
Lutheran University’s School of Management 
will help you get there.

Join a cohort of other motivated, mid-career 
professionals from diverse industries and 
learn through in-person weekend courses 
and online learning.

By examining relevant issues from today’s 
business environment, you’ll develop skills 
with immediate impact in your current role, 
such as:

• Leading Operations

• Managing Process

• Setting Strategy 

• Guiding People 

• Professional Advancement

Learn more at 
CalLutheran.edu/EMBA

starting with
your career. 
starting with
Shape the future of business, 
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The Executive MBA Council (EMBAC) 
recently announced the results of its 2020 
EMBAC Membership Program Survey, 

which revealed an increase in distance learning 
options among executive education programs 
– with 73.9% of schools now reporting offering 
some form of distance learning compared to just 
55.3% in 2019. 

“While the percentage of schools offer-
ing some form of distance learning has been 
increasing slightly each year since 2016, the 
big jump from 2019 to 2020 is evidence that 
EMBA programs responded quickly to the 
impact of the pandemic,” said Michael Deside-
rio, executive director of EMBAC. 

The results also show that more than nine 
out of 10 programs are now utilizing electronic 
delivery of course materials, and more than 
three out of four programs purchase cases 
electronically, an increase of more than seven 
percentage points since 2016. This substantial 
increase shows how Executive MBA (EMBA) 
programs around the world have adapted since 
the start of the coronavirus pandemic. 

“Despite the challenges brought about 
by the current global pandemic, the value of 
EMBA programs has never been higher,” said 
Desiderio. “Executive MBA programs equip 
students with the knowledge and skills needed 
to navigate times of uncertainty. And while 
working professional education programs have 
certainly been impacted by the coronavirus, 
the amount of inquiries, completed applica-
tions received, and applications accepted have 
trended slightly upward since 2016, showing 
continued demand for such programs even 

during challenging times.” 
In addition to these trends, the findings 

also show that the percentage of female enroll-
ment in EMBA programs is at its highest ever 
– now reaching 32% in 2020, compared to 
29.7% in 2016. This year-over-year increase 
continues the upward trend toward closing the 
gender gap in executive education programs. 

As for pricing, the total cost of programs 
has remained nearly flat at an average of 
$82,883, and the trend toward more self-fund-
ed students and fewer fully funded students 
continues in 2020, with nearly 54% of stu-
dents self-funding compared to 41.2% in 2016. 
Across all EMBA programs, female students 
are slightly more likely to be self-funded than 
male students and are also less likely to receive 
funding from their employers. The findings 
show that 54% of women report having 
received no funding from their employers as 

compared to 51.4% of men. 
Additional insights from the 2020 EMBAC 

Membership Program Survey include: 
A vast majority (91.5%) of EMBA pro-

grams offer career services to help students 
manage their career and program goals. 

For industries in 2020, healthcare/pharma/
biotech made up the highest category – at 
12.7% – where incoming students are cur-
rently employed. Year-over-year, this category 
continues to outpace others with technology 
next in line at 9.8%. 

Nearly 18% of students received full spon-
sorship in 2020, which is down from 22.5% in 
2016. 

Historically, a majority of people apply to 
EMBA programs to enhance their skills, gain 
new business perspectives, and further their 
career trajectories. This remains true, with the 
average age of EMBA students remaining at 

38 years old with approximately 14 years of 
work experience and about nine years of man-
agement experience. The collective experi-
ence of students is clearly significant and leads 
to a level of discussion and engagement that is 
not easily replicated by other programs. 

The EMBA Council currently includes 
200 colleges and universities that administer 
300 plus programs in more than 30 countries 
worldwide. Each year, EMBAC conducts a 
Membership Program Survey using the cur-
rent methodology annually since 2003. In 
2020, the survey was conducted by Percept 
Research, held from May 5 to Aug. 17, 2020, 
and was completed by approximately 85.1% of 
the EMBA member programs. 

To learn more about EMBAC and its members, 
visit embac.org; prospective students should visit 
executivemba.org for more information. 

Survey Results Show an Increase in  
Distance Learning Programs and Gender Diversity
Female enrollment highest ever, 
continuing upward trend toward 
closing the gender gap

Late last year, the Executive MBA Coun-
cil (EMBAC) shared results of the 2020 
EMBAC Student Exit Survey which 

revealed that Executive MBA (EMBA) grad-
uates received a 14.1% increase in compen-
sation – combined, both salary and bonuses 
– after program completion. The average 
salary and bonus package at program start 
for students in the 2020 survey was $169,269 
and by program end had rose to $193,200. 
Additionally, the results show that 53% of stu-
dents who completed the survey received new 
responsibilities, continuing to show the value 
of investment in an EMBA program. 

“Despite a year of unprecedented challeng-
es that have impacted the global economy and 
workforce, the investment in an Executive 
MBA continues to be valuable to both stu-
dents and companies,” said Michael Desiderio, 
executive director of EMBAC. “EMBA pro-
grams enrich students with new ways of solv-
ing business problems and provide them with 
tools to adapt in the face of adversity. Compa-
nies recognize how important these skills are 
now more than ever and the increases in com-

pensation and responsibilities given to profes-
sionals in these programs attest to that.” 

Investment in an EMBA program remains 
one of the most beneficial decisions profes-
sionals can make to advance their careers. In 
a rapidly changing global workforce, the need 
for professionals to be nimble and proficient 
in vital skills is at an all-time high. Program 
graduates credit their coursework with helping 
them improve leadership skills such as critical 
thinking, decision-making, teambuilding, 
understanding of new technologies and other 
immediately applicable proficiencies. Many 
graduates reported increased responsibilities 
thanks to these new skills, with 39% saying 
they received a promotion during the program. 

EMBAC is the association of business 
schools that offer EMBA programs throughout 
the world, which currently includes more than 
200 colleges and universities that administer 
300 plus programs in more than 30 countries 
worldwide. The 2020 EMBAC Student Exit 
Survey included 2,922 graduates of primarily 
U.S. EMBA programs, was conducted by Per-
cept Research, Inc. and fielded from programs 

between July 1, 2019, and Aug. 15, 2020. 
The academic association that represents 

the Executive MBA (EMBA) industry, the 
Executive MBA Council (EMBAC) advances 
the cause of EMBA Programs by serving as a 
facilitator of best practice sharing and knowl-
edge dissemination and fostering an inclusive 
and diverse community among high-quality 
programs. EMBAC plays a thought leader-

ship role by engaging in research that offers 
insights, by generating or packaging relevant 
content of importance and interest to the 
membership and industry, by advocating for 
the industry, and by nurturing an environment 
of inclusion that inspires all members and 
stakeholders. 

To learn more, visit embac.org.

Compensation Increases and Expanded  
Responsibilities Blossom Among MBA Graduates 

'EMBA programs enrich students with new ways of solving business 
problems and provide them with tools to adapt in the face of adversity. 

Companies recognize how important these skills are now more than ever
 and the increases in compensation and responsibilities given to 

professionals in these programs attest to that.'
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CSUN’s David Nazarian College of Business and 
Economics offers a part-time evening MBA program 
designed for working professionals to manage 
innovation in the digital world. 

CSUN.EDU/MBA
(818) 677-2467

Faculty expertise and student experience coalesce  
to produce innovative leaders who:

• Apply knowledge and create strategies to manage 
dynamic environments

• Contribute sustainable value to their organization, 
industry, and community

• Integrate theory and experiential learning to 
benefit career networks and trajectories
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In a recent briefing paper, AACSB Inter-
national (AACSB) announced business 
education’s renewed commitment and focus 

on creating positive societal change, demon-
strating that business schools are “connected 
for better.” AACSB has been leading conver-
sations about the role of business schools as 
a force for good in society, a core component 
of its 2020 business accreditation standards, 
starting with a briefing paper, Connected for 
Better: Exploring the Positive Societal Impact 
of Business Schools.

“Demonstrating positive societal impact 
is a defining characteristic of a quality busi-
ness school, with AACSB-accredited schools 
leading the way,” said Caryn L. Beck-Dudley, 
AACSB president and CEO. “As a connector 
and convener within the business education 
industry, AACSB is excited to amplify the 
outstanding efforts of our members in the 
communities they serve, locally and globally. 
Together, our relationships will create agile 
and innovative partnerships among learners, 
within universities, and across business and 
government for society’s greater benefit.”

Grounded in the themes of the organi-
zation’s Collective Vision for Business Edu-
cation, AACSB identifies five areas where 
business schools can create positive societal 
impact:

• Connect business, community, and  
government to deliver results

• Solve problems based on knowledge- 
sharing and research

• Develop purpose-driven leaders with the 

vision to tackle the toughest challenges
• Create hubs for lifelong learning to  

promote prosperity and elevate economies
• Inspire innovations with the power to 

change the world

To encourage collaborations among busi-
ness schools, their partners, and their stake-
holders, AACSB’s briefing paper provides 
a framework for business schools to define, 
understand, and realize the impact they seek 
to achieve through strategic management, 
learning experiences, thought leadership and 
research, and outreach efforts and priorities. It 
further identifies common challenges business 
schools face in defining and measuring societal 
impact and offers exercises to serve as conver-
sation starters on the issue.

Moving forward, AACSB will continue to 
engage stakeholder groups globally by shar-
ing insights and initiatives—including those 
that feature influential alumni and inspiring 
innovations—to highlight business education’s 
efforts to be connected for better. 

Established in 1916, AACSB is the world’s largest 
business education alliance, connecting educators, 
learners, and business to create the next genera-
tion of great leaders. With a presence in more than 
100 countries and territories, AACSB fosters 
engagement, accelerates innovation, and amplifies 
impact in business education. Learn how AACSB 
is transforming business education for a better 
society at aacsb.edu. To view the briefing paper 
and learn more, visit aacsb.edu/societal-impact.

Business Schools Focus on Positive Societal Impact

The Executive MBA Council (EMBAC) 
recently announced the publication of its 'A 
New Way of Learning and Working' report. 

The research addresses how business education 
needs to evolve to keep pace with changing 
demands and expectations about professional 
development from both students and their 
employers over the next five years and beyond. 

The study, conducted on behalf of EMBAC 
by higher education consultancy Carrington 
Crisp, draws on new original qualitative 
research from in-depth interviews with rele-
vant decision makers at international business 
schools and within major employers who 
invest in working professional development. It 
also involved a survey of over 300 individual 
learners who were looking to take business 
school courses in the next five years. 

“The relationship between employees and 
employers has been evolving for some time, 
and this study opens up what that means for 
the future of working professional educa-
tion. Economic uncertainty, online learning, 
lifelong development, remote working, and 
digital transformation in business schools and 
other organizations are not new. However, the 
global pandemic is accelerating these trends. 
Our sector will benefit from a healthy and 
honest debate about how future ways of learn-
ing and work can help leaders in business and 
business education find new answers to the 
problems of our time,” said Michael Desiderio, 
executive director of EMBAC. 

Key findings from the report, include: 

• Less than four in ten (38%) of individual 
learners said they rated blended learning (face 
to face and online) as their ideal skills devel-
opment path for the next five years. 

• When choosing a business school, the 

top requirements are flexibility in how learn-
ing is delivered (45%), how much the school 
embraces digital transformation (42%) and 
how much the program will accelerate career 
prospects (37%). 

• More than three quarters of employer 
respondents believe that business schools 
need to develop short, inexpensive programs 
that deliver relevant skills for those working 
and be clear about how their offer positively 
impacts our wider society, not just the business 
industry. 

• While employers agree that leadership 
remains an important skill for development, 
new leadership models are emerging that have 
stronger roots in “soft skills” such as emotional 
intelligence, more agility and conscious, con-
tinuous learning. 

• Employers also point out that as the 
workforce ages, one of the most frequently 
sought-after development programs is how to 
manage effectively across generations since 
attitudes and lifestyles can vary significantly. 

While the pandemic may have accelerated 
change in the workforce, fundamental shifts 
were already taking place. There is no one-size 
fits all solution with the different circumstanc-
es – economic, political and social – having 
a significant impact on the approach that a 
school decides to take. However, it is clear that 
institutions will need to evolve from the focus 
on quantity of degrees awarded to becoming a 
learning partner to companies and organiza-
tions; keenly understanding the needs of both 
the workforce and individual industries. 

For more details, a full copy of the report can be 
found at embac.org.

New Study Examines How Teaching and Learning 
Should Evolve by 2025 
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THE BOOK 2022
Do you want to make your intelligence-gathering task easy next year? All you need to do is pick up The Book 2022. The Book 
will rank the top companies and organizations in the San Fernando, Antelope, Conejo, Santa Clarita and Simi valleys like no 
other resource. It also will include the leaders who appeared in the Business Journal’s Valley 200 list of most influential people 
along with honorees of various awards programs – giving you a handy list of locally important people and top performers. The 
Book 2022 will be a yearlong reference guide for Valley business leaders when it’s published in December.

Why The Book should be a part of your 2022 marketing strategy:

REACH THE KEY PEOPLE: CEOs, business owners and other decision 
makers – you know, those with purchasing power – keep The Book nearby 
and refer to it throughout the year.

TARGET YOUR AUDIENCE: Put your name and message next to your 
desired industry, list or group of leaders.

ENHANCE YOUR IMAGE: You will position your company as an industry 
leader by appearing next to the Valley’s top-ranked companies, organizations 
and people.

Reserve your space today
Khaled Abdelwahed: kabdelwahed@sfvbj.com  
Marc Harris: mharris@sfvbj.com

AACSB International (AACSB) and 
the European Doctoral Programmes 
Association in Management and Business 

Administration (EDAMBA) recently released 
a new report today that evaluates the global 
landscape of business doctoral degree pro-
grams.

The report was inspired by AACSB’s 2013 
Doctoral Education Task Force, which rec-
ommended that business doctoral programs 
explore new innovations to create impact, 
while meeting the demands of business and 
business education. Business schools were 
surveyed to gather new opinions and insights 
on the challenges facing business doctoral pro-
grams globally. The released report highlights 
these findings, including:

• Shifting career aspirations among doctor-
al candidates

• Variations in theses, dissertations, and 
supervisory models globally

• Teaching preparation
• Program delivery models, including 

online experiences
• Desired outcomes and indicators of suc-

cess within doctoral degree programs
• The future of doctoral degrees in business 

education

“Doctoral programs are an integral part 
of the business education landscape, prepar-
ing not only business school faculty but also 

researchers and executives who guide the 
world’s industries and economies,” said Caryn 
Beck-Dudley, president and CEO of AACSB. 
“Insights into trends about these programs 
allow business schools, and higher education 
as a whole, to innovate and enhance doctoral 
education for society’s benefit.”

Because the 2019 survey concluded prior 
to the onset of the COVID-19 pandemic, the 

report findings have been augmented with 
follow-up interviews/surveys with doctoral 
program leadership and students, providing 
additional insight into disruptions caused by 
COVID-19. The final report offers valuable 
trends and benchmarking resources in a time 
of global uncertainty.

“Doctoral education is changing, a reality 
further heightened by the impacts of COVID-

19,” said Dimitris Assimakopoulos, president 
of EDAMBA. “This report allows business 
schools to consider these changes—such as 
shifting demographics, evolving definitions of 
the doctoral thesis, supervisory models, disser-
tation formats, and approaches to impactful 
research—as they refine their programs in sup-
port of the future of business education.”

EDAMBA, the European Doctoral Pro-
grammes Association in Management and 
Business Administration, is an international 
nonprofit association currently operating in 28 
countries. Its mission is to develop common 
ideas, values, evaluation criteria, standards, 
and practices to assess and enhance the quality 
of doctoral education, through the exchange 
of experiences and cooperation in a global 
network. EDAMBA members are commit-
ted to creating and sharing initiatives and 
achieving excellence whilst appreciating and 
promoting collaboration, diversity, and com-
munity-building.

Established in 1916, AACSB is the world’s 
largest business education alliance, connecting 
educators, learners, and business to create the 
next generation of great leaders. With a pres-
ence in more than 100 countries and territo-
ries, AACSB fosters engagement, accelerates 
innovation, and amplifies impact in business 
education.

To view the full report, visit aacsb.edu.

New Report Offers Insights on Trends  
in Global Doctoral Programs
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