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A  topic that continues to resonate with businesses and businesspeople is education. There are growing 
numbers of professionals who want to explore the benefits of an advanced degree for themselves or their employees. 
They want to know about the latest trends in MBAs and what is being studied. And they want to know what  
 higher education institutions are doing to stand apart from the competition. 

This special supplement to the San Fernando Valley Business Journal takes a look at some of the top executive 
education programs in the region, sharing what each is offering as ways of taking local professionals to the next level 
of excellence. while we also take a look at some of the trends affecting the education landscape and how these local 
schools are preparing professionals to withstand and overcome challenges and unforeseen circumstances such as the 
global pandemic.  
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The Executive MBA from California 
Lutheran University’s School of Manage-
ment is designed for mid-career profes-

sionals who have already experienced some 
success and want to achieve bigger goals in 

their careers. 
The program 
presents issues 
faced in today’s 
business envi-
ronment, mak-
ing the studies 

relevant and impactful to each student’s 
current role.

“The idea is to focus experienced profes-
sionals toward bringing their peak potential to 
their career path,” explained School of Man-
agement dean, Gerhard Apfelthaler. “Beyond 
the functional skills you might expect from 
any business school program, our students also 
learn how to lead through change.” 

FORMAT
Designed with busy lifestyles in mind, the 

Executive MBA begins each fall and spring 
and is completed in 18 months. The program 
features 16 courses, three units each, delivered 
in a hybrid model: seven online courses, eight 
on-campus courses in a compressed weekend 
format, and one International Travel course.

The cohorts are made up of professionals 
from diverse backgrounds who have a mini-
mum of 5-7 years of relevant managerial/pro-
gressive business experience. With more than 
a decade of online teaching and a new full 
accreditation from ACBSP, the Accreditation 
Council for Business Schools and Programs, 
the School of Management is ready to elevate 
professionals in any capacity.

CURRICULUM 
The interdisciplinary, experience-driven 

curriculum is organized around five key areas: 
•  Leading Operations
•  Managing Process
•  Leading Strategy
•  Leading People
•  Professional Advancement

Each includes relevant course topics, 
including: Innovation and Organizational 
Entrepreneurship, Global Economics for Exec-
utives, Strategic Decision Making for High 

Performance, Organizational Design, and 
Global Operations.

KEY BENEFITS 
The Executive MBA program prepares pro-

fessionals for top leadership positions in public 
or private organizations and new ventures by 
providing opportunities to: 

Focus on what matters most. 
•  Develop an excellent portfolio of 

business knowledge and competencies. 
•  Focus on personal development, 

especially communication, teamwork, 
and interpersonal skills. 

•  Develop and apply analytical abilities to 
business issues. 

•  Gain strategic leadership expertise to 
influence the direction of organizations. 

Put what you learn into practice 
immediately. 
•  Work on issues faced in your professional 

environment as part of your coursework, 
making your studies immediately 
relevant and impactful. 

•  Prepare for a lifetime of learning and 
continuous personal development. 

Develop a network of professional peers. 
•  Learn exclusively within a diverse cohort 

of experienced professionals. 
•  Build a network of colleagues, including 

Cal Lutheran alumni, faculty members, 
and business leaders. 

“Enrolling in Cal Lutheran’s Executive 
MBA Program was the best investment I 
could have made for my professional career,” 

said Kathy White (class of ’19), associate VP 
of corporate communications, real estate and 
travel at Teledyne. “Especially during these 
unprecedented and difficult times in most 
industries, improving and developing my 
skill set has provided me with tools that have 
helped me become a more valuable asset to my 
employer. Joining the cohort program was an 
enriching experience all around and I would 
highly recommend it to anyone who is consid-
ering Cal Lutheran for an advanced degree.” 

Learn more at CalLutheran.edu/emba.

Prepare for Immediate Impact  
with the Cal Lutheran Executive MBA
Reach your peak potential

‘The idea is to focus experienced professionals toward bringing their  
peak potential to their career path. Beyond the functional skills you might  

expect from any business school program, our students also learn  
how to lead through change.’

EXECUTIVE EDUCATION 
SPOTLIGHT
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Carla Berrios ’20
School of Management

If you’re ready to reach your peak potential, 
the Executive MBA from California 
Lutheran University’s School of Management 
will help you get there.

Join a cohort of other motivated, mid-career 
professionals from diverse industries and 
learn through in-person weekend courses 
and online learning.

By examining relevant issues from today’s 
business environment, you’ll develop skills 
with immediate impact in your current role, 
such as:

• Leading Operations

• Managing Process

• Setting Strategy 

• Guiding People 

• Professional Advancement

Learn more at 
CalLutheran.edu/EMBA

starting with
your career. 
starting with
Shape the future of business, 
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Ranked Nationally for 
Best Online Programs

–U.S. News & World Report, January 2021

• Bachelor’s Programs
• Bachelor’s Business Programs
• Bachelor’s Programs for Veterans
• MBA Program

For more information, visit 
go.laverne.edu

Online learning has become a vital tool since 
the emergence of COVID-19, providing 
a safe and effective way for students to 

achieve their educational goals. Long-distance 
education has helped educators and learners stay 
ahead of the learning curve, while flattening the 
curve of the pandemic.

As the growing need for online education 
soars, the University of La Verne has risen to 
the occasion. La Verne Online has continued 
to provide top-ranked online programming for 
students looking to pursue associate’s, bachelor’s, 
and master’s degrees. These robust programs 
have been meeting students’ needs for flexibility 
and are taught by the University of La Verne’s 
experienced faculty in a way that ensures quality 
and convenience. 

U.S. News & World Report, which ranks 
higher education programs, recognized the 
quality of University of La Verne online 
programs in four categories of its 2021 rankings 
released January 26. 

Among California colleges and universities 
offering online bachelor’s degree programs, 
the University of La Verne ranked fourth. It 
also ranked fourth in bachelor’s programs for 
veterans and third for undergraduate business 
degrees in the state. The online MBA program 
ranked sixth among California institutions.

“The key to successful online teaching is 
proactive engagement from the faculty member 
and clear expectations from the get-go,” said 

Issam Ghazzawi, a professor of management 
who teaches online courses at the University 
of La Verne. Ghazzawi sends out a welcome 
message with the course syllabus before classes 
start in order to build enthusiasm and to help 
alleviate fear and isolation. He also responds to 
all student emails. “Keeping the engagement 
makes students feel they are not alone,” he said.

U.S. News & World Report rankings draw 
on both statistical information provided by 
colleges and universities and a peer reputational 
survey. Ranking scores are based on a formula 
giving weight to major factors viewed as 
important to student success. Among these are 
graduation rate, class size, student indebtedness, 
technological infrastructure, and student 
support services. Faculty preparedness to teach 
distance learners is also part of an institution’s 
score.

THE UNIVERSITY OF LA VERNE’S ONLINE 
PROGRAMS INCLUDE:

•  Associate of Arts in General Studies
•  Bachelor of Arts in Business 

Administration
•   Bachelor of Science in Criminal 

Justice & Criminology
•  Bachelor of Arts in Educational 

Studies
•  Bachelor of Science in Information 

Technology
•  Bachelor of Science in Organizational 

Management
•  Bachelor of Science in Public 

Administration
•   Master of Business Administration for 

Experienced Professionals (MBAX)
•  Master of Science in Child and 

Adolescent Development
•  Master of Science in Leadership and 

Management

Founded in 1891, the University of La Verne is 
a private, nonprofit, comprehensive institution 
founded on four core values: lifelong learning, 
ethical reasoning, civic and community 
engagement, and diversity and inclusivity. The 
university serves nearly 7,000 students on the 
historic La Verne central campus as well as across 
nine regional campuses and online. To learn 
more about the University of La Verne’s online 
programs, please visit laverne.edu/online.

University of La Verne Recognized Nationally for 
Online Programs

‘The key to successful online teaching  
is proactive engagement from the 

faculty member and clear  
expectations from the get-go.’

EXECUTIVE EDUCATION 
SPOTLIGHT
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Entrepreneurs' Organizaon

Now accepng owners, founders, or majority 
shareholders of businesses earning a minimum of $1M 

in revenue annually.

Contact Us:
north.stars@EOLAnorth.org | www.EOLAnorth.org

 Trust and Respect

Thirst for Learning

Boldly Go!
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ANNUAL SPONSORS

Andrea Light, Vaco | Dennis Clapp, J.P. Morgan | Jeff Tillman, Crowe  LLP 
Charles Best, BlackLine, Inc. | Scott Galer, Stubbs Alderton & Markiles
Sam Bachstein, HCVT | Carol Bartholemy, Seek Thermal | David Bonrouhi, Calabasas 
Capital | Jim Chevalier, Moss Adams | Nicole Carnation Grolman, M&A Capital, LLC
Todd Larson,  Vantage Point Advisors Inc. | William Mark Levinson, Carlton Fields, 
LLP | John Lockhart, People Media Worldwide, Inc. | David Martin, Union Bank
Corey Mazza, J.P.Morgan | Anthony Peña, Wells Fargo Commercial Banking
Robert Purcell, Paysafe Group | Lars Rathje, Lockton Insurance Brokers, LLC

®

Where do you go to connect with industry leaders in the 101 
Corridor? 75% of the Association for Corporate Growth’s members 
have done business with fellow members. This ROI has made 
ACG the most trusted resource for middle-market dealmakers 
and business leaders who invest in growth and build companies.        
Visit acg.org/101 for more information.

Late last year the Executive MBA Coun-
cil (EMBAC) shared results of the 2020 
EMBAC Student Exit Survey which 

revealed that Executive MBA (EMBA) grad-
uates received a 14.1% increase in compen-
sation – combined, both salary and bonuses 
– after program completion. The average salary 
and bonus package at program start for stu-
dents in the 2020 survey was $169,269 and by 
program end had rose to $193,200. Addition-
ally, the results show that 53% of students who 
completed the survey received new responsibil-
ities, continuing to show the value of invest-
ment in an EMBA program. 

“Despite a year of unprecedented challenges 
that have impacted the global economy and 
workforce, the investment in an Executive 
MBA continues to be valuable to both stu-
dents and companies,” said Michael Desiderio, 
executive director of EMBAC. “EMBA pro-
grams enrich students with new ways of solving 
business problems and provide them with tools 
to adapt in the face of adversity. Companies 
recognize how important these skills are now 
more than ever and the increases in compensa-
tion and responsibilities given to professionals 
in these programs attest to that.” 

Investment in an EMBA program remains 
one of the most beneficial decisions profes-
sionals can make to advance their careers. In 
a rapidly changing global workforce, the need 
for professionals to be nimble and proficient 

in vital skills is at an all-time high. Program 
graduates credit their coursework with helping 
them improve leadership skills such as critical 
thinking, decision-making, teambuilding, 
understanding of new technologies and other 
immediately applicable proficiencies. Many 
graduates reported increased responsibilities 
thanks to these new skills, with 39% saying 
they received a promotion during the program. 

EMBAC is the association of business 

schools that offer EMBA programs throughout 
the world, which currently includes more than 
200 colleges and universities that administer 
300 plus programs in more than 30 countries 
worldwide. The 2020 EMBAC Student Exit 
Survey included 2,922 graduates of primarily 
U.S. EMBA programs, was conducted by Per-
cept Research, Inc. and fielded from programs 
between July 1, 2019, and Aug. 15, 2020. 

The academic association that represents 

the Executive MBA industry, the Executive 
MBA Council works to advance the cause of 
EMBA Programs by serving as a facilitator of 
best practice sharing and knowledge dissemi-
nation and fostering an inclusive and diverse 
community among high-quality programs. 
EMBAC plays a thought leadership role by 
engaging in research that offers insights, by 
generating or packaging relevant content of 
importance and interest to the membership 
and industry, by advocating for the industry, 
and by nurturing an environment of inclusion 
that inspires all members and stakeholders. 

To learn more about the Council and its members, 
visit embac.org; prospective students should visit 
executivemba.org for more information.

Survey Reveals Compensation Increases and  
Expanded Responsibilities Among MBA Graduates 

‘Despite a year of unprecedented 
challenges that have impacted the 
global economy and workforce, the 

investment in an Executive MBA 
continues to be valuable to both 

students and companies.’
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